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PAYOFF! 


Tonight . .. March 18th . . . the fighting 
feud that hurled these milers against the 
tape in 1950's most furiously disputed 
photo-finish comes to the payoff .. . in 
a runoff! 


Fred Wilt (right) and Don Gehrmann 
will settle the controversy that has raged 
the track world ever since their “simul- 
taneous finish” bedeviled the decisions of 
the judges in last January's Wanamaker 
Mile. 

The Meet: The 14th Annual Chicago 
Daily News Relays. The Place: The Chi- 
cago Stadium; The Event: The Bankers’ 
Mile. 

The Chicago Daily News Relays — 
where no fewer than 11 world’s indoor 
records have been broken—has become 
the largest-attended indoor track and 
ficld spectacle in the world. 


Appiore Sponsored by the 


CHICAGO DAILY NEWS 


JOHN S. KNIGHT, Publisher 














MORE CITY CIRCULATION THAN THE TOTAL CIRCULA TION. 
OF ANY OTHER BALTIMORE DAILY NEWSPAPER! 


Beer to Breakfast Foods, your sales story reaches more 
Baltimoreans in the NEWS-POST than any other news- 
paper! You can buy this greater circulation at less cost... at 
a single cust. Here’s a whopping 57% coverage of the 
nation’s 6th city, reaching 196,630 City Zone families*. 
(Total net paid, 226,538). 


First in Circulation ...First in Covérage in the 6th Largest City 





A HEARST NEWSPAPER—Represented Nationally by Hearst Advertising Service 


Offices in principal cities: Philadelphia * Balti * Boston * Chicago * Detroit 
los Angeles * New York * Pittsburgh * San Francisco * Seattle * Fort Lauderdale, Fla. 












*ABC City Zone based upon Bureau of Census 1947 surveys for Metropolitan Districts 
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Capacity Crowd of 965 
Packs Washington Post 
Book & Author Luncheon 





Woman Response to The Washington Post Indicated by 


Luncheon Crowds, by Home Delivery Percentage, by 


Readership Surveys, and by Linage From Advertisers to Women 


Four or five times a year the corridors of Washington’s 
Hotel Statler resemble fleetingly the aisles of a depart- 
ment store the week before Christmas. What brings all 
these intent women to the hotel? A Washington Post 
book luncheon, where a $3 ticket brings nourishment 
to mind and body. 

Visiting publishers have murmured wonderingly at the 
packed banquet rooms. But Washingtonians take it for 
granted that Washington women respond at the sug- 
gestion of The Washington Post. Didn’t The Post origi- 
nate the nationally famous column by Mary Haworth? 
Doesn’t The Post offer the soundest Federal employes’ 
column for government girls? Isn’t The Post famous for 
its many women writers, not just on its women’s pages 
but throughout the editorial and news staffs? 

And look at The Washington Post’s advertising of 
special interest to women readers: More than a million 
lines of retail grocers’ advertising each year for the past 
three years. Advertising from more individual grocery 
stores than any other Washington paper—by far. One- 


third of the dress linage in Washington’s four news- 
papers last year. 

The A.A.A.A. survey showed The Washington Post 
to have more actual adult women readers than it has 
total net paid circulation. Other surveys show that 94% 
of the husbands in Post-subscribing homes leave the 
paper home for their wives to read. And 77% of all 
Post city-and-retail-zone circulation is delivered to sub- 
scribers. So since The Post goes into the home, and 
stays there all day, it’s not surprising that a majority 
of Post-reading women spend from 30 minutes to more 
than an hour in reading their morning Post. 

Want response to your advertising to women in Wash- 
ington? The place to put it is in The Washington Post. 


The Washington Post 


Represented by Osborn, Scolaro, Meeker & Scott—George D. Close, 
Inc. (Pacific Coast) —Metropolit 





Sunday Newspop 


Operating Washington's 50,000-waott CBS station, WTOP 










To be published soon in book form 





...offered first to newspapers 


“FIRTY YEARS 
OF FASHION” 


An authentic pictorial record of the evolution of women’s styles 
during the first half of the Twentieth Century. Compiled by the 
Fashion and Research Staffs of Women’s Wear Daily, America’s 
leading fashion business publication. 





Here is a perfectly-timed series for your women’s pages. It will give 
women readers a fashion feature that fits right in with the currently 
strong nostalgic trend. Moreover, the Spring fashion season now 
getting under way guarantees maximum reader-interest. 


“Firty YEARS OF FASHION” consists of over 100 drawings of the HAS TWO-WAY POSSIBILITY 

















styles women have worn during the past 50 years. It covers coats FOR PROFITS! 

and suits, dresses, furs, millinery, sportswear and beachwear. Brief, 

descriptive text tells what the various costumes meant in the prog- 1. The series will increase feminine 
ress of women’s fashions since 1900. teader-interest and response to re- 


lated advertising. 


2. Your local advertising department 


“Firry YEARS OF FASHION” can be run in twelve to eighteen daily install- will find it a stimulus to the sale of 
ments, or as a series of Sunday spreads. We will furnish copy and retail fashion advertising. Local mer- 
suggested layouts, as well as helpful ideas regarding its use and pro- chants will be quick to see the ad- 
motion. Illustrations are available as glossy photographs or mats. vantages of tying in their current 
IMMEDIATE RELEASE. Available to one paper in a city at $1 per 1,000 fashion promotions with this interest- 
circulation; maximum charge, $350. packed feature! 





BOOK DEPARTMENT - FAIRCHILD PUBLICATIONS, INC. 7 cast 12th st., N. ¥. 3. ORchard 4-5000 
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THE WEATHER FOFTOLCAST « ACME TELEPHOTO 


PREVIEW of U.S. WEATHER BUREAU, DEPT. of COMMERCE FORECAST --- 


DENVER 
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Distributed 
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To: Advertisers who want to sell a 
multi-million-dollar women's market. 


New York department stores place more 


JupG! 

i EpITOR 
main store _ a 
--dress advertising impres 
eeecoat and suit advertising — 
e+ewomen's sportswear advertising terest 

t 5 S-4 to his 

e..women's clothing advertising pint 

e 

in The New York Times than in any other le 


newspaper. 


There is only one reason for this out- 
standing record of advertising leadership 
in the world's biggest and busiest 
apparel market: 


Department store advertisers know 
from day-to-day experience that 
their advertising in The Times 
reaches and sells women whose buying 
makes and multiplies dollars. 


Is your advertising making sales among 
this higher-spending New York Times 
audience of women readers? 
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All the News That's Fit to Print wal 
CIRCULATION OVER 500,000 WEEKDAYS, OVER 1,100,000 SUNDAYS an 
FOR 31 YEARS ADVERTISING LEADER IN THE WORLD'S BIGGEST MARKET 4 
Fre 

New York: 229 West 43rd Street tin, 
Boston: 140 Federal Street the 
Chicago: 333 North Michigan Avenue — 
Detroit: General Motors Building on 
Los Angeles: Sowyer-Ferguson-Walker Co., 645 South Flower Street I 


San Francisco: Sawyer-Ferguson-Walker Co., Russ Building 
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e The Oldest Publishers’ and Advertisers’ Newspaper in America 


ISSUED EVERY SATURDAY 





FOUNDED IN 1884 


Promotion Awards Given; 


Juries Acclaim Enterprise 


South Bend Community Chest Help 
Called Best Example of Public Service 


Jupces of the 15th Annual 
EpiroR & PUBLISHER PROMOTION 
ConTEsT said they were greatly 
impressed by the scope and 
quality of newspaper activities 
which serve the community in- 
terest and help the advertiser 
to his money’s worth out of the 
printed medium. 

The juries, composed of ex- 
perts in the fields of public re- 
lations, advertising and mer- 


COMMUNITY SERVICE—Judges Robert H. Par- 
ham, Ralph C. Champlin and John L. Dupree, all 
public relations counsel. 


chandising, announced their No. 
1 selections as follows: 

@ Philadelphia (Pa.) Inquirer— 
for the best advertising in trade 
Papers, other newspapers, or 
own newspaper, designed to sell 
national newspaper advertising. 
The Award specified the In- 
quirer’s campaign which fea- 
tures: “Half the Philadelphia 
Market lives outside the City 
Limits.” 

Honorable mention: San 
Francisco (Calif.) Call-Bulle- 
tin, for its campaign on the 
theme: “San Francisco has 
Four good daily newspapers, 
but San Francisco prefers the 
Call-Bulletin.” 

Honorable Mention: Minne- 
apolis (Minn.) Star and Trib- 


une, for its eight-year cam- 
Paign: “What makes a News- 
Paper great.” 


@ Tucson ( Ariz.) Newspapers— 
for the best direct mail promo- 
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tion to sell national advertis- 
ing. The judges liked the com- 
pleteness with which the 
pamphlet told the story of the 
Citizen and Star market and 
the light touch given it by 
using a cartoon character, Juan 
Tucson. Title of the presenta- 
tion was “Juan Tucson : Rides 
Again.” 

Honorable mention: Roanoke 
(Va.) Times and World News, 





TRADE ADS—Judged by David Hogmer, Daniel 
J. Pykett. and John J. Fl dvertisi 


for its “Market TESTistics” fold- 
er carrying on a three-year cam- 
paign on the value of Roanoke 
as a test market. 

The judges in these two cate- 
gories were: Daniel J. Pykett, 
media director, Kudner Agen- 
cy; David Hogmer, space direc- 
tor, Duane Jones Co., and John 
J. Flanagan, media _ director, 
McCann-Erickson. 

One Tie Is Voted 
New York Mirror and 
Greensboro (N. C.) News & 
Record—a tie—for the best sales 
presentation designed to sell 





LOCAL ADVERTISING — Judges Karl F. Moore 
(Bureau of Advertising), Charles M. Edwards 
(teacher), and J. R. Rowen (retailer). 





media directors. 


national advertising. The Mir- 
ror focu: its sales beam on 
the impact of color in the Sun- 
day magazine. The Greensboro 
papers ‘omoted their “major 
metropolitan market with one- 
fifth of North Carolina’s total 
sales.” 

In declaring a tie, the judges 
pointed out the Mirror 
didn’t have a problem of selling 
its market (New York is ac- 
cepted) so turned its attention 
to doing a complete selling job 
of its own special property in 
that market. Greensboro, they 
thought, did “an intelligent in- 
terpretation” of the market 
problem and fitted the news- 
papers into the market with a 
well-r ded, d ted pre- 
sentation. 

Honorable Mention: Salt Lake 
(Utah) Tribune and Telegram, 
for a collection of sales aids 
used to educate distributors, 
brokers and factory representa- 
tives in advertising coverage of 
a difficult far-flung trading 
area. 





Market Research 

@ Memphis (Tenn.) Commer- 
cial Appeal and Press-Scimitar 
—for the best reader, single 
product, multiple product, 
and/or market data research. 
The Memphis Continuous Con- 
sumer Panel Study was singled 
out, as against several other 
consumer panel studies, be- 
cause it provides a monthly re- 


port of actual product purchas- 
es by 300 f. lies, both white 
-and colored. 


Honorable Mention: Madison 
(Wis.) Newspapers, for their 
“Madi Newspap Survey” 
telling what happened to news- 
paper buying habits after the 
changeover of the Wisconsin 
State Journal to a morning and 
Sunday paper and the dropping 
of the Sunday edition of the 
Capital Times. 

Chicago 





Honorable mention: 
(Ill.) Sun-Times, for a study by 
(Continued on page 55) 





MARKET DATA—Judges Paul A. Danielson, Daniel 
g agency M. Gordon and M. L. Kiebler. media-space execu- 
tives from leading agencies. 





MILLIONS OF DOLLARS from the 
newspaper business of the 
United States sustain 
earning power of the domestic 
and Canadian paper and pulp 
industry last year when there 
was a sharp shrinkage in de- 
mand for products other than 


newsprint. 

The being dis- 
tributed to shareholders this 
week showed that most of the 
mills had fared well in 1949 but 
a few had fared not so well as 
expected. Chief reasons for de- 
cline in total sales and profits by 
some firms were the collapse of 
the sulphite market in Great Bri- 
tain and elsewhere and the 
slackening of orders for better 

es of paper. 
Warning on Costs 

Rising costs of production 
came into the picture, too, the 
report of Abitibi Power & Paper 

»., Ltd., being highlighted by 
this warning from President 
Douglas W. Ambridge: 

“For the past several years the 
costs of production, not only in 
your company but in the whole 
Canadian pulp and paper indus- 
try, have increased steadily 
each year. It is obviously of the 
utmost importance that this 
trend be stopped if the industry 
is to maintain its competitive 
position on this continent and 
in_ the world. 

_ These were some of the earn- 
ings reports by Canadian firms: 

St. Croix Paper Co.—$10.20 a 
share, with net of $1,115,186, 
compared with $689,846, or $6.31, 
in 1948. Newsprint production 
was up 6%. 

Abitibi—$6.17 a common share 
with net earnings of $9,780,947. 
(17% less than the 1948 record 
of $11,770,586.) 

St. Lawrence—$6.47 a common 
share, with net of $4,300,692. 
(1948 net was $4,120,843, or 
$6.02 a share.) 

_ (St. Lawrence Corp., top hold- 
ing company for St. Lawrence 
Paper Mills, Lake St. John and 
Brompton Pulp & Paper, had a 
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Canada’s big producers. 
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Newsprint Sales in U.S. 
Keep Mill Earnings Up 


consolidated net income of $5,- 
174,311 on ss rev of 


the United Kingdom, and profits 
from the sulphite operations 


were “substantially lower than 
had been anticipated.” 
‘Most Important Market’ 

A substantial of the news- 
print tonnage denied to custom- 
ers in Great Britain has been 
di d of in the United States, 





gro: 

$13,126,515. Earnings were lower 
than in 1948 “mainly because of 
the weak market for sulphate, 

sulphite and groundwood pulps.) 

Donnaconna — $3. a_ share, 
with net of $1,424,663. (1948 net 
was $1,571,899, or $3.87 a share.) 
The volume of insulating bond 
rates declined. 

a share, with 
(1948 net was 
1,685,486 or $3.26 a share.) 

Bowater’s—A common divi- 
dend of 8% recommended, with 
net profit of $3,086,131, co 
pared with $3,617,595 in 1948. 

Southland Earns $8.10 

Expansion of mill capacity was 
reflected in the statement by 
Southland Paper Mills, Inc., of 
Lufkin, Texas. This concern, 
owned by about 300 sharehold- 
ers, mostly newspaper publish- 
ers, enjoyed net sales of $14,- 
959,417 reulting in a net profit 
of $3,572,841. This was equal to 
$8.10 each on 441,135 common 
shares. 

The mill’s customer-stockhold- 
ers realized a tidy bookkeeping 
reduction in the cost of their 
newsprint. 

In 1948, Southland returned 
$6.69 on each of 432,234 shares 
outstanding, with net of $2,893,- 
452. Net sales that year amount- 
ed to $13,527,273. 

Southland’s revenue from 
sales was almost equal to the 
$15,057,436 consolidated sales of 
Bathurst Power and Paper Co., 
Ltd., and subsidiaries, one of 
But 
there was a wide range between 
Southland’s net profit of $3,572,- 
841 and Bathurst’s $1,701,398. 

Corner Brook Breakdown 

An interesting feature of the 
report of Bowater’s Newfound- 
land Pulp and Paper Mills, Ltd., 
was an account of what slowed 
down production at the vast mill 
all through the year. 

“At the end of December. 
1948,” the report states, “a seri- 
ous and unusual accident befell 
the new newsprint machine that 
had come into production in No- 
vember of that year. While the 
machine was in operation a 
— calender roll, one of the 
argest ever installed and weigh- 
ing some 56 tons, broke into two 
parts, fortunately without in- 
jury to persons. The extensive 
damage that resulted put the 
machine completely out of ac- 
tion and, although temporary 
repairs were rapidly effected, 
deliveries of the necessary re- 
placements of the damaged ma- 
chinery have only recently been 
completed. Consequently the 
machine has had to be operated 
considerably below its designed 
speed since its installation, 
thereby materially curtailing its 
prouction. © 

Nevertheless, the report notes, 
the newsprint mill produced 
some 30% more than in 1948. 
The expert sulphite mills have 
had to be closed down, because 
of restrictions on purchases in 


“by far the most important mar- 
ket for the company’s products.” 

The Bowater’s management 
also contemplates full-rate pro- 
duction in its U.K. mills soon 
after the Government with- 
draws the newsprint supply con- 
trols next month. The British 
mills already are stepped up to 
70% prewar production, it is re- 


ported. 

Over the past 12 years, the 
report states, Bowater’s has in- 
vested $30,000,000 in its Corner 
Brook installation, making it the 
largest integrated pulp and 
paper-making unit in the world. 
Attention is also called by this 
company to the upward trend in 
the costs of production and of 
the delivery of newsprint, as a 
consequence of which “the mar- 
gin of profit per ton was again 
lower than in the previous year.” 

The Newfoundland unit of the 
vast Bowater’s organization fin- 
ished the fiscal year with an 
earned surplus of $6,590,232. 

Abitibi’s $84.677.000 Sales 

After deducting outward 
freight, etc., Abitibi had net 
sales of $84,677,709. Operating 
costs including administrative, 
selling and general expenses, but 
before provision for depreciation, 
depletion, etc., came to $59,179,- 
992, or about $1,000,000 under 
the 1948 figure. Sales were down 
approximately $3,000,000 from 
1948. 


Tonnage of newsprint sold was 
1% lower than in 1948, due 
the end of orders from publish- 
ers for “quarter-size rolls.” This 
had the effect, according to Mr. 
Ambridge’s report, of reducing 
the “trim” and hence the sale- 
able output of all the newsprint 
machines in the company. 

Tonnage of bleached sulphite 
pulp and of corrugating board 
sold were also lower, Mr. Am- 
bridge saying this was due “to 
our own policy of continually 
improving quality, even at the 
expense of production.” The 
market for fine papers outside 
of North America practically 
disappeared due to dollar short- 
ages. 

Devaluation of the Canadian 
dollar by 10% will increase the 
revenues of the company to 
some extent from that part of 
its production which is sold in 
the United States, Mr. Ambridge 
said, but there are “many off- 
setting factors which reduce the 
net increase in revenue very 
much more substantially than 
is generally supposed.” He re- 
ferred to the fact that materials, 
supplies and equipment which 
can only be obtained in the 
U. S. all cost 10% more now 
than they did before devalua- 
tion. 

Dividends Resumed 

After a lapse of more than 
20 years, dividends on the Abi- 
tibi common stock was resumed. 
A total of $1 per share, or $1,- 
241,276, was paid during the 
year. In addition, a dividend of 
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Intertype Earns 
$7.81 Per Share 


Intertype Corp. earned 
a share in 1949, compared with 
$5.80 in 1948, accord to 
annual report to stockholders, 

Sales in 1949 amounted to 
$12,191,324, compared with $9, 
914,578 in the previous year, and 
profit before taxes was $2,746- 
866 last year, against $2,057,283, 
Federal income taxes took $1; 
= in 1949, and $770,000 in 


The net profit picture was: 
1949—$1,731,866, with dividends 
of $487,828; 1948—$1,287, 
with the same dividends. The 
company has 221,740 capital 
shares, and total assets of $10,- 
936,225. 





50 cents a share was payable 
Jan. 1, and it is hoped to main- 
tain quarterly common dividends 
at the same rate throughout 
1950. The company also 

$2,116,605 on preferred shares, 
which are gradually being re- 


ired. 

Abitibi mills turned out 673,- 
297 tons of newsprint in 1949, 
a slight decline from the 1948 
output, but about 240,000 tons 
more than in 1940. The firm’s as- 
sets are valued at $135,030,340 
and it has built up an earned 
surplus account of $22,476,276 
since May, 1946. It paid $7,800,- 
000 income taxes last year. 

Daily newspapers of the U. S. 
continued their high rate of 
usage of newsprint in February. 
Those reporting to the American 
Newspaper Publishers Associa- 
tion consumed 350,906 tons last 
month, compared with 308,753 
tons in February, 1949, or an in- 
crease of 13.7%. In January and 
February the ANPA papers used 
695,999 tons, 8.5% more than in 
the first two months of 1949 and 
15.9% more than in the first 
two months of 1948. 

A splurge of publicity in the 
Nashville (Tenn.) Tennessean 
of March 7 hailed the first Coosa 
River mill paper to be used. on 
that newspaper’s presses. Six- 
teen pages of the day’s paper 
were printed on the new stock, 
first of 4,000 tons which have 
been ordered for the Tennessean 
and Banner. 

Publisher Silliman Evans of 
the Tennessean said, “the use of 
this newsprint from the neigh- 
boring state of Alabama is the 
culmination of years of tireless 
effort and planning on the part 
of Southern newspaper execu- 
tives.” He mentioned Publisher 
James G. Stahlman of the Ban- 
ner as one who had played 3 
vital part in “this development 
which is today of such impor- 
tance to newspaper publishers 
end their readers throughout the 
South.” 

Crown Zellerbach Corp.’s re 
port for nine months to Jan. 31 
gave net income of $13,924,396, 
or $4.49 a share, against $16, 
445,068, or $5.32 a year ago. 
The decline was attributed to 
reduction in both quantities and 
prices, but Cranston Williams, 
general manager of the Ameri- 
can Newspaper Publishers Asso- 
ciation, commented there had 
been no reduction in the price of 
newsprint. 
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Newspaper Magazines 


Foundations Laid in ‘20s 


Decade of Preparation for 
Expansion in the ‘30s 


By John Hanrahan 


(Second in a Series) 

In Aucust of 1914, the gray- 
green armies of 
marched across Belgium; and 
war spread all across the con- 
tinent. The eyes of the world 
were fixed on momentous 
events. “The lights are going 
= all over Europe,” said Lord 


rey. 

The eyes of the cameramen 

were fixed on the drama. 
of the action in the First World 
War was recorded gra aa ically, 
literally, in photograp 
was reproduced in the pages va 
American newspapers. Or, 
not all, all that was communic- 
able; and most of all that we 
shall ever know. 

Impact of Pictures 

Here, come true, was the edi- 
tor’s dream of objective report- 
ing — the self-evident facts, all 
of them, all possessed of unques- 
tionable impact. 

So profusely did the pictures 
keep coming through that the 
picture section, in gravure and 
letter-press, spread all across 
the coun The role of the 
cameraman was established. 

The picture sections of the 
New York Times, the Philadel- 
= Public Ledger and the 

‘ansas City Star,—the pioneers 
as mentioned in last week’s in- 

stallment, were joined by the 
New York Tribune and many 
others. The New York Times 
was even impelled to publish a 
Mid-Week Pictorial. 

First Association 

One casualty was suffered — 
the Associated Sunda 
zines. Started in 190: 
first association of independent 
newspapers to sell their own in- 
dividual magazines. It had be- 
gun well, burgeoned. Among 
other accomplishments, it had 
published some of the last Sher- 
lock Holmes stories. But it was 
discontinued in 1918 — chiefly 
because of the shortage of pap- 
er. It was, however, probably 
the spiritual ather of 
This Week. 


The 13 newspapers in the as- 
sociation were the Chicago Her- 
ald, Philadelphia Press, Pitts- 
burgh Post, New York Tribune, 
Boston Post, Washington Star, 
Minneapolis’ Journal, Roc ocky 
Mountain News, Bu ffalo Cour- 
ier, Detroit Tribune, Baltimore 
Sun, Cleveland Leader, Cincin- 


Weekly 

started with the Nov. 15, ¥1996, 

e of the New York Journal 

—was the first syndicated maga- 

zine but did not open its distri- 

bution to ee newspap- 
ers until 1 

The Mid Week Pictorial con- 


Aut the early Nin 
was that the 
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tinued 1 after its original 
reason tor being hed had passed. It 
was, likely enough, a forebear 


of the present-day Life. 

There is no —_— that the 
picture section [~~ A a 
major in the 
growth of the newspaper ae 


e. 
No Advertising Pattern 
The catch in B..2 picture in 
Twenties 
~~ world 


Sherlock Holmes solves an Perea Visiry =: 
_, @™St'ArthurConan Doy! es 


= latest Serial oe 
Fg Inet Sera Sry 


va, 


IF. ASSOCIA Neg SUNDAY MAGAZINES, 
Inc., announce that the creator of the most famous 
sf in Sain ime written - for their exchu- 


icon hs FIRST” SHERLOCK 
HOLES Senta a sw tedey: valid, weal 
Hi psy 8. exploits. Two-thirds  § Be 


ht ably toad hich Sherlock 
n Sher! 
ia probably << story in which She 


to the crass cult of ates, 
nonethe! a 


the “house.” 
No one knows as well as the 
ang editor that ~y — er- 
in edi in reaching 
dt. to the publ. The signal 
successes in merchandising are 
in no up. yr your ex- 
stit pre and see if they do not 
sti prove th the rule.) 
ms set 
oma ‘e 3 matter is mer- 
chandise. It is designed to meet 
the interests, the curiosities and 
the wants of people. 
Magazines are not made out 


y 
3 a a 


eel 
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Che ‘Mesccinted Sunday Magazines" inc. 


‘September 20 








Announcement in 1914 of Sherlock Holmes serial in Associated 
g first of 


Sunday M 


oe 


Thirteen papers were in group. 


had found no pattern for it. 
Nor was this strange; for there 
was little pattern to be dis- 
cerned. 

Now, it was a shortcoming of 
the newspaper publisher in the 
Nineteen-Twenties that he did 
not grasp the working of the 
advertiser’s mind as it was ap- 
plied to the appraisal of maga- 
zines, 

The where of circulation, as 
the publisher was to learn, 
poo i be delegated to the “fig? 
ger-men;” and these could stand 
as a buffer-state between the 
publishers’ representatives and 
the “higher-ups.” 

It was the province of the 
higher-ups to assay the where- 
fore — the all-important point 
of what’s in the paper, — and 
without too great a stress upon 
statistics, appraise the factor of 
Kilowatt Reading Hours in the 
medium. 

Interest in “Box Office” 


Now, the editor, no matter 
how profound his condescension 


of pa om rinters’ ink, and 
ch They are made 
out 4 tone B 2 and blood, 


urning 
It was the ideas that the edi- 
tors were — the ex- 
ecution of the tha’ 
the advertisers were waiting 
for. 


Editors Seek Ideas 
The editors, being a percep- 
tive and progressive clan, took 
stock of their shortcomings, set 
out to define what it was they 
lacked. 
Here were their findings in 
the early Nineteen-Twenties: 
1. The profusion of war pho- 
tographs, shut off at the source 
by the Armistice, left a void to 
be filled. The return to nor- 
malcy Bm ye at once new 
and different problems in pic- 
ture news coverage. Pretty 
girls, babies and dogs were al- 
ways good — but inadequate. 
Exi: ag en talent had to be sup- 
would be pic- 


plemen‘ 
What was 


tures po Ms monk 





Sunday Supplement 
Readership Checked 


R.. i of Sunday es 
a comic ace ae 

with newspapers in Los 
yA... San Francisco, Port- 
land and Seattle. 

firm said it planned to 
conduct 1,200 personal inter- 
views—400 in Los Angeles and 
San Francisco, 200 in. Portland 
and Seattle—on the March 19 
editions in its first study. 





needed were omecemnan to take 
them — eve’ 

Pictures themeshves were es- 
tablished — . But here 
was a new order; with tasks of 
— t, © . —~ selec- 

emen repro- 
— It was a enging 
ore. 


Birth of News Feature 


2. The news feature, as we 
know it today, was in its in- 


y. 
The by-line and news com- 
mentary had spread in accep- 
tance. The background story 
grew apace. Pieces that extend- 
ed mankind’s comprehension of 
b world he oy in were 


Pinterpretation” Pike the 
present-day “gimmick” — be 
came virtually a fad-word. 

The revival of A news sen- 
sations could still be depended 
upon. Anybody could do these 
re-makes — especially if there 
were no need to find a new 


“in 


What were the essential in- 
gredients of a “magazine,” any- 
way? 

Like the girl who asks her- 
self, “What has Hedy Lamarr 
got that I haven’t?,” the editors 
asked themselves, “What have 
the magazines that I 
haven’t?” — and the corollary, 
“What more can I do with what 
I have?” 

They turned to the general 
magazines. 

Look to General Magazines 

This is what they found of in- 
terest: 

The Saturday Evening Post — 
in 1920, as always, a pace-maker 
—amazed press and public alike 
with its uncanny ig and ex- 
traordinary insight into what 
was — on in the world. Here 
was the very model for the ex- 
tension and amplification of the 
news; and, of equal importance, 
a highly ‘developed proficiency 
in interpretation. 

Collier’s, from sheer necessity, 
it had perforce to rival The Post 
in scope with fewer columns of 
text to do it with — was devel- 
oping a new quality of compres- 
sion. With 2,500 words to do the 
conventional job of 6,000, it dis- 
played a terse, fast-paced com- 
pactness which many act 
preferred for its brevity. 

The American Magazine, un- 
der John M. Siddall, reflected 

(Continued on page 52) 











Lorain Case Is Ended; 


Ruling In Few Months 


CLEVELAND — “If the govern- 
ment can get a throttle on news- 
papers through their advertis- 
Py, freedom of the press will 


With this blunt challenge, 
Parker Fulton, attorney for the 
Lorain (O.) Journal, finished 
his defense of the paper against 
government anti-trust charges 
in the court of Federal Judge 
— B. Freed here March 


a newspaper’s right to print 
what it pleases. 

Question of Interstate Nature 

Much of the final argument 
between opposing attorneys 
centered on the issue of “how 
big” must a newspaper be be- 
fore it can be made the target 
of an anti-trust action, and how 
“big” must a radio station be, 
in actual interstate business, to 
come under anti-trust and inter- 
state ce protection. 





The American WN pap 
Publishers Association, as a 
friend of the court, had already 
filed a brief in the case, con- 
tending the same legal and con- 
stitutional defense. 

Fulton’s arguments end- 
ed the two-week hearing at 
which Victor Kramer, special 
government counsel, contended 
“the only issue of freedom of 
the press here is whether the 
Sherman Anti-Trust Act was 
designed to prevent private 
citizens from encroaching on 
the peoples’ right to a free 
press.” 


‘Tried to Have Monopoly’ 

Mr. Kramer declared the gov- 
ernment was attempting to 
show “not so much that the 
Lorain Journal maintained a 
monopoly but it tried to.” 

A decision in the precedent- 
setting case will not be forth- 
coming for two to three months, 
Judge Freed indicated. He al- 
lowed the Government until 
April 13 to file its brief on the 
issues and allowed Mr. Fulton 
until April 28 to file his brief. 
Judge Freed will have to re- 
view these and 1,300 pages of 
testimony and 277 exhibits. 

Mr. Kramer had paraded 65 
witnesses to the stand to tes- 
tify that Lorain business men 
and women were not able to 
advertise in the Journal if they 
also advertised on Station 
WEOL in nearby Elyria or in 
the Lorain Sunday News. 

The Government built its 
case on this testimony after es- 
tablishing the fact that the 
radio station is heard beyond 
the Ohio boundaries and the 
News does business out of the 
state. 

It charged the Journal with 
restraint of interstate com- 
merce. 

Mr. Fulton charged the en- 
tire action is a threat against 





Both sides have conceded the 
case will go ultimately to high- 
er courts. 

In his argument on this point, 
Mr. Fulton emphasized that 
interstate commerce was only 
— to operation of 


“I say that where the inter- 

state commerce is only inciden- 
tal, the court must take that 
into consideration,” he _ told 
Judge Freed. 
—T ‘don't think a radio station 
could be looked upon as local 
in a mechanical sense,” he said, 
“but think it can be a local 
operation in a business sense. 
Because the sound of a station 
is heard incidentally outside of 
a state, that does not make that 
station engaged in interstate 
commerce.” 

S. A. Horvitz Only Witness 

Mr. Fulton called only one 
defense witness, S. A. Horvitz, 
publisher of the Journal. He 
admitted the Journal had told 
some of its advertisers they 
could not advertise in his paper 
and on the radio station and 
had. to choose between them. 

He denied any effort to buy 
the Elyria Chronicle-Telegram, 
with which the government 
charged he had a_ working 
agreement as to circulation and 
advertising contracts. He said 
he had refused an outright of- 
fer to sell him the radio sta- 


tion “cheap.” He defended his 
golcy as one to protect the 
ocal retail market and to best 
serve the community. 

Mr. Horvitz said an oppor- 
tunity to buy WEOL was given 
him as recently as January. 

Concerning prior testimony 
about the Sears, Roebuck local 
store’s 1945 contract, Mr. Hor- 
vitz testified that Lee Geiger, 
the Lorain store manager, had 
contacted other merchants ask- 
ing them to advertise in the 
Sunday News and not in the 
Journal. 

Mr. Geiger, the publisher 
said, had been fighting the Jour- 
age ‘tor years and was a leader 

a Journal “boycott.” 

"During cross-examination, Mr. 
Horvitz asserted he doesn’t 
think the value of radio adver- 
tising can be determined while 
the advertiser uses both radio 
and new: _ advertising sim- 
ultaneous: 

Asked if. he considered WEOL 
an encroachment of a competi- 
tor, Mr. Horvitz declared: “No. 
Any one has a right to start 
a radio station or newspaper. 
You know we don’t own the 
field.” But, he added, he agreed 
with his brother, Isadore Hor- 
vitz, that Lorain has room eco- 
nomically for only one good 
afternoon newspaper. 

o 


Millinery Featured 
age — Chicago Tribune’s 
millinery section, pub- 
Bnet March 13, contained about 
9,000 lines of millinery advertis- 
ing and was ne sponsored 
by Chicagoland Retail Millin- 
ery Council, which featured an 
ad with 99 millinery labels. A 
spring clothes for children’s sec- 
tion is scheduled for March 19. 


Joins UN World 

Lyn White, former director of 
book and travel advertising for 
the New York Post, has been 
appointed advertising dir big 
of the United Natons 
has been with the San ae 
(Calif.) Chronicle and the Hous- 
ton (Texas) Post. 





CIRCULATORS IN THINKING CAPS 


Central States past-presidents’ panel goes into action with “thinking 


caps” to help them as rts und 





er of Byron Vedder, 


Champaign-Urbana (Ill.) Courier. Seated, left to right: Robert Taylor. 
Flint ver mang Fete Jesse Birks, Cedar — (Ia.) Gazette; Elmer 





kee (Wis.) Journal: C. 


K. Jefferson. Des Moines 


(Ia.) Register & Tribune: George Moffett, Mobile, Ala., supplier: 
Ed Mill, Davenport (Ia.) Times: John Canny. Madison (Wis.) News- 





papers: Willard Hi 





ington (Ill) P graph 


Fisher. Dallas (Tex.) Morning News. 


and Rex 
(See story on page 54.) 
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Spring Baseball 
‘Sleeper’ Stunt 
Gets Big Push 


PHILADELPHIA — During the 
1949 ie oy * jibring training 
season, the Philadelphia Bulle. 


tin BR = simple contest 
asking fans to match wits with 
the managers. There were in- 
expensive prizes, including a 
box seat to the opening game 
and a few others. 

But the response was excep- 
tional—20,000 entries were re- 
ceived in answer to seven prob- 
lems, illustrated with diagrams, 
Very little promotion was used. 
~~ contest was announced by 

“sleeper” on the sports page. 

* this year, however, the pa- 
per is stepping up its promo- 
tion of the feature which is 
distributed nationally by King 
Features Syndicate. In the new 
“Ma its The Man 
agers,” starting March 16, 151 

rizes are offered by the Bul- 
etin. 

The first prize is two 
seats to every A’s and Phillies 
game at Shibe Park in 1950, 
plus eight additional box seats 
for the a game for a set 
of answers to 14 problems which 
shows the best knowledge of 
baseball in the opinion of the 
judges. 

In addition, two box seats 
each to the opening game will 
be given to 50 persons sending 
in the second best sets of an- 
swers. An official — league 
baseball autographed by a lead- 
ing player will be given to each 

00 persons sending in the 
third best sets of answers. 

The idea for the contest came 
“out of the blue.” Managing 
Editor Walter Lister thought of 
it while playing golf one day. 
He knew fans were hungry for 
baseball news during the train- 
ing season and he also remem- 

how many people like to 
tn guess” during games. 

He talked to Sports Editor 
Ed Pollock about the _ idea, 
worked out the details with 
him, and the contest was an- 
——_ with very little fan- 

fare, but the response was im- 
mediate. This year, more ex- 
— Bulletin exp were made 

nd the Bulletin expects to even 
an last year’s 20,000 entries. 

The problems are worked out 


by Sports Writers Ray Kelly 
and Frank Yeutter who cover 
the A’s and the Phillies and the 
spring training camps. 
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Ia. Judge Bans 
Photos During 
Bednasek Trial 


Iowa Crry, Ia.—District Judge 
James P. Gaffney opened the 
Robert Bednasek co-ed murder 
trial here March 14 with an or- 
der barring photographs of the 
defendant in the courtroom and 
in the building. He also took 
occasion to rap “sensationalism 
and front-page glorification of 
tragedy” in an order issued to 
the 30-odd newsmen present. 

Judge Gaffney’s order, dis- 
tributed to the reporters and 
photographers, stated: 

Hits Sensationalism 

“The court believes in and 
will safeguard the freedom of 
the press and radio. The press 
and other news disseminating 
agencies may be of inestimable 
value in preserving the morality 
of the people. 

“George Washington said, ‘One 
of the great pillars of human 
happiness and an indispensable 
support of our form of govern- 
ment is morality.’ 

“Most of our daily press and 
radio are doing much to de- 
moralize the people of our na- 
tion, especially the youth. Sen- 
Sationalism and front page 
glorification of tragedy and the 
multiple marriages and divorces 
of celebrities are depressing and 
destructive influences upon the 
welfare of the nation. 

Bans Photographs 

“Society and everyone in it 
would be much better off were 
the press and radio not to men- 
tion this case. You are urged 
to disseminate the news of this 
trial accurately and dispassion- 
ately, without sensationalism. 

“In order to preserve the dig- 
nity and decorum of the court 
and to protect the defendant and 
other participants from an un- 
necessary and perhaps objec- 
tionable degree of publicity, “it 
is now ordered, from this 
time on, until the ‘completion of 
this case, whether court is in 
session or not, no pictures of any 

character are to be taken in 
this courtroom or in the hall or 


ASNE JURORS AT COLUMBIA 


Past h 
r 


of the A 





Society of Newspaper Editors 


spent March 13-14 at Columbia University in the first phase of the 
selection of 1950 Pulitzer Prize Awards. They made selections for 
consideration of the Advisory Board of the Graduate School of Jour- 


nalism, which makes recommendations to the 


University. 


Trustees of the 


Left to right. seated, MW. R. Walton, managing editor, South Bend 


(Ind.) Tribune: Carl E. L 


editor, Hartford (Conn.) 





Times; Frank C. Clough, editorial director, Speidel Newspapers, 
Palo Alto, Calif.; Philip H. Parrish, editor of Editorial Page. Portland 
Oregonian: c. G. Wellington. managing editor, Kansas City (Mo.) 


Star: W. C. S 


editor, 


R ke, 


(Va.) World-News: 





Forrest W. Seymour, editor of Editorial Page, Des Moines ({Ia.) 


Register and Tribune. 


Standing: William P. Steven, managing editor, Minneapolis 
Tribune: Prof. Harold L. Cross, Columbia School of Journalism: Jack 
Foster, editor, Rocky Mountain News, Denver, Colo; Samuel L. 
Latimer, Jr.. editor and publisher, Columbia (S. C.) State; Stanley P. 
Barnett, managing editor, Cleveland Plain Dealer: Carl W. Acker- 
man, Dean of the Graduate School ef Journalism; Allen Merriam, 
editor, Dallas (Tex.) Times Herald; Michael A. Gorman, editor, Flint 
(Mich.) Journal; and Richard W. Clarke, executive editor, New York 

Daily News. 





halls adjacent or contiguous to 
it. No pictures will be taken 
of the defendant in the building 
unless he consents thereto in 
writing. If defendant desires 
this protection to and from the 
jail and courthouse, upon re- 
quest such an order will be 
made. This order contemplates 
a publishing of any such pic- 
ture or pictures so taken. A vio- 
lation of this order will be pun- 
ished in contempt proceedings. 
It is the duty of all bailiffs, 
sheriffs and other officers to see 
that this order is strictly carried 
out. 

“Tt is suggested that you give 
this statement to those for whom 
you work.” 

In Chicago, Basil L. Walters, 
executive editor of Knight news- 
papers and chairman of — 
American Society of Newspa 
Editors’ Freedom of Informa ns 
Committee, said: he had called 
attention to the committee of 
Judge Gaffney's edict. 

Mr. Walters has asked the 
committee if they have any ideas 
about whether the committee 
has any obligation to take notice 
of the order. In his letter, he 
pointed out: “As you know, our 
committee is interested only in 
preventing any infringement on 
the basic rights of the people. . 
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Daily Gives Service 
And Reaps Reward 

GAINESVILLE, Ga.—The Gaines- 
ville Daily Times has printed 
many stories informing area 
veterans of the payment rate on 
National Service Life Insurance 
dividends. 

As a public service, the news- 
paper asked veterans to call 
when certain serial number 
classification checks had been 
received so others might have 
some idea of when their pay- 
ments would arrive. 

At least one vet was properly 
grateful, but the Times editors 
are wondering if he thinks the 
paper sent him the check. 

His letter read simply: 

“Kind Sirs: I received my in- 
surance check today. I am well- 
pleased with the amount. Thank 
you very much.” 

. 


Pageant Campaign 

Pageant magazine, the 25c 
pocket-sized —— pub- 
lished by Hillman Periodicals, 
launched a nationwide advertis- 
ing campaign this week. First 
1,650-line ads appeared in 25 

newspa) in 30 cities across 
the country. Copy was prepared 
by the Biow Co. 


eS. 





London Reporter 
Quits, Objecting 
To ‘Witch Hunt’ 


Lonpon—James Cameron, for 
five years chief roving corre- 
spondent for the Daily Express, 
resigned last week after the 
Daily Standard’s attacks on 
John Strachey, new Secretary 
of State for War. Both are 
Beaverbrook papers. 

In a letter to the Times, Mr. 
Cameron wrote: 

“Whether Mr. Strachey did or 
did rot publicly announce his 
moment of disillusionment with 
the Communists is surely of less 
long-term importance than this: 
that we have now set the pre- 
cedent for the purge-by-press, 
which could end at last only in 
a race of people talking behind 
their hands, knowing that the 
words they said yesterday, in a 
very different mood, are the 
words they may swing for to- 
morrow. 

“Loyalty in every sense is a 
prerequisite in Cabinet Minis- 
ters, and newspapers have a 
right to examine it where they 
find it. At the same time one 
may wonder whether the best 
judge of political relability is 
an industry whose own caprices 
of principle and accommodations 
of policy have seldom been 
marked over the years by a 
rigid ethical consistency. 

“The loyalty-test, with the 
Press on the tribunal to link the 
names of a minister and a con- 
victed felon, is a troubling new 
aspect of what—so far, happily 
—we do not have to call the 
British Way of Life. 

“I have never met Mr. 
Strachey, nor, indeed have seen 
him outside the House of Com- 
mons; I have, nevertheless, con- 
sidered the issue involved suffi- 
ciently important ,to resign _my 


own pr 
with the organization that in- 
itiated the witch-hunt.” 

Mr. Cameron has been a news- 

paperman for 21 years, the last 
fo of them with the Express. His 
assignments for the Express in- 
cluded the last U. S. election. 
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Super-Salesman Roy 
‘Sold’ on Our System 


By George W. Parker 


Detroir—This is a Horatio 
Algerish success storv. or it 
deals with a man who started 
with a shoestring — today the 
president of an _ advertising 
agency with a gross volume in 
excess of $20,000,000 a year. 

He is a man who loves the 
American way of life, who is 
worried at today’s developments 
which are threatening freedom 
of enterprise. Moreover, going 
beyond the ordinary viewers- 
with-alarm, he doesn't just talk 
about the peril to the Ameri- 
can system—he is trying to do 
something about it. 

The story is about Ross Roy, 
president of Ross Roy, Inc. 

cpl ‘s co | 

Mr. Roy is a “salesman’s 
salesman” who entered adver- 
tising sort of through the back 
door. He previously had shown 
a boundless enthusiasm for sell- 
ing and marketing. While he 
was selling Dodges back in 
1926, Mr. Roy was not content 
with the ordinary. gift-of-gab 
style used by salesmen. He de- 

i a system for interpreting 
into the customers’ language 
the complicated specifications of 
the autos he was selling and 
also those of the chief competi- 
tors’ for comparisons. 

He put this idea to work when 
dealing with prospects. His 
sales boomed to a point that 
made him one of the top sales- 
men in the United States for 
his make of cars for three years 
running. Automobile executives 
with whom he came in contact 
began to get the idea that here 
was a young man who needed 
watching. 

Attention was not long in 
coming. He began selling his 
special ideas to Dodge dealers. 
When Chrysler Corp. took over 

ige, Mr. Roy’s reputation 
was established. Soon the serv- 
ice was extended to the other 
three of the corvoration’s cars 
—Chrysler, De Soto and Ply- 
mouth—and to Dedge trucks. 

_Next he developed educa- 
tional programs to acquaint 
salesmen with the product they 
were selling and the customer 
with what he was buving. This 
led Mr. Roy into training and 
merchandising programs. 

In Advertising Since ‘40 

It was in 1940 that he entered 
the adertising field—with Dodge 
Truck as his first client. He 
drew a conclusion that trucx 
buyers were more interested in 
what they got for their money 
than in the amount of the 
money spent. He sent 20,000 
questionnaires to truck owners 
and found out he was right. 
As a result Dodge Truck’s “Job- 
Rated” advertising campaign 
was launched. It is still going 
strong after nine years. 

Ross Roy, Inc., found its ad- 
vertising growth checked by the 


i0 





war. But it took full advan- 
tage of its experience to aid 
the military services in prepar- 
ing technical manuals and job- 
instruction kits. 

With the end of the war, Ross 
Roy, Inc., resumed its expan- 
sion of advertising operations, 
while still continuing the auto 
dealer and sales training ac- 
counts. The training program 
goes right down to the me- 
chanics, showing the best ways 
to keep the cars giving cus- 
tomer satisfaction. 

‘oday Ross Roy is the head 
of an operation which is housed 
in a five-story, block-long build- 
ing in Detroit, with em- 
ployes. In recent weeks he pur- 
chased the controlling interest 
in the C. C. Fogarty Co., Chi- 
cago advertising agency, estab- 
lishing Ross Roy-Fogarty, Inc., 
at 307 North Michigan Ave. An- 
other acquisition was the for- 
mer Zeder-Talbott advertising 
agency of Los Angeles and .De- 
troit. This will operate as Ross 
Roy, Inc., of California. 

Among the clients now served 
in advertising by the Ross Roy 
offices are: Dodge Division of 
Chrysler Corp., for trucks: Ex- 
port Division, Chrysler Corp.; 


Amplex Manufacturing Co., 
division of Chrysler Corp.; 
Chrysler Motor Parts Corp.; 


Fas-Cash System, Inc., Norge 
Heat Division, Borg - Warner 
Corp.; Sherman Products, Inc.; 
James Vernor Co.; Altes. Brew- 
ing Co. of San Diego; Babson 
Brothers Co.; Brooks Appliance 
Co.; Burgess Vibrocrafters, Inc., 
Consolidated Cosmetics, Inc., 
Dana Perfumes, Inc.; Farmers 
Marketing & Supvly Co., Ltd.; 
Institute of Applied Science; 
Karsten & Sons; Walsh Labora- 
tories, Inc., and Waterfill & Fra- 
zier Distillery Co. 

That all adds up to an in- 
spiring success story—but it is 
not the whole story. An im- 
portant chapter deals with Mr. 
Roy’s battle in recent years in 
behalf of the American way of 
life. 

Land of Opportunity 

Talking with Mr. Roy, a 
slight and very intense man, 
convinces you of the sincerity 
of his beliefs. At no little ex- 
pense to himself, he has been 
endeavoring through speeches, 
special advertisements and 
pamphlets to awaken other 
business men to join in the 
fight. 

He tells you that he realizes 
he has made his success in life 
because America is a land of 
opportuni He would like it 
to continue to be for the sake 
of his sons and the sons of 
others. 

“T’ve talked to a lot of people 
about this gous danger of 
losing our freedom,” he said. 
“Many of them are inclined to 


shrug as though they believe 
that it will happen after 
they are gone—as though it’s 
not much concern to them. 

“But then I ask them: ‘Do 
you have children? Or grand- 
children? Don’t you want them 
to enjoy the same chances you 
had?’ Usually that makes them 
stop and think.” 

Mr. Roy’s attempts to “sell” 
the American way of life have 
won him national attention. 
Some of his ads on the subject 
have been reproduced around 
the country. e@ was reprint- 
ed by the Reader’s Digest. 

This particular ad told how 
the nation was spending itself 
into a dangerous position which 
might cost Americans their 
freedom. It brought praise 
from Don Bridge, advertising 
director of Gannett Newspa- 


pers. 

Mr. Bridge, in a letter to all 
Gannett advertising managers, 
said the message against pro- 
fligate spending by the govern- 
ment “needs to be told in news- 
papers everywhere in numerous 
advertisements each year for as 
many years as required to im- 
plant the message firmly in the 
minds of everyone.” 

Ross Roy, Inc., made the ad- 
vertisement available to any- 
one who wished to carry it. 
Several groups have picked it 
up and reprints are much in 
demand. 

Not Doing Enough 

One of the points Mr. Roy has 

made is that advertising could 
help capitalism win the conflict 
against communism before it 
gets to the shooting stage. 
_ “I’m not sure that we adver- 
tising people are doing enough 
to help win the battle for the 
profit system,” he said in one 
of his speeches. “We think 
we're pretty good at selling 
guods, but when it comes to 
selling an ideology — when it 
comes to selling an intangible 
thing like our way of life—we 
fa" down miserably. 

“We've done an equally poor 
job of selling our way of life 
to our own people — an even 
worse job of selling it to peo- 
ple of other nations. 

“We in advertising and pub- 
lic relations have a tremendous 
job ahead of us. It is up to us 
to help management see the 
necessity for a better public re- 
lations Job. It is our job to do 
more than sell the product. 
It is our job to sell our individ- 
ual business institutions to the 
public as human institutions. 

“In our profession, we can do 
much to mold public opinion. 
But it is necessary that we do 
more than merely point at our 
prosperity and say that we have 
more of the good things of life 
than any other people. 

“We must explain how and 
why we came by this good for- 
tune. We must always strive to 
produce more goods for more 
] le at lower prices. But 
eyend that, we must keep ever 
in mind the spiritual benefits 
of our freedom.” 

In talking over this problem 

ith busi iat bi 


w g 
and small, Mr. Roy continually 
pounded away at the theme that 
though business men realized 
their danger, few were develop- 


ing programs to combat the 
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Ross Roy 


growing tendency toward com- 

plete governmental control. 
“Who can afford the time or 

cost except the real big com- 


panies?” was the general re- 
sponse he got. 
This set . Roy to thinking. 


Perhaps they were right—per- 
haps the cost of scattered pro- 
grams would run too high. But 
how about a package program 
to sell the American way of 
life to employes and the pub- 
lic—a package to fit the budget 
of almost any industrial and 
business | firm? 

He soon had his co-workers 
“enthused with the idea. He is 
going into full production on 
a series of six slide films in 
color. Each film, which will run 
for about 15 minutes, will tell 
a complete story, dealing with 
the fundamentals of economics 
in an easy-to-understand man- 
ner. 

History Tells Story 

The films and recorded com- 
mentary form a new approach 
to economic education, Mr. Roy 
said. They have been written 
for understanding at the teen- 
age level. To explain funda- 
mentals of economics, they take 
a typical American family—the 
Tom Smiths—back through his- 
tory to show the constant strug- 
gle for freedom. 

One film shows that the free 
democracy of the Athenians 
and the communistic state of 
the Spartans in ancient Greece 
were ve similar in conflicts 
to the troubles today between 
the United States and Soviet 
Russia. 

By letting history tell the 
story, the program avoids the 
criticism that it is “big busi- 
ness” propaganda. Each film is 
based on historical facts which 
most school children have 
learned, but which many adults 
have forgotten. 

“Take home” booklets review 
the slide films to keep the ideas 
in the minds of the viewers. 

“If we are to carry on our 
way of life in the world to- 
day,” Mr. Roy said, “and have 
more of the good things of life 
which all of us want—we must 
uuderstand more about the sys- 
— that makes all of this pos- 
sible.” 
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A COLLECTION OF CARTOONISTS’ IDEAS ON THE IDES OF MARCH 








MATCH OF THE SEASON 


Messner, Rochester (N. Y.) Times-Union 


IN DARKEST AMERICA 


Long, Minneapolis (Minn.) Tribune 








DEAR HEARTS AND... 


Mergen, Miami (Fla.) News 





Papers Can Play Role 
In Health Education 


By Ray Erwin 


NEWSPAPERS - play an in- 
valuable role in public eduee- 
tion in health problems and 

a physician fits 
ike a glove 
into the groove 
of newspaper 
work. 

Those are the 
pee BA 
man peculiarly 
well qualified to 
know what he 
is talking about 


tion of being at 
once a physician 
and a newspa- 
perman. 

He is Dr. Howard A. Rusk, an 
associate editor of the New 
York Times and director of the 
Institute of Physical Medicine 
and Rehabilitation at the New 
York University-Bellevue Med- 
ical Center. 


Suleh 1 
*s Prop 


The proverbial feather easily 
could have bowled over Dr. 
Rusk—then Colonel Rusk, chief 
of the Army Air Forces Conva- 
poems Services Division, Wash- 
ington—when, near the end of 
the war, Arthur Hays Sulz- 
berger, president and publisher 
of the Times, suggested he join 
the editorial staff. Amazement 
and not a little dismay swept 
over the medical man confronted 
with the proposition that he sud- 
=. = We newsman. 

erger, engaged in 


Dr. Rusk 





Red © _ a. leadersh = nog time, 
became interested r Army 
rehabilitation werk, oe “recalled 


, a tall, slender, person- 
able man with a youthful air 
that makes him look a decade 
younger than his age, 49, and 
winner of the Distinguished 
Service Medal in 1945. 

“He suggested that I might do 
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a double-play—carry on a pub- 
lic education program as well 
as the medical education phase 
of the rehabilitation work.” 

reminisced. 


to provide a 
form AS tell the story to ed 


At Bt first, I couldn’t see myself 
in the role, ” he smiled. 
racticed medicine for 


in my office i 
practice while I was se in 
the Army, had built a home in 
the country exactly meeting the 
needs and convenience of my 
family—my wife and three chil- 
dren—and I had every intention 
of retu: 

“However, ‘after having the as- 
signment of setting up the ex- 
tensive rehabilitation program 
in the Army, I felt I could not 
ge Ln AR army practice,” he 

= is unique. It 
= ‘Tie most interesting. Since 
I am teaching and not practicing, 
it offers no conflict for me to 
serve two professions.” 
An Editor's Hours 

Dr. Rusk works every Mon- 
day, Wednesday and Friday aft- 
ernoon and every Tuesday and 
Thursday morning as an editor 
in his big bright office on the 

10th floor of the Times Building. 
Lining the office walls are in- 
scribed and autographed photo- 
—_: of his friends, President 
Trum: Mr. Sulzsberger, Gen. 
Julius © Ochs Adler, vicepresident 
and general er of the 
Times; Gen. Omar ley, the 
late Gen. H. H. Arnold, Bernard 
M. Baruch, Gen. J. H. a 


Mayo Clie Lond Hones pis 
iyo Cc, er, = 
sician to King George Vi, a 


others of equal prominence. 
The associate editor writes a 


Book 
Review. He is a consultant to 
torial wri 


edito: concerning 
= — 
What role can the newspaper 
play in — rehabilitation?” 
an Eprror & PUBLISHER reporter 


eaked Dr. Rusk. 
Newspaper’s Role 
“The newspaper’s role is in- 
valuable,” promptly and em- 
phatically replied the editor- 
physician. “With clentifeally 


medical teacher from a technical 

audience to the general public,” 
he continued th enthusiasm 
and conviction. “Disabled citi- 
zens have a right to know what 
they can expect—what service 
and help is available to them— 
what the market is, in other 
words. 

“First, we worked with dis- 
abled veterans,” he explained. 
“Disabled civilians outnumber 
them 8 to 1. What’s good for 
the — is good for the civil- 
ian, we are endeavoring to 
outuad rehabilitation service to 
the public. There are few facili- 
ties yet, but doctors are very 
eager and are great co- 
operation to the work. Many are 
in training. A lot of impetus has 
been given by the Baruch Com- 
mittee.” 

Spare Time Duties 

What does Dr. Rusk do with 
“spare time” when he is not 
newspapering at the Times? 

In addition to his demanding 
duties as director of the Insti- 
tute of Rehabilitation and Physi- 
cal Medicine at NYU-Bellevue 
Medical Center, pioneering in 
rehabilitation of the 
disabled, he is professor and 
chairman of the of 





Rehabilitation and Physical 
Medicine at New York Univer- 


in modienl rehal 
Veterans 

the United Nations, member of 
the Armed Forces Medical Ad- 


visory chairman 
of the Sub-Committee on Civil- 
ian Rehabilitation Centers for 
the Baruch Committee on Physi- 
cal Medicine. 
Prolific Writer 

He is tae al of a_book 
“New _— for the Handi- 
capped” is the writer of 
numerous ee * in medical 


wer 
a instilling —" 


Gary Sines Has 
Unique TV Page 

Gary, Ind—The Gary Post- 
Tribune has introduced a new 
weekly feature, listing in ad- 
vance the television programs 
for the co: week on Chicago 
TV stations. e programs are 
interspersed with ads from nine 
retail television set stores, who 
are sponsoring the two-page di- 
rectory on a wee! basis. 

The two backing pages are 
divided into eight sections on 
each page. Program listings and 
ads are run cross-wise on each 
page and instructions are given 
how to fold and cut the pages 
into a 16-page TV program 
— pocket-size. 

We gone cong A this directory 
to our readers last Saturday,” 
said Frank G. Hubbard, assistant 
to the publisher,” and it has 
been well received. The direc- 
tory provides us with additional 
revenue equivalent to two 
pages of advertising every Sat- 
urday.” 
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THE ADVERTISING SURVEY 





Borden Tells 7 Forces 
Behind Lower Ad Ratio 


‘THE FUTURE ratio of advertis- 
ing Pine tes a to —- in- 
come will remain below 
om fh pel mg By 
may even drop lower than at 

t,” writes Neil H. Borden, 
at the 
in the 
March Number of the Harvard 
Business Review. 

Nor does he believe that the 
relatively low ratio of advertis- 
ing expendi is an ill omen 
for the national economy. 

Reviewing “the fact that ad- 
vertising expenditures are now 
only about 2% of the national 
income figures, whereas they 
were nearly 4% in the 1920s,” 
Mr. Borden es issue with 
those commentators who warn 
that the decreasing ratio “por- 
tends a drop in the aggressive- 
ness of business and in the drive 
for consumer purchases” which 
are necessary in an expanding 
economy. 

$8 Billion if Rate Held 

“If advertising expenditures 
had been at the 1929 rate,” he 
claims, “the recent advertising 
expenditure pool would have 
been some $8 billion rather than 
about $4.5 billion. Surely, media 
businesses would have had a 
heyday, but the advertisers 
would have undoubtedly secured 
far less for their money.” 

_ Acknowledging the far-reach- 

ing implications of the trend, 
the well-known author and ad- 
vertising authority discusses 
seven of the forces which have 
caused the rate of increase of 
advertising expenditures since 
1915 to lag behind that of total 
national income. 

“(1) The portion of the na- 
tional income arising from in- 
creased governmental employ- 
ment probably accounts for a 
small part of the drop in the 
ratio of advertising activity to 
national income. . . 


“In any year during the 1920s, 
about 5% of the total national 
income originated in govern- 
ment, and about 89% originated 
in business enterprises, since the 
late 1930s, the figures have been 
over 10% from government and 
85% or less from private busi- 
ness. Government as a business 
does not advertise; private busi- 
ness does. 

Less Blue Sky Today 
“(2) The growth in efforts to 
measure and control advertising 
expenditures is probably one of 
the more important forces ac- 
counting for the relatively 
smaller cee po eo 
compar w e 
1920s. There is probably less 
blue sky in advertising, less 
wasteful expenditure rnd = 
in oy earlier years. It Y, ont 
to also that two Pots ~ 
neve Loonant a better ability on 
the part of management to ap- 
praise the risks of undertakin: ing 
advertising than e: 
ously. . . .If improvement of this 


i2 


kind has tended to reduce the 
advertising ratio, then such re- 
duction of the ratio appears de- 
sirable and can be expected to 
continue.” 

(3) Professor Borden points 
to the “tendency of some large 
advertisers to reduce the per- 
centage of expenditures on 
established product lines as = 
volume has grown. 2 
real sense, then, he ‘says, the - 
cline in the ratio is due in part 

to “the very success of wnat yrnow 
oe in the past. The biggest 
of the primary job of estab she 
ing many of the Lp brands 
in their markets has been done. 
While advertising continues to 
be essential to maintain and 
gradually to extend the gains 
won, and while there will al- 
ways be, we hope, new primary 
jobs to do, it does seem that on 
this score there is little reason 
to expect advertising expendi- 
tures to keep pace completely 
with a continuing rise in nation- 
al income... . 

Lag is Logical 

“(4) Since 1940 national in- 
come in dollars has expanded al- 
most 270%, but population has 
increased only about 12%. The 
costs of advertising are related 
in large degree to the costs of 
carrying messages to given num- 
bers of people. Since the rate of 
population growth in the last 
decade has been much slower 
than the rate of increase in na- 
tional dollar income, it is logi- 
cal to expect that the -rate_ of 
increase in advertising expéndi- 
tures would have lagged behind 
the rate of increase in national 
income.” 

In view of the anticipated lev- 
eling-off of the rate of popula- 
tion growth, he continues, “we 
may expect that advertising ex- 
penditures, which are related to 
numbers of people to be reached, 
will tend to increase at a lower 
rate than national income. Ac- 
cordingly, a further decreasing 
advertising national-income ra- 
tio may well come about... . 

(5) “The longer products are 
on the market, the more compe- 
tition tends to bring about stan- 
dardization in product quality 
and a competition in price rather 
than a competition in, advértis- 
ing and promotion and other 
nonprice forms. The “narrow 
margins brought about by price 
competition will not support 
heavy advertising expenditures. 
The relatively ~— percentage 
of sales devoted to advertising 
long-established, staple ——_ 
as compared with new and dif- 
ferentiated products, is well 
known. . Advertising is es- 
sentially a tool for new and dif- 
ferentiated products. 

“In the years ahead, the de- 
velopment of new materials vy- 
ing one with the other, the fur- 
ther advances in technological 

fe, and the increasingly 
large le on which industry is 
conducting research to reduce 










































































WITH ORDER BOOK RIGHT HANDY 


Three officers of San Franciscn Chapter, American Association of 

Newspaper Representatives, attend a “Business, Speak Up!” 

sentation by AANR President Del Worthington. Left to right—Bob 

Barron, of Moloney, Regan & Schmitt: R. S. Nicholson, of West- 

Holiday, chapter president: and W. E. Peters. of Hearst Advertis- 
ing Service. 





costs and probably will—even 
more than during the past two 
decades—sharpen the competi- 
tion in price among manufac- 
turers. 

Lower Percentage of Sales 

“A tendency toward a lower 
percentage of sales for anuaeie 
ing as a result of the develop- 
ment of price competition seems 
to me to be clearly desirable 
from a social point of view. 
advertising costs unattended by 
any appreciable contribution in 
the way of product improvement 
or new investment are not to be 
desired any more than are high 
production costs or high per- 
sonal selling costs.” 

(6) Professor Borden admits 
that a “lack of aggressiveness 
and toe ae of busi- 
ness” y have depressed the 
edvertising expenditure ratio 
during the 1930s. 

“In the postwar period, how- 
ever,” he says, “though there 
has been lack of venture capital 
from individual investors, many 
new products have been 
launched; and so far as we can 
judge, businessmen have dem- 
onstrated a full awareness of the 
need of supporting these new 
ventures with advertising and 
promotion. 

“Moreover, we can see no less- 
ening in the postwar period in 
the drive of established business 
concerns to bring along new 
product improvements which 
are supported by advertising. In 
other words, despite the drop in 
total advertising expenditures as 
a percentage of national income 
brought about by other forces, 
it does look as if .advertising 
will be used in adequate meas- 
ure to induce people to accept 
and buy the new products and 
the improved ucts offered, 
bmg - is essential if the econo- 

is to expand and remain 
health y.” 
Should Build Reserves 

He then points out that, rather 
than urge advertisers in general 
to increase their adve ig ex- 
penditures to help insure an ex- 
panding economy, “we well may 
argue that advertisers should 
budget advertising so as to build 


reserves to maintain advertising 
on. er ion. 

(%) “RR & shyeieaity difficult 
to Lite..3 advertising effort in- 
definitely; the means by which 
advertising messages can be 
carried to people strongly 
enough to make the effort profit- 
able are limited by the m 
available, as well as by the lis- 
tening, watching, and reading 
practices of their audiences. Al- 
though we certainly have not 
yet come near any definite stone 
wall of this kind, the fact that 
we may be getting closer has a 
bearing on the rate with which 
advertising expenditures can be 
expected to increase.” 

Predicting that television will 
become a profitable outlet for 
advertising, the author never- 
theless feels that this will not 
materially affect the future rate 
of advertising expenditure. “Tel- 
evision’s gains in revenue = 
probably come in large part b 
diversion of a share ot the a 
vertising pool from other me- 
dia,” he reasons. 

Summing up, Professor Bor- 
den says he does not anticipate 
a radical growth in the icinds 
and numbers of advertising me- 
dia.. “Therefore,” he concludes, 
“the media should have plenty 
of revenue to be profitable, even 
though the advertising ratio 
should decline a adaaeeeee af 


W-T and tn Plans 


Increase in Rates 

The New York World-Tele- 
gram and Sun has issued new 
advertising rate cards. 

The national fiat rate will be 
increased on May 1 from $1.15 
to $1.40. The contract rate for 
local retail establishments and 
department stores will go up 
approximately 9c and gross 
rates on smaller contracts will 
be increased approximately 11c, 
but the local increases sf not 
go into effect until Sept. 

s 


For Home Owners 

The Stamford (Conn.) Advo- 
cate, afternoon daily, w - 
lish a Home Owners Editio 
March 24. 
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330 Employes 
Paid in $2 Bills 
For ‘Double’ Talk 


San Jose, Calif—Proof that 
newspaper do! are “double 
dollars” was supplied merchants 
this week by the San Jose Mer- 
od Herald and Fe Em- 
oyes were paid off in bills 
on March 15 and 16. - 

The papers obtained $17,000 
in brand new “two buck” bills 
to pay 330 employes. It repre- 
— 1% of the annual pay- 


roll. 

: Daniel K. Stern, public rela- 
tions director, engineered the 
experiment. Last year a simi- 
lar demonstration used silver 
dollars. 

_ Promotion of the demonstra- 
tion began March 12 with teas- 
er lines carried on the bottom 
of page one tying into large 
2romotional ads inside. These 
‘ines and copy pointed up that 
dollars spent with 





Lennox Using 
Magazine Ads 


Cuicaco—Despite the success 
of its newspaper advertising 
last year, Lennox Furnace Co. 
is switching to magazines this 
Spring, supplemented by deal- 
er newspaper ads. 

Lennox had never advertised 
any of its products nationally 
until 1949, although the com- 
pany is over 50 years old. E. R. 
Champion, me ndising man- 
ager, said the 1950 program is 
planned to overcome a major 
problem in the heating busi- 
ness. 

“Many dealers,” he said, 
“mark time and are compara- 
tively inactive seven or eight 
months of the year. Mainly 
through habit in the industry, 
they wait until the start of the 
heating season before actively 
soliciting new business.” 

Henri, Hurst & McDonald, 





ne papers 
are “double duty dollars” and 
that advertisers and _subscrib- 
ers profit “coming and going.” 

The use of $2 bills to meet 
the payroll was not disclosed 
until Wednesday morning, 
March 15. 

All but four of the newspa- 
pers’ regular staffs cooperated 
in the promotion, though no 
compulsion of any kind was 

, Mr. Stern reported. 

As a further help in effecting 
distribution to all quarters, the 
newspapers asked check users 
to draw their checks for $2 
less than the amount of the bill, 
attach a bill and write on the 
face of the check, “$2 paid by 
cash.” 

As a side feature of the dis- 
tribution, the paper carried a 
series of quiz questions and of 
features on the monetary sys- 
tem. Mr. Stern’s studies _in- 
cluded discovery that the U.S. 
may coin a $3 bill without fur- 
ther authorization. But he did 
not get the answer on the dis- 
puted 7% cent coin. 

“Officials dodged that one,” 
he reported. “They said all the 
cash registers in the land would 
have to be revised for such a 


coin.’ 


Expanded Ad Program 


Set by Kaiser-Frazer 

WrLow Run, Mich. — Kaiser- 
Frazer Corp. has announced an 
expanded advertising budget for 
its 1951 models to be marketed 
this year, with 65% of the out- 
lay to be spent locally through 
the K-F dealer cooperative fund. 

K-F’s campaign plans were 
announced by Burton R. Dur- 
kee, director of advertising. He 
said the remaining one-third of 
the ad budget has been ear- 
marked for magazines and other 
media to reach all buyer groups. 

Mr. Durkee emphasized that 
“all expenditures in local mar- 
kets will be made in direct pro- 
portion to the number of cars 
purchased by the individual 
dealer.” 

The bulk of local advertising 
—approximately 85 ill be 
placed in daily and weekly 
newspapers and Sunday supple- 
ments 
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Inc., Chicago, handle the ac- 

count. 

Silver Anniversary 

Session for Admen 
Santa Monica, Calif. — The 


silver anniversary of the Cali- 
fornia Newspaper Advertising 
Managers Association will be 
observed here June 9-11 when 
the association convenes in the 
Miramar Hotel. Charles McAl- 
pine, advertising manager, San- 
ta Monica Outlook, is conven- 
tion chairman. 

James Lyon, Santa Ana Regis- 
ter, and William R. Cass, Mill 
Valley Record, respective presi- 
dents of the southern north- 
ern units of the association, will 
alternate in presiding over ses- 
sions. 


VFW Will Promote 
Loyalty Day Events 


WaAsHINGTON — “Loyalty Day” 
demonstrations to counter Com- 
munist May Day activities will 
be sponsored by the Veterans 
of Foreign Wars in larger cities 
throughout the country on Sat- 
— and Sunday, April 29 and 


Publicity kits containing sug- 
gested “Loyalty Day” programs, 
news stories, local and state 
government proclamations, 
speeches and other material will 
be distributed to all Post Com- 
manders. 


a 

Appointed by APA 

Boston—Ernest Hoftyzer, Jr., 
who has been an advertising 
salesman on the Wellesley 
Townsman for several years, 
has been appointed manager of 
the American Press Association 
i gland, with offices 
here. His father is advertising 


director of the Boston Record- | 
American and Sunday Adver- © 


tiser. 


s 

Maine Account 

Avucusta, Me.—Eight large 
agencies bid for the account, 
but the Maine Potato Advisory 
Committee voted to retain 
Brooke, Smith, French & Dor- 
rance, Inc. for the 14th year to 
conduct the Maine potato adver- 
tising program 














Shoe Ads Show 
70% Gain Over 
10-Year Span 


Cuicaco—Total yearly invest- 
ment in shoe advertising in all 
Chicago newspapers has _ in- 
creased more than 70% since 
1940, according to a Chicago 
Tribune —_— of footwear 
advertising. icago footwear 
retailers used $696,958 worth of 
newspaper space in 1940 and 
$1,188,481 in 1949. 

Virtually constant over the 
10 years was the division of ad- 
vertising between men’s and 
women’s shoes, according to the 
Tribune study. Specialty shops 
lead in their increased invest- 
ment in shoe advertising, with 
department stores likewise 
showing an increase. 

Specialty Shops 

Specialty shops were respon- 
sible for 48.5% of the $537,518 
invested in women’s shoe ad- 
vertising in 1940, and accounted 
for 53% of the $919,882 spent 
in that field in 1949. While spe- 
cialty shops accounted for an 
increasing share of the total, 
department store investments 
in women’s shoe advertising 
likewise rose, going from $276,- 
821 in 1940 to $432,344 in 
1949. 

In the men’s shoe field, spe- 
cialty shops, which were _ re- 
sponsible for 56.4% of the $159,- 
440 invested in newspaper ad- 
vertising in 1940, accounted for 


67% of ee $268,589 invested in 
1949. Here, too, while specialty 
shops were placing a larger 
share of the total linage in 
1949, department store adver- 
tising had increased from $69,- 
515 in 1940 to $88,634. 





... and he'll be in 
ABBIE an’ SLATS 
daily strip starting 


APRIL 10 





Who? Turn to page 28 








OT UNLESS you 
have distribution in 
Yugoslavia. And even 
with that, per-capita 
sales would undoubtedly 
be small because of low 
per-capita incomes. 


YET SOME national 
advertisers, with good 
distribution in Long 
Beach, California (one of 
America’s major 
markets) attempt to 

do a selling job with 
outside media! 


IT CAN'T be done! 
WHY? Simply because 
the greatest Long Beach 
readership of any 

Los Angeles newspaper 
is only 14 percent! 


ONE NEWSPAPER, and 
only one, can possibly 
do a thorough selling job 


LONG BEACH, CALIFORNIA 


Press-Telegram 


a Nati i 


P by 
CRESMER & WOODWARD, Inc. 
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Eb! 


What makes a newspaper great? 


beige weird 


analagous dessicate 
effigy assuage 
isosceles ascetecism 
promissary omniscience 
dogerel reminiscent 
perspecatious appoplexy 
strychnine synchronous 


liquify 


picnicking 


roccoco 


conoisseur 


In the above list of Twenty Words 
Frequently Flubbed in Grade School 
Spelitdowns are at least ten deliber- 
ate misspellings. If you can rattle off 
the whole list correctly with the ease 
and aplomb of a spelling champion 
... and if you also happen to be an 
Upper Midwest grade schooler... 


you are all set to try your luck in the 
fifth annual Minneapolis Star and 
Tribune Spelling Bee. 

For weeks now, 100,000 Upper 
Midwest youngsters have been 
warming up on receive, believe and 
leisure, knocking the | out of elluci- 
date, thumbing their books for last- 
minute checks on perspicacity and 
perspicuity, suffering bad spells 
of hypocondria and inflewenza. 

Individual school championships 
are being decided throughout the 
great 4-state area with help of city 
and county school superintendents. 
Next month the local champions 
assemble in Minneapolis for the big 
Minneapolis Star and Tribune Spell- 
ing Bee, a brain-busting session of 
written and oral tests to decide the 
Upper Midwest Spelling Champion 
for 1950. Cash awards go to finalists, 
with a first prize for top winner of 
an all-expense-paid trip to compete 
in the National Spelling Bee at 
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Washington, D. C., plus a free 
accompanying trip for the winner’s 
teacher and a handsome trophy for 
the winner’s school. 

For the 100,000 contestants, their 
teachers and parents, the Minne- 
apolis Star and Tribune Spelling 
Bee is just one more example of the 
way two good newspapers have 
entered the lives and fostered the 
interests of thousands of Upper Mid- 
west communities, and have earned 
the warm regard of one of the 
nation’s largest newspaper audiences 
as helpful neighbors and dependable 
friends. 


Minneapolis 
Star zxd Tribune 


EVENING MORNING & SUNDAY 


590,000 SUNDAY - 470,000 DAILY 


JOHN COWLES, President 





Kerr Elected 
President of 
Ohio Group 


CoLtumsus, O.—R. Kenneth 
Kerr, publisher, Lancaster 
Eagle-Gazette, was elected pres- 
ident of the 
Ohio Newspa- 
per Association 
March 9 at the 
annual conven- 
tion here. He 
succeeds Roger 
H. Ferger, pub- 
lisher. Cincin- 
nati Enquirer, 
who was head 
of the associa- 
tion of 330 
Ohio daily and 
weekly newspa- 
pers for two 
years. 





Kerr 


Mr. Kerr began his news- ; 


Paper career in Washington 
Court House as a newspaperboy 
on the old Daily Herald. He 


represents the third generation 8 


in a family of editors, his father 
and both of his grandfathers 
having been newspapermen. He 
is president of the Ohio Demo- 
cratic Press Association and 
immediate past president of the 
Ohio Select List of daily news- 
papers. 

_ Orrin R. Taylor, Archbold 
I ye, was elected vicepres- 
ident, with Karlh Bull, Cedar- 
ville, as treasurer. Mr. Taylor 
is past-president of the National 
Editorial Association. 

Other trustees of the Ohio 
Newspaper Association are E. 
C. Dix, Wooster Record, chair- 
man; J. A. Van Buren, Cleve- 
land Plain Dealer; Roy D. 
Moore, Cantom Repository; 
Ralph D. Henderson, Columbus 
Citizen; Raymond B. Howard, 
London; G. Gordon Strong, To- 
ledo Blade; Gardner Townsley, 
Western Star, Lebanon; and 
Frank W. Spencer, Newark Ad- 
vocate. Ed M. Martin, Colum- 
bus, is executive director and 
secretary. Paul R. Gingher, Col- 
umbus, is general counsel. 

The Wadsworth News-Banner 
and the Western Star of Leb- 
anon shared honors in the Os- 





man C. Hooper Newspaper 
Show of the Buckeye Press As- 
sociation. Each publication 


took three first-place awards in 
the class for newspapers pub- 


lished in towns of 2,500 and 


over. 
The Georgetown News Demo- 
crat the —_—— 


= awards, with the 
Caldwell Journal close behind 
with one first and two second- 
place awards. 


100% Business Gain 
For Ohio Cooperative 

Ohio’s principal non - daily 
publishers who four years ago 
set up their own representation 
corporation, Ohio Weeklies, Inc., 
reported that dollar volume and 
linage figures show a 100% in- 
crease in the current fiscal year 
over 1949. 

Forty-five publishers who con- 
trol 60 xy are the direct 
owners of Ohio Weeklies, Inc., 
objective of which is to promote 
the advertising interests of all 
newspapers on a 

basis. Some 160 
other publishers have contract 
agreements for the acceptance 
of space orders handled by the 


‘oup. 
Howard L. Bush, publisher of 
lier Leader - Enter- 


y 
produce approximately 3,000,000 
lines of copy for publishers at 
national rates. 


New Guild ‘Conteact 


Anticipates Pension 
Great Fatts, Mont. — The 
Great Falls Newspaper Guild 
has signed a new agreement 
with the publishers of the 
morning Tribune and afternoon 
er under which journey- 
men reporters, deskmen and 
advertising men receive $88.50 
a week dayside, an increase of 
$3.50 over the 1949 scale. The 
contract is to run two years, 
with the option of re-opening 
on the wage clause if the man- 
agement has not put into effect 
a plantwide pension plan by 
the end of 1950. 


s 

Scout Film Premiere 

New Beprorp, Mass. — The 
Standard-Times joined the New 
Bedford Council of the Girl 
Scouts in sponsoring the world 
premiere of the Girl Scout Tech- 
nicolor short, “Women of To- 
morrow.” 
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CURRENT RELEASE 


An eminent critic of American 
life and letters gets mixed up 
with all kinds of kids, including 
his own, leading to painful, 
tumultuous and hilarious re- 
sults! 


MORNING 
FACES 


by John 
Mason Brown 






6 Installments 
Il!ustrated 


—carefully selected human interest series by top-flight writers! 
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EAST 42 


ND STREET 
YORK 17,N.Y 


6 Dailies at 2c, 
1,547 at 5c: 
A Gain of 29 


Six daily newspapers in the 
United States are still selling 
at 2c a copy. ree are 
Pennsylvania and there is one 
each in Colorado, chu- 
setts and Missouri, according 
to a survey made by the Ameri- 
can Newspaper Publishers As- 
sociation. 

The latest ANPA_ checkup 
lists 1,547 dailies at 5c a copy, 
an increase of 29 over 1949. 
Five — on, —e were 45 
papers with a le copy price 
of 2c and only 1.005 at 5c. 

Texas leads the state break- 
down with 109 5c papers, a 
California is next with 104. 
Pennsylvania has 83, New York 
has 78, and Indiana has 73 in 
this class. In Delaware there 
are no 5c papers, only two sell- 
ing at 4c. 

The ANPA listed 77 at 3c, 107 
at 4c, one at 6c, 17 at 7c (14 
in a” — at 10c and 

a 7 





ful were in the 6c-12c category, 
outside of the 10c . One 
in ode Island 

there are 


5c, one at 8c, nine at 10c and 
one at 12c. 
* 


Transradio Press 
On White House List 


WASHINGTON Transradio 
Press a has been brack- 
a group which until now had 
been considered here to include 
only Associated Press, Interna- 
tional News Service and United 


The designation has White 
House approval. When plans 
were being made for coverage 
of President Truman’s Key 
West vacation, Press Secretary 
Charles G. Ross announced that 
reporters must find their own 
transportation to Florida, ex- 
cept that destroyer escort pas- 
sage would be arranged for one 
representative of each of the 
“wire services,” and one each, 
on a pooling arrangement, for 





at cial 
daily). 

Sunday editions of daily 
newspapers retailing at 10c 
represent 49% of the total pa- 
pers reporting to ANPA, com- 
pared with 46% last year. The 
number of 5c Sunday papers 
dropped from 143 to 133 and 
the number of 10c_ papers 
jumped from 219 to 250. 

The survey showed 109 at 
15c, one at 


, 


Oc. Only a hand- ch 


Pp Is” (papers individually 
represented here), radio, still 
pictures, and motion pictures. 
Transradio was listed, for the 
first time, with the wire servi- 
ces. 

Especial interest attended 
the selection of a pool repre- 
sentative for the independent 
bureaus. 

In a drawing, Anthony H. 
Leviero, New York Times was 
osen. 








A DECADE 
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During the past ten years, the value of 


GOODS MANUFACTURED 
increased from $318,300,000 to 


395775000000 


More goods produced 
means more goods bought. 
And, it means more and 
greater pay checks, tool 
Here's a healthy, growing 
market with a wealth of 
buying power! 


The heart of OT Tennessee is 


NEA S Tt \V if tb th 8 


The "MONEY TOWN” of the South 


Reach this prosperous market through two great newspapers. 





PROGRESS 


The Nashville Tennessean 


ormsing » Sunday 





represented 








Printing Corp ion, Agent 
by the Branham Company 
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A million and a half dollars a day for food*—that’s how 
much folks spend in the big Booth Michigan Market! 
Get your share of this lucrative market—through all 8 
Booth Michigan Newspapers! 

Sales Management 

1949 Survey of Buying Power 


For further specific facts on how the EIGHT BOOTH NEWSPAPERS cover this 
big market, call— 


The John E. Lutz Co., 435 N. Michigan Ave., A. H. Kuch, 110 E. 42nd Street, 
Chicago 11, Superior 7-4680 New York City 17, Murray Hill 6-7232 


- BOOTH Zac NEWSPAPERS 


GRAND RAPIDS PRESS - FLINT JOURNAL - KALAMAZOO GAZETTE - SAGINAW NEWS 
JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 
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John T. Fitzgerald 
‘A Fundamentalist’ 


By George A. Brandenburg 


Cuicaco— Surely, when the 
history of the Bureau of Ad- 
, ANPA, is written, the 
mame of John T. Fitzgerald, 
fundamentalist, w find its 
rightful place in the “United 
Front” movement that crystal- 
lized the 1936 newspaper revolt 
against complacency and led to 
= Bureau’s present rane 
@ newspaper adve' 
representative, Mr. Fitzgerald 
possessed the vision and prac- 
tical understanding that enabled 
him to draft the original plan 
of 23 points from which was 
reduced the final 14 points, later 
adopted by the American News- 
paper Publishers — Association 
and embraced by the Bureau of 
Advertising. 
Has Mutualized Business 

Today, John Fitzgerald, pres- 
ident of Reynolds-Fitzgerald, 
Inc., is the active head and prin- 
cipal stockholder. He has mu- 
tualized the company, with nine, 
stockholders of record holding 
the minority stock, and he has 
arranged for these partners to 
continue the business with full 
ownership. 

Straight as an arrow, “JTF” 
stands six feet, 1 inch, weighs 
185 pounds, and is in perfect 
physical and mental shape, al- 
though “pushing” 70. 

He served two terms as pres- 
ident of the Newspaper Repre- 
sentatives Association of Chi- 
cago (193436). He was or- 
ganizational chairman of the 
American Association of News- 
paper Representatives and its 
fourth president (1945-46). 

Defends ‘ Representatives 

His defense of the represen- 
tative structure in connection 
with publication of the Borden- 
Taylor-Hovde book, “National 
Advertising in Newspapers,” 
which appeared in Eprror & 

for July 20, 1946, 
was considered a classic of his- 
tory and fundamentalism. He 
effectively disposed of criti- 
cisms directed against news- 
paper management and pub- 

ers’ representatives. 

As president of the Chicago 
association of newspaper repre- 
sentatives, Mr. Fitzgerald con- 
ducted what amounted to a 
“one-man crusade” to awaken 

ublishers and their advertis- 

g managers to the general 
retail rate diversion problem. 

He addressed the Newspaper 
Advertising Executives Associa- 
tion on the rate diversion prob- 
lem at two successive annual 
meetings. He “spread the gos- 
pel” at 12 regional publishers 
association meetings from New 
England to Nebraska. He did 
his own research wrote his 
own speeches. He had no so- 
lution, but was endeavoring to 
: th 4 vee Th 
to the newspaper ° e 
— was virtually solved in 


1s 





Mr. Fitzgerald does not seek 
to take undue credit for his 
part in the rejuvenation of the 
Bureau of Advertising. The 
records show, however, that he 
was one of a handful of repre- 
sentatives who sought the aid 
of Tripp, general man- 
ager of Gannett Newspapers, to 
make his now celebrated 
“United Front” talk before the 
NAEA in 1935. It resulted 





John T. Fitzgerald 





a committee, with Mr. Tripp as 
chairman, to pursue the metter. 

Mr. Fitzgerald developed a 
plan of some 23 points which 
were approved by the Chicago 
association. He met with a 
committee of New York repre- 
sentatives and NAEA members 
who launched the united move- 
ment to promote daily news- 
Papers as a national advertis- 
ing medium on a scale befitting 
the industry. 

When the joint committee an- 
nounced its proposed program 
to enlarge Bureau activities, it 
was reported in E&P for Oct. 
3, 1936: “The 23 points of the 
tentative plan proposed by the 
representatives were the basis 
for some of the day-long dis- 
cussion. While much of the 
‘commentary’ in the represen- 


tatives’ plan was_ scratched, 
most of the activity in their 
plan . . . was incorporated.” 


Ad: ted Reader Studi 


One of these points was ad- 
vocacy of the employment of 
the George Gallup service, 
which at that time was experi- 
menting with readership studies 
and copy measurements. This 
suggestion developed into the 
Continuing Study of News- 
paper Reading, now conceded 
to be one of the greatest selling 
tools the newspaper industry 
has ever had. 

In all of these forward move- 
ments, John Fitzgerald has ob- 
literated not only his personal 
contribution, but has in no case 
identified his company with it. 
His platform was that whatever 
contribution was made to the 
industry should be done as an 
industry promotion, without the 
personal gain that might ac- 
crue to him or to his company. 

As president of the 57-year- 
old firm, now in the fourth and 
fifth generation of ownership 
within the ranks, Mr. Fitzger- 
ald has been identified with the 
newspaper business for 56 
years. He served an early ap- 
—— with the ANPA 

efore joining the organization 
that aay became Rey- 
nolds-Fitzgerald. 

Discusses Linage Comparisons 

In discussing his long asso- 
ciation with newspaper pub- 
5g Mr. Fitzgerald told 


“There has always existed the 
matter of individual organiza- 
tions soliciting the ne 





of petitors and this has been 
recognized as legitimate, if the 
approach is factual. 

“A favorable approach that is 
not as factual as appears on 
the surface is the employment 
of the general statistics on in- 
dividual newspapers as con- 
tained in Media Records. These 
figures do not represent pa- 
tronage entirely within the jur- 
isdiction of representatives.” 

Media Records, he pointed 
out, measures on the basis of 
what should be general adver- 
tising, and their classifications 
include not only what is known 
as local general accounts, but 
also classifications that are not 
within the jurisdiction of repre- 
sentatives. 

“We maintain a running rec- 
ord over the years of linage in- 
volved in the actual billing in 
dollars which we collect and 
pay to the newspaper,” he ex- 
plained. “When confronted 
with Media ——— ; a 
they happen to be unfavorable, 
we "re Rple to demonstrate that 
if Media Records indicate a 
loss in the general classifica- 
tion, that the actual linage, in 
the territories we are respon- 
sible for, present an entirely 
different picture. ‘ 

“For instance, political, local 
and certain regional advertis- 
ing is measured by Media Rec- 
ords as general, and is variable 
from year to year, and most of 
this is not within the province 
of the representative. Pub- 
lishers who are made to under- 
stand these factors are not read- 
ily susceptible to these false 
approaches.” 
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Mr. Fitzgerald, who is gen. 
known as the “ of 
ary Cullen Cottage of the 
Portland (Ore.) Journal, is de 
lighted to see the food classi- 
fication becoming increasingly 
important in newspapers today. 
“The effort is being stressed 
that publication of news of the 
food industry will produce more 
advertising, which is true,” he 
said. ‘We suggested a plan in 
this direction to one of our 


; newspapers 18 years ago. 


newspaper for 15 years at least 
has published more news of 
this nature seven days a week 
than any newspaper in the 
United States.” 

He recalled how his plan for 
editorial support was first in- 
troduced on a modest scale, and 
then expanded, when he con- 
vinced the doubtful editor of 
its merits with the simple ques- 
tion: “What is the hardest job 
in the world?” The editor im- 
mediately saw the light when 
Mr. Fitzgerald answered his 
own question: “That of a 
housewife. She has to plan and 
execute for her family three 
meals a day for 365 days in the 
year with no help from her 
family or anyone else.” 

“When his conversion was 
complete,” he said, “the editor 
saw the wisdom of this advice 
reflected in circulation gains 
and the statistics of this de 
partment have been astounding 
throughout the years. Pa- 
tronage from food advertisers 
has been equally satisfactory.” 

Mr. Fitzgerald is surrounded 
with a sales organization of 17 
trained men. 





ALTOONA, PA., 
IS THE IDEAL 
TEST MARKET! 


Get a quick, informative 
test of your selling plan 
by its effect on this 
thriving, compact Penn- 
sylvania market. 


Advertising in the Al- 
toona Mirror is read 
daily in 97% of Al- 


toona’s Homes. 


Elltoona 





Mirror. 


Only Evening Newspaper 
in Altoona, Pennsylvania 


Richard E. Beeler, Adv. Mgr. 
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A CITY LARGER 
THAN LOS ANGELES 
WILL MOVE TO COLORADO 








Here's an opportunity that can help you level out your summer sales valley with extra summer sales. 


This summer, 2,350,000 out-of-state vacationists will come to Colorado and spend $213,000,000 
in "the nation's roof garden" . . . that's $213,000,000 in extra summer sales over and above the 
regular market. 


Your share of this extra summer business is worth getting. And the easiest, most economical way 
to get it is to increase your advertising in the selling medium that is the favorite of tourists and 
natives alike — THE DENVER POST. 





- CIRCULATION TS) h THE DI 
sss eee 227,028 aS We Vocce of t 
we 357,406 
Roto, Comics, Magazine... 392,031 

A.B.C. Publisher's Statement 
September 30, 1949 
“Photo by A.S.P."" 
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Miss je Says 





Ad Lingo Is Different 
In the Philippines 


By James L. Collings 


RosariTra Hume is an attrac- 
tive, fluffy, brown-eyed, brown- 
item who can wear a lug- 
gage-brown gabardine outfit 
well enough to be on the receiv- 
ing end of a Third Ave. whistle. 
At 24 she is New York repre- 
sentative for Pan Pacific Adver- 
tisers, Inc., which she says is the 
largest independent ad agency 
in the Philippines (Manila). 
Miss Hume opened Manhattan 
offices recently to serve 35 cli- 
ents who represent importers, 
distributors and local manufac- 
turers. The agency is owned by 
Filipinos but run by Americans. 
“And we have a complete 
translating staff—an po t 
factor in PI advertising,” Miss 
Hume related. “Most agencies 
have their ads translated by the 
media, and, of course, the ads 
pence But on our staff there are 
perts in Chinese, Tagalog, 
Seeuth, both the Visayan dia- 
lects and Ilocano. 

“You see, the Republic of the 
Philippines consists of about 
7,000 islands containing a popu- 
lation of 17,000,000 people who 
speak some 40 different dialects. 

Tailor-Made Ads 

“Although the Filipino has 
been influenced a good deal by 
50 years of American education 
and example, his basic thinking 
is different. 

“Therefore, advertising there 
must be tailor-made for him. 
Many ads from the States with 
only slight changes in phrasing 
are adequate, but the majority 
of stateside advertising placed 
there for the general consumer 
is wasted.” 


Therefore, she said, an agency 
on the islands must take into 
account the basic differences be- 

Americans and Filipinos. 
Temperamentally Different 

What are the differences? 

“Well,” she replied, “in tem- 
perament, the Filipinos, on the 
average, are less educated and 
sophisticated and more emo- 
tional. Because of these char- 
acteristic variations, they are 
extremely impressionable and 
brand-conscious. 

“The right treatment of ad- 
vertising there can capture the 
market for many items. After 
all, the natives have a ~— 2 Te- 
gard for American-made goods. 

“Advertising in English “ the 
Filipino consumer must 
ah more simple and direct, 
and always it must have strong 
emotional appeal. For example, 
the use of Filipino movie stars 
in the advertising of toilet soap 
has been quite _ successful 
through the arousing of emo- 
tions. Some of the ads, not 

necessarily the soap ones, seem 
almost childlike to the more 
blase American. 

“However, the pitch to the 
better educated Filipino is pret- 


20 


ty much the same as in this 
country. He has studied under 
American methods, has read 
American magazines and has 
gone to American movies—in 
many ways, then, he is a prod- 
uct ae our culture. 

The only trouble with this is 
that frequent mistakes are made 
in taking his resemblance to us 
too much for granted. He is still 
a Filipino.” 

Snob Appeal 

And the Chinese, she said, are 
another matter entirely. 

“The Chinese businessman 
cannot be appealed to in the 
same manner that the Filipino 
can. As a for-instance, —_ 
advertising, although 
Packards, is valueless in selling 
the Chinese goods and services 
for his business. 

“The Chinese, an acute busi- 
nessman, always wants to know 
how an item will make him a 
profit. Thus any appeals direct- 
ed his way must stress the 
"on cama angle above all 

ers.” 


=] 


Differences in advertising in 
the PI can best be shown by ex- 
amples, so Miss Hume recited 


a few. 

“In ‘the U. S.,” she said, “the 
Indian Motorcycle Co. stresses 
safety devices, advancements in 
comfort, economy and general 
engineering to sell its models. 
We handle much of this compa- 
ny’s account on the islands. 
There we emphasize the thrill 
of owning a motorcycle, the 
economy of operation and the 
leadership of Indian over other 
makes. Of course, latest engi- 
neering improvements are also 
mentioned, but to underscore 
them would destroy interest in 
the ad before it is half read. 

“For Packard advertising, we 
use a great deal of snob appeal. 
The buyers of Packards who are 
the educated Filipinos and 
American and Chinese business- 
men are partly sold on this 
score. Recent Packard advertis- 
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ing in the States has underlined 
the new low price and the econ- 
omy of the new motor. 

“We do not bang away on 
these items, as they mean little 
to the prospective purchasers of 
e PI. The buyer 
wants a big not expensive car 
to indicate to all that his busi- 





ness is doing well and that he 
does not have to worry over 
such trivialities as gas and oil 
consumption. 

“Another thing, many items 
are advertised to the U. S. 
housewife, such as floor wax, 
soap and other household wares, 
Now, appeals to the housewife 
for these products in the PI is 
money thrown out the window, 
for they are purchased by one 
of the maids. us we advertise 
YCO floor wax, a local product, 
in the cheap vernacular maga- 
zines and on cine slides in 
third-run theaters. 

“And a well planned exploita- 
tion of the Filipinos’ love of 
sports has made Ehrets beer 
best-seller in the PI. To a 
complish this, we play up the 
sports angle in _— sing.” 


Peron Halts Some 
Newsprint Imports 

Buenos Arres—The regime of 
President Peron continued this 
week to harrass the independent 
newspaper La Prensa, frequent- 
ly at odds with Argentina's 
present administration. 

The Ministry of the Treasury 
removed the newspaper from 
the list of importers, preventing 
direct importation of newsprint. 
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1950 CONSUMER 
ANALYSIS .... 
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Important Services are Available 


®@ You'll find consumer preferences, ownership and 
buying habits for 135 product classifications . . . 
arranged in sections on foods, soaps and cleaners, 
toiletries and cosmetics, alcoholic beverages and 
soft drinks, automotive and general . . . in the 5th 
annual Star and News Consumer Analysis . . . You 
can study the market trends over the past five 
years with this new 1950 edition . . . and also com- 
pare trends in the 13 other markets which prepare 
a consumer analysis on the comparable Milwaukee 
Journal style. But that’s not all... 


Only The Indianapolis Star and The Indian- 
apolis News give you the Bureau of Advertising 
sponsored Grocery Inventory, as well as the Con- 


sumer Analysis. It shows average units sold per 
store, total units sold, percent of distribution, and 
total stocks on hand. It may be correlated with the 
Consumer Analysis to give the complete picture of 
consumer preference and volume for 415 grocery 
products . . . An opportunity available in no other 
market in the whole United States! 

In addition, The Star and The News offer you 
the Bureau of Advertising standard data and market 
folder, and do spot and special merchandising 
checks. Whatever you need to map your sales com- 
paign for most effective results is available from the 
Star and News .. . including saturation coverage of 
the rich Indianapolis market. Write for full details! 


KELLY-SMITH COMPANY ¢ NATIONAL REPRESENTATIVES 





THE INDIANAPOLIS STAR 
THE INDIANAPOLIS NEWS 














Irish Admen 
Whet Appetites 
For Food News 


By Jane McMaster 


The fine art of cookery had 
been in considerable neglect in 
Irish newspapers up until the 
last few years, according to 
Miss Frances Keating. 
She says her byline cookery 
column which began in the 

day Indep » Dublin, 
seven years ago, was something 
of an innovation. 

A letter to Editor H. G. C. 
Legge offering to do six articles 
on the subject for the Sunday 
edition got her an assignment, 
she cnaleien. But the six ar- 
ticles turned into a regular 
weekly column. Now she writes 
for two other papers too. She 


ing and 
subjects of interest to women 
for the Irish Pictorial, a Wed- 
n per, and a weekly 
column for the Irish Times, of 
which her husband, Alec New- 
man, is assistant editor. 

She writes under her own 
name for the Independent, uses 
the pen name of “Frances 
Stephen” for the Pictorial and 
signs her Times column “Spe- 
cial Correspondent.” 

Her serving on the three 
Papers is due to the fact 
that women reporters have not 
come into their own in Ireland, 

Miss Keating, on a visit 
to New York Two or 
three women reporters are 
average for _a Dublin paper, 
she says. With the war and 
continuing newsprint shortage 
making women’s news cover- 
age spotty, men reporters have 
frequently turned out pieces on 
women’s fashions, she says. 

The interest in more cookery 
and women’s news has been 
evidenced, however, in the 
large amount of fan mail she 
receives and in the fact that a 
Dublin paper which had ne 
glected women’s news almost 
entirely has increased coverage 
recently, she said. The latter 
move, she indicated, was influ- 
enced by the interest of adver- 
= —- news. 

iss Keating came here to 
advise Cavanagh’s Restaurant 
on a ically Irish menu for 
St. Patrick’s Day. 

Question About Cups 

She presided at a press pre- 
view luncheon at the Fasteurent 
when food editors and other 
newspaper people were fed such 
Irish delicacies as “Prawns in 
Clover,” “Golden Vale Soup,” 
‘Laba Sioda Duck,” “Finn’s 
Salmon with Breas Sauce,” 
“Colcannon,” “Tara Salad,” etc. 

While the vivacious cookery 
writer expects to take back 
some American —s tips 
(“Your salads are great,” = 
says), she has her difficulties 
with —— > In Ire- 

e points out, recipes 
are calculated by the “pound” 
and the “pint and quart” of an 
ingredient instead of by the 
“cup.” 2 “What 


is cup?” 
asks Miss Keating. 





this 
“A break- 
fast cup, a tea cup or what?” 
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‘Beaver’ Alumni 

London—Lord Beaverbrook’s 
Daily Express can claim as 
alumni the editor, deputy edi- 
tor and managing editor of 
the Daily Mail: editor and 
managing editor of the Daily 
Herald: editor of the Daily 
Graphic: managing editor of 
the Daily Mirror, and editor of 
the Evening Standard. 


2 New Stores Open: 
4 Special Sections 
Norrotk, Va. — Two new 
stores opened on the same street 
the same the events 
built four special advertising 
sections for the Norfolk Ledger- 
— hk and the Virginian-Pi- 





Three of the special sections 
were for the opening of the 
$2,000,000 Sears Roebuck and 
Co. building in a suburban 
shopping area. Sears ran a 10- 

e section in the Virginian- 
Pilot and a four-page section in 
the Ledger-Dispat The first 

ges of the two sections were 
mn red and black. Other busi- 
ness firms welcomed Sears a 
ae section in the Virginian- 


o' 

Price’s Television Center, 
across the street from Sears, 
ran a 12-page section in the 
Ledger-Dispatch announcing its 
opening. 


Use of Tangerines 


Boosts Florida Fund 

LAKELAND, Fla—The Florida 
Citrus Commission has $50,000 
more available for advertising 
than it figured on, because* of 
the unexpectedly heavy use of 
tangerines this season. The 
Commission collects a tax of 
five cents on each box of tan- 
gerines marketed. 

Commissioner Tom Turnbull 
said 1,700,000 cases of tangerine 
juice have been produced so far 
this season, compared to 700,- 
000 all last season. 

About $30,000 of the addition- 
al revenue will be u: for ad- 
vertising. The commission also 
approved the recommendations 
of the advertising committee 
calling for a $10, black and 

ite newspaper advertising 
campaign to supplement the ad- 
vertising lost through the can- 
cellation of an ad to appear in 
a magazine. 





One of the 
&& 


most important 
newspaper space 
buyers in America. 


SEE PAGE 4f 
SERRE 












Newspaper Ads 
Boost Inquiries 
On Insurance 


Switching virtually Stentioss 


copy from other media 
newspapers has increased in- 
quiries in proportion to circu- 
lation, lowered inquiry costs 
and substantially increased con- 
versions of inquiries into sales, 
the North American Accident 
Insurance Co. reports in the 
March issue of Advertising 
Facts, published by the Bureau 
of Advertising, ANPA. 

“After exhaustive tests of all 
basic advertising media .. . 
over a period of 20 years, we 
can conclusively state that in 
recent years dominant news- 


paper advertising space has 
proved our most productive 
medium,” Arthur Gross, man- 


ager of North American’s Pre- 
mier division, told the Bureau. 

“We — like news- 
papers ause we are able to 
do a more selective job wi 
less waste of advertising dol- 
lars. Also we are able to pick 
our markets where business is 
indicated by local conditions.” 

North American’s change of 
media strategy to newspapers 
began, the Bureau relates, early 
in 1945 with a single-newspaper 
test in which inquiries in rela- 
tion to circulation scored an 
immediate 20% gain over the 
immediately preceding inquiry 
experience in other media. 
Later tests confirmed the‘ find- 
ings of the first one, and a grad- 
ual switch to newspapers fol- 
lowed—with North American, 
> the Bureau, now 


dent policies into dailies, 
balance in fraternal and reli- 
gious papers. : 

The basic North American ad, 
used ever since 1 with only 
minor copy changes, is an all- 
type couponed 1,000-line inser- 
tion which in 1950 will run in 
between 50 and 60 newspapers 
on an_ every-four-week fre- 
quency in some markets, every 
six weeks in others. 


Franklin Bruck Advertising 
Corp., North American’s agen- 
cy, has the ad set in type in 
each newspaper’s own compos- 
ing room in order to gain a 
closer resemblance to the pa- 
per’s editorial content. 





The Library of Congress has de- 
cided to make no more poetry 
awards. Possibly it feels that no 
one else can be expected to do 
for American literature what 
Ezra Pound did. 


A University of Chicago scientist 
has stumbled upon a method to 
fix the age of all earth’s mate- 
rials. There’s one fellow who 
henceforth will be given a wide 
berth by all women over 30. 


From The Cleveland Plain Dealer 


to Comm 









‘Red’ Corpuscles 


In Page 1 Stories 
PENSACOLA, Fla.—To show on 
how many fronts America is 
battling Communism and in 
eblem chews Up 
the Ponsecele Journd o Maren 
9 used bold 


how m 


subversive” showed - in 
front-page copy. In addition, a 
small red star was super 
posed over the words. 

With a standard eight-column 
front page, and printing 17 sto- 
ries on the front page that day, 
the count showed 37 references 
to communism, in Associ- 
ated Press stories. 





Paper for Greece 
MontreaL — Allotment of 
$250,000 in Marshall Plan funds 
to Greece to buy Canadian 
newsprint represents an_ in- 


th crease over funds advanced for 


the same purpose last year. At 
current rates, the money 
enable Greece to buy about 
2,500 tons of newsprint. Last 
year Greece took 1,500 tons 
under Marshall Plan aid. 


Perfect Safety 


BurraLo, N. Y.—The Buffalo 


Evening News received a cer- 
tificate for a perfect safety rec- 
ord in the 25th annual safety 


campaign of Associated Indus- 
tries of New York State. 


Buffalo’s 


LARGEST 
Newspaper 


284,000* Sunday Circulation 
and Growing Every Week 


Blankets the great 8-county 
market of Western New York 
where more people live than 
in any one of 16 states — and 
where retail sales are greater 
than in any one of 17 states. 
In selling this market of 
1,400,000 your dollar in the 
Courier-Exprees buys greater 
impact on the families with 





more money to spend. 
It Gets Results 
BECAUSE 
It Gets Read Thoroughly 
%#A.B.C. Audit 9/30/49 
BUFI \ me) 
Courier 
EXPRES 
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First in the nation in total food advertising for 1949! 
The only morning newspaper among the eight leaders in this 
important classification! 


Which suggests Greater Miami is one of the nation’s 
busy super food markets. And that both local and national 
advertisers have discovered the 
way to reach more of its food 
buyers (as well as drug buyers, 
auto buyers, and buyers in 
general) is through the pages of 
Florida’s leading newspaper -- 
The MIAMI HERALD. 





(Oite Miami Aerald 


Florida's Most 


Complete Newspaper 


JOHN S. KNIGHT, Publisher 

STORY, BROOKS & FINLEY, National Reps. 
A.S. GRANT, Atlanta : 
Affiliated Stations -- WQAM, WQAM-FM 





MIAMI--An International Market 















LET’S TALK CLASSIFIED 





Charge-offs Increase; 
Goodwill, Revenue Lost 


By Herbert W. Tushingham 
CAM, Camden (N. J.) Courier-Post 


Our Toric is one that has 
haunted the CAM since almost 
the start of Classified Advertis- 
ing. I am referring to “charge- 
offs” or “credit allowances be- 
cause of publication errors”. 
(Other advertising departments 
ee their share of adjustments 
00. 


The objective is to seek ways 
and means to hold;this expense 
item to a minimum. May I first 
highly recommend a system I 
have employed for 10 years? 
To illustrate: Our monthly cash 
adjustment for Classified Adver- 
tising used to run close to $200 
per month. Today it varies 
from $50 to $80 month; not 
bad for a um-siz: 
Paper; a minimum saving of 
around $1,400 ber year. 


How to Prevent Errors 

Nor ALL the errors in Classi- 
fied Advertising are traced to 
the department itself. The fault 
can found in the composing 
room, proof room, front coun- 
ter, or ocean es So our 
simple system involves all 
these divisions as well as the 
sales and clerical staff of the 
Classified department. 

First, we try to make a gen- 
uine impression on new em- 
ployes of the serious effect of 
errors through plain careless- 
ness. Not only it a loss of 
revenue, but a creator of ill 
Just issuing a credit to 
an adyertiser does not provide 
immediats satisfaction. The loss 
of valuable advertising dates, 
the importance of timing the 
ad for certain days, the embar- 
cassment of the wording, all 
contribute toward the “ear-lash- 
ing” received by the adjustment 
clerk and the poor opinion 
formed as to service received 
from the local newspaper. So, 
we convince our employes we 
lose far more than revenue, we 
lose the confidence of our read- 
ers and advertisers. 

Second, we adopt a double 
precaution in accepting Classi- 
fied ads. In taking ads, the 
girls code back the proper 
names, the numbers, or odd and 
unusual words. Finally, the ad 
is read back slowly, distinctly, 
and further questions are ask 
to be sure of the wording. 
Then we announce the classi- 
fication heading under which 
the ad will appear and the num- 
ber of insertions agreed upon. 
If the cost has come up in con- 
versation, or it is a larger than 
normal want ad, the total cost 
is quoted as a reminder. 

Third, in the case of Death 
Notices, not only is this same 
procedure a must, but if the 
adtaker is comparatively new, 
she will announce the fact and 
the funeral director in appreci- 
ation will be much slower in 
dictation. 

Fourth, with kills and correc- 


wil 
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tions, everything is verified and 
instructions carefully repeated. 

Fifth, all copy flows through 
our “censor” clerk. She reads 
all copy looking for careless 
errors. She checks the insertion 
days, the total days, and the 
amount charged. 

Sixth, the composing room 
submits page cee which are 
read the first thing in the morn- 
ing for ‘typographical errors 
and wrong classifications. 

. . . 


‘Grave Yard List’ 

In sPITE of all of these pre- 
caution steps, errors still occur. 
However, to maintain a con- 
stant impression on the em- 
ployes of loss suffered through 
carelessness, we distribute a 
monthly report known as the 
“Grave Yard List”. 

All adjustments are made by 
the supervisor. A copy of her 
adjustment or credit slip is 
kept in the department. It con- 
tains a one sentence explana- 
tion of the error and to whom 
it is charged (on paper). 

The “Grave Yard List” is 
made up from the credit slips. 
The top page contains the name 
of every individual in the 
Classified Department and Front 
Counter. There are also three 
other listings: Composing 
Room (which would include the 
cee room), Bookkeeping, and 

nallocated. The latter is used 
when it is impossible to place 

e blame on any one person or 
department. Opposite each list- 
ing is the total revenue each 
member lost for the a gd that 
month. The following pages 
give the full explanation of 
each credit issued. 

Some may think this is child- 
ish, unimportant, or a waste of 
time. These people should see 
to what extremes the employes 
try to go in avoiding an entry 
on the “Grave Yard List”. They 
take it to heart and with com- 
plete sincerity fight hard to 
keep off that list. It does more 
good than any speech making, 
special meetings, or normal ef- 
forts to hold down credits. 

* . 7 


Some Suggestions 

THROUGH a little survey con- 
ducted among newspapers, it 
was surprising the number who 
did not know whether their 
credits had increased or de- 
creased during the past two 
years. However, the majority 
reported an increase during the 
past two years. few ex- 
ceptions, most of the credit al- 
lowances were chargeable to 
composing or proof room errors. 
Second came the Classified 
Staff itself, then bookkeeping. 

This is a situation deserving 


of consistent personal attention $333. 


by the C. It is equal in im- 
portance to establishing a new 
classification of business. Here 


we have advertising, actually 
published, being thrown out by 
charge-offs due to careless er- 
rors. The ger the volume, 
the greater the opportunity for 
loss and errors. 

If this condition continues to 
increase, we jeopardize our 
service to both readers and ad- 
vertisers and that is far more 
important than the loss of rev- 
enue. Assuming this condition 
is paramount in importance, are 
these suggestions in order in 
spite of the cost involved?’ 

(1) Postal card verification 
of every want ad received as to 
wording, classification, insertion 
dates, and total cost. ' 

Double proof - reading. 
Have staff member read _ all 
copy about two hours before 
“stero deadline”. 

(3) Verification of cancella- 
tions and corrections by mail. 
Giving the cancellation date 
and time call was received. 

I acknowledge the extra work 
and cost involved. I do urge 
every CAM to analyze his own 
adjustment record. Let’s try to 
uncover a few new methods 
employed to hold the number 
of adjustments to a very low 
minimum. The importance and 
the realization that this situa- 
tion is getting worse is reason 
enough for immediate attention. 
Let’s hear from you as to ideas 
you have introduced to reduce 
your “charge-offs”. ay I 
th the many CAM’s who 
have cooperated with personal 
contributions. They will all be 
reported in due_ time. = 
them coming. This is the re: 
way to develop classified— 
through the united efforts of all 
CAM’s. 

(Next week—“The Building 
Built from Want Ads”) 


CAM Speakers Busy 
Publicizing Want Ads 

The Public Relations Commit- 
tee of ANCAM is swinging into 
action under the chairmanship 
of Lester P. Jenkins, CAM, 
Seattle (Wash.) Times. Every 
state in the United States, 
every province in Canada and 
foreign country areas have a 
committee representative to as- 
sist in publicizing Want Ads. 

The main purpose of the com- 
mittee is to supply cities and 
small communities with “Want 
Ad Speakers”. 

To encourage this public re- 
lations effort the committee has 
gathered data and segregated 
the information into classifica- 
tion subjects. For example, 
there is one basic talk for Real 
Estate Boards, another for Auto 
Trade Associations, another for 
Advertising Clubs, Press Asso- 
ciations, etc. 

All CAMs accepting speaking 
engagements are asked to for- 
ward a copy of their talk to 
Mr. Jenkins to assist the com- 
mittee. 


s 

NAS Billings Climb 

Cuicaco—Total gross billings 
to Newspaper Advertising Serv- 
ice members in the non-metro- 
politan field for the first two 
months this year amounted to 
084.16, an increase or $79,- 
412.35 over the same period a 
year ago. NAS billings for 1949 
totaled $1,899,011.35. 
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AFA Invites 

Ad Hall of Fame 
s s 

Nominations 

Nominations for candidates 
for the national SS ae 
Hall of Fame are now invi 
| the Advertising Federation 
of America. They must be re 
ceived not later than April 15, 
according to Gilbert T. Hod 
chairman of the 1950 mana 
committee of the Hall of Fame. 

Nominations may be made 
by any advertising club or as 
sociation, by any company or 
individual. Nomination blanks 
can be obtained from the AFA 
office, 330 West 42nd Street, 
New York 18, and should be re 
turned to the same office when 
completed. 

Decision to increase the num- 
ber of selections to five for the 
second year of the Hall of Fame 
was reached at a recent meet- 
ing of the managing commit- 
tee. The original plan was to 
elect only two to the Hall after 
the first year. Last year 10 
advertising pioneers were elec- 
ted and their names inscribed 
on a plaque at the Advertising 
Club of New York. 

There are only two qualifica- 
tions for candidates—the indi- 
vidual m have de- 
ceased before May 31, 1948, and 
the achievements must_ have 
been performed in the United 
States. 

Members of the managing 
committee are: Chairman Hod- 
ges, James B. Wilson, St. Louis; 
Herbert L. Stephen, New York; 
A. B. Penny, Houston; James D. 
Ferris, Omaha: E. T. Holmgren, 
St. Paul; Walter Seiler, Mil- 
waukee; Kenneth W. Akers, 
Cleveland; Howard Story, Phil- 
adelphia; Louise C. Grace, De 
troit; Helen Silver, Birming- 
ham; Carleton Strong, Boston; 
Russell Z. Eller, Los Angeles; 
M. T. Newman, Jacksonville; 
John H. Platt, Chicago; 
James Wright Brown, Sr., 
lan T. Preyer, John Ryder, S. 
Keith Evans and Gordon E. 
Hyde of New York. 


s 
Pic Ed Resigns 
Louis Weintraub announced 
this week that he has resigned 
as picture editor of Keystone 
Pictures, Ine. 





Graphic New Proof That 
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ALL BUSINESS IS LOCAL 


@ “Best sales pitch we've ever 
made,” says one Bureau member 
newspaper using this presentation 
in both stripfilm and booklet form. 
Film and booklets available to all 
members at low cost. 

BUREAU OF ADVERTISING, ANPA 
370 Lexington Ave., New York 17 
This space contributed by 
The ladeiphia Inquirer 








—— 














Yonkers, HERALD STATESMAN 
Mount Vernon, DAILY ARGUS 
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NEWSPAPER LAW 





What Is A Newspaper? 
Courts Have Defined It 


By Albert Woodruff 


Gray 
Member of the Bar. Supreme Court of the United States 


THE PUBLICATION of a corpo- 
rate notice of dissolution in the 
Jewish Floridian pursuant to a 
statute providing for the pub- 
lication of such notices in a 
Keng was challenged by 
the Florida Secre 
a few months ago 
Supreme Court of that state as 
i to comply with this 
Ww. 


The paper is devoted pri- 
marily to the interests of the 
Jewish people and the general 
news items are inconsequential. 
It is however, a 16-page weekly 
with a cir tion of approxi- 
mately 4,000, of whi ‘ 
copies go to subscribers and the 
rest to the Plaza Theater at Mi- 
ami Beach for distribution to 
patrons, with a portion of each 
issue devoted to general news. 
Deciding such..a publication 
to be a newspaper = the 


ish publication, the interests of 
both Jews and Gentiles were so 
interfused that such a distinc- 
tion had no more bearing than 
the distinction between Scot- 
tish and Irish. 
Distinguishing Feature 

A more celebrated case came 
before the Supreme Court in 
Nebraska some time ago that 
involved the Mercury, 
another weekly publication de- 
voted primarily to legal and 
court news but also carrying 
news items. The distinguish- 
ing feature of a newspaper, the 
court pointed out in its decision 
holding this publication a news- 


ye is that it is published q 


at regular or almost regular in- 
tervals, at short periods of time, 
daily or weekly. 
was supplemented by 
the noteworthy comment that 
it is news that gives a publica- 
tion its general interest and se- 
cures for it a general circula- 
tion among people of different 
classes and callings, who are 
those the statute seeks to reach 
by requiring the publication of 
a legal notice in a newspaper. 
To a degree advertisements, 
too, not appealing to any par- 
ticular class, trade or profes- 
sion, constitute a factor tending 
to bring a publication possessing 
such qualifications within the 
designation of a “newspaper of 
general circulation.” 
other decision generally 
accepted as authoritative in de- 
termining this question of what 
constitutes a newspaper is by 
the ana Supreme Court. 
There the Indianapolis Daily 
Reporter carried a legal notice 
under a statute requiring pub- 


lication in a “newspaper of gen- b 


eral circulation.” The paper 
was a daily with a cireuler on 
of approximately 3,000 among 
judges, lawyers, bankers, mer- 
chants and other professional 
and business men. 
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This the Indiana court held 
was a “newspaper of general 
circulation”; that mere be- 
cause a newspaper might be the 
organ of a political party it did 
not thereby cease to ) age a 

n 


nal that is clearly limit 
one class an at class but a 
comparatively proportion 


small pr 
of the population, would not be 
such a newspaper. 
Not a Class Journal 

“It would be manifestly un- 
just as well as against the 
letter and spirit of the statute,” 
concluded the court, “to use 
such a journal for the publica- 
tion of a notice 4 ~~ Wy! 
property or personal rig o 
a citizen in general. The news- 
Paper before us, however, is no 
i. professional or class jour- 
n: ” 


When, however, a summons 
in a lawsuit was | ceca by 
an over-zealous attorney in a 
12-page weekly devoted exclu- 
sively to the interests of the 
legal profession and made up 
of recently enacted statutes, 
court decisions and advertise- 
ments of law books with no pre- 
tense of carrying current news 
the publication was held not to 

a newspaper within the 
usual meaning of that word. 

“A newspaper,” said the 
court here, “is a publication 
which usually contains among 
other things what is generally 
called news, the current news 
of the day and nothing which 
oes not usually contain such 
news and is intended for gen- 
eral circulation is a newspaper 
in the sense of the 
word.” 

Similarly the Supreme Court 
in the State of Washington said 
in relation to the publication 
of an invitation for bids for a 
municipal printing contract that 
publication in the Seattle Noon 
Star, a daily eight-page paper 
containing telegraphic, sporting, 
political and theatrical news, 
advertising and an editorial col- 
umn, with a circulation of only 
1,000 in that city, was not pub- 
lication in a newspaper of gen- 
eral circulation. 

‘General Circulation’ 

The publication of this invi- 
tation in this paper was held 
not to be a compliance with the 
statute considering the popula- 
tion of Seattle when the phrase 
“general circulation” was given 
a reasonable interpretation. 

In 1842 the Attorney begen 


Sp’ 
under the postal laws, to which 
he gave the following reply: 
“The only requisites of a 
newspaper which must be ju- 
dicially held to be indispens- 





Short Takes 


HEADLINE e Toronto 
(Ont.) Globe & Mail: “Need 
100 Face Cloths For Under- 
nourished Girls.” 


s 
CLASSIFIED in the Miami 
(Fla.) Herald: “Ann. Heart 
condition made me make a 
solemn promise to obey all of 
the commandments of God. 
cannot see you again. Zeke.” 


eB 
HEADLINE in the Somerset 

(Pa.) American: “Bridegroom 

= On Fried Egg Trying To 
at.” 


s 
From a_ court story in_ the 
Fort Lauderdale (Fla.) Daily 
News: “Meanwhile the judge 
caught cold and was not on 
the beach Friday or Saturday.” 


e 
From a U.P. dispatch, as it 
appeared in the Mesa (Ariz.) 
Daily Tribune: “. . . reduced 
y of its employes under a 
fistory-making cost - of - loving 
contract.” 





able are: 

“1. That it be a bona fide 
publication; that it is for every- 
body’s use. ; 

“2. That it is published in 
numbers, not perhaps with ex- 
act regulari but something 
approaching it. 

“3. That it conveys news, not 
merely dissertations and dis- 
cussions or literary or poetical 
miscellanies. 7 

“4. That it be in sheets and 
in rather a cheap form.” 

e 


In New PR Job 

William A. Durbin has been 
appointed to the newly created 
position of director of public 
relations for Burroughs Adding 
Machine Co., Detroit. He had 
been handling public relations 
for the firm as a member of the 
staff of Ivy Lee and T. J. Ross 
since 1947. The Ivy Lee and 
T. J. Ross firm will continue as 
the company’s independent pub- 
lic relations counsel. 


s 
Elephant Fund 
ATLANTA, Ga. — The Atlanta 
papers have launched a drive 
to replace Coca, an elephant 


which died recently at the 
Grant Park Zoo. 


AP Telemats 


The Associated Press 





Readers Cheer 
Articles on AA 
In Pottstown 


Pottstown, Pa. — A taproom 
owner’s complaint that a series 
of Alcoholics Anonymous case 
histories was hurting his busi- 
ness brought quick community 
support to the Pottstown Mer- 


cury. 

The Mercury published a five- 
day series on Pottstown persons 
who solved their alcoholic prob- 
lems by joining AA. The series 
aroused such interest that a tap- 
room owner threatened: “That’s 
the worst thing you could have 
published. It'll ruin my busi- 
ness. That’s why I won’t adver- 
tise with you.” 

e Mercury editorialized 
that its policy of presenting 
news would not be dictated by 
counting room receipts. 

Subscribers wrote in to say 
the AA series was worthy of 
standing side by side with Ful- 
ton Oursler’s “Greatest Story 
Ever Told” being published 
simultaneously on Page One. 

Next came a quarter-page ad- 
vertisement from the Pottstown 
Clubmen’s Association. The ad 
said: “So that the Mercury will 
not be ized by threatened 
loss of advertising business, and 
to show our endorsement of the 
constructive series of articles 
that preaches moderation in 
drinking, we purchase this ad- 
vertisement as public acclaim to 
the Mercury’s editorial policy. 

The AA series was written by 
a staff member. 





Is “writer's block" 
a stumbling 
block with you? 


READ 


The Writer 
and Psycho- 
analysis 


by EDMUND BERGLER, M.D. 
author of 
The Basic Neurosis 


mm=A noted psychiatrist 
draws startling conclusions 
on the whole concept and 
problems of creative writ- 
ing, after treating 36 authors 
who could no longer “write 
a line.” Every writer should 
read such revelatory chapters 
as: The Impulse to Write 
. . . The Psychic Mechanism 
of the Writer . . . Writer’s 
Block . . . Hack and Huck- 
ster . . . The Myth of Ob- 
jectivity . . . Talent, the 
Fear of Unproductivity. 


At all booksellers, 
or postpaid from 
Doubleday & Co., Inc. 


Dept. EP3, 
Garden City, N. Y. 
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A REPORT TO THE COMMUNITY: 
Where Celanese Income came from... 
i and how it was used in 1949 


ive- WE TOOK IN: 





This fs 
borrowed $2,514,238 advertisement 

is appearing 
“currently 


buildings and equipment $10,787,679 


We provided for wear and tear on | We paid interest on money 





in twelve 
plant areas 
in eight states 
(6 cols. x 280 lines) 








(including benefit costs of $4,427,030) 
$61,046,983 
ers : 
ite These results reflect the operations of the entire company to which 12 plants have contributed. 
sm 
- Operations on such a scale require a very substantial investment in factory buildings, machin- 
A ery, equipment and sites, as well as a large amount of working capital. At the close of the 


year, our gross plant investment was $224,134,462 and working capital was $69,339,823. 


CORPORATION OF AMERICA 


— CHEMICAL FIBERS AND YARNS...WOVEN AND KNIT FABRICS...CHEMICALS...PLASTICS ° 


S0 ae 
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JOURNALISM EDUCATION 





Illinois Plans Division 
Of Communications 


By Dwight Bentel 


ALL communicati 
. the ie ae ae, of il Tilineis: = 


yy /—— of Journal- 


ism are be incorporated into 
~~ of 
gy the deanship of Dr. Wil- 


brary schoo! 

press, university broa ~ A em f 
public relations, Ph on 

ation, University of Illinois 


achievement fund, Institute of 
Research, 


Communications, will 
continue under the 
Dr . Siebert, but with 

urnalism, ad. 





Tavis and Dr. Si hag 
: ~~ * 
<r directing the 
sch 2 chairman of the jour- 
bieorganization of the School 
ournalism becomes effective 
fiiedistaly as a result of ac. 
nm e versity board o: 
— + hg . 
e Illino reorganiza’ 
was the outcome of two sepa- 
trate developments. 
ping of S sabres in 
the journalism school into di- 
visions — a a ee oe 
enin; I 
ered by’ the straight Journal 
e 
ism” title. ¥ 
During the last four or five 


Sxpanted into the school has . 
ed into advertising in- ,tion 


— & students for 
a ae A the work—news- 
peper, radio, agency, retail, and 
The school also has been 





Faculty both these areas 
wanted a broader term than 
“journ = seprenent 4 


ae resulted in 
retention of the word “journal- 
ism” name “communi- 


enda' 
President George D. 
in 1949, but was not approved 
until last month. 
The socond Govelepment, cre- 


2 


Conmmaicetions All 


of woman 


in tere 


ation of a Division of Communi- 
cations, resulted from the desire 
by President Stoddard to be 
relieved of some of his duties. 
communications activities 
bog been responsible directly 


him. 

Dr. Stoddard has ‘0 
them all within the {he new aie 
ion under Dr. 
ently p= RF to the fo the, prestdent 
and Director of the University 


€t- Stephens Will Give 


Video Instruction 
an. have a place in tele 
vision, it.) oficial Colle a Soe 


_- 
are to — ‘a. 
2 a training ond pak 4 
new program 
with the fall term 1950-51, ac- 


Dr. Hale. Aarnes, director 
ie Stephens College radio 
} aE, 


It Pays to Own Press, 
ba Colleges Report 
any college 
print on ons ‘prunes to 
cause a ry — vttnetie 
indicates it is to do so. 
The paper to shes nine 
months, or e sents and 
summer on, lose down 
Keeps right on g But woe crew 
on ge 

eeps 
are not ¥ same in a college 
as = @ commercial shop. And 

* some schools claim to save 
ey 208 — aque . 
prove a gnore the fac’ 
that the ege lies space, 
heat, power, carries deprecia- 

m and maintainance. 


Realistic production figures 
for a — shop — got to 
incorporate these facto: 


Some ot shops -el their 
production ge licked and 
ly show a profit 

for the operation. hes gre ex- 


increased cost of but one-fifth 
of a cent per line, it would 
seem that there is a decided 
van e in a school 

having its own reas,” the sur- 
vey concludes. 

summarized report does 
not indleate what cost factors 
were account in ar- 
r — at ‘mene results. 


Other survey findings show the 


that the Texas schools charge 
from 40 cents to $1.00 per col- 
umn inch for local advertising, 
a 3,000-circulation 


r charg- 
ing the least, a 6,000 circulation “20s. 


> a a. 


versity, with, 18,000 4‘Tast 


outte is charging 4 cents 
less for its —_ rate “= the 

on 
pant is eae 


from 55 cents for a 2,600-c' 
lation newspaper to » 9135 for a 
5,500-circulation 


The Texan, Ui pacciiy of Tex- 
as, is largest paper in the group, 
printing 8 pages, 8 columns, five 
days weekly at a cost of $443 
er e. 
ys The survey was conducted by 
Sam Wagnon. 


AP Man Urges Church 
Interest in J-Education 
MrwavkKee, Wis.— Removal 
of the “indifferent, if not wholly 
negative attitude” of Catholic 
education ——_ toward = 
profession urnalism 
= by Carroll  Asinend, Chi- 
ted Sy 


~ = a 


speakin; the 
pense -™ , ¥. .. College of 
be- Maret 


Journalion here 
Mr. Arimond spoke - a 
breakfast where he and Marvin 
nmkin, Associated Press bu- 
reau chief uy Caleese, received 
the Marquette By-line Award. 
ey profession of of journalism, 
do Y ant mean a reporting 
a editing for 4 newspa- 
po but —- e : ae 
technique of communi 
ideas,” said Mr. Arimond. “This 





to includes jy and magazine 


a public relations and pub- 
the theater, screen and 
a and television. a 
Mr. Arimond told the Mar- 
ette students of journalism 
the Church is g a hi eh 
[a me = — attitude of its 
cators ards s the | life “work 
we “espou: 
aoe oy = look at the news- 


Pe Prard to 
‘Mi ‘Kissed off as ‘mercy 





—- of their co: 


ing methods, Skuse, it’s hard killin 


to tell for certain. 
Texas Christian University 
recently surveyed student news- 
rs at Texas colleges and 
versities, came up with the 
fin that “there is a decided 
oo ge in 2 school having 
press 


Seven eae ‘. -¥~ having 
their own six said they 
do not. ose owning presses 
print 46,100 total copies at 3.2 
cents per line. 

ools on owning presses 

print a total 18,100 cman at an 
meee _ of 3 cents line. 
me... the schools with their 
press rint better than 
twe- -and-a- times more 
copies than the other schools 
and yet are able to do so at an 


CMria e revered or desecra- 
ted coupling to the ratio of eg- 
fect at the — box offices. 
“Charity alien, medieval 
word, with social scientists and 
bleeding hearts ae ip ‘re- 
lief as a synonym. It lacks 
stigma; ae does not pre- 


sume 

“A coumtaywile poll on a 
serious moral problem. If 51% 
of the people assert that black 
is white, then white it is.” 

Mr. Arimond declared he 
does not think such situations 
would exist if Catholic edu- 
ecators had devoted as much 

e and trouble to teach and 
guide those who write for the 
as they have in mass 
producing lawyers and teachers. 
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Golden Gloves 
Boxing Proceeds 
Go to Charity 


Proceeds of the Eastern que 
en Gloves ris 
become eee of the fund which 
msoring News Welfare 
hasstintion, Inc., of the = 
York Daily News, ann 
to charitable orgie 


The Eastern amateur ~—_ 
championship tournament 
m_ Square 


New York tied for second 
and Wash m and erto 
Rico were third and fourth, re 


spectively. 

The New England team was 
sponsored by the Lowell ( Mass.) 
Sun. Sub-affiliates of the Sun 
were the oy (N. HL) 
aa te the Burli 
(Vt.) Daily News and the 
Bedford ( t,,t4.7 
These — contributed == the 
program by local tour 
naments under the Sun’s direc 


fighters 
sponso: the Pittsburgh 
(Pa.) Post Gazette; the Puerto 
Ricans by El Mundo; the Wash- 
a men by the ‘Washington 
s-Herald, and the New 
by the Daily News, 
which was host at the Garden. 
an i al spomten with eight 
as principal sponsors, 
acting as sub-affiliates. They 
will also turn the money over to 


} omc local charity organizer 

The idea for the o . 
Gloves a 
News in 1 


Iden 
with the 


Why, RAMSEY, of course! 
And no "ifs" and “ands” 
about it—but plenty of 
BUTTS! Wait'll you see 


ABBIE an’ SLATS 
daily strip starting 
APRIL 10 
See page 43 
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**Fish Can’t Live out of Water” 
The crawling fish of Asia can live for a week out 
of water. In fact, it will instinctively leave a 
stream that is going dry and head for the nearest 
water, often covering a mile or more of dry land. 





**Freezing Spoils Canned Foods” 
Incorrect! Freezing does not affect the whole- 
someness of canned foods, although in some cases 
it may cause slight changes in appearance or 
consistency. Many delicious desserts which are 
very popular are made by freezing canned. foods. 











**A Camel Hair Brush Is Made of Camel's Hair” 


It never saw a camel, most likely! But it un- 
doubtedly climbed plenty of trees. For camel 
hair brushes are made of squirrel’s fur. 








**Canned Foods Contain Preservatives” 


Wrong! The Food and Drug Act prohibits the 
use of preservatives in canning, and the canning 
process makes them unnecessary. The spoilage 
organisms are destroyed by heat, and the hermetic 
seal prevents contamination from the outside. 








AS YOU KNOW, misconceptions like these 
are quoted widely and are accepted as fact... 
and it is to the public’s interest that the true 
facts about canned foods be brought to light. 


As the country’s largest single maker of cans for 
food and other products, we believe it is also 
important to us that these truths be brought to 
your attention. 







1 


\ 
i 





AMERICAN CAN CO. New York - Chicago + San Francisco 


No other container protects like the can 
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Firing of 3 


Upheld: 


Failed to Keep Pace 


WASHINGTON — Publishers are 
in the position to judge good 
editorial work and are justified 
in terminating the services of 
incompetents, Alfred A. Colby, 
ee ruled in an Ameri- 

Newspaper Guild case in- 
pons ag the discharge of three 
= from Pathfinder maga- 


Washington Newspaper Guild 
challenged the propriety of the 
Magazine's action and requested 
an award reinstating the dis- 
charged employes and _ reim- 
— “ON each of them for the 

The arbitrator reached his 
decision in favor of the maga- 
zine very shortly after the date 
of the hearings, but delayed 
writing his opinion until the 
three writers obtained new po- 
sitions. 


Company's Defense 

The Company defends its ac- 

} BF. the und the = 

loyes were dis- 
henwed or good and sufficient 
cause, more Soctieally in that 
they were found inadequate to 
constantly meet the rising ed- 
— standards of the maga- 

e. 

Such standards, it was- 
claimed, included: “ability to 
obtain ‘comprehensive informa- 
tion, to conceive outstanding 
ideas and topics and to prepare 
and write material for publica- 
tion with a minimum of direc- 
tion and without the necessity 
for excessive and time-consum- 
“2 — and rewriting. 

in Pi oo wy and 
eftat™ said Mr. Colby, “the 
company reserved the right to 
discharge employes ‘for just 
and sufficient causes’ and to the 
‘operation and management of 
the magazine’ without interfer- 
ence. 

“We cannot divorce ourselves 
from the fact that although 
those engaged in professional 
occupations (such as artists, re- 
porters and creative writers) 
are presumed to be workers, 
their performance cannot be 
measured or appraised by the 
objective standards generally 
applied to labor in industry as 
that term is commonly under- 
stood.” 


Examples of Work Given 


The magazine offered articles 
written by the three discharged 
employes for the purpose of 
illustrating their inadequate 
performance and the excessive 
editing and _ rewriting required 
to be done by their supervisors 
to make their work fit for pub- 
lication. 

“From all of this testimony 
the arbitrator is inescapably 
compelled to conclude that just 
and sufficient cause existed for 
the termination of the com- 
plainants,” wrote Mr. Colby. 

“The arbitrator has not ig- 
nored the union’s main conten- 
tion that editorial standards 
had not been established or 
brought home to the knowledge 
of the complainants. The fal- 
lacy of this contention lies in 


30 


the fact that there can be 
no fixed yardsticks for the 
measurement of the many in- 
tangible factors involved in cre- 
ative editorial work. 

“A ublisher is is entitled to ex- 


pect that the writers who claim 
these qualifications ssess the 
ability to accomodate them- 


selves to and keep abreast of 
the constant editorial Pam ope 
ment that is required to hold a 
sustained and consistent and 
growing reader interest. 

“Therefore, there is no sound 
reason why a publication should 
be indefinitely saddled with a 
writer who is found to fail to 
measure up to the publisher's 
hopeful expectations.” 

* 


Women Journalists 
Are Given Awards 


The New York Newspaper 
Women’s Club made five awards 
for outstanding contributions to 
current journalism, each a $50 
Government bond and parch- 
ment scroll, and a =, _— 
scholarship, on March 1 

The recipients were: Tee 
ret Parton, Herald Tribune, 
foreign correspondence; Kath- 
leen Telsch, New York Times, 
domestic news; Fern Marja, 
New York Post, feature: Mar- 
garet Elliott, World - - Telegram 
and Sun, column of criticism; 
Dorothy Barclay, Times, wom- 
en’s column. 

The scholarship for best girl 
student in news reporting went 
to Claire Conley of Columbia 
Graduate School of Journalism, 
formerly of the Omaha (Neb.) 
Journal Stockman and Omaha 
World Herald. 


$150,000 Estate 


Grand Rapips, Mich. — Mrs. 
Zylpha I. Fitzgerald, widow of 
Howard F. Fitzgerald, former 
publisher of the Flint ( Mich.) 
Journal and the Pontiac ( Mich.) 
Press, left an estate valued at 
$150,000, it was revealed when 
the will was filed for probate 
here recently. Mrs. Fitzgerald 
died Feb. 27 at the age of 76. 
Principal ‘beneficiaries are a 
son, Harold A. Fitzgerald, now 
publisher of the Pontiac paper, 
and a daughter, Mrs. Gertrude 


Wilcox, of Grand Rapids. 
9 Miles of Dimes 
In Harttord Drive 


Hartrorp, Conn. — Hartford’s 
“Mile O’Dimes” drive, conduct- 
ed for the 10th year by the 
Hartford Courant and Station 
WTIC, made an all-time record 
in the 1950 campaign, raising 
$86,724.40 and almost doubling 
its goal of five miles of dimes 
for the National Foundation for 
Infantile Paralysis. 

The actual mileage attained 
was approximately nine and 
two-thirds. It represented an in- 
crease of nearly $5,000 over the 
previous record year of 1947 
= $10,000 over last year’s 
0 





Politics Can't Bar 
Reporter, Lie Says 

Accreditation of any reporter 
to the United Nations will not 
be withheld for political rea- 
sons, Secretary-General Trygve 
Lie has informed the United 
Nations Correspondents Associ- 
ation. 

Mr. Lie replied to a request 
by the association that accredi- 
ted correspondents be permitted 
to bring their wives to the 
United States and that a year’s 
accreditation be returned to 
Nicholas Kyriazidis, representa- 
tive of London’s Daily W 

Mr. Lie asserted the United 
States could not legally object 
to accreditation, pursue depor- 
tation proceedings or take other 
action against a correspondent 
for any political opinion. 








Hearst Paper's 
Readers Buy 
Legs for Boy 


SEATTLE, Wash. — Readers of 
the Seattle Post-Intelligencer 
have bought a set of artificial 
legs for a small boy who lost 
his own under a train. 

The newspaper made no ap- 
peal for funds, but it was the 
medium through which the 
story of his plight was told. The 
Hearst paper acted as a reposi- 
tory for the more’ than $6,000 


contributed by sympathetic 
readers for George “Sandy” 
Jodry, Jr., 9, who fell under the 


wheels of a moving boxcar 
while’ he and other boys were 
playing. 

Reporter Eleanor Bell wrote 
a story on the first visit to the 
injured boy by his mother, Mrs. 
Jean Grogan, after the accident. 
The story, and the P.-I.’s photo- 
graph of them together, touched 
off a wave of contributions. As 
other stories, followed, children 
gave backyard circuses to raise 
money for the boy; fraternal, 
civic and police organizations 
rais funds. Contributions 
came from throughout the 
state, and Alaska, 

On March 7 the Post-Intelli- 
gencer published a picture of 
the boy walking, for the first 
time, with the new artificial 
limbs. The rest of the money 
will be used for his education 
and for medical purposes for the 
rest of his life. 





WHY? 


..do the Big-Money 
Space-buyers at the 
top agencies read 


E&P? 


SEE PAGE 41 
ae 














Do you know the 16 
important “don'ts” for 
newspaper salesmen! 


Newspaper Advertising 
and Promotion, by Leslie 
Willard McClure, offers a wealth 
of information on ALL phases 
of successful salesmanship for 
newspapers! 


ALSO, DO YOU KNOW 


How to : - a promotion 


“event’ 
How to muti “Me Too” selling? 


The best way to plan your 

daily and weekly routine? 

When advertising doesn’t pay? 

The difference between “pres- 
tige,” “service,” and “pol- 
icy” copy? 

The best ways to test the ef- 
fectiveness of advertising? 


The use of the electro-psycho- 
graph in testing ads? 

When consumer research is of 
highest value, and when of 
questionable value? 

How to use stunts, contests, 

direct mail, and radio in adver- 

tising? 

The limitations. of newspaper 
advertising? 


Newspaper Advertising 
and Promotion also covers: 
research programs which can be 
financed by small newspapers; 
special problems of retail store 
advertising; peculiarities of the 
weekly market; how to develop 
special sources "of linage such as 
farm sale advertising; import- 
ant post-war developments in 
advertising, etc. 


Leslie Willard McClure 


has been a city editor, advertis- 
ing salesman, advertising man- 
ager, and publisher of middle- 
western newspapers. 


Send for your copy today! 


At your bookseller or 

The Macmillan Company, 
Dept. AB 

60 Fifth Avenue, N. Y. C. 11 


Please send me at once for FREE 
10- DAY. TRIAL a oer of News- 


not completely satisfied, I 


10 days and 
owe nothing. 0 
days you may bill me for $6.0 





Send with bill (1) Payment enclosed 
If you send payment with order same 
return privilege applies. 
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‘Ham’ Operators Help 


Press in N. 


Bismarck, N. D—Regular 
news channels went with the 
wind of a howling March bliz- 
zard in the Dakotas last week, 
and newsmen were left without 
teletype wires to tell the world 
about the storm. 

The season’s most severe 
blizzard splintered telegraph 
and telephone wires in North 
Dakota like toothpicks, and 
power failures put several ra- 
dio stations off the air. Tele- 
types brought only a series of 
x, ys and zs for nearly three 
days. 

Most newspapers kept right 
on publishing, using the news 
they could get from ham radio 
operators, radio stations outside 
the area and any other means. 
Inside North Dakota, all was 
blank—save for the makeshift 
methods to get information. 

Ham radio operators went to 
work as soon as the storm hit, 
dispatching trains and deliver- 
ing emergency messages. From 
the ham operators, newsmen in 
Bismarck gleaned their first 
word from the outside world. 
Soon, however, a communica- 
tions emergency was declared 
by the Government and common 
short wave frequencies were re- 
ceived for emergency messages. 

One Phone Line 

While the storm raged, Jack 
Hagerty of the United Press was 
able to get a message to Min- 
neapolis by a ham operator. 
Tuesday night there was one 
emergency telephone line out of 
the state, and the United Press 
bureau at Minneapolis was con- 
tacted twice—by way of Denver 
and patches through country 
lines—to exchange information 
on the severity of the storm, the 
Northwest airplane crash and 
news of the world. 

Associated Press writers in 
Bismarck contacted the Min- 
neapolis bureau through the 
emergency telephone route 
Tuesday night and several times 

ednesday. News was then 
funneled to the harried editors. 

Dispatches from the day be* 
fore—still news in North Da- 
kota—arrived for U.P. clients 
by air mail special delivery 
from Minneapolis. e Min- 
neapolis bureau of United Press 
also made persistent efforts to 
deliver news to clients through 
ham radio channels. 

Army Radio Moves News 

The army engineers radio— 
usually carrying messages on 
the progress of the Missouri 
basin projects—became a news 
channel before wire service was 
restored. The Pierre bureau 
was able“to contact U.P. in Bis- 
marck to send and receive about 


* 8,000 words during the blank 


period. By radio, the engineers 
passed the word on the Coplon 
trial, Albuquerque fire, the 
starving children in Arizona and 
other international news. 


D. Storm 


Carl Arp, managing editor of 
the Bismarck Tribune, said 
work for the desk force was 
much lighter during the “news 
out.” There was less AP copy 


to edit, and “we simply 
everything we could get.” 
Williston and Minot points 


were first to be restored to wire 
services. But there was just 
one line available, so AT&T men 
arranged for United Press copy 
to be carried for two hours, al- 
ternating with two hours for 
Associated Press members. 

With network facilities out, 
North Dakota radio stations be- 
came strictly local. Dise jockeys 
played all the records in their 
libraries. The stations broadcast 
emergency messages, and before 
the storm ended stations KSJB 
at Jamestown and KFYR at 
Bismarck were lending their fa- 
cilities to the Northern Pacific 
railroad for use in dispatching 
trains. Instead of serials con- 
cerning things like Tom’s Other 
Wife, housewives for two days 
were kept informed on the num- 
ber of empties and the number 
of fulls that would go by in the 
next freight trains, what time 
“Mac” would be by Sterling and 
why No. 3 was late into Mandan. 

Shorthand Report 

The Valley City Times-Record 
resorted to short-wave radio for 
news service for three days. 

Local “ham” operator Bob 
Acker arranged a hook-up with 
the Minneapolis AP bureau to 
get the major stories of the day. 
Mrs. Brownell Cole, wife of the 
TR advertising manager, took 
the broadcast down. 

The United Press air-mailed 
10 pages of news items to the 
Times-Record each day _ and 
these were picked up in Fargo 
and taken to Valley City by car. 

The Times-Record maintained 
its daily photo coverage of the 
six-day annual Winter Show de- 
spite the storm by driving 120 
miles with the photos each day 
for engravings for the following 
day’s edition. A 68-page edition 
featuring the Winter Show and 
Peggy Lee’s homecoming topped 
the week’s press run. 


‘Stew Bum’ Reporter 
Cracks Jail Racket 

CuEsTER, Pa.—An exposure of 
taxpayer-supported “vacations” 
for vagrants in the Delaware 
County jail, promoted by two 
county magistrates, was pub- 
lished early this»month by the 
Chester Times. 

After a series of articles by 
Staff Writer Cliff Rainey, who 
spent four days in the institu- 
tion disguised as a “stew-bum,” 
two immediate reactions re- 
sulted: 

One, the president of Dela- 
ware Coynty Prison Board, 
George Hetherington, announced 
he is discussing with the board 
a demand for a full-scale inves- 
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tigation by the district attorney. 

Two, officials of the Saou 
County gistrates Association 
praised the expose as being 
helpful to them in policing their 
own organization, and in break- 
ing up a committal racket that 
an eae L= Fw several 

costing the coun’ 
thousands of dollars. ad 

Posing as a vagrant, and 
wearing some clothing he had 
left from his service with the 
Army during World War II, Mr. 
Rainey had himself committed 
to the jail. After being “sprung” 
on payment of fines and costs, 
he described his experience in 
a series of four articles. 

y From his fellow prisoners in 
‘stew bums’ row,” the reporter 
maaan of - maeiceetes who 
made a practice of ro u 
and committing heen ie 
grants, many of them from out- 
side the county limits and even 
the state, for 30, 60, and 90 days 
in the county jail. 

As a “bon voyage” present, 
some of them were treated by 
the magistrates to wine and 50 
cents and up in “spending 
money.” 

For the committals, the mag- 
istrates received an average of 
$10, paid by the county for serv- 
ices rendered, and the constable 
working with him _ received 
about $6-for each jail “poten- 
tial” he arrested and later trans- 
ported to the prison following a 
hearing. 

It costs the county an average 
of $1.50 a day to maintain the 
vagrants in the jail. 

Mr. Rainey’s decision to go to 
jail came about after the Times 
received a letter signed by 51 
prisoners of the institution who 
were complaining about food 
and other conditions at the jail. 

e reporter discovered dur- 
ing his stay that the complaints 
were unfounded—the food was 
good and the jail was clean. It 
was the inmates in the magis- 
trates section who weren’t too 
worried about their personal 
cleanliness. The ones who 
beefed the most were getting 
the most—free of charge—from 
the county. 

Mr. Rainey, who is 29, was 
born and raised on Philadel- 
phia’s Main Line. He was grad- 
uated from Lower Merion High 
School in 1938 and after joining 
the Philadelphia Evening Bulle- 
tin as a copy boy in the same 
year, he studied journalism at 
Temple University. 

He served with the Army in 
Alaska and Europe between 
August of 42 and November of 
°45 when he was discharged 
with the rank of sergeant. He 
went back to his Chester beat 
for the Bulletin the same year. 
In November of 1948, he joined 
the staff of the Times. 


‘Jane Palmer’ Unmasked: 
She’s ME’s Secretary 

Los ANGELEs—When the Mir- 
ror decided, nine months after 
its founding in October, 1948, to 
launch an advice-to-the-lovelorn 
column, the job fell to Manag- 
ing Editor Ed Murray’s secre- 
tary, Ann Gilman. 

Although she had not maoes 
in psychology, or psychiatry, 
she began the column, “Most 








Sincerely, Jane Palmer.” 


In a recent week “Jane 
Palmer” received more than 
1,000 letters, telegrams, tele- 


Phone calls, and in spite of a 
policy of no personal visitors, 
scores and scores of harried per- 
sons tried to see her, 

Only a few, even on the Mir- 
ror staff, knew who “Jane 
Palmer” was, and her identity 
was kept a secret, of course, to 
the readers. It still is, so far as 
the readers are concerned, and 
this article will be the first in- 
timation to Mirror and other 
newspaper folk who she really 
is. Although the column was be- 
gun without fanfare, “Mrs. 
Palmer” has conducted a num- 
ber of stunts to gauge reader 
interest. She offered $25 for 
the best solution to a typical 
“other woman” problem and 415 
readers submitted views. 

At Christmas time the Sun- 
air Foundation’s problem of 
“not enough to go around” was 
tackled. On a budget which 
barely covered the cost of food 
and maintenance of the home 
for underprivileged asthmatic 
children, there was nothing left 
over for holiday gifts. For two 
weeks before Christmas “Mrs. 
Palmer” wrote a daily’ story. 
More than $1,500 in cash and 
gifts was collected to make the 
holiday the most spectacular th 
home had ever known. h 

A young mother, deserted by 
her husband, wrote that her in- 
fant was sleeping in a dresser 
drawer. Dozens of cribs were 
offered by readers of the col- 
umn. Another young woman 
confided that she had no money 
for a layette. More than 200 
readers offered, within 24 hours, 
to help. Surplus gifts are turned 
over to other unfortunates, 

Even the animal kingdom re- 
ceives attention frequently, new 
homes being found for pets 
which for one reason or another 
must be given up. 

“Jane Palmer” is Mrs. Ann 
Gilman, just turned 24, tall and 
blond. She has been married 
to a former Air Force officer for 
seven years, and is the only 
child of divorced parents. Her 
father is a Californian, her 
mother a Virginia Williams who 
is a descendant of Snowden 
Williams, who was an Officer 
under George Washington. She 
is a native of Los Angeles, and 
was educated in Virginia and 
Washington, D. C 
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INP Lensman Describes 
Sander’s Trial 


By James L. Collings 


Sam ScHULMAN, one of In- 
ternational News Photos’ sea- 


Sander 


N. 
trial open ned Monday, 
Feb. 20, ” he said, “with more 


of the syndi- 

cates, all of the Boston news- 
—. and there was even one 
far away as the St. 
*(Mo.) Post-: 


Louis -Dispatch. 
“Judge Westcott said no "pic- 
tures could be made on the 

floor where the courtroom was 
located. Our shooting, he ex- 
— was to be restricted to 
ground floor, and we were 


e case as they 
entered and the witnesses after 
they finished their testimony. 

Strict Orders Eased 
“Well, we stuck to these 
orders faithfully during the 
ear! 
gradually more and more lee- 


Sam said one of the sheriffs 
in charge of the proceedings 
a permitted the 
lensmen to waite their own 
ticket of behavior. 

“This,” Sam recalled, “worked 
out well until the day when 
the jury had been selected and 
the jurors were ask visit 
the scene of the alleged crime. 

“You see, Judge Westcott had 
ruled that no Fog were to 
be made By — their 
goings and comings so on, 
after their first official photo- 


ore vhen this 


became known to 


we had to 


“Ne backed up somewhat and 
allowed a pool to be formed. 
met with Abe Fox of the 
Boston office of at 
ee ae ae OOS oe Daw 


we shot pic- 
tures of th 
attorney as they arrived. 
“Abe and I made 12 negatives 


at the —— including shots 
of the roo; which Mrs. Bor- 


e poo! 
Each member got four prints. 
The pool, by the way, was han- 


days of the trial, but final 


dled so well that Judge West- 
cott complimented us on our 
ability to work things out.” 

The — he added, was 
something else to cope with. 

“It left = to he desired,” 
Sam said. — wore a 
ee at at had kept 

warm when I covered the 
Russian Finnish War of 39-40. 

“The men handling the. out- 
side phases of the trial suf- 
fered in weather that went 
from 30 above to 10 below. Four 
of the men suffered so much, in 
fact, that they had to go to bed. 

“But to get | ned to the trial 
and its tribulatio 

“After the case > hed gone to 
the jury, word was flashed that 
the jury had notified the bailiff 
they had reached a_ verdict. 
All of us readied our equip- 
ment and took our places on 
the stairs. It had previously 
been agreed that one man from 
each outfit was to shoot the 
scenes. This was agr 
upon so we wouldn’t get in 
each other’s way in the small 
working space. 

Re-enactment of a Kiss 

“By the time we knew the 
verdict, we figured our first 
picture would be that of Dr. 

der embracing his wife. As 
we rushed into the courtroom, 
we saw them kissing and, of 
course, our first shot was a re- 
enactment of that. 

“Then utter confusion fol- 
lowed for the next five min- 
utes. Follow-up shots came fast 
and furious. 

“Later, the doctor said he was 
grateful for the kind treatment 
we had given Mrs. Sander and 


“That night, I got in touch 
with the chief defense counsel, 
who, in turn, called Dr. Sander 
at his hide-away and made an 
appointment for 9:15 the next 
morning for the pictures of the 
reunion at home of the doctor 
and his children. 

“We kept the appointment 
right on the dot, the intimate 
shots were made and, as a final 
gesture, the doctor posed with 
the cameramen for a group 
souvenir picture.” 


NPPA Meet, June 8-10 

Tue National Press Photogra- 
phers Association will conduct 
its fifth annual convention in 
Atlantic City June 8-10. Loe f 
national officers will be el 
Convention committee me os 
are now discussing the program 


and details of the meeting. 
They said full plans will be an- 
nounced later. 
Times Speedlite 
Synchronizer 
Davm B. EISENDRATH, JR., for- 
er now 


mer news —_ 


freelancing in the magazine 


field, has this hey! wait-a-min- 


ing here recently on_a speedlite 
synchronizer developed by 
Ernie Sisto and George Alex- 
anderson of the New York 


Times: 

He describes himself as a 
“well-known heckler of — 
facturers’ wild claims and 
seeker of photographic truth. ” 

“An addenda,” he tes, 
the interesting article in the 
Feb. 25 E&P on the synchron- 
izer for speedlights as used by 
the New York Times boys: 


“This is an excellent, simple 


system for using strobe lights ° 


with ionization-type triggering 
circuits. No time delay, of 
course, is necessary with relay- 
operated units, for the relay in 
the strobe unit furnishes the 
required time delay. 

“Similar units "have been 
made and sold by Eastman Ko- 
dak, Strobo Research, Leviton 

products and others. ‘However, 
a little added information on 
such systems is in order. 

“Matching two solenoids (i.e., 
camera tripper and light 
relay) is not good electrical 
practice when accuracy is de- 
sired. It is difficult to match 
exactly the two relays, and, as 
a result, as the batteries — 
to oo one relay will te: 
to s 

“Usually, when this system is 

used, synchronization varies 
slightly with — few flashes 

o that to be reliable it is sug- 
gested that the shutter be 
set to 1/100th of a second and 
that every so often—at least 
before you set up to shoot an 
sesigninent—synchronization be 
checked and an adjustment 
made if necessary. 

Other Hints 

a other hints I might 
a 

“1, Using more batteries = 

your battery case would tend to 
assure better synchronizing for 
a longer period of time. Hook- 
ing = the two solenoids in se- 
ries, instead of in parallel, and 
firing with a B-C system using 
a vibrator would assure more 
accurate, high-speed synchron- 
izing. 
“2. In addition to using an 
adjustable delay mechanism in 
the relay of the speedlight syn- 
chronizer described in your ar- 
ticle, a small variable —— 
may be put in series with th 


relay to further a delay. Such * 


a device may be moun 

a pointer knob and dial so that 
pre-determined settings for dif- 
ferences in shutters and shutter 
solenoids may be compensated 
for = quick adjustments 


“tt is doubtful whether con- 
sistent, accurate synchroniza- 
tion can be achieved over long 
— = ‘> = this sys- 
tem at —_ = It 
is advisable to cheek synchroni- 
zation frequently.” 

Sisto’s Reply 

When Mr. Sisto was informed 
of Mr. Eisendrath’s remarks, he 
said, “Well, he’s right in a 
way, but the difficulties | can be 


= So we've got 
ood results.* It’s been 
pe for us at 1/400th of 


a second. 
“As for his statement about 
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batteries exhausting, why, 

ee go out with a fresh set 
of batteries, of course. You 
don’t go out with run-down 
ones even with your ordinary 
equipment.” 

Ernie Cooee't _go for more 
batteries, 
“He’s right,” he said, ‘a 
that’s what we're trying to 


away from — more ba es, 


“to And the dial he mentions. It’s 


understood our unit has one, 
It just eos show in the draw- 
ing, that’s 

‘I don’t Sv though, 
what he means by ‘long periods 


“If he means using the same 
batteries over a long period of 
days, then the simple answer is 
that we wouldn’t use the same 
batteries that length of time. 
If he means shooting many pic 
tures on one assignment, then 
the answer is that we always 
have an extra supply of fresh 
batteries on hand. 

“Finally, about checking syn- 
chronization fr Tell 
him we always do that A a mat- 
ter of course. 

“Nothing on the market is 
perfect today. That includes 
this unit. But, as I said, it’s 
) i for us. We're satis 


Shutter Shorts ... 

Tue Virginia Press Photogra- 
phers Association — its 
organization recently the 
election of Joseph Cc. Catan ori 
as the group’s first sreciemh, 
He is chief photographer of 
Richmond Newspapers, Inc. 

Portland, Ore., hospital au- 
thorities told Les Ordeman of 
the Portland Journal he must 
have a signed release from the 

risoner when he called at a 

ney os to’ get a shot of 

Hanson, hospitalized 

my 4 pw. wound. The pris- 
oner, held on a gs oy ohare 
told Mr. Ordeman he couldn 
riake the — but changed 
his mind and signed a release 
wken the lensman threatened 
icture Lenco from the 
police files. Cam en there 
sey this is the frst tim time e they've 
run into signed | releases. 


Garden Plots 
Hartrorp, Conn. —For 
seventh the For ford 





year, 
Times, Gannett daily, will spon- 
sor a comraunity garden pro- 
gram. 
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PROMOTION 


PR Advertising Must 
Be Developed Locally 


By T. S. Irvin 


PETER DRUCKER, an authority 
‘on corporation relations with 
various publics, told the New 
York-chapter of the Public Re- 
létions Society of America the 
other day he thinks the honey- 
moon is over for much of what 
has been called public relations 
advertising. 

At the same time, as he and 
others have noted, there is to- 
day a need ibly greater 
than ever for just such adver- 
tising 


The honeymoon is over, as 
many of us have also observed, 
largely because a good deal of 
this advertising was financed 
by the Government during the 
war through tax exemptions. 
That situation no longer exists. 

Honeymoon Is Over 


But the honeymoon is also 
over, as . Drucker noted, 
because much public relations 
advertising simply has not done 
the job that was expected of it. 
. Confidentially, too much of it 
stank. 

Now the newspapers have a 
great deal at stake in public 
relations advertising, and the 
Bureau of Advertising has been 
doing a valiant job of trying 
to keep the idea of such adver- 
tising alive. But essentially, 
public relations advertising, it 
seems to us, must be sold at the 
local level. And so it behooves 
promotion departments to do 
some thinking in this area. 

Consider the need for such 
advertising. In the current is- 
sue of Fortune magazine, a pub- 
lic attitude survey done by 
Elmo Roper in Terre Haute, 
Ind., is reported. It shows that 
more people think well of a 
non-union company owned by 
outside interests than they do 
of an old-established locally- 
owned company that is most 
generous in contributing to 
community projects. 

The non-union company does 
not pay as well as the locally- 
owned company. But the pub- 
lic has a mage 3 that it treats 
people better, gives them more 
opportunity to advance through 
the ranks, etc. The reason for 
these attitudes is not hard to 
find. The non-union company 
has a good public relations pro- 
gram. communication line 
to employes is clear, and there 
is mutual understanding. With 
the locally-owned company, de- 
spite its good works, the com- 
munication line to its employes, 
all local citizens, of course, and 
newspaper readers, is not so 
clear. This company’s public 
relations program is not so 
good. 

Ob i Opp t 2 

ow Bere * an = op- 
portun: or local newspaper 
advertising, as a channel of 
communication with all com- 

ny publics, to do a job. Per- 
aps if the local newspapers 
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got on the ball wifh some ideas, 
they could help. 

In this connection also it 
would be.well to note the re- 
cent Gallup Poll on the public’s 
attitude toward the Hoover 
Commission’s report on govern- 
ment reorganization. The start- 
ling thing about the poll was 
that it showed that 69% of 
the public knew nothing about 
the report. this despite all 
that has appeared in the news- 
papers and over the radio about 
the report, and all the work 
various local committees have 
been doing to publicize it and 
win support for it. 

This means beer one thing, 
and it is a familiar point to 
everyone in advertising or pro- 
motion—that success in putting 
over an idea or a product de- 
pends upon repetition, repeti- 
tion, repetition. Hitler had the 
idea. Stalin has the idea. What 
makes it so hard for everyone 
over here except some cigarette 
advertisers to get it? 

Loss of linage involved in 
public relations advertising, if 
such advertising does dry up, 
would not too serious for 
the newspapers. But loss of the 
opportunity to do a job that 
needs doing is serious. The 
situation eserves our best 
thought. 


Advertising Advertising 

To every one of us in néws- 

Paper promotion, the clese re- 
lationship between advertising 
and the health of our economy, 
which means the economic well- 
being of every worker in the 
country, is pretty plain. But 
it’s not plain to the very work- 
er whose job depends upon the 
success or failure of his em- 
ployer’s advertising. Too many 
of these workers—and we use 
the word to mean everyone who 
works for a living—are easy 
marks for the half-baked char- 
acters who come around ped- 
dling the idea that advertising 
is a fraud and a waste. 
_ The sad part of this situation 
is that oe as a profes- 
sion has done so little, and that 
not at all well, to sell itself and 
its vital role in the economic 
picture. But now comes the 
Spokane (Wash.) Spokesman- 
Review and Daily Chronicle 
with a campaign of advertising 
designed to sell advertising to 
the people. It’s one of the best 
efforts in this direction that we 
have seen. 

Once a week, 52 weeks a 
year, the Spokane papers run 
an ad 5 columns by about 170 
lines selling readers the idea 
that “Advertising brings better 
living at lower prices.” “Save 
time, save money,” the ads say, 
“read the ads every day.” 

In addition, in the Spokes- 
man-Review Sunday magazine, 
the paper is running ads on the 
low cost of advertising pre- 


pared by the Advertising Fed- 
eration of America. 

This is the kind of effort 
— newspaper should be 
making. It is also smart pro- 
motion on the of the Spo- 
kane papers to mail proofs of 
these ads to their advertising 
lists with a letter explaining the 
effort. 


In the Bag 

Excellent eight-page market 
data folder, well planned, well 
designed, and well done, is is- 
sued by the Santa Rosa (Calif.) 
Press D at a Evening 
Press. It shows advertisers 
how to “Reach 3 Rich Califor- 
nia Counties—a 153 Million 
Dollar Market.” For a small 
newspaper, this is an impres- 
sive promotional effort. 

New York Mirror puts out a 
fine little folder telling how a 
camera advertiser, advertising 
a movie camera at $119.95 one 
time in the Mirror Magazine, 
rang up sales of $77,000. Re- 
sult stories are hard to beat as 
promotion, and this is a good 
story well told. 

From the Los Angeles Ex- 
aminer, a neat blotter—so many 
blotters are so badly done— 
which uses clever over-all car- 
toon drawing to say that “In 
the Sunday Examiner’s 849,944 
families are 2,634,826 people 
who want to be your cus- 
tomers.” 

New England Newspapers Ad- 
vertising Bureau is out with 
its third annual report showing 
beer and ale linage in 47 New 
England dailies for the year 
1949. Linage is shown by paper 
by brand by month. 

* 





Rival Paper Enters 


Letter Writing Contest 

Sr. PeTersBuRG, Fla — The St. 
Petersburg Times published a 
full page editorial endorsing 
Senator Claude Pepper for re- 
election and offering prizes of 
$100 each for the best letters 
agreeing or disagreeing with the 
editorial. 

The Times said the contest 
was inspired to promote interest 
in the campaign and to stimu- 
late registration of voters and 
participation in the primaries. 

One of the first entries came 
in the form of an editorial in the 
rival evening Independent. 

The Independent stated that 
if it won the $100 prize for dis- 
agreeing with the Times editor- 
ial, it would donate the money 
to the Red Cross. 


St. Louis G-D Has 
11-Section Edition 


St. Louis, Mo. — Tempo, the 
new local magazine, made its 
bow as part of an 11l-section 
edition of the St. Louis Globe- 
Democrat on March 12. Each 
copy of the paper weighed one 
and one-half pounds and more 
than 300 tons of newsprint were 
used, with a run of 410,000. 

The big battery of presses 
rolled for more than eight hours 
to produce what the Globe-Dem- 
ocrat called “the largest Sunday 
circulation in almost a century.” 
Distribution was made despite 
rain, sleet and snow, acco’ 

? Manager James 

. Jae. 





Bright Sdead 


‘Mrs. Housewife’s Day’ 

A WEEKLY PAGE entitled “Mrs. 
Housewife’s Day,” featuring 14 
advertisements arranged in a 
clockwise pattern, labeled from 
7 A.M. through the day to 5 
P. M., has been launched by the 
Fillmore (Calif.) Herald. A 
center box tells the reader, “It 
Will: Pay You to Follow the 
Routine of This Everyday Shop- 

r,” and calls attention to the 
fogical arrangement of adver- 
tising reminders to the house 
wife throughout the day. 


Junior Dress Design 

A JUNIOR DREssS design con- 
test, with only amateur design- 
ers eligible participate, is 
sponsored by the Naugatuck 
(Conn.) Daily News. Cash 
prizes are awarded winners. 


Better Farm Letters 

A RURAL LETTER contest with 
a cash prize of $100 for the best 
letter of 300 to 500 words on 
“What West Alabama Farmers 
Can Do in 1950 to Produce 
Cash From the Acres Taken 


Out of Cotton” is being conduc- 
ted by the Tuscaloosa (Ala.) 
News. 


Radio Tabloid Section 

ONcE A WEEK, the Altoona 
(Pa.) Tribune is carrying a 
four-page tabloid section listing 
radio programs of the four sta- 
tions in the area. The guide is 
supported by 12 columns of ad- 
vertising. 


Garden Plant Exchange 

AN uNusuAL feature of the 
Santa Rosa (Calif.) Press 
Democrat’s weekly garden sec- 
tion is a plant exchange, which 
has grown into a factor in beau- 
tifying the community. New- 
comers are using the listing of 
plants, cuttings and bulbs avail- 
able for “trades” to start and 
develop new gardens. 


ao 
‘Firsts’ in 67 Years 
Attanta, Ga.—Feb. 24, the 
Atlanta Journal observed its 67th 
anniversary with a page spread 
of pictures showing notable 
“Firsts” in its history. 
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New-type glass for RCA television picture tubes filters unwanted light, to give sharper, clearer images. 


Wayward hight is disciplined fer better television! 


Now television pictures gain still greater 
contrast and definition—through re- 
search originally initiated by scientists 
at RCA Laboratories. 


Their discovery: That wandering light 
waves inside a picture tube—and even more 
important, inside the glass itself—may cause 
halation and blur an image’s edges. But, by 
introducing light-absorbing materials into 
the glass, the wayward flashes are disci- 
plined, and absorbed, so that only the light 
waves which actually make pictures can 
reach your eyes! 
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Glass companies, following this research, de- 
veloped a new type of faceplate glass for RCA 
. . » Filterglass. Minute amounts of chemicals 
are added while the glass is being made, and 
give it, when the picture tube is inactive, a 
neutral gray tone. In action, images are sharper, 
clearer—with more brilliant contrast between 
light and dark areas. Reflected room light is 
also reduced. 


7+? 


See the latest in radio, television, and electronics 
at RCA Exhibition Hall, 36 W. 49th St., N. Y. 
Admission is free. Radio Corporation of America, 
RCA Building, Radio City, N. Y. 


Filterglass faceplates give you more 
brilliant pictures on today’s RCA 
Victor television receivers. 


RADIO CORPORATION of AMERICA 
World Leader in Radio — First in Television 
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Every du Pont Award 
Has Journalism Flavor 


By Jerry Walker 


Do you WANT - fi 
recipe for a duPont yh 
the Pulitzer 


Well, then, mix poe part news- 
Paper, _ a. 
roadcasting; 


and 
mite ground an- 


sprinkle “well 
tenna. 
It’s the radio “trade” itself 


—every one of a 1949? 
We'll call the ro’ 

Jack R. hood general edi- 
torial manager of 
ye ge Newspapers and presi- 

en 
Inc., in behalf of 
10, 000-watt station at Knox- 


=> 
, a direc- 





Wnisas E. Scrirps, 
tor of the ae News Asso- 
ciation, in behalf of WWJ, the 
5,000-watt Detroit (Mich.) News 
station. 

Morcan’ Beatty, National 
Broadcasting Co. —_— 
who went into radio 
long career with the ‘Associated 
Press = reporter and bureau 
chief, in oe of himself. 

Rosert E. KIntNER, president 


m corre- 


spondent and columenist, in be- of freed 
ABC. 


half of 3 

Ricuarp W. CLARKE, execu- 

tive editor of the New York 

Daily News, in behalf of WPIX, 

the News television station. 
$1,000 Each for 3 


Each of the first three re 
ceived $1,000 prizes, silver 
plaques, and citations from Mrs. 
Alfred duPont, widow of the 
founder of the Awards, in cere- 
monies at the St. Regis Hotel, 
New York City, on March 11. 
The pander to ABC —_ nig oa 

were special recognition e 
field of television. 

X, managed b 
Wi , S-H Ra vice- 
resident, won the honors with 
ts “Forum of the Air,” pro- 
duced Miss Para Lee Brock. 

Its cular achievement “in 
encour: fostering, promot- 
ing and eveloping American 


ideals of freedom and for loyal Mrs. 


and devoted service to the na- 
tion and to the community” 
a smoke abatement cru- 
featured on five forum 
rograms in various sup- 
plementary pte events and 
promotional activities. 
Smoke Abatement Crusade 
Before WNOX swung into its 
ign against atmospheric 
e in —~ Knoxville’s air 
pene aging: Uni ity t Ten. 
e University of Ten- 
nen \ aewel & soot fall at one 


nessee 
vital spot in the city to be 805 P 


EES 5 


tons per square mile per 
After smoke ‘_—oy 

ina ited at the urging # 
WN! and other communi 

36 


re forces, the soot fall fi 
Awards of Radio? tons 


NBC 
; = fiers | 


had 
fallen in January, 1950, to 229 
square mile per year. 
lished in August, 
1920, and one of the earliest 
links in the NBC chain, won the 
award for a station of 5,000 
watts power or less “for out- 
standing, meritorious public 
ice. 


Mr. Beatty, who presents the 
“News of the World” show on 
five nights a week, got 
Commentator prize 
tion of distinguished 
on — torious performance of 
public service by aggressive, 
consistently excellent and accu- 
rate gathering and reporting 
of the news and opinions for 
the purpose of encouraging in- 
itiative, integrity, independence 
and public service ugh the 
medium of radio.” 
First in Television 

WPIX, lone independent TV 
station in the New York mar- 
ket, has the distinction of hav- 
ing won the first duPont Award 
ever presented to a television 
station. The al citation 
reads: 

“In recognition and apprecia- 
tion of outstanding public serv- 
ice in encouraging, promoting 
and developing rican ideals 
liom and for loyal de- 
voted service to the nation and 


to e communities served 
through the television presenta- 
tion of current news and 
events.” 


The award covers such WPIX 
programs as TelePIX Newsreel, 
News on the Hour, City Hall, 
Television Chapel, Voice of the 
People, Women in Politics, and 
many special events telecasts, 
all of which are “live” except 
the newsreel. 
Presentation of General Eis- 
enhower’s Poe in ——. 
vy 
Rochemont, copped th special 
rize for ABC for “historical 
iocumentation.” The program 
has had journalistic sponsor- 
ship, too, with Henry Luce of 
Time, Life and Fortune paying 
the check. 
Judges of = Awards were: 
duPont; Dr. Francis P. 
Gaines, prediient of Se 
ton and Lee University; Mrs. 
J. L. Blair Buck, president of 
the American Federation of 
Women’s Clubs; Mark Ethridge, 
Louisville 


er of the 
Ky.) Courier-Journal and 
Times, and M. H. Aylesworth, 
a former president of NBC. 


WFIL-TV with Paramount 





PHILADELPHIA 
of a spec arrangement by 
which WFIL- becomes the 
affiliate of the 


eral manag 
S Sate Inquirer stations. Un- 


der the terms of the apsomens, 
WFIL-TV acquires rights for 
local showing of some of tele- 
vision’s top West t pro- 
grams, including = award- 
winning children’s show, “Time 
for .” The programs are 
produced in Los ao and 
fim-recorded by the Paramount 
Video Transcription System. 


Better Research Methods 
Increased and _ improved 
methods of research promise to 
ply an i ogy SE role 1850 by 
ion progress 
— rogram ‘ofticdals, 
advertising openeles 
how to make their various 
forts more effective, Hugh M. 
Beville, Jr., NBC director 
Plans and Research, told the 
—— Television Council last 


2 NBC research chief point- 
ed up five leading 
which research can be of con- 
siderable aid. They are: im- 
Bets, b TV set figures by mar- 
ets, better and more frequent 
ratings, better measurement of 
the size of the television audi- 
ence among non-set owner fam- 
ilies, knowledge of how to build 
more effective commercials 
documentation of  television’s 
sales effectiveness. 

He five seconds is the 
average reading time for the 
best-read printed advertisement 
whereas the sponsor has 
three minutes in every half- 
pnd program to present aw 

“Having ‘the undivided 
pos of prospects for such 
a length of time,” he said, 
“poses a real problem of the 
agency in producing interesting 
and effective commercials.” 


Neighbors Now 
Dattas—The Dallas Times 
Herald’s newspaper and radio 
operations are now neighbors. 
‘D, the Times Herald affil- 
iate and CBS outlet, has moved 
its AM and FM broadcasting in- 
to a remodeled two-story build- 
ing across the street from the 
Times Herald, in Herald Square. 
The KRLD Buildin 
houses the station’s television 
operation, launched Dec. 3. 





KRLD studios were formerly 
for about 25 years in Hotel 
Adolphus. 


of gain 


WHAS-TVDebut 
Set for Monday 
In Louisville 


e's 

WHAS _ Technical 
Orrin W. Towner says the new 
station has pioneered in_ the 
development of a 12-bay, “= 

antenna to permit a 

nal of 54, gy Lh 
FCC freeze owever, 
to idle 


is the use of a fluorescent light 
ing system in its large studio 
which covers the entire ceiling 
and has automatic controls for 
turning it on off. These 
fluorescents = be_ turned ¢ 
or off slow dimming 
brightening a ’ studio light a 
desired. 

As for programming, WHAS- 
TV will for - “present = 
page S an e 

Oe WHAS radio stars in 
television shows 

Dick Oberlin, | news director, 
said the station will produce a 
“newsreel” featuring local news 
stories twice a day. Reporter 
George Smith, beat man for 
several years for News, 

will be the newsreel reporter. 

w'The TV antenna is construct 


ed on an 86-foot steel pole sup- ~ 


ported py ._ heavy steel 
tower loca’ across the 
from the newspaper building. 


Some 26,000 sets have been 
installed in this area during the 
16 months WAVE-TV has 
operating on Channel 5. WHAS 
will use Cha henmel 9. 

Boys Club Benefit 
aie oe , Calif. — The San 


Diego Union and Tribune-Sun 
will oe the world premiere 
of the 20th-Century Fox film 
“Cheaper oa the Dozen” as & 
aaa ‘April 5 for the Boys 
Club of San Diego. 
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REMEMBER THIS LINKRULE STORY? 


‘Magic Tool’ Measures 
Cut Sizes From Copy 


By George W. Parker 


Detroit, Mich.—Paul Broner, 
veteran artist and retoucher for 
the Detroit Times, has invented 

a “Linkrule” 
whieh instantly 
“measures” art 
copy for reduc- 
tion and  en- 
largement., 

In _ speaking 
of his invention, 
Mr. Broner dis- 
cards the word 

“com pute” in 
dealing with 
pro ortion. 

y rul er,” 

“= “he said, “was 

Broner devised not just 
to ‘compute’ proportion. It ac: 
tually ‘measures’ proportion.” 


How It Works 


He demonstrated by holding 


his “Linkrule” over an 8x10 
photograph with the usual “crop 
marks.” The editor had called 
for a three-column (six inches 
wide) cut. 

Mr. Broner set his ruler for 
a “six” reading, then turned the 
picture and measured between 
the top and bottom crop marks. 
The “Linkrule” reading gave 
him the actual depth of the cut 
to be made. The “Linkrule” 
measures not the picture itself 
but the engraving just as if the 
latter had already been made. 

This invention, Mr. Broner 
said, makes possible the elimi- 
nation of the more tedious 
methods now in use, such as 
(1) guesswork on the part of 
picture .editors, (2) “scaling” a 
picture by drawing a diagonal 
line, (3) the algebraic process 
using the ratio equation, and 
(4) the device used by most 
newspaper artists of holding a 
standard ruler over the picture 
and squinting, then turning the 
picture to. get the depth. 

Idea from Elevator Door 

A few years ago, the funda- 
mental idea behind his inven- 
tion struck him. As he puts it: 

“It was amazingly simple. In- 
stead of enlarging or reducing 
the picture, why not enlarge or 
Then you 
can measure something which 
oey doesn’t exist—the finished 
cut.” 


reduce the ruler? 


He started out with a marked 
rubber band but found this too 


. inaccurate. Then one day, while 


riding in an old-fashioned ele- 
vator, he noticed that as the 
folding metal doors opened and 
tloséd, the vertical bars re- 
mained always in exact propor- 
tion one to another. 

This is“the basic idea of his 
“Linkrule’”—an application of 
the engineering principle of 
“linkage,” that is, one metal bar 
pivotally joined to another and 
propelling it. 


On his “Linkrule,” Mr. Broner 
eliminated the vertical bars and 
made his markings on the criss- 
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cross transverse bars so that no 5 


matter how much the ruler is 
expanded or contracted the 
markings remain proportionate. 

The “magic” tool—which con- 
tracted is six inches long and 
two and one-half inches wide— 
extends to a maximum length 
of 24% inches. ‘ Its measuring 
capabilities are beyond the re- 
duction and enlargement de- 
mands of newspapers. 

3 Separate Scales 

The “Linkrule” actually con- 
sists of three separate scales, 
each independent of the other. 
The main scale, with markings 
in red, measures reductions up 
to one-half. The distance be- 


in 
green is designed for extreme 
reductions; bringing an 8x10 
down to a one-column cut, for 
example. The bottom scale is 
‘tor enlargements. 

One of the advantages of the 
“Linkrule,” Mr. Broner pointed 
out, is that once the measure- 
ment is set for reduction or 4 
largement, the rule can be used 
instantly to determine mortises 
or inserts. 

Mr. Broner was trained as a 
lawyer and practiced for 


A scale with markings — 


prrry-3 AVCU Pallil- 
er, he exhil bits in *the annual 
Michigan Artists’ show. 

Newspapermen Laud It 

Here are some of the com- 

ments from newspapermen: 

lliam .S. Lampe, managing 
editor of the Detroit Times: 
‘In a few years, Mr. Broner’s 
‘Linkrule’ will be standard 
equipment in every , newspaper 
plant in the country.’ 


it to me. It makes for greater 
accuracy and saves many hours 
in time.” 

Dale Stafford, managing edi- 
tor of the Detroit Free Press: 
“It’s great. We've ordered five. 
Furthermore we found that on 
complicated Saturday afternoon 
football layouts, Mr. 


That's important when you're 
on deadline.” 
a 


LIN KRULE CORP- 


937 BOOK BUILDING 
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“Linkrule” is stretched to 10-inch 
reading on copy to be reduced 
for five-column cut... 


Turning copy. ‘Linkrule” is ap- 
plied to get reading o— 
inches) for actual depth of gut. 
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Women’s Pages Widen 


Appeal to Both Sexes 


By George A. Brandenburg 


Cuicaco — Women’s es in 
Chicago newspapers = not 
lacking in imagination, original- 
ity of makeup, or content. 
Their sprightt ap) ‘ance is 
in_ keeping ith their cosmo- 
politan appeal to milady, and 
even to men readers who are 
intrigued by these attractive 
sections. 

Aside from the magic of dis- 
tinctive typography and non- 
conventional headlines, together 
with action pictures that tell 
a story, local women’s sections 
reflect a broader concept of 
women’s activities beyond so- 
ciety and club news. Not all 
the editors will admit they have 
de-emphasized” society news 
as such, but they all point out 
they are striving to make it in- 
teresting to more readers. 

Editors Tell of Changes 

Eprror & PUBLISHER asked edi- 
tors in charge of women’s pages 
(they’re all men, although 
women do the writing and edit- 
ing) what changes they have 
made in makeup and editorial 
content. Their views are as 
fresh as the spring fashions on 
the women’s pages. 

The thing that has made the 
women’s section of the Chicago 
Daily News different from 
others is a philosophy rather 
than a technique of work, ex- 
plained Tom Collins, feature 
In laying the founda- 
tions for it, he said, Managing 
Editor Everett Norlander gave 
the admonition: “Make it in- 
teresting; make it decent; and 
make it brief.” 

“With this as a guide, he 
told the staff not to be bound 
by any of the traditions govern- 
ing women’s pages and not to 
be afraid to take a chance,” 
added Mr. Collins. 

Use Some Bold Face 

From the standpoint of typog- 
raphy and headline dress, the 
Daily News’ women’s section 
jee face is Bodoni in light and 
bold. Formerly only the light 
face had been used. The sizes 
went only to 42 point. This 
o the pages a quiet, feminine 
ook, he explained, but it also 
looked like “a case of anemia.” 


» ys usi 
italics only with the light, 
went as high as 48 point in it. 
Enough of the light face was 
retained to keep a featured look 
on the page.” 

Since the first women’s page 
heads a section of the Daily 
News, steps were taken to make 
it a front page of its own. Six- 
column and even eight-column 
feature headlines were brought 
into play. 

Seek Candid Photos 

In the use of pictures, the 
News again was not 
The old 
ideas of using portrait shots of 
brides and three-column pic- 
tures of the Women’s Aid hav- 


Boni 


ing a tea were discarded. “In 
their place came what we call, 
for the lack of a better word, 
candid photos,” said Mr. Collins. 

“For instance, we decided 
that a group of women around 
a tea table would not make a 

picture once in 20 years. 
So this type of art was discon- 
tinued. In its place we took 
pictures in which we could 
show people dancing, singing or 
having a good time. We rea- 
soned that if people were in- 
terested in a party in the first 
place, that is what they would 
want to see. 

“On fashion shots, which 
have always run tea shots a 
close second in dullness, we 
went in for fashion-in-action 
pictures which showed some 
Chicago women strolling down 
the boulevard, instead of a 

ris quin. Wer d 
that it was fashion in Chicago 
that held the primary interest 
for women, and with our fash- 
ion-in-action ideas, we were able 
to eliminate much of the Paris 
and New York material that 
would never appear in Chicago 
stores.” 

Continually Revise Features 

The admonition of the man- 
aging editor has been the sole 
guide in choice of material for 
the women’s section, he ex- 
plained, plus “some _ routine 
newspaper sense.” The Daily 
News women’s staff is continu- 
ally revising a basic group of 
women’s features which serye 
as a foundation for the page. 
Those dealing with the 4unda- 
mental interests of women in- 
clude marriage counsel, health, 
children, beauty, home decora- 
tions, food, fashion, and the 
like. 

There are occasions when 
these features are deemed in- 
teresting enough to warrant an 
eight-column line across the 
women’s page and even a 
“plug” on the front page of the 
paper. In the main, however, 
the Daily News reaches beyond 
these features for things to 
lead the page, concentrating 
on what at the moment might 
be of most interest to the 
women of Chicago. Last week, 
the Daily News published a 20- 
page spring on section. 

“If it is the season when our 
stores are stocking up on spring 
and summer clothes, and we fig- 
ure most of our women are 
wondering how they can have 
some of same, we concentrate 
on that,” said Mr. Collins. “If 
it is a time of the home fur- 
nishings market in Chicago, we 
concentrate on that. 

Even ‘Kind to Papa’ 

“If it is a time of a national 
coal strike with electricity con- 
sumption curtailed, we concen- 
trate on how much less power 
a vacuum cleaner uses than a 
washing machine. If it is such 
an event as income tax deadline 
day on March 15, we play on 





the idea, ‘Be Kind to Papa 
Night’ which tends to give per- 
sonality to our sections.” 

The Daily News does not de- 
emphasize society, asserted Mr. 
Collins and his colleagues. “We 
devote little space to such 
things as the Wednesday after- 
noon rook party, or the affairs 
at which ‘a lovely time was had 
by all,’ but deal rather with 
the interesting affairs which 
people of social position in our 
town can maintain,” they said. 
“We make a strong emphasis on 
society pictures.” 

Likewise, the Daily News 
recognizes that many of the 
prob di d in the 
women’s section are men’s busi- 
ness, also. A men’s fashion 
column appears in the section, 
but the editors regard it as one 
of the best women’s features 
they have. They have made 
surveys to determine that 
‘women influence or do actually 
purchase a large amount of 
men’s clothes. 

“Reader response to our con- 
duct of the women’s section has 
reached the point where we can 
now turn it on or off like a 
spigot,” said Mr. Collins. 
“When the response gets over- 
whelming we have to take steps 
to turn it off. We are now 
maintaining an average re- 
sponse of 1,000 letters or calls 
a day.” 

Tribune Widens Appeal 
The Chicago Tribune 
made its women’s pages more 
attractive typographically and 
editorially through headline 
dress, more white space both 
in heads and body type, a wider 
use of pictures of more general 
interest to readers and fewer 
strictly society pictures, accord- 
ing to A. M. Kennedy, Sun- 

day editor. 

John Blackburn, who makes 
up the women’s pages, pointed 
out the Tribune has increased 
the size of its headlines, espe- 
cially on the main women’s 

ages. “We have tied our head- 
ines with our picture layouts,” 
he said, “and used lines across 
the top of more pages. Also, 
we have indented more of our 
body type, in the interest of 
more white space on the pages, 
= used more initial in- 

ents.” 





has 


Tribune women’s pages em- 
phasize feature pictures—per- 
sonality, human interest, people 
with unusual careers or hobbies 
—and de-emphasize society pic- 
tures. At least one food or 
cooking picture appears daily in 
the women’s section. 

More General Interest 

“The Tribune’s ‘women’s 
pages editorial content always 
has been broad,” explained Mr. 
Kennedy. “In addition to such 
regular women’s features as 
beauty, child-care advice, pat- 
terns, career girl news, fash- 
ions, cooking, etiquet, and so- 
ciety, we carry such features as 
these, which should appeal to 
both men and women: ridge, 
Hollywood column, movie, 
drama, and music reviews, fic- 
tion, and teen-age news. 

“In general, however, the new 
note in our editorial content is 
more feature stories of general 
interest,” he continued. “Just 
as there has been de-emphasis 


on society pictures, there hag 
been some de-em| S On so 
ciety news. Society stories are 
kept shorter (no jumps from 
one page to another), and so. 
ciety news has been played 
down in the. makeup.” 

Since many of the women’s 
page daily features appear in 
the Sunday women’s section, 
there is definite coordination 
between Tribune daily and Sun- 
day pages. 

Use Color on Sunday 

“We are seeking to broaden 
reader interest with stories of 
general appeal,” said Mr. Ken- 
nedy in summing up the situa- 
tion. “By the nature of their 
content, our women’s pages also 
seek to oon to men readers.” 

The Tribune conducts an an- 
nual fashions’ competition and 
a “Better Rooms” contest, both 
of which provide excellent pic 
torial copy for the Sunday 
une’s color roto and Grafic sec- 
tions, supplementing the paper’s 
regular women’s pages. 

Efforts to present women’s 
features more attractively in 
the Tribune are paying off 
with increased reader interest, 


according to recent surveys con- 
ducted by the paper. The 
Tribune has its own_ test 


kitchens to aid in _ developing 
food features, including “What's 
New in the Kitchen?” 
Aim at Women’s Interest 

The Chicago Herald-American 
has a definite philosophy in the 
handling of its women’s pages, 
both daily and Sunday. In the 
daily paper, an effort is made 
to serve all the general interests 
and the needs of the average 
woman reader. On Sunday, the 
H-A shies away from society 
news as such and aims at @ 
boon general women’s reader 
ship. 
Daily pages are under the 
direction of Howard Denby, 
feature editor, who works close- 
ly with the women’s section 
staff in turning out pages that 
have a definite “feminine ap- 
peal,” both in appearance and 
content. Headlines are set in 
Cabell Light almost exclusively 
on the evening side, combined 
with bold = letter for each 
word, referred to in the com: 
posing room as “wrong font. 

“We try to get away from 
gt society news,” said 
Mr. Denby, who cited three col- 
umns which appear regularly, 


includin; Cholly arborn, 
Cho! nickerbocker, Avstine’s 
Washington column and 4&4 


West Coast society column by 
(Continued on page 40) 


. have important 
media directors been 


reading E & P 


for 


years? 
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Editors Weigh 
Libel Aspects in 
Strachey Case 


Lonpon — The Evening Stan- 
dard’s charge that Britain’s new 
Secretary of State for War is an 
“avowed Communist” sent Brit- 
ish editors scurrying to the text- 
books for a hasty recheck of 
laws affecting the press. 

The Standard, a Lord Beaver- 
brook paper, opened its case 
against John Strachey on March 
2, the day after the trial of 
Klaus Julius Fuchs, under a 
page one bannér reading “Fuchs 
and Strachey: A Great New 
Crisis—War Minister has never 

vowed Communism.” 


Quotes from Strachey books 
were used in the body of the 
story to support the Standard’s 
charges. The paper said the La- 
bor Minister has never publicly 
retracted his belief in Commu- 

m. 


The Standard’s original story 
brought a cry of “untrue” from 
No. 10 Downing Street, which 
termed the Standard headlines 
“disgraceful.” But the Standard 
insisted in its March 3 story 
that there was no record of a 
public disavowal by Mr. 
Strachey. 

Questions Put to Strachey 

Mr. Strachey issued a state- 
ment in his own defense that 
night, contending that he re- 
pudiated Communist policies in 
1940 on the specific issue of the 
Communists’ refusal to support 
the war effort, and quoting at- 
tacks he made on the Commu- 
nist party since that time. 

In reply, the Standard of 
March 4 said that though Mr. 
Strachey is now opposed to the 
totalitarian brand of Commu- 

mm as practiced in Russia, he 
had produced no evidence that 
he had retracted his adherence 
to Communism as a creed. “Does 
Mr, Strachey believe that Com- 
munism is the ultimate aim for 
Britain? Does he believe that 
Socialism is only a _ stepping 
stone towards this ultimate 
aim?” asked the Standard. As 
Peed Strachey has not re- 
plied. 


In its March 4 story, the Stan- 
dard stated that it “did not, of 
course, at any time assert that 


of the Communist party. 
The Evening Standard printed 
its statement yesterday as a 
matter of public interest in view 
of the gravity of the situation 
following the Fuchs case.” 

Veteran London newspaper- 
men described the strength and 
nature of the Standard’s allega- 
tions against the cabinet min- 

r as a comparative rarity in 
British journalism. 

They recalled that John 
Burns, one of the Labor Party’s 
first ministers, was charged 
with being a Communist in 1926 
by Associated Newspapers Ltd., 
Publishers of the London Eve- 
ning News and Daily Mail. He 
sued for libel and was awarded 


Since that time, British law 
has fluctuated on the Commu- 
nist issue. A leading London 
attorney, Ly requested that his 


name not used, told Eprror & 
PUBLISHER that the stigma went 
out of the word around 1930 in 
Britain, and remained out until 
after World War II. 

When relations between Rus- 
sia and Western Europe went 
sour, the word again became de- 
rogatory and is now considered 
libelous if untrue, he said. To 
his knowledge, no one in Great 
Britain since Mr. Burns has 
brought suit on that issue. 

“Fellow traveller” or “theo- 


said, But truth is an absolute 
defense in British law courts. 
Another defense, he related, 
is “fair comment on a mai 
of public interest,” but this de- 
fense is valid only when the 
facts out of which the comment 
stems are correct. 
The Strachey-Standard story 
made page one copy for most of 
London’s dailies. 


s 
Sponsors Home Show 
New Haven, Conn.—The 15th 
annual Better Homes & Gardens 
Exposition will take place at 
the Arena, from May 1 through 


Leo O’Brien is Cited 
At Reporters’ Dinner 


Nearly 1,000 persons attended 
the 50th anniversary stunt din- 
ner of the Albany Legislative 
Correspondents Association on 


in New York City. 
first time the group pre- 
sented their show in New York; 
usually it is staged at Albany. 

Leo W. O’Brien, Albany (N. 
Y.) Times-Union political writer 
and Albany bureau chief of In- 
ternational News Service, re- 


retical Communist,” if untrue, May 6, under ——— of the the 
are also actionable, the attorney New Haven 


vening 


egister. ing reportorial work. 


ceived the Award of Merit from 
ALCA Alumni for outstand- 











COVERED WAGONS 


NOT ALL PIONEERS 
USED 





Back in the days when “prairie schooners” 
were carrying American pioneers toward 
new frontiers, The Mutual Life was pio- 
neering in the development of life insur- 
ance as we knowit today. In fact, it was the 
first life insurance company in the United 
States to serve the general public on the 
mutual basis. 

In 1843, when the first Mutual Life 
policy was issued, there was considerable 
prejudice against the insuring of human 
lives. That seems hard to believe today, 
when there are some 80,000,000 policy- 
holders in this country . . . most of 
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whom are insured in mutual companies. 

A mutual life insurance company is 
operated entirely for the benefit of its 
policyholders and their beneficiaries. Its 
progress and financial gains benefit them 
alone. Any money in excess of the actual 
cost of providing life insurance protection 
accrues solely to the benefit of the policy- 
holders, who receive dividends that adjust 
the cost of their insurance. 

That’s what we mean .. . today, just 
as in 1843 . . . when we say The Mutual 
Life is operated solely in the interest of 
its policyholders. 


THE MUTUAL LIFE 


INSURANCE COMPANY of NEW YORK 


34 NASSAU STREET 





NEW YORK 5,N. Y. 
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City Editor's 
Job Described 
In Perk’s Poem 


Ausany, N. Y.—Charles L. 
“Perk” Rundell, who is writing 
a_ column now in the Albany 
Times-U: ears of serv- 


nion after 
ice as city editor, fish and game 
and was 


expert circulator, 

moved to verse the other day 

after overhearing the present 

CE’s run of phone calls. 
“Perk” wrote: 


THE CITY EDITOR 


ee a ae 
everything he to 
know; 


He must be able at once to tell 
ee the very first oil 


. ae + 


His mind should always be 
quite clear 
just what happened any 


ear, 
From when the Incas held Peru 
To what may come in °52. 
- * . 


His brain must house a world 
gazette 

On what has happened or may 
come yet; 

“er much should cost a piece 

Or in what year did Nero die? 


s * s 


Who built the Pisa leaning 
tower, 
Was it done by contract or by 
Tr, 
And it was finished on what 
date, 3 
Why wasn’t the thing at first 
made straight? 
. . s 
How many men toiled long and 
hard ¥ " 
And did each one have a union 
card. 
In building the t 1 
‘Solomon Rina 
When was it started, when was 
it done? 
~ a 2 
Who fashioned the first light 
wooden » 
Or made the initial wood shoe 
peg, 
And who turned out the first 
air gun, 
And why on earth was it ever 
done? 
s s om 
And in what year did Captain 
Kidd 
Hide all his loot if he ever did 
Who killed Cock Robin and who 
saw, 
And was it O. K. or agin’ the 
law? 
s s ae 
These are but samples just to 
how 


8 
What a City Editor has to know 
He must be courteous all day 


long, 
Though some of his answers 
may be wrong. 
s 


N. D. Newspapers 
Lanopon, N. D.—The 1950 
directory of North Dakota 
newspapers lists 10 dailies, 111 
weeklies, 3 foreign language 
weeklies, 3 -weeklies and 3 


organization publications. 
40 


Women’s Pages 
continued from page 38 


Cobina Wright. “These columns 
are about interesting people, 
whether in Chicago, New York, 
Washi: , or the West Coast,” 
he ex ed, “and they tak 
the place of routine society 
personals.” 
Local Fashions Pictured 
Fashion pictures are generally 
confined to those fashions which 
are available in Chicago at the 
time of publication. Paris and 
New York fashion pictures are 
0 keep women ad- 
vised as to fashion trends. 
Thursday is food day in a 
big way in the Herald-Ameri- 
can, which runs from 8 to 11 
pages of food news and pictures 
in a_ special section headed 
“News of Food.” Other women’s 
page features are curtailed on 
Thursday to Fo pu thorough 
coverage of food. “We have 
found that women readers want 
pictures of food without people 
in them fussing around,” ob- 
served Mr. Denby. He told of 
the hea reader response to 
food booklets offered, citing a 
pr Ss offer of a book- 
let covering 72 different kinds 
of cookie recipes. The leaflet 
sold for 10 cents and the H-A 
had more than 12,000 requests 
for the information. 
Brides Learn to Cook 
Latest Herald-American fea- 
ture is “The Bride Learns to 
Cook,” depicting an honest-to- 
gosh recent bride who comes to 
the paper’s test kitchen and 
learns how to prepare simple 
meals. The feature, including 
pictures of the bride learning to 
cook, appears three times a 
week. A different bride is used 
in each feature. The H-A goes 
to the marriage license bureau 
and picks brides-to-be for this 
stunt. 
On Sunday, the women’s sec- 
tion takes on a “new look” 
under the title “Smart Set,” 
with the pages geared to gen- 
eral women’s interest, and : 
ing down of ety news, other 
than the regular columns which 
appear in the daily issues. 
Sunday pages are under the 
supervision of Jere Hagen, 
Sunday editor, who uses Coro- 
net Bold (a script type) for 
headlines along with a hand- 
tooled Goudy face for contrast. 
Stories are kept short and pic- 
ture layouts enhance each page 
in the section. ‘The cover, or 
front page of the section, is 
always a re: pictorial dis- 





play with a amount of 
copy. 
Throughout the _ section, 


smashing layouts are featured 
to give the pages a “zingy ap- 
pearance,” explained Mr. Ha- 
gen. “Pages are kept very airy 
with plenty of white space,” he 
added. A nimum of wed- 
dings and engagements are in- 
cluded, with general women’s 
features predominating through- 


out. Teen-age fashions are in- 
cluded in the section, along 
with resorts and travel. Two 


perennial special Sunday sec- 
tions are published annually, 
including “Path of Beauty,” 
covering cosmetics, hair styles, 


latter is scheduled to appear 
March 19. The beauty section 
runs in August. 

Tab Has Pull-Out Section 


The tabloid Chicago Sun- 
Times has ant recently com- 
bined its ay and feature 
departments under the direction 
of Quentin P. Gore, Sunday edi- 
tor, who has now taken on the 
combined duties. Previously, 
the Sun-Times recently pack- 
aged the women’s pages and 
vii y all other features in a 
pull-out section — something of 
a departure for a tabloid. 

In general, typography on the 
women’s pages the same as 
in the remainder of the all-day 
daily paper, save for wider use 
of two-line initials to break up 
body type. “On Sundays, we 
use half-column ‘buttons,’ rather 
than standing heads, to label 
standard features,” 
Mr. Gore. “Our women’s page 


explained d 





headlines are in a lighter face, 
but of the same _ f 
(Vogue), as in the rest of the 
paper.” 


—_ ae makes as 
great use pi eS aS space 
will permit, featuring large art 
where feasible. Virtually every 
story that lends itself to illus- 
tration carries at least a half- 
column cut. A staff artist daily 
ilustrates the fashion-beauty 
story. 

The new pull-out second sec- 
tion does not de-emp! = 


ciety news, since two 
um: who write daily deal 
principal with the doings of 


lly 

society people. In addition, this 
section contains a column de- 
signed for the career woman, 
food-cooking (greatly expanded 
on Thursdays), Dorothy Dix 
and household hints, as well as 
epartments that tend to at- 
tract broader readership. 





Worcester’s Wondrous Twins: High Buying Power and Intensive Newspaper Coverage 
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A. added four pages 
or a total of nine new 
strips has swelled an 
already avid reader 
interest in the Sunday 
Telegram comics. Today 
the populace of the major 


market of Worcester pores over 


the 12 pages in this comic section. Your advertisement 
in this location stands to receive stronger attention than ever. 


Sunday Telegram circulation in excess of 100,000 
Daily Telegram and Gazette circulation in excess of 140,000 


The TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS 


7£EORGE FBooTH 


MOLONEY, REGAN & SCHMITT 





etc., and Spring Fashions. The 
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“I get a different outlook 
from Editor & Publisher,” 


STATES DANIEL S. HEATH, MEDIA DIRECTOR (PRINT), BERMINGHAM, CASTLEMAN AND PIERCE, INC. 


"I'M INTERESTED in almost all the develop- 
ments in the newspaper field. Eprror & 
PUBLISHER covers these situations and trends 
with good background reporting. I find 

E & P helpful in a lot of ways. I clip 
articles from it. | These vary in subject 
matter but all cover phases of my work. 
Some are good reference material, others 
good ‘idea’ material. I find that Eprror & 
PUBLISHER covers different angles on widely dif- 


. ° : 7 DANIEL S. HEATH, as space-buyer 
ferent subjects than are usually given in our adver for Berming! Conn A 
tising publications. Yes, I get a different outlook on the ino ae bo ESE 
newspaper publishing business through the pages of E & P.” —— a : 


Almost all important media buyers read E & P 


EDITOR & PUBLISHER 


- -- to sell Big-Money Newspaper Buyers 


VITAL STATISTICS ... Last year 44 top advertising agencies billed over a billion dollars (in all media). It is within 
this group that E & P is read and rated highly. That is why there is no more direct, economical or resultful way of reaching 
the actual buyers of newspaper space in these big-money agencies than via the advertising pages of Eprror & PUBLISHER. 








CONTRAST 

A DISTRICT judge in Iowa City presiding 

over a murder trial this week issued a 
lengthy order to newspapermen barring 
photographs of the defendant taken in the 
court building. He promised contempt pro- 
ceedings for violation of the order. While 
saying that “the court believes in and will 
safeguard the freedom of the press and 
radio,” the judge said “society and every- 
one in it would be much better off were 
the press and radio not to mention this 
case. You are urged to disseminate tlie 
news of this trial accurately and dispas- 
sionately, without sensationalism.” 

At least he didn’t take it upon himself to 
prevent news coverage of the trial. 

But out in Minnesota a few weeks ago, 
another judge presiding over another mur- 
der trial permitted photographers to oper- 
ate in the courtroom and stated: “We have 
and we always have had a place in this 
courtroom for the press. Every American 
is a firm believer in the necessity of a 
public trial. . . . That is why we have in 
every courtroom in the United States of 
America a place for the people to come 
into the courtroom and to sit down and 
observe what is transpiring. The very es- 
sence of a democracy requires that the 
information which is produced in the 
course of a trial and the way and manner 
in which a trial is conducted and the pro- 
ceedings of the trial should be reported to 
the people.” (E & P March 11, p. 10.) 

He also urged coverage in a “fair and 
impartial and truthful manner.” 

Both of these jurists express a belief in 
a free press, but one qualifies his belief. 
Each places a different interpretation on 
the meaning of a public trial. 

We believe the Minnesota judge displays 
a greater faith in the workings of democ- 
racy and the role of a free press than does 
his Iowa contemporary. 


ANNUAL LINAGE 

IN THIS ISSUE will be found complete 

annual linage figures for 1,811 daily and 
Sunday newspapers in more than 1,100 
United States and Canadian cities for the 
year 1949. In addition to the figures sup- 
plied by Media Records, Inc., and Adver- 
tising Linage Service, Eprror & PUBLISHER 
has independently compiled the linage sta- 
tistics for 1,400 papers. 

The Media Records totals for its 347 
newspapers in 106 cities provide an inter- 
esting comparison with the 52-city report. 
Whereas the latter summary at the end of 
January indicate a gain in total linage dur- 
ing 1949 of 1.7%, the totals for 347 newspa- 
pers show a gain of slightly over 2%. 

Whereas the gain in general linage in 
the 52-city report was 4.8%, the gain for 
the larger group was over 8%. 

These results seem to prove what linage 
experts have been suspecting since the end 
of the year—the gains on smaller dailies 
during 1949 were greater percentagewise 
than those on the metropolitan papers 
which were by no means small. 

The net result is that the over-all news- 
paper linage picture for 1949 was much 
better than the 52-city report indicated. 
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Be not forgetful to nude srengers; for 
thereby some have entertained angels un- 


awares.—Hebrews, XIII; 2. 





NO ONS 
WAGE-HOUR Act, Section 13, titled “Ex- 

emptions,” (A) (8): 

“Any employe employed in connection 
with the publication of any weekly, semi- 
weekly or daily newspaper with a circula- 
tion of less than 4,000, the major part of 
which circulation is within the county 
where printed and published or counties 
contiguous thereto.” 

The above exemption becomes meaning- 
less under two interpretations of the Act 
this week by a regional wage-hour direc- 
tor and a federal judge. 

The two independent rulings add up to 
“no exemption” for anybody. 

In a Pennsylvania case, which received 


national publicity in the Saturday Evening ~ 


Post, the publisher of the Downingtown 
Archive, with a weekly circulation of 2,800, 
was found by the regional wage-hour di- 
rector to be in violation of the Act. The 
ruling was based on the fact that the job 
shop which prints the weekly is a separate 
corporation of which the publisher is also 
president. The shop does work for con- 
cerns outside of the state and printing 
plants engaged in interstate commerce are 
not exempt. 

In California, a federal judge in a U. S. 
District Court ruled that employes of 
weekly newspapers using mats, features 
and cartoons originating outside the state 
are “in commerce” and subject to the mini- 
mum wage provision of the Act. The de- 
cision involved a publisher of four week- 
lies with total circulation of 15,000. The 
judge said: 

“The out-of-state origin of a portion of 
the material not only in the form of news, 
but in the form of prepared articles, car- 
toons, mats—‘boiler plate,’ so-called—esti- 
mated by the defendants at 5%, but in 
reality, greater, and the use of the cartoons 
and other features prepared out of the state 
warrant the conclusion that the employes 
of the defendant are ‘engaged in com- 
merce.’” 

The vast majority of the weeklies, semi- 
weeklies and dailies of under 4,000 circu- 
lation in this country will come under 
either one or both of these interpretations. 
Most of them operate job shops and do 
printing work for a wide range of clients. 
Practically all of them use syndicated ma- 
terial of one kind or another—comics, col- 
umns, features. 

In effect, these rulings circumvent the 
intent of Congress and mean all publica- 
tions are in interstate commerce. 
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SWEDISH TAX 
THE PRESS in Sweden has drawn up 
battle lines to combat the proposal of 
a governmental taxation committee for a 
30% tax on all Swedish magazines, con- 
tents of which can be regarded as enter- 
tainment. 

Sweden has a free press under its consti- 
tution. We hope it is able to defeat this 
proposal and continue to enjoy a free 
press, 

The government committee has said: 
“Such taxation should lead to a desirable 
decrease of the use of paper for produc- 
tion of entertainment magazines to the ad- 
vantage of more useful purpose and for 
export.” The scheme involves a govern- 
mental body which would decide which 
magazines should or should not be taxed. 
Certain “cheap” books might be included. 
“General and political newspapers” would 
be exempt. 

Regardless of how attractive this sug- 
gestion might appear to increase tax rev- 
enue and provide a newsprint supply for 
other publications and for export, it would 
be considered discriminatory and therefore 
unconstitutional in the United States. 

We do not know how the constitutional- 
ity of the proposal stands according to 
Swedish law. But we do know that placing 
such power of taxation and selection in the 
hands of government is a dangerous thing 
in any free country. Classification of a 
press for taxation may lead to classifica- 
tion for other purposes. It usually ends in 
regulation of content. 

Fortunately, the great newspapers of 
Sweden are alert to these dangers and are 
united in fighting the proposal. 


UN CORRESPONDENTS 
ONCE AGAIN the U. S. State Department 
and the United Nations secretary-gen- 
eral are at odds over the admission of a 
foreign correspondent to cover UN pro- 
ceedings. 

Two years ago in January, 1948, the 
State Department detained Nicholas Kyria- 
zidis, then representing at UN a Greek 
newspaper of Communist leanings, and 
started deportation proceedings which 
were subsequently halted. Now, Kyria- 
zidis, working for the London Daily 
Worker, has been granted credentials for 
only 3 months to report UN proceedings 
and the U. S. indicates it may again move 
to oust him. 

Trygve Lie has informed the UN Corre- 
spondents Association that the U. S. can- 
not legally object to accreditation of a UN 
reporter, or take action against one for any 
political opinion. 

It seems to us that as long as the U. S. 
is housing UN headquarters, and Commu- 
nist countries belong to it, we must permit 
reporters for Communist papers to attend. 
That’s part of the burden of playing host. 

However, if the State Department is 
opposed to accreditation of this man for 
reasons other than he is a communist, then 
it is a tempest in a teapot. The govern- 
ment ought to be specific and state why he 
is persona non grata—is it because of his 
politics or something else? 
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Se 
‘aph 
has been “dena 
resident of the 
acon Cham- 
ber of Com- 
merce. He is a 
former director 
of the Southern 
News a- 
per Publishers 
Association and 
began his news- 
paper career 
when he was 
nine years old. 
_. = B avn 
. T. Anderson, 

Radessen and uncle, Wil- 
liam T. Anderson, were execu- 


PEYTON 
of the Macon (Ga.) 
and News, 













































































PUBLISHERS IN THE BAHAMAS 


This f 





pay 


tives of the Macon ne 
between 1914 and 1945. 

CHARLES FRANCIS CoE, editor 
and publisher of the Palm 
Beach (Fla.) Post and Times, 
has been named chief editorial- 
ist of the 25 Perry — apers 
in Florida by JoHN Pusey. 

ORVILLE C. frenetic former 
newspaperman in Kansas, New 
Mexico and California and re- 
cently director of the United 
States Information Service in 
Italy, has been appointed direc- 
tor of the Office of Internation- 
al Information of the State De- 
partment in Washington. 

GeorcE T. CAMERON, publisher 
of the San Francisco (Calif.) 
Chronicle, has been elected a 
director of the Pacific States, 
Allied Properties and Allied 
Land & Livestock Co. 

JoHN W. GRAHAM, general 
manager of the West Virginia 
Newspaper Publishing Co., pub- 
lishers of the Morgantown (Ww. 
Va.) Post and Dominion-News 
at Morgantown, has been ap- 
pointed Red Cross campaign 
director for Monongalia county. 

Norvin VEAL, publisher of the 
Jacksonville (Fla.) Journal, 
has announced the appointment 
of Rosert N. Dow, JR., as man- 
aging editor of the newspaper. 

Percy B. Rune, editor of the 
Allentown (Pa.) Morning Call, 
who has rounded out 50 years 
service with his paper, is on a 
tour of Europe and the Near 
East, accompanied by his wife. 

R. W. SouTHam, managing 
editor, Ottawa (Ont.) Cite 
was chosen one of the 10 best- 
dressed men in Canada for 1950 
at the Canadian Men’s Apparel 
Fair held at Toronto, a list 
headed by Canada’s Governor- 
General, Viscount Alexander. 

E. K. Gaytorp, ee of 
the Oklahoma City Dai ily Okla- 
homan, is making month’s 
air tour of 7 sametiea. 

CLARENCE Roserts, editor 
of the Greenfield (Mass.) Daily 
Recorder, has been appointed 
a trustee of the Bristol County 
Tuberculosis Hispital. 

Harotp A. STRETCH, publisher, 
Camden (N. J.) Courier-Post, 
and Mrs. Stretch are vacation- 
ing at Delray Beach, Fla., until 
April 1. 


Hucu Barre, president of 
United Press, and Mrs. Baillie 
are vacationing at LaJolla, 
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at the Bahamas Country Club includes: Left to right, 
F. M. Flynn, president of New York Daily News; Repr. Joseph W. 
Martin, publisher of North Attleboro (Mass.) Chronicle; Lord Iliffe, 
British publisher: and Edwin S. Friendly, New York World-Telegram 
and Sun _ vicepresident. 





In the Business Office 


Magsor Aspire H. WALLACE, cir- 
culation manager of the New 
York World-Telegram and Sun, 
has been promoted to lieuten- 
ant-colonel, it was announced 
by the commanding general of 
the First Air Force. Colonel 
Wallace, executive officer of the 
9007th Voluntary Air Reserve 
Training Wing, served in the 
Navy in the first World War 
and in the Air Force in the last 





Post-Dispatch, this week cele- 
brated his 25th anniversary 
with that newspaper. 

Joe LUBBEN, business manager 
of the Dallas (Tex.) Morning 
News, is carrying his left arm 
in a cast. He broke it above 
the wrist in a fall from the 
back steps at the home of BEN 
DECHERD, assistant to the pub- 
lisher of the News. 

Mrs. Opat Tucker, formerly 
advertising manager of the 
Ventura (Calif.) Star-Free 
Press, has been named om 
the Red Bluff 





war. He has been ,With the 
Scripps-Howard or tion 30 
years. 


Maurice A. KIMBALL has re- 
signed as Los Angeles manager 
of the Bob Wettstein firm of 
publishers’ representatives to 
open his own offices in Los An 
geles. Prior to the war, he 
was national advertising man- 
ager of the Ext Centro (Calif.) 
Post-Press and since was asso- 
ciated with the Port Huron 
(Mich.) Times-Herald and the 
San Francisco (Calif.) Daily 
Pacific Builder. 

STaNLey A. Bocan, formerly 
with Esquire magazine, has 
joined the New York sales staff 
of American Weekly. 

J. V. (Joe) AMBROSE, man- 
ager of the New York advertis- 
ing office of the St. Louis (Mo.) 


of 
(Calif.) Daily News by MaRIon 
S. WALKER, who took or as 
News publisher March 1 

ALEXANDER WARDEN, business 
manager of the Great Falls 
(Mont.) Tribune, has been 
named one of five new direc- 
tors of Western Air Lines, Inc. 

Rosert Lippratt has been pro- 
moted to circulation manager 
of the Pasadena (Calif.) Star- 
News, succeeding E. T. Ham- 
RICK, who has assumed other 
duties on the paper. 

Hucues, former display sales- 
man, heads a new automotive 
department. 

Syt Scorza has been ap- 
pointed circulation manager of 
the Rosemead (Calif.) Review, 
suburban Los Angeles weekly. 
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Six-Week Serial Stories 
Exclusively for Newspapers! 


1p writers wha know how to sharpen each 
just the right. P mount - suspense and intrigue to pull 
the reader back for the next chapter. 


f you plan to tap this = field of reader interest (as so many 
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the Runyon Cancer Fund.” Mr. 
Moore won the award for a 
current series of articles in 
Scripps-Howard Newspapers ex- 
posing “cancer quacks.” 


Steve RAYMOND, war veteran 
and University of Missouri 
graduate, has become Clear- 
water, Fla. correspondent for 
the Tampa (Fla.) Times and 
other newspapers of the Tampa 
Bay area. 


RosBerT RICHARDS, recent 
graduate of Albion (Mich. ) Col- 
and —_— of the ~ 

paper, has been placed 
charge of a new news bureau 
opened at Hastings, Mich., by 
the Battle Creek (Mich.) En- 

quirer and News. 

949 grad- 


ERNEST LEOGRANDE, 1) 
uate of the University of Mis- 
souri, is now a reporter on the 
Columbus (O.) Citizen. 


J. Stewart Hunter, formerly 
associate director of public re- 
lations, J. Walter ompson 
Co., Chicago, has been named 
Assistant to the Surgeon Gen- 
eral for Information, Public 
Health Service, Washington. 
Mr. Hunter, formerly editor of 
the Pittsburgh (Pa.) Bulletin 
Index, a weekly news_maga- 
zine, succeeds BRYANT PUTNEY, 
former Washington newspaper- 
man, who has joined the De- 
partment of the Interior as As 
sistant Director of Information. 


Mrs. Monique M. PANAGGIO 


has joined the Worcester 
(Mass.) Telegram as reporter. 
(Continued on page 44) 





Well, we're glad! Now you 
can have ours... in the 
new hilarious episode in 


ABBIE an’ SLATS 
starting April 10 
O.K., turn to page 50 























Hi yo J. Pan- 
AGGIO, port Uk Le lisher of Se 
) Topic, — pub- 


lic Old 
Siurbrid ge Vil Village, a ba. 


"cee caaee, formerly of 
ae Bufalo cm. ¥.) os 
News 


with Pee McGraw- 
Hill Publi: since 1946, 
has been a; tea by the com- 
Pany as tor of Factory Man- 


agement and Maintenance. 
Warren R. JOLLYMoRE, report- 
er of the Madison Wisconsin 
State do was ee 
“Madison’: Ouistanding Y. ung 
Man of the Year” by the Junior 
Chamber of Co: » which 
> aang him = many civic activi- 


_ F. Nouan, medical edi- 





lelphia. : 
a practitioner in 
physical therapy. 

STepHen J. MONCHAK has been 
named real estate editor of the 
Passaic (N. J.) Herald-News. 
He has been on the paper’s 
staff several years. 

Jack Koroep, Miami (Fila.) 
Herald columnist, and Hat Ley- 
= New York public relations 

ole formerly editor of the 
Miami Fla.) Daily News, are 
authors = a new novel, “Front 
Page Deadline 

LESLIE Jonzs, a member of 
the news department staff of 
the Hartford (Conn.) Times, is 
observing his 30th year with 
that afternoon daily. 

Lester H. AHLSWEDE, at one 
time a reporter and desk editor 
> the Decatur (Ill) Herald 
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and more — 
in the ma ¥ relations field in 
New York, has been appointed 
public relations director of the 
Greater Hartford (Conn.) Com- 
munity Chest and Council. 

Wim Ryan, formerly re 
lief reporter during summer va- 
cations on the Hartford (Conn.) 
Times, has joined the staff on a 
permanent basis. 

Davip GIBsoNn, general assign- 
ment reporter, Hartford (Conn.) 
Times, has been named to the 
a ye ioe staff. 


has joined 


a editorial staft staff of the Bristol 
(Con: 


n.) Press. 
KENNETH WILSON, mana 
editor, Santa Rosa (Ca f f 


Evening Press, has been named 
chairman of the nominati: 
committee of the Northern Cal- 
ifornia Associated Press News 
Executives Council. 

FatrH REYHER JACKSON, book 
editor of the Miami (Fla.) Her- 
ald for the last 18 months, re- 
signed March 15 to follow her 


experi includ 
the New York Sun, San — 
cisco re 
New Orleans (La.) Times-Pic- 
ayune. 

Donatp M. CummMincs, former 
program manager and public 
relations director of the Dart- 


‘TON fo: n 
the Sunday staff of the Boston 
( ) Post, j the 


Mass. has joined 
o_o (Mass.) News city 
Marcaret L. Corr of the Law- 
rence (Mass.) Eagle, is the au- 
thor of “John C. sun— 
American Portrait,” which has 
been published is Houghlin 
Mifflin PCo. of B 


CHartes E. Ca’ oneal former 
reporter on the Beverly ( Mass.) 
Evening _ has been ap- 
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“The Old Man fired young Lyman, telling him ‘You won't go far 
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dent of the Christopher Co- 
lumbus Catholic Center Mainte- 
nance League of Boston. 

Gorpon E. NeEtson, editor of 
the Lewistown (Mont.) Daily 
News, has resigned to ms = 
staff of the Fremno Calif.) 

He formerly was with *S “ 
United Press. Miss Jean E. 

INEEN, former women’s page 
editor of the Daily News, has 
been named editor. 

GatL SCHEERE has worm the 
Stockton (Calif.) ord 
b * Miss 
Scheere formerly was women’s 
program manager of radio sta- 
tion KWG. 

CarL JENKINS, news editor of 
the Oklahoma City Daily Okla- 
homan, has resigned to accept 
a_ desk job with the Miami 
(Fla.) Herald. He had been 


ed with the Oklahoman 20 years. 


Davis FUNDERBURK, picture edi- 
pom is Mr. Jenkins as 
Frep 'S SHERMAN is 
pose Mage the copy desk to re- 
place Funderburk. GENE HILLs, 
reporter, and BmL. INGLIsH, head 
of the Oklahoman’s bureau at 
Norman, are going to work on 
the copy desk ACK GILLETT, 
copyreader, is going on the 
statehouse run. 
Donatp I. Rocers, editorial 


writer of economics subjects. 
He formerly worked for the 
Providence (R. I.) Journal as 
business editor. 


to tin. 8 Succeeding her 
was Mrs. STANLEY MELTON, JR. 

E. S. Super of Florence, 
Ala., has joined the staff of the 
Nashville Tennessean as a re- 
porter. 

SAMUEL A. WALLACE has re- 
signed as travel editor of the 


mn 
Advertising, Chicago. He is 
succeeded by FRANK 

a member of the Tribune's re- 
portorial and rewrite staff for 
20 years. 


Wedding Bells 


Rosert Lincotn O'BRIEN, 84, 
oldest member of the Gridiron 
Club in Washington, and Miss 
Helen Victoria Brown, March 
2 in Montgomery County, Md. 

Mr. O’Brien went to Washington 

as personal secretary to Presi- 
out Grover Cleveland and 
served on the U. S. Tariff Com- 
mission under Presidents Hoov- 
er and Roosevelt. He a 4 


and presi- 
o- and editor of the Boston 


Mrs. Lois Hisey, publisher of 
the Wayne (Mich.) Dispatch 
since 1928, and Harotp M. DiE- 
= Wayne automobile deal- 








— L. Date, Jr., editorial 


a a nen, sstistant land, March 11, 

rts of the Mon ery 

(Ala) Ad Advertiser, and Wnuum Basford Changes 

O. Smrrx, Jr., reporter, were Roger L. Wensley, president 
ye. to the board of directors of G M co. New 


of the Montgomery Press and 
Radio Club. FRANK SPA 

Jn., Montgomery Examiner car- 
toonist, was also elected to the 


Department’s —— center board. 
at Heidelberg, Germany. 

Met Massucco, picture edi- 
tor of the Boston (Mass.) Rec- 
ord, has been re-elected presi- 





Hattie Graves, society editor 
of the Opelika (Ala.) Eagle 
oe its first edition in 1947, 
has resigned to devote full time 


ANGLER, 9 


rector, has 
vicepresid 
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Self-Analysis 
Clinic Popular 
In Northwest 


PuttmMaNn, Wash.—An explor- 
atory “idea-mart”, innovated by 
Sigma Delta Chi, at Washing- 


ton State College, drew more ‘8 2 


than 150 persons to the recent 
Northwest Editors’ and Writers’ 
conference here. 

“We in the newspaper field 
are not inclined to be self-criti- 
cal enough,” Richard Neuberg- 
er, Oregon state senator and 
free-lance writer, 

“Eastern newspapers do a pbet- 
ter job of presenting and in- 
terpreting news of the West, 
than western newspapers do of 
as the news of the 


To achieve true independence, 
he said, a newspaper must free 
itself from “blind and continu- 
ous loyalty to any politica 

party, hatever it might be.” 
He explained: “If I were an 
editor I would have on my edi- 
torial board men who disagreed 
with my views”. 
Self-Censorship Worse 

“Truth can be told, he asser- 
ted, but in good taste, resisting 
pressures and not pulling punch- 
es. The worst censorship is 
self-censorship.” 

Glenn C. Lee, publisher of the 
Pasco ( Wash.) Tri-City Herald, 
told of his paper’s record and 
its difficulties in an Atomic En- 
ergy Commission town. 

“Government-controlled cities 
where the opinion of authori- 
ties is law are cancers growing 
in the hes | of free enterprise,” 
he declared. “I say an economic 
hammer has been placed over 
my head and that the things 
that have been done to me are 
economic restraints on freedom 
of the press.” 

Howard C. Cleavinger, man- 


(Wash.) Daily Chronicle, said: 
Pe Pah a ome — = 
type of reporter who digs for 
his facts, who tells the truth, 
and who knows the jn Bh 
of cultivating news sources. 

ways news barriers must be 
battled and beaten.” 


J 


Lou A. Batchelor, assistant Tr 


ie director of the — 
ane 
Spokane Chronicle, a 
that, despite increased business 
rivals, “newspapers are gaining 
in circulation faster than the 
populations.” 

Callison Marks, chief edi- 
torial writer for the Spokes- 
man-Review, discussed editorial 
problems particularly pertinent 
in the Northwest, including 
these: Is the Air Force ade- 
quate to defend the Northwest? 
Does the area need new dams? 
How can transportation prob- 
lems be solved? What is 
solution for the apple industry? 

New ‘State’ Created 

Eubet Walter, longtime Ya- 
kima (Wash.) Morning Herald 
writer and now at Ephrata serv- 
ing as executive secretary of 
the Columbia Basin Commis- 

m ed “the many stories 
awaiting the writing as the Co- 
lumbia basin moves out of its 
glamorous dam-building era in- 





the through the ces office. 
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to the farming era.” “The 
equivalent of a S asle new state 
<a be ey ~ in — 

‘ashington in e next dec 
ade,” he related. 
Prof. 


the day of the crusading editor 


ot 
Presi: § ouerout the day 
was Haro. assistant 
| og manager a the Spo- 
ane newspapers. 

a 


Wisconsin U. 
Regents Review 
Secrecy Policy 


Mapitson, Wis.—As a direct re- 
sult of editorial campaigns in 
Madison and Milwaukee news- 
papers, the first official step to 
lift the —- veil from meet- 
ings of the University of Wis- 
consin board of regents was tak- 
en by the board here March 10. 

The board voted to investi- 
gate and “review” its 10-year 
— of excluding reporters 

th “committee-of-the- 

whole” meetings which precede 
scheduled ublic meetings. 
Practically of the discussion 
on controversial issues is con- 
ducted at these closed sessions. 

The board’s decision to inves- 
tigate itself was made after two 
reporters appeared at the com- 

mittee-of-the-whole meeting and 
asked to sit in during the dis- 
cussions. The reporters were 
Perry Hill, Madison correspond- 
ent of the Milwaukee ype oe. 
and James Zucker, city ed! 
of the Daily Cardinal, 4 


sit 

The. Cap Capital Times has also 
a an editorial campaign 
for many years against secrecy 
in the board 


Welfare Director 
Orders Full Facts 

Mapison, Wis. — Superinten- 
dents of state institutions in 
Wisconsin “must give out facts 
to newspapers” and should not 
attempt to suppress news about 
any incidents at their institu- 
tions, in the opinion of John W. 
amburg, new state welfare di- 
rector. 

The discussion of news policy 

oard of Public 


order, since rescinded, that the 
superintendent of the — 
School for Boys was not to 
information S the press. _ 
board asked Mr, Tramburg and 
Will Hyde, public relations di- 
rector of the welfare depart- 
ment, to draft a policy for in- 
stitution superintendents to 
follow in handling news, and 
give factual information to 
newspapers without clearing 


‘Sundown’ Revived 

WILMINGTON, Del—The Sun- 
day Star’s “Sundown” a 
which for years appeared wi 
sports and news at 6: 3 


p.m. ev turday, will be 
resumed ch 19, it is an- 
Stanley Ross, 


ey 
lisher. It was suspended for 





economy reasons 8 months ago. 





The Houston Chronicle 
is First in Everything 
-and has been for years! 


1\ST 


in RETAIL Advertising 
in GENERAL Advertising 
in CLASSIFIED Advertising 


in AUTOMOTIVE 
Advertising 


in TOTAL Advertising 
Daily and Sunday 


AN 














in HOME DELIVERED 
Circulation 


in TOTAL CITY Circulation 


in CITY and RETAIL 
TRADING ZONE Circulation 


in TOTAL Circulation 
Daily and Sunday 








| The Houston Chronicle_— 
LARGEST CIRCULATION IN TEXAS 


M. J. GIBBONS THE BRANHAM COMPANY 
Representatives 


R. W. McCARTHY 
National Advertising Manager National 


Advertising Director 





SYNDICATES 


Memoirs Heyday Over 
Syndicate Heads Say 


By Jane McMaster 


Ir Gen. Georce C. MARSHALL 
changed his mind and decided 
to write his memoirs after all, 
he could doubtless find a syn- 
dicate taker with no trouble. 
But syndicate heads frankly 
state the value of such memoirs 
has declined. 

Interviewed on a Gannett 
News Service broadcast, Gen- 
eral Marshall said he would not 
write his memoirs because they 
would be worthless to history 
unless they tell the whole story. 
And “if you do put it all in, 
you may do irreparable harm” 
to the reputations of living 
men, he said. 

Manager Buel F. Weare of 
the New York HERALD TRIBUNE 
Synpicate, which distributed 
General Eisenhower’s memoirs, 
stressed how valuable General 
Marshall’s report might be. “If 
Marshall would set down exact- 
ly what happened without 
worrying about ruffied feelings 
of people in high places, it 
could be the most fascinating 
story of the war,” he said. 

The Herald Tribune Syndicate 
had repeatedly urged the for- 
mer Secretary of State and this 
country’s wartime Chief of Staff 
to write his memoirs. How- 
ever, Mr. Weare declined to 

te how much a syndicate 
might pay for them. 

General Eisenhower’s war 
memoirs were said unofficially 
to have brought over $500,000 
from the syndicate and the boo! 
publisher combined. 

Maybe $1,000,000 

President John N. Wheeler 
of NortH AMERICAN NEWSPAPER 

cE, which, Mr. Wheeler 
Says, paid about $500,000 for 
General Pershing’s war memoirs 
distributed in 1930, thinks Gen- 
eral Marshall might get about 
$1,000,000. This, he says, would 
include book publishing and 
other rights as well as news- 
paper syndication. 

But Mr. Wheeler says bluntly, 
“We've had too many memoirs 
already.” Saying that editors’ 
desire for war memoirs is on 
the wane, Mr. Wheeler asserts, 
“There is more interest in the 
next war than in the last one.” 

General 


eral Wainwright’s story soon 
after the war, stressed that 
timeliness is important in the 
release of such works. King 
had approached General Mar- 
shall on the subject of his 
memoirs some time ago, he said. 

He concurred with Mr. 
Wheeler in the belief that edi- 
tors’ interests are now geared 
more to the future than to the 
historic past. 

As for personal documents, 
he cited the case of an editor 
who was asked if he wanted a 
certain story from _ Russia. 
“The editor said he didn’t want 
a story from Russia unless it 


46 


was Joe Stalin himself re- 
nouncing Communism,” said 
Greene. 

Memoirs of both General Mar- 
shall and General MacArthur 
would be valuable, the KFS 
official , However, he 
wouldn’t offer an appraisal. 

General Manager H. R. Wis- 
hengrad of Press FEATURES and 
Overseas News AcENcy thinks 
the Marshall memoirs could 
find a wide newspaper market 
despite the plethora of war 
documents published. But he 
added that the excellence of 
Winston Churchill’s memoirs 
(the New York Times and Life 
magazine paid $1,000,000 for 
U. S. zation rights) had 
dimmed the chances for similar 
works. 

A virtual bombardment of 
war memoirs and related his- 
torical documents reached a 
newspaper syndication peak in 
late 1947 and 1948. Among 
those finding a newspaper audi- 
ence were Cordell Hull, James 

. Byrnes, He Stimson and 
even Goering and Goebbels. 

Sizable money for important 
personal documents was still 
being disp d by syndicat 
last year. The Cuicaco Sun- 
TIMEs SYNDICATE indicated it 
paid Mrs. Eleanor Roosevelt 
the first $100,000 received for 
newspaper serialization of “This 
I Remember” and a 50/50 split 
above that. : 


Editors’ Right to Omit 
Upheld by Billy Rose 
Bett Sywnpicate Columnist 
Billy Rose subscribes to the 
doctrine that editors have the 
right to omit columnists when 
they choose and this right was 
not involved in his recent break 
with the New York Herald 
Tribune, he has advised a client. 
Mr. Rose’s column is now 
appearing in the New York 
Daily News. The Herald Trib- 
une had previously omitted his 
column of Feb. 20 “because it 
was regarded as libelous by the 
Herald Tribune attorneys.” 
(E&P, March 4, p. 42. 
President- Publisher William 
. Mathews of the Tucson 
(Ariz.) Star wired E&P after- 
ward: “Because I believe Billy 
Rose’s attitude in dispute with 
Herald Tribune sets dangerous 
precedent, I am beating him to 
the draw and cancelling our 
order for his column. No col- 
umnist nor anyone else is go- 
ing to tell me that I have to 
ublish what he writes, whether 
like it or not, whether it is 
libelous or not.” 
second wire from Mr. 
Mathews, however, indicated 
he had reached an understand- 
= with Mr. Rose: “Billy Rose 
telephoned me to say I am ab- 
solutely right in insisting that 
editors have the right to omit 
columnists whenever they 





choose. He says this right was 
not involved in the Herald 
Tribune case; that if he were 


editor he would not it any- 
one to interfere with his au- 
thority in determining what 
was to go in and what was to 
be left out of his newspaper. 
With this understanding we are 
continuing his column.” 


New Features 


High-salaried Ted Williams 
has been signed by McNaucnur 
to do a three-times-a-week col- 


umn, “Inside Baseball,” begin- 
ning April 3. He will be as- 
sisted by hur Sampson, 


Boston sports writer. 

AMERICAN PUBLISHERS SYNDI- 
CATE announces a daily keyed- 
to-the-calendar facts feature, 
“There’s Always A First Time,” 
will start April 3. Authentic 
period illustrations are by Mark 
Schneider. 

“Crime Does Pay,” a six ar- 
ticle series on organized illegal 
gambling, is a new NEA SERv- 
IcE offering. Author is Doug- 
las Larsen. 


News and Notes 

Ham Fisher (“Joe Palooka,” 
McNavucutT) will receive the 
National Laugh dation’s 


! 
I Don'tRead —| 
Papers,’ Says 
sge 
‘Ike* (Smiling) 
Newspapers have highlighted 
our problems “so much so, that 
T’ve st g them,” Gen. 
Dwight D. Eisenhower told stu- 
dent journalists at the Colum- 


bia Scholastic Press Association 
convention in New York City 


arch 11. 

The Columbia University pres- 
ident’s clarion call for less ter- 
ror over A- and H-bombs 
brought a friendly editorial gibe 
from the New York Post. “We 
agree that "the cult of doom’ is 
a silly club, but we would hate 
to see it matched by a cult of 
gnorance; the General seems to 
be interpreting know-nothing- 
ism too literally.” 

Robert A. Harron, head of the 
University’s Public Information 
office told E&P: “The General 
was talking off the cuff in con- 
versational lingo; the accom- 
panying smile that took the dead 
seriousness out of his remark 
wasn’t recorded in news stories; 
and the General is so well in- 
formed it’s obvious he reads 


a 





g 
“Comedy World” award for car-. 
tooning March 31. 


L. A. Herald-Express 
Offers $6,500 ‘Prize 


Los ANGELEs—Launching of a 
“Where Am I?” prize contest, 
with prizes including a $6,500 
first award for essing the 
names of Southern California 
cities, towns or landmarks, is 
announced by the Herald-Ezx- 
press. 

Lawrence E. Kelley, contest 
editor, said first prize is an all- 
expense tour to Rome for two, 
a Nash sedan, clothing, lug- 
gage and $400 expense money. 
Five other automobiles are of- 
fered. Correct solutions of the 
60 cartoon puzzles, plus two 
three-month subscriptions, qual- 
ify readers for the prizes. 








CHICAGO TRIBUNE - NEW YORK NEWS Sfrcdécale w 


“No one in public life has got- 
ten on better with newspaper- 
men than General Eisenhower.” 

The General was away for a 
week’s vacation and couldn’t be 
reached for comment. His vaca- 
tion activity, according to Mr. 
Harron: working on another 
speech. 


NEA to Consider 


Advisory Council 


The forming of an advisory 
council composed of presidents 
of state press associations to 
meet at least once a year to plan 
policy and procedure e 
proposed to the National Editor- 
ial Association at its convention 
in Providence, R. I., June 16-20. 

The NEA president would 
— as chairman of the coun- 
cil. 











This from a most successful 


editor after a short run of TIMMY in his newspaper is a 
good enough sales talk for us and so we pass it on to 
you. For proofs and prices, write today! 
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Fashion Series 
On Half-Century 
Theme Offered 


A women’s page editorial fea- 
ture, covering “Fifty Years of 
Fashion,” is being offered to 
newspapers by Fairchild Publi- 
cations, Inc, 

This pictorial record of the 
evolution of women’s styles 
during the past 50 years was 
compiled by the Fashion and 
Research staffs of Women's 
Wear Daily, a Fairchild paper, 
and will be published in book 
form soon. 


“Fifty Years of Fashion” con- 
sists of 100 drawings of the 
styles women have worn since 
1900, and is being offered to 
newspapers for use in 12 or 18 
daily installments, or as a Sun- 
day series. It covers coats and 
suits, dresses, furs, millinery, 
sportswear and beachwear. 
Brief, descriptive text tells 
what the various costumes 
meant in the progress of wom- 
en’s fashions during the last half 
century. 

The series has been timed 
to coincide with the Spring 
fashion season, giving stores a 
timely. promotional theme to 
prolong interest in Spring 
ready-to-wear after the Easter 
season. 

Copy, suggested layouts, glos- 
sy photographs or mats, as well 
as suggested ideas regarding its 
use and promotion, will be 
furnished by Fairchild Publica- 
tions, Inc. The series is avail- 
able to one newspaper in a city 
at $1 per 1,000 circulation, and 
a maximum charge of $350. 


Styles Are Colorful 
In Wisconsin Sections 

MILWAUKEE, Wis.—Newspapers 
in several Wisconsin cities co- 
operated with local stores in 
their annual “Spring Openings” 
by running special sections, re- 
plete with style information, il- 
lustrations, and advertisements 
by retailers. 

The Kenosha Evening News 
ran a 14-page section with the 
front cover featuring a two- 
color illustration in green and 
black on white, as a “Salute to 
Spring;” the Janesville Gazette, 
ran 32 pages and had a three- 
color front, red, blue and black 
on white; the Wisconsin Rapids 
Daily Tribune ran a 16-page sec- 
tion; while at Fond du Lac, the 
Commonwealth Reporter issued 
a 20-page section with a green, 
black on white color scheme. 
The Appleton Post-Crescent 12- 
page section featured front page 
in blue and black on white. 

In addition to the special sec- 
tions, the entire edition the day 
of the sections featured adver- 
tising and additional news sto- 
ries and style hints. 


‘New-Business’ Added 
In Portland Event 

PortTLanD, Ore.—The Journal 
carried a double-truck feature 
on spring styles and the Ore- 
gonian ran a full-page feature 
in observance of Portland’s an- 
nual spring opening, sponsored 
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by the Portland Retail Trade 
bureau. 

More than 60 retail firms par- 
ticipated in the annual event 
which brings thousands of shop- 
pers downtown to see the un- 
veiling of fashion windows and 
to attend the open house hospi- 
tality of other types of business, 

In addition, this year the 
block - long Farmers Co - opera- 
tive market participated with 
the marketeers demonstrating 
flower arrangements, meat cut- 
une. cooking and other activi- 


ies. 

At least 16 advertisers placed 
newspaper copy who had been 
non-advertisers or infrequent 
users of newspaper space. 

« 


20-Pg. Medical 
Section Issued 
In Jacksonville 


JACKSONVILLE, Fla.—Everyone 
concerned — doctor, advertiser 
and publisher — was satisfied 
with the Jacksonville Journal’s 
20-page medical supplement 
Feb. 28. 

The section carried 2,100 inch- 
es of advertising, a front-page 
tribute to the Duval County 
Medical Society and the Jack- 
sonville Dental Society, and sto- 
ries covering the history of the 
medical profession. 

Main features of the section 
page were a reproduction of Jo- 
seph Hirsch’s famous painting, 
“Doctor’s Lullaby,” and the 
Oath of Hippocrates. 

Much of the advertising was 
that of suppliers of surgical ap- 
pliances, prescriptions shops and 
related fields, but the section 
also carried copy for dairies, in- 
surance companies, savings 
banks, refrigerators, automatic 
garbage disposal equipment, 
nurses’ shoes and uniforms, mat- 
tresses for healthful sleep, gar- 
dening equipment and flowers. 

Editorial features included 
stories and art on local hospitals, 
Jacksonville’s modern blood 
bank, the work of the country 
doctor, and a column by a wom- 


an’s page writer on doctors’ 


wives. 
* 


2-Year-Old Crusade 


Finally Bears Fruit 

LaNnsinGc, Mich—An_investi- 
gation started two years ago 
by William Kulsea, of the Lan- 
sing bureau of Booth Newspa- 
pers, Inc., has borne fruit. 

The practice of the board of 
Marshall township in Calhoun 
county in paying the county 
taxes of township residents by 
using the township’s share of 
sales tax diversion funds has 
been ended, according to the 
county tax allocation board. 

Mr. Kulsea encountered dis- 
couraging factors when he first 
brought the situation to the at- 
tention of state officials in 1948. 

& 


357 Pictures in Month 


Tonawanpa, N. Y. — In the 
first — of =e of fa — 
engraving machine, the Evening 
News published 357 local pic- 
tures, Managing Editor Ben M. 
Marino reported this week. 











Handy and Easy 
Are Both Wrong 


Handy Peterson and Easy Roberts 
got in quite an argument the other day 
over at Fred’s Garage about the best 
spot to fish up at Green Lake. 

“Opposite the old sawmill is the 
best spot,” says Handy. But Easy 
“‘pooh-pooh’s” him. “I’ve seen the big- 
gest fish caught off Cedar Point,”’ says 
Easy. “I’ve been catching them there 
for years.” 

Then Fred goes and brings out the 
biggest mounted rainbow trout you ever 
saw. “‘Bet you that was caught at the 
sawmill,” comments Handy. “‘Cedar 
Point,” says Easy. “‘Well,” says Fred, 
“you’re both wrong. I caught this 
baby right out in the middle!” 

From where I sit, there are always 
two (or more) sides to every story. 
Let’s live and let live in the true 
American tradition of toleration. Your 
opinion is worth a lot, but so is the 
other fellow’s—whether it’s on politics, 
the best fishing spots, or whether he 
likes a temperate glass of beer and 
you like buttermilk. 


Dee Nose 
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Ex-Governor 
Drops Malice 
Plea: Suit Ends 


Newark, N. J. — Walter E. | 


er week, ending a nine 
li trial. Philip Hoch- 
stein, editor of the Newhouse 


mewspaper, announced r. 
Edge had accepted a $5,000 set- | 


tlement offer. 
The 


was on 
the only issue in the trial. In 


jury, : 
om he Hn his objecive — 


of the case came dur- © 
mm Ry ee mg Hochstein | 
the stand. Malice was * 


Prabthe Serwur Qararts 


“in view of the ™% 


oe ps agp of ek ee ee 
record, tha’ 
cle ‘in ublished as a 
of a mistake.” 

Both parties ouzest bd article 
was false as to Mr. Edge, and 
newspaper stated that — 

never intended to impugn 
honesty, ‘in yy Re wn Mg ot 


purpese of 

reflect upon his fine public rec- 
ord. ast Star-Ledger editorial 
noted that Mr. Edge was about 
to leave for a vacation in Eur- 


the story as it concerned the 
ex-Governor and offered a re- 
‘traction, but it refused to make 

7 fan eye ta until the plain- 
ti willing to concede pub- 
licly that the mistake was an 
innocent error. 


$3,400,000 Is Claimed 

In Tucker Libel Suits 
Derrorr, Mich. — A suit for 

$3,000,000 damages against the 

Detroit News has been — - 


Mr. Tucker is - desi, f 
the Tucker T: pram nen 
ch hes failed to 


get into mass production since 
jd be first announced in splash- 
advertisements in Febresry, 


Tucker charges that the 
oun on March 13, 1949, dam- 
ais his reputation and injured 

financial standing by pub- 

a report of the Securities 

change Commission on 
— financing and pro- 


separate suit, Emery 
Hughet former pockibeaper at 


,000 for damages 
he alleges grew out of the same 


Mrs. Holmes in still another 
suit asks Fag for alleged 
<damages. Tucker recently 
was ow of fraud charges. 
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FOR DISTINGUISHED SERVICE 


Managing Editor Sam Bornstein, 


at right. of the Boston Sunday 


Advertiser receives a distinguished public service award from 
Frederick Ayer, Jr.. general chairman of the Boston Children’s Hos- 


pital fund drive. 
dailies to i 


The Hearst paper was one of 42 Massachusetts 
the for 


Iping in an $11,500,000 appeal. 








Blade Retained 


Lawyer For 
Union Probe 


LEDO, O.—The Toledo Blade 
mead about $5,000 to 
help a union member to get an 
audit of the Automotive Work- 
ers Building Corp. books and 


reco: Co - Publisher Paul 
Block, ‘Jr., revealed March 9 
in a de tion hearing 

Block said the Blade had 


made this financial contribution 
and had helped John A. Bol- 
man get an attorney as a public 
service, pointing out that if 
there were financial irregulari- 
ties in a union that controls the 
lives of thousands of persons, it 
is of public interest. 

publisher said Mr. Bol- 
man had told “_ hg was impos- 
sible for him, Mr. Bolman, to 
get at the facts through the un- 
ion and he could not afford to 
pay a lawyer to bring a suit. 

The hearing was in connec- 
tion with a $50,000 libel suit 
brought against the Blade by 
Robert Cousino, a member of 
the union, for a statement con- 
tained in a news story of the 
filing of a suit last Jan. 5. 

Mr. Block was asked for his 
interpretation of the word 
“goon.” He replied that to him 
it meant a henchman, a “tough 
guy”; that the word has a con- 
notation of levity about it. He 
said he considered it ordinary, 
innocuous slang. 

The Blade ran a _ front-page 
editorial entitled “The Blade 
and Mr. Bolman, Or the Func- 
tions of the Press,” in which 
it pointed to the obligations of 

n humble citi- 


a newspa 
zen who felt he had a legitimate G. F 


grieva no way of ob- 
Gates ‘sebremn its . 
ty to y Bn the in- 


fully 
formed about pul By affairs and 
its obligation to serve and 
safeguard the best interests of 
its community. 





Estep Libel Suit 


Trial Date Is Set 

Cuicaco—The $1,000,000 libel 
suit against the Chicago Tribune, 
brought by William Estep, will 
go to trial April 3 in Federal 
District Court before Judge El- 
wyn R. Shaw. The Tribune has 
filed a cross suit for $10,000 
against Mr. Estep. 


‘Name’ Suit Settled 

Provence, R. I.—A libel suit 
against the Providence Journal 
Co. for the incorrect use of a 
first name in a rewritten story 
has been settled, attorneys for 
both parties announced this 
week. The action came after a 
Superior Court judge had re- 
duced a jury award from $3,500 
to $1,800. 


Complaint Sustained 

AtLanTa, Ga.—Superior Court 
Judge Walter C. Hendrix has 
held that County Commissioner 
R. L. (Shorty) Doyle has a 
cause of action against the At- 
lanta Journal and its courthouse 
reporter, Franklin Nix. He over- 
ruled demurrrers by the defen- 
dants to a libel suit for a total 
of $703,000 growing out of a 
Journal report of alleged testi- 
mony in a — trial. 


Plea for Small Gifts 


Helps . Hospital Fund 
HarrisBurc, Pa.—A front-page 
editorial “ie the 24 weeks’ old 
Sunday Patriot-News was cred- 
ited with a major assist in put- 
ting over a Hospital Fund drive 
Ay 
paign f-4 wn. 
After listening to an appeal 


ly — ‘was 
He wrote an editori: putlons 

poms budgeted ge ee ions 
1 and $2 a month 

y $100,000 in small pitts P poured 


Man from Mars 
Gag Yarn Sets 
N. J. Agog Again 


Newark, N. J.—Just how jit- 
tery people are in this era of 
the H-bomb the flying 
saucer was proved in startling 
fashion here last weekend. 

The Newark Star-Ledger pub- 
lished an imaginary felersion 
on Saturday with a man from 
Mars, the fat 
had land e roof of the 
Star-Ledger building in a flying 
saucer. 

The story created a sensation. 
It wi agg aon on Page 1 un- 
der t three-column head: 
“Mars’ ace ‘saucer’ pilot zooms 
in for interview.’ 

Realistically, the story de- 
scribed how the “saucerlike ob- 
ject” first appeared as a “speck 
on the horizon” and _ then 
“whirled across the sky like 


of spectators hiding their eyes 
in terror as the saucer buzzed 
City Hall and glided in for a 
landing on the Star-Ledger 
roof.” 

“The saucer squatted passive- 
ly on the roof like an oyster on 
the half-shell,” the story read. 
“It was about 60 feet in diame- 
ter and was constructed of a 
shimmering silver metal that 
radiated a gentle warmth. 


hatch in the saucer opened 
slow! and a scrawny little 
bald- eaded man stepped out.” 


He identified himself as “Eid- 
log Mooz,.the champion —_ 
saucer racer of the plan 
Mars,” the story related. 

The editors innocently be- 
lieved readers would accept the 
story as an entertaining fantasy. 
But the reaction recalled the 
furore Orson Welles created in 
1938 with his radio broadcast 
; ae. a Martian invasion of New 

The’ Star-Ledger office was 

swamped with phone calls 
throughout Saturday and Sun- 
day. Most callers were fright- 
ened and wanted more details. 
Others tried to hide their fear 
in skepticism. Some asked 
a picture of the Martian wasn’t 
published. One man reported 
he’d had to call a doctor to 
ae his wite’s nerves. An- 


Sher amily thought 
the a was a is and asked 
the pa it was 
true. kone wanted settle 


bets. A woman pone A she 
po ge keep food on her stom- 


tection. 

When the widespread belief 
in the story became evident, 
the Star- Ledger published a 
Page 1 explanation Sunday 
that it was ae a gag. 


Kindly Kindling 

The recent coal shortage set 
the Camden (Mich.) Advance— 
a 53-year-old-weekly —back 40 
years. The paper carried a no- 
Yee that fire wood would be 
po a as-payment for sub- 
se 
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Bell Official 
Answers CWA‘s 
Anti-Ad Blast 


Cuicaco—An official of the 
Illinois Bell Telephone Co. here 
answered the protest of the 
Communications Workers of 
America, concerning what the 
CIO union charged were “anti- 
union ads” placed by the Bell 
System companies in newspa- 


W. J. Peak, general informa- 
ion manager of Illinois Bell, 
PUBLISHER: 

“After the union used an 
ABC nationwide radio hook-up 
for two 15-minute evening peri- 
ods, Illinois Bell ran five news- 
pal advertisements in 39 Illi- 
nois daily newspapers on the 
wage subject during a period 
in which normally two news- 

per ads would have been run 

these same pers on its 
sales and other public informa- 
tion objectives.” 

Union Accuses Publishers 

The March CWA News, offi- 
cial journal of CWA, carries 
a front-page story and cartoon, 
charging the Bell System adver- 
tising “counts with the news- 
paper publishers and editors.” 


The cartoon shows the Bell Sys- McComb, 


tem, onified as a well- 


dressed hog, handing over a U 


“Here’s another million for ads. 
Go tell the public what a great 
guy I am.” 
The CWA News story asserts, 
“A look at the editorial col- 
umns in the press is a good 
indication that the weight of 
this expensive adv 
counts the newspa pub- 
lishers and editors.” e story 
charges the ads appearing “in 
large and small newspapers 
from coast to coast are a web 
of rank distortion and 
entirely false picture of wages 
pre ng in the lustry.” 
m bs ‘ ———— —— 
e union’s pro of operating 
funds for anti-union ads, stated: 
“The CWA-CIO union charge 
puts a price—and a cheap price 
at that—on the integr of 
newspaper editors and publish- 
ers. ” 


He pointed to the fact that 
an a re of 522 editorials by 
the Bell System on the CWA- 


CIO-Bell wage controversy © 


shows that 63% or 327 of them 
were critical of the union. At 
least 240 editorials in the na- 
tion’s newspapers were noted 
that commented in strong terms 
on the CWA’s plan to “jam” 
all telephone service equipment 
in the event of a strike, he said, 
with the point most frequently 
made that such a practice was 
a form of sabotage and would 
endanger life and death emer- 
gency calls. 


New- Liberty Ads 
first 


150 metropolitan areas from 
coast to coast. 





Community Papers 
In Want Ad Service 


Los ANGELEs—Greater service 
to out-of-town classified adver- 


munity newspa according 

o> > Hurlbert, Times classi- 
ive: manager. 

The 68 dailies and weeklies 

were made accredited want ad 








Judge Orders 
Weeklies Pay 
Minimum Wage 


Los ANGELEs—In a precedent- 
making decision, U. S. District 
Judge Leon R. Yankwich, in an 
opinion filed March 10, ruled 
employes of weekly newspapers 
, features and car- 
toons originating outside the 
e are “in commerce” and 
subject to the minimum wage 
provision of the Fair Labor 
Standards Act. 


The ruling was given in an 
action brought by William R. 

cComb, administrator of the 
Wages and Hour Division of the 

. S. Department of Labor, 
against David Dessau and South 
Beach Publishing Co., to enjoin 
the defendants from refusing to 
pay minimum wages, especially 
overtime, and declining to keep 
records required by the admin- 
istrator. 

The defendants publish four 
weekly papers, the 
Beach Revi R 


view and Palos Verdes Citizen, 
with total circulation of 15,000. 
The publishers contended they 
did not have to conform to the 
act b their ployes were 
not im interstate commerce and 
the publications were exempt 
because they were purely local. 
Judge Yankwich rejected 
both contentions. While ruling 
that the few subscriptions which 
the newspapers had _ outside 
California did not put the news- 
papers in interstate commerce, 
he held that because a good por- 
tion of the material in the 
newspapers came from outside 
the state, the employes were en- 
aged in commerce. 
The opinion stated: 
“The out-of-state origin of a 
portion of the material not only 
in the form of news, but in the 
form of prepared articles, car- 
toons, mats—‘boiler plate,’ so- 
called—estimated by the defen- 
dants at 5%, but in reality, 
greater, and the use of the car- 
toons and other features pre- 
pared out of the state warrant 
the conclusion that the employes 
of the defendant are ‘engaged 
commerce.’ ” 





s 

Appropriate Void 
New Lonvon, Conn. — When 
or Fred Benvenuti_ pro- 
ed Save Your Vision 
Week, the Evening Day ran an 
item but left white space where 
the “Whereases” came along. 
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ALARMING LOGIC 


; The Richmond, Va., Chamber of Commerce has put out an 
interesting little leaflet reporting to its members on what the 
Chamber did in 1949, and what still remains to be done. 
Says the leaflet: 


“On every hand we see alarming trends toward a welfare 
state; and at all levels of government, the tax load is a heavy 
and onerous burden. Your chamber must continue its fight 
for the free enterprise system; for sanity and equity in taxa- 
tion. 


_ What did the Richmond chamber do last year 
in the field of transportation? Here’s what the 
report says: 

“You saw your chamber . . . continue its successful fight 
before the Civil Aeronautics Board to bring to Richmond 
one of the finest patterns of air transportation in the South 
. . . take the lead in bringing barge service on the James River 


‘“ ._ Spearhead the effort to deepen our river channel to 35 
eet. 


And what did the Chamber do about railroad transporta— 
tion? It was “active, before the State Corporation Commis- 
sion and the Interstate Commerce Commission, protecting the- 
shipper interests of Richmond in all matters ding freight 
rates and service.” 


So, having gone out of its way to help the tax- 
eating airlines and water carriers, it went out of 
its way to “protect” the shippers by fighting the 
hard-pressed, taxpaying railroads over rates and 
services. Where is the sanity and equity in this 
course? 


It may be sane, but certainly it isnot logical to fulminate in 
one breath against “onerous taxes” and in the next to boast of 
actions which will inevitably add to the tax burden and un- 
dercut the railroads’ ability to serve the . 
community, employ thousands of its citi- 
zens and pay a good share of those taxes. 


The foregoing excerpts are from an editorial 
appearing in the March issue of RAILWAY 
PROGRESS. Free copies of this issue con- 
taining 48 pages of authoritative informa- 
tion on the current transportati ituation, 
including special features on railroad lobby- 
ing and feeder airlines, will be mailed on 
request. 








FEDERATION FOR 
RAILWAY PROGRESS | 


Robert R. Young, Chairmen § Thomas J.Deegan, Jt., President 
PUBLIC ADVISORY COMMITTEE 


D: Charles Edison William F. Halsep 
Allan Y Kid ilip F. LaFollette Clare Boothe Luce 
William C. MacMillen, S. M. Lincoln Schuster 
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Publishers’ Tax 
Survey Group 
Is Enlarged 


By mee ot Watson 
San Franctsco—Expansion of 


a publisher-formed tax-finding N 


committee into an organization 
representative of all factions in 


the State of Washington ~~ 


ical picture is —— by J. M. 
Meclelinnd, Sr., a The 
publisher of the ongview 
(Wash.) Daily News aot Mrs. 
McClelland are now on a brief 
vacation trip in Calfornia. 

Hope that the widened scope 
of the committee may provide 
a solution to Samadi problems 
= expressed by Mr. McClel- 

who led the original 
sa formed from the Allied 
os of Washing- 
He has been elected to 
onal the enlarged organization. 
Labor Represented 

The Allied-sponsored tax 
study committee now includes 
in its membership representa- 


tives of the AFL, the CIO, edu- 
cati — industry,” banking, both 
ependent retail- 


age and agriculture, Mr. Mc- 
Clelland said. 


“For the first time a cross- 
section ties all factions and 
thin the State polit- 

have got to- 


members are from the impor- 
tant interim council of the Leg- 


isla’ 

The activities committee in- 
cludes: Mrs. George Crampton, 
een. Washington Congress 

of PTA; Phil Strack, chairman 
of the board, People’s National 
Bank; Roy Atkinson, state CIO 
resident; Lyron Law, vicepres- 
lent, Frederick & Nelson, and 


ge Rhodde, speaker, House g 


of Representatives. 

Lew Selvidge, secretary-man- 
ager of the Allied Dailies, is 
secretary-treasurer of the com- 
mittee, and Donald Webster, di- 
rector, Bureau of Governmental 
Research, University of Wash- 
ington, is vicechairman. 

The publisher - sponsored 
movement sprang from Wash- 
ington’s need to find funds to 
meet heavy expenditures au- 
thorized — a P State welfare 
fund. McClelland fact- 
finding Saadiees was depu- 
tized to determine if more taxes 
were necessary or if economies 
could be effected. 

New Taxes Postponed 


Findings of the committee to 
date have caused postponement 
of the imposition of new taxes. 
The publishers of the committee 
turned interviewed 
ind turned out 
complete reports for use and 
information of all members of 
the Allied. They discovered 
200 funds, each separately es- 
tablished, maintained by dif- 
ferent State subdivisions and 
—— . 

proposition now is to 
ae... an acceptable program 


and draw up a plan of pro- 
cedure,” Mr. McClelland ex- 
plained. “Meanwhile Washing- 


ton has been able to care for 
the essential needs of its needy, 


st) 





but has been unable to provide 
funds to meet warrants for its 
welfare legislation.” 

The expanded committee is 
armed with what the fact-find- 
ing group of publishers term 
“convincing evidence” that the 
State can escape a deficit. 

The lishers’ group now in- 
cludes George Russell, Tacoma 
ews-Tribune; Werner Rupp, 
Aberdeen World; D. R 
bury, Seattle Times; Charles 


Webster, hort Angeles News; 
A. M. , Everett Her- 
ald; Mr. McClells , and Alex 


F. Ottovaere, 
0, as ed president, is an 
ex-officio member. 


Ridder Scores 
Lethargy on Cost 
Of Production 


St. Paut, Minn.—No major 
industry, with the possible ex- 
ception of the railroads, is 
far behind the times as the news- 
paper business, Herman H. Rid- 
der, publisher of the Pioneer 

Dispatch, said here 
March 12. 


Speaking at the seventh an- 
nual Northwest ani 
Conference, Mr. Ridder said the 
industry must be shaken out of 
its lethargy if it is to meet the 
future competition of radio, 
television and magazines. 

The blame for the situation 
in which the newspapers find 
themselves, Mr. Ridder said, can 
be laid to the trend toward mon- 
opolies, union featherbedding 
and publishers’ indifference. 

“The trend toward monopoly 
is gaining headway,” he said, 
“because the high costs of put- 
ting out a newspaper force the 
smaller operators out of busi- 
ness. Therefore we can’t look to 
= to perk up the in- 
ustry. 


New Methods Needed 

“It must be done from with- 
in,” he said, “It must be a joint 
effort on the part of publishers, 
unions and the technical produc- 
tion workers. It is up to us to 
work together to improve our 
product by introducing new and 
improved methods, especially in 
the technological department.” 

“The average radio 20 years 
ago cost $80,” he said, “Today 
it costs $40. Two cents was the 


NYC Foremen 
Will Exchange 
Technique Ideas 


Mechanical _ superintendents 
and foremen of New York City 
daily newspapers have formed 
a club to pool their knowledge 
and to take joint action in 
learning new techniques. 

The club is tterned after 
the various mechanical confer- 
ences and will devote its time 
exclusively to the advancement 
of newspaper production and 
printing. ere are no -elec- 
tions and no officers, but a sec- 
retary has been appointed to 
keep track of the = He 
is icholas J. Mir: me- 
—_ superintendent y the 

Long Island Press and the Long 
Island Star-Journal, Newhouse 
newspapers. 

The club meets once a month, 
with the chairmanship on a ro- 


as tating basis. The members plan 


to visit plants that produce ma- 
terial that go into a daily news- 
paper. club also plans to 
invite experts to speak at its 
meetings. 

The charter members are: 

Thomas McGarry, Times; Jo- 
seph Lawlor, Herald Tribune; 
Samuel Varley, News; Michael 
Hodgins, Mirror; Arthur Kojan, 
Journal American; William Us- 
sher, World Telegram and Sun; 
Arthur Weiss and John Ander- 
son, Post; Nicholas Miranda and 
John McGann, Long Island 
Press; John Coloe, Long Island 
Star-Journal; Stephen Lambert 
and Harry Zowader, Brooklyn 
Eagle; John McMahon, Wall 
Street Journal; Nicholas Rigas, 
Journal of Commerce; John Wil- 
son, Il Progresso Italo-Ameri- 
cano; Frank Banci, Morning 
Telegraph; and Henry Dodds, 
Racing Form. 

s 

Linage Gain in NYC 

The seven nae newspapers 
of New York City had a 9.27% 
linage increase in Yobruary, 
compared with the same month 
in 1949, according to Media 
Records. The February total 
was 11,168,402 lines, financial 
setting the pace with a 22.69% 
rise. Retail was up 12% and 
general 8.6%. Automotive was 
down 9.9%and classified 1.42%. 





penn price for a n 
20 years ago and now it is five 
or seven cents. The buying pub- 
lic is getting better radio pro- 
grams for half the money today 
while it has to pay twice as 
much for pony pl the same 
newspaper it got 20 years ago. It 
is up to us to see that this is 

changed.” 

“The publishers,” he contin- 
ued, “are at long last coming to 
realize that they must spend 
more money for research and 
development of newspaper 
equipment.” 


s 

209 in Farm Section 

LANCASTER, Pa.—The New Era 
and Intelligencer Journal pub- 
lished a 26-page Farm Section 
on March 11. Largest one to 
date, it contained 3,255 inches 
of advertising (1,992 inches re- 
tail) from 209 accounts. 
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Helping Red Cross 

Wakefield, Mass. — The 
Wakefield Daily Item pub- 
lished a four-page Red Cross 
Fund supplement on March 10. 
An all-editorial job, its fea- 
tures included a listing of the 
workers in the various pre- 
cincts, and a statement by 
Gen. George C. Marshall. The 
Item's - publisher, Cyrus M. 
Dolbeare, is publicity director. 





Physicians to Weigh 
Press Relations Advice 
CHARLESTON, W. Va.— The 
West Virginia medical profes- 
sion learned something on 


press relations in a three-ho 
press radio clinic hove 
March h 12, 


anel of physicians ae 
onl in a give-and-take discus- 
sion on topics ranging from pro- 
fessional ethics, hospital reports 
to newsmen to eneiniinn’ medi- 
cine and hospital insurance 
plans. 

The panel announced the 
grievances and _ suggestions 
would be submitted to the pub- 
lic relations committee of the 
association. 


College-bred (BUCKnell, of 
course), this brainy billy, 
makes his bow in 
ABBIE an’ SLATS 
daily strip starting 
APRIL 10! 


lf whole families of your 
readers aren't already en-: 
joying this top-notch comic 
strip, start it with this de-: 
lightfully different continu- © 
sity! 

WIRE FOR SYNOPSIS! 
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BOOKS IN REVIEW 





Political Scientist 
Analyzes Lippmann 


By Prof. Roscoe Ellard 


Graduate School of Journalism, Columbia University, New York 


WALTER LIPPMANN. A Study in 
Personal Journalism. By David El- 
liott Weingast. With an Introduction 
a Harold L. Ickes. New Brunswick, 
J.: The Rutgers University Press. 

iss pp. $3. 

It SPELLS out something pretty 
solid for newspapers and democ- 
racy when 140 publishers and 13 
million readers pay an estimat- 
ed ,000 a year to present a 
three-a-week column on public 
affairs like Walter Lippmann’s. 

For Mr. Lippmann, w. b- aghs 


calls “the scholar in jo’ lism,” 
is always serious, iactual, and 
subsoil, never sensatio per- 
sonal or controversial. 

Pretty solid, too, when other 
serious columnists are so_fre- 
quently on the lips of well-in- 
formed conversationaiiate in this 
explosive moment of history. 

Too often we read such "fatu- 
ous pronouncements as “A 
grave test of statesmanship is 
before the United Nations to- 
day.” Or this sublime solution 
for the High ge of eS “It 
boils down common horse- 
sense and an ye 4 of the 
golden rule.” 

Somehow we have to do bet- 
ter than that. though as 
Dr. Weingast points out, we do 
not always agree with Mr. Lipp- 
mann, it helps our work and 
readers’ thinking to have him 
warn against “generalizing from 
inadequate samples, thinking in 
stereotypes, and accepting se- 
quence or Parallelism Ly equiva- 
lent to cause and eff 

And by and large, <> author 
declares, Mr. Lippmann’s writ- 
ings are free from weaknesses 
he has cautioned against; and 
from barbarisms and improprie- 
ties. Lippmann prose, says Dr. 
Weinanet' is the orderly prose of 
a 5 a a, informed mind. 

James M. Cain, who became a 
novelist after working under Mr. 
Lippmann as an editorial writer 
on the New York World, Dr. 
Weingast quotes as recalling: 
“Lippmann, the perfectionist, 
had a passion for fine work. He 
spent weary hours ee 
what he called the ‘flat-wheel 
sentences’ of ungifted colleagues 
—. what he regarded as Kng- 
lis 

Mr. Lippmann’s “syntactical 
fussiness,” Dr. Weingast ob- 
serves, is still visible in his col- 
umn, He writes it in longhand, 
“a small, fine hand almost illegi- 
ble—an "essay from 700 to 1,200 
words in a single morning.” 

Indeed facts and orderly 
— perhaps the primary 
factors in style, are so meticu- 
lously_marshalled in Lippmann, 
his qualifications so careful, that 

writing has been likened to 
Eliza crossing the ice. He steps 
gingerly m ch chunk, 
runs the charge, slipping pom a 
little each time but 
caping from ideological a 
seers and dogs. 
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in pond social pro- 
gram, udes, “is 
his failure to eqeociate exten- 
sively with ilower-than-top- 
strata personalities. ... He does 
not seem to have developed 
friendships with labor or farm 
people or with leaders of mass 
movements.” 

Dr. Weingast carefully traces | 
Mr. Lippmann’s oe _ 
ally shifting in 30 years as a| 
commentator, and in 18 as a| 
syndicated columnist. A chapter 
deals with Mr. Lippmann’s eco- 
nomic views; another with his 
columns on nklin Roosevelt; 





controversial figure, and as a 
counsel on the pa ong of tomor- 
row as well as t 

Any tendency to rely on Lipp- 

mann “as a source of final au- 
thority” is unwarranted, the au- 
thor concludes, a bit obviously, } 
since the subject is and will be 
the history of the last 48 ng t 
not of researched matter of a| 
generation ago. 

Mr. Lippmann has espoused in | 
principle almost every social re- | 
form, yet has objected to almost | 
every method of bringing them | 
about, Dr. Weingast charges. | 


What Editors Can Expect 


And Do About Halftones 
HOW HALFTONE DOTS MAKE PIC- 

TURES. By Edward F. Mason. Iowa 

City, Iowa: a by Edward F. 

Mason. 

“Will it saan asks Pro- 
fessor Mason of the Iowa School 
of Journalism in this specific 
and practical monograph. 

ofessor Mason, one of the 
able pioneers in the news pic- 
ture field, then proceeds to ex- 
plain from the busy newsdesk 
point of view just what makes 
a print tick and not tick when it 
becomes a cut and arrives as art | 
in the paper. 

Editors, he implies, do not al- 
ways think practically in terms 
of dots. Or of the engraver’s 
camera. 

In this monograph, the author, 
who has considerable reputation 








and experience in his field, gath- 
ers up the dos and don’ts, and 
cautions; the times a face in| 
print is too small for the coarse- | 
—= < the screen—of the dots | 


flat engravings. 


that are too small, | 
and of “flat copy” that makes | 


How many dots in 
this PANEL? 


There are just about 140,000 — so tiny and close they look 
like solid gray. But you can count ’em if you care to! 


If each dot stood for one telephone, it would take 
forty million of them to represent all the telephones in 
the United States.* 

That may give you some idea of the size and com- 
plexity of the job of connecting you—in a matter of 
seconds — with one particular telephone among those 
40 million. 

It may be 40 or 400 miles away — in a crowded city or 
a crossroads town. But your Long Distance operator finds 
it for you quickly and courteously. And you enjoy a friendly 
visit or settle a business deal almost as if you were face 
to face. 

The simple fact that you can talk to any one of 4o 
million telephones at any time and at low cost is a measure 
of the value of your telephone to you. 


J, d, ‘ er) 





* 33 million im the Bell System, 7 million in i 


BELL TELEPHONE SYSTEM 





Macon Readers 
Rate Editorials 
With Page One 


ws should be published but 
i “should not be given undue 
preference. 

They also believe the front 
page and the editorial page are 
the two most interesting fea- 
tures of the paper. 

These facts were developed in 
a survey made by students of 
Journalism at Mercer Universi- 
ty. A survey of readership was 
made by a class in News An: 
sis under direction of Don d 
McDonald, news editor of the 
Macon Telegraph, who also 
serves on the Journalism staff at 
the University. 

Views of more than 200 read- 
ers were obtained. Of the 172 
quoted. 135 readers thought 
should be played down, 
t greater promi- 

given news of 
law violations; 88 said the crime 
news sho! be used on inside 
pages, while 78 held out for 
Page one play. 

The editorial and front pages 
were in a virtual tie for pref- 
erence. Local columns ran far 
ahead of the average syndicate 
column. The radio programs 
held high interest and a histori- 
cal feature on Macon had about 
a 50% ay ae 

One of interesting devel- 
opments A ane by the survey 
was that a third of the readers 
suggested more editorials. There 
were criticisms of individual 
editorials and the stand of the 
Paper on some issues, but 30% 
of the readers checked sug- 
gested more space for editorial 
comment. 

Pictures led in the results of 
what expansion of coverage 
readers preferred, Local news 
taken as a whole was second 
but a combination of world ~ or 
and national news showed 
total of 176 of the 201 ouiel 
more news of = type. 


U. S. Will Not Raise 
Press Telegraph Toll 


WASHINGTON — The State De- 
partment has announced that 
the United States will refuse to 
put into effect provisions of an 
international agreement that 
might increase rates for press 
telegrams. 
The Secretary-General of the 
International | Telecommunica- 
tion Union at Geneva was asked 
to notify other nations that the 
United States would not apply 
provisions of the international 
telegraph regulations on press 
rates. 

“The fixing of a ratio for 
rates for press telegrams to the 
rates for ordinary telegrams is 
considered 


ch. publie opinion may be tension 





Magazine Expansion 


continued from page 7 





American folksiness jd. i Sam. best. 


Its 
—inspiring in IY Bice itt for for make 
ing the guneainent = different 


verything. affirma- 
tion of the mee es theory; 
but as applied to portraits of 

e eminent, it seta "pattern 

e women’s 

there were six in yy frst 
flight and many more 
ones — had spent years the 
extension of eureiee in woman’s 
sphere. (Their fiction 
was wholesome, — and anesthe- 
tic and nondescript.) In the 
of fi fash- 
and in the 


various 
ions, and f 
activities of women in the com- 
munity, however, they had dis- 
played a high ‘competence in 
both ideas and showmanship. 

e os sn " 

These were not necessarily 
the best Pa — Ming of the early 
twenties; but they were primary 
sources from which to draw in- 
spiration and new bnew gn 

In 1923 there entered Time. 

The two young Yale alumni 
who launched Time, Henry Luce 
and Briton Hadden, presented 
it as Time, The Weekly News- 
magazine. It was, in fact, 
rather a weekly news-summary 
in magazine format. The very 
term, magazine, connotes to the 
reader relaxation for hours of 





grea 
overlooked ems in _ daily 
ay of the new: 

At first, Time added little il- 
lumination to the reader’s grasp 
of what was significant in the 
news, except by selection; but 
that was important. For to the 
news-digest idea, it added the 
concept of perspective. 

Its greater, and more last- 
ing, contribution to the word- 
business has been the terse and 
clipped quality of its style — 
extravagant and exasperating to 
many, but at bottom, economi- 
cal and dynamic. 


ieee by Editors 
This, then, was what the edi- 
nas poe to take: 
A broadening “of the inter- 
pretive article. (The Post) 
2. Compactness and terseness 
of style. (Collier’s and Time.) 
3. Wholesomeness and skill in 
handling the personality piece. 
(The American—and others.) 


4. Resourcefulness in pointing 
up the service feature. (The 
women’s magazines.) 

The editors ad ol ene 
oceans what and ‘Kipling 
Like Homer and 
they thought sos. ~ 
a ~~ weak ‘76 00 

em! , bough, 


that. Pe new qualities were 
incorporated and woven into 
the already existing properties 
of the papers: an incomparable 
access to the news...a 


how” of communicating ideas 

os source of 
nigplementery data for the ex- 
amplification of 
- @ developed 


news stories . . 





t there is ee 
Leonard 


ting for better 
things and the leisure to devote 
to them. 

The Nineteen-Twenties were . 
decade of ——, experimen 
and — as it turned out — a 
aan. 

Start of Federations 

Out of the betterment of the 
magazine sections, there came 
first a —- of many ¢ of the 
largest and 


ongest — The 
iring Metropolitan eae (1982) ... 
num- 


next, a consolidation of a 
ber of strong independents into 


a centrally edited and nationally 
syndicated single magazine, 
This Week (1935) ... and a 


third and similarly made supple- 
ment, save that its coverage is 
chiefly of cities of less than first- 
~ ge ~ population, in Par- 


In its origin, the newspaper 
magazine was looked upon as a 
“leader” — a “loss” leader, if 
you please; for its publication 
was initiated at no added c 
to supply a-.special or extra in- 
centive for buying the paper. 

Today, it is viewed rather as 
an accepted and integral part of 
the Sunday package, a_ bonus 
for the reader’s Sabbath leisure; 
supported in its economics by 
the advertiser. 

Policies as to individual scope 
and style may vary as to —-. 
dual op ed but the basi 
= is unifi 

th the similarities ye the 
Pp A. are significant — the 
similarities, because - give 
all newspaper magazines a 
great common a the 
differences, because they dra- 
matize the advantages on the 
one hand of the ingratiating 


quality of the homemade pro- tem 


duct, and on the other, of the 
expert fabrication of the cen- 
trally edited publication. In 
either case, the advertiser pays 
his money and takes his choice. 
At any rate, the coe pattern 
now seems to set. 

Legend has it that when El- 
wood Haynes announced the first 
trial run of his horseless car- 
riage in Cleveland in the nine- 
ties, an old jockey named Sulli- 
van declared himself ready to 

bet all the money he could mus- 
ter that it would never run. 
Then as it chugged and puffed 
and labored along out Euclid 
Avenue, he was h to say, 
“Well, it’ll never stop!” 


Daily Involved in Suit 
With Machinery Co. 


BrisTot, Va. — A receiver to 
take charge of the assets of the 


Independent Pub Co., 
hi irginia 
Chanc- 


asked in 
ery Court by the Lorenz Print- 
ers Machinists Co. 

The litigation was filed ae J. 
Leon Stern, representing the 
company which install the 
newspaper ress and 

due and unpaid. 
th lishing firm, ery! 4 

e pul a cross- 
bill will be — "seeking be- 
tween $40,000 ‘and $50, for 
damages resulting from 
proper installation of the press.” 
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‘ict Press Is Urged 


To Set Up Board 
For Standards 


New Haven, Conn. — Estab- 
lishment by American ne 
ers of a board to “set up 
ards for the press” was D: roposed 
by Leo Rosten, lecturer, writer, 
and scenarist associated 
with Look peed during the 
Public Affairs Conference of the 
Yale Dalverss ~v Law School 
here March 1 

“Doctors ae lawyers must 
meet certain srandande: why not 
the Ty he asked. 

In a discussion of “news dis- 
semination and comment,” Pub- 
lisher Philip Graham of the 
Washington (D. C.) Post, said 
newspapers should stress ’ qual- 
ity and cater to the intellectual 
_ instead of the lower lev- 
els.” 

Gallup Is Speaker 
George Gallup, the poll taker, 
pointing out that the standards 


ost of the press would be higher if 


the country’s education system 
were better, found himself at 
odds with Prof. Zechariah Cha- 
fee, Jr., of Harvard University 
Law School. 

Mr. Gallup, declaring that 
“when there is a market for 
good newspapers, there will be 
ge newspapers,” observed: 
“Somehow, the student out of 
an American high school hasn’t 
a great deal of interest in prob- 
lems of the day. Scandinavian 
people who have no college edu- 
cation read more books than 
college students in the United 
States. Why?” 

Professor Chafee stressed that 
the press and radio themselves 
were part of the educational sys- 


Said Profesor Chafee: “I feel 
the public would be willing to 
take something better than it 
gets. The blame is collective. 
The people who run the press 
can make it better and they 
should strive to do so.” 
a 


40 Newsmen Attend 
Aviation Meeting 


FAIRFIELD, Calif.— More than 
40 newsmen from throughout 
California attended the joint 
meeting here of two regions of 
= Aviation Writers Associa- 
ion. 

Plans for the meeting were 
made by George Rhodes, San 
Francisco Call-Bulletin; Roger 
" lliams, San Francisco 
News; Bob Jackson, General 
Electric Co.; Gaither Littrell of 
Aviation Industries Association, 
and Ken 
Airlines. 

Flying from Los Angeles in 
an air transport, aviation writ- 
ers from Southern California 
newspapers joined the meeting. 
This group included Julian 

rtt and m Sansone, Los 
Angeles Examiner; Ray Parker, 
Li Mirror; ustin 


press; 
Hollywood Va Times; Don 
Dwiggins, Los 


Star-News. 


Fletcher, Trans World 
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Publication 


New Haven, Conn.—Do news- 
and radio comments actu- 
affect the outcome of a 


court trial? 
After a survey of this ques- 
tion, the editors « of w 


ful.” Furthermore, they recom- 
mend that the Supreme Court 
of the United States oulaw con- 
—— by ee — the pow- 


ban on contempt by —— low, 
assert, “ 


In this way, they 
men, like — persons, will be be 
guaran a jury trial for out- 
of-court activities a to = 
illegal, and the standard of 
will be a concrete one of 
and tangible obstruction.” 
Virtual Immunity 
In reviewing state courts’ use 
of contempt b —— the 
Journal explaing, th e Supreme 
Court established the formula 
out-of-court publications 
are illegal when present 
a “clear and present ” to 
impartial judgm 


cases. In 

= principle been invoked. 
Hence, the Journal adds, the 
- a" Court formula has been 


s ed a = of virtual immu- suggests 
ewspapers. 
Theor article attacks as San 


case. Such a throws upon 
= — be —- the bare 
oO cont w er or no 
his > down the 
wrath of b my court.” 
The Journal states: “the rule 
harms the public no less than 
the press. general gece 


on wo 

keep from circulation some ma- 
terial vitally needed by an in- 
formed electorate. Political and 
economic issues raised. by na- 
tional defense, securities, and 
anti-trust laws are now com- 
aay involved in criminal cas- 


only does contempt by 
publivatio ion restrict a free gress, 
the article says, but it also lacks 
“substantial benefit” to the pub- 
lic interest in fair and impartial 


comme: ver 
it might affect the outcome of a 


Change of View Seen 
The Supreme Court’s refusal 
to review the land court’s 
decision in the Baltimore “Gag 
Rule” case “drops several —_ 
that the Court is now ready to 
arrest, if not actually reverse, 


e 
sera state 
pom outside of Maryland are 

w free to decide for them- 
colves what? limit the “clear and 
present danger” test sets on their 
—- to restrict press com- 


a verdicts formed 


Yale Law Editors Decry 
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Contempt 


only on the basis of courtroom 
evidence,” the RK A 
“are supposedly assured by ex- 
amination of jurors, instruc- 
tions from the judge, and, in the 
last resort, power to declare a 
mistrial. If devices such as these 
fail to neutralize the 

tion of jurors, the fault lies not 
with the press but with the sys- 


tem as a whole.’ 
to the facts of 

a case is the result of long con- 
ditioning by a multitude of en- 
vironmental factors. any com- 
ment makes its 
sion when confo: “> pre- 
existing stereotypes in the pub- 
lic mind; hence it tends to fol- 

rather than cause bias. 
“Viewed in this light, the ;~ 4 


pression of news re 
ing a trial cannot eliminate pre- 
judice or even substantially re- 


duce it. Instead, it represents 
a futile effort to te the 
jury from the prevailing climate 


of opinion.” 
Other Measures Better 


In most ettuntions, the Jour- 
nal asserts, contempt by publi- 
cation porte Bare ttle to fair 
trial. Where it c have a 
beneficial effect, there are bet- 
ter —- a lable. 

substitute mea- 
sures the was cites is chang- 
the place of the trial to a 

Bilty use sppeared. "i aio 

pul as a) 
ests eliminating the “pres- 


3 





tage of cutting the worst of 
them off at their source. It Fa 
entails less danger to 

speech, because it aiseiplines 
those ee ,owe an implied duty 


of silence. 

The Journal ournal article concludes 
that “there seems to be no jus- 
tification press and 
radio reports unless they actu- 
-~ cause intimidation or vio- 

nce.” 


Sander Verdict Extra 
Rushed to Manchester 


Boston—The Boston Evening 
American was on the street 
here one minute after the San- 
der jury returned its verdict, 
and was on sale in Manchester, 
N. H. (55 miles from Boston) 
the same evening. 

ann American had three Page 

a ready—one for each 
= le verdict, as outlined in 
the judge’s charge. The flash 
came at 4:14 p.m. The “Sander 
Freed” paper was out at 4:15 
p.m. and bundles were loaded 
on the 4:30 train to Manchester. 


— 
Farm Yearbook 
TuscaLoosa, Ala.—The Tusca- 
loosa News published a Farm 
Yearbook as a 32-page — 
supplement, to the Sunday issue 
March 5. 
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- and What Editor & Publisher 
CLASSIFIED Can Do for YOU 


During four days of one month in the year, the 
most significant get-together of newspaper execu- 
tives, in all departments, and all interlocking 
acivities in the field, is held in New York. These 

ti and department chiefs are in a re- 
ceptive mood: they come for ideas, for collabor- 
ation, for new timber, innovations. 


It is a singularly strategic time to actually meet 
them or arrange interviews or address them 
through the Classified Columns of their vigilant 
paper—E & P. 

What the problem or the objective . . . to 
secure a job ... to find a key individual for a 
job that needs vitalizing . . . to sell or buy equip- 
ment ... to exploit a syndicate feature or to sell 
or buy a newspaper, etc. here is a four-way oppor- 
tunity to talk to the right people at the right time 
in the right place. 








» preceding the Conuntion—April 
otk tee on Cees 
tegic “Forum” of your own. We will collaborate 

ete. 

- 
E & P's Classified Department is intim- 
ately effective service. Its clumae aro eum 
shined Fp Brite, wive oo telephens. 
Advertis copy for the first of these 
issues should reach us by March 27th. To 


EDITOR & PUBLISHER 


CLASSIFIED DEPT. 


1708 Times Tower New York 18, N. Y. 
Tel.: BRyant 9-3052 


For rates, turn 
to the Classified 
section of this 
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Annual Mail Rates Up: 
Bat Sales Are Down 


By George A. Brandenburg 


Cuicaco — Rural mail circu- 
lation is likely to continue to 
gtow, but mail subscriptions 
paid in advance annually will 
continue to decline in favor ae 

monthly paymen 
plans, it was predicted at the 
Central States Circulation Man- 
agers Association meeting here 


this week. 
‘ohn Canny, Madison 


mai 
circulation was down 10.7% for 
the same period. 
More Motor Routes 
“Weekly and mon - 
ment plans in rural oe an 
become popular,” he said, “be- 
cause they lend themselves so 
well to collecting a higher an- 
nual rate. If th 


some evening newspapers may 
develop daily motor route ser- 
vice to the farmers in their 
county of publication at rates 
comparable to city of publica- 
tion home delivery rates. 

“We have already established 
a special type of dealer in com- 
munities too small for carrier 
service and formerly served by 
mail,” he continued. “This spe- 
cial dealer is usually a general 
store who buys our newspaper 
at the regular dealer wholesale 
rate and in turn sells the papers 
on a weekly basis to his cus- 
— at the suburban carrier 
rate. 

A showing of hands indicated 
that a majority of the circulat- 
e experienced 
5 in mail subscribers in 
their trading area. It was sug- 
gested that personalized direct 
mail letters were the best means 
of regaining mail circulation 
without the use of solicitors. 
Some papers, however, contend- 
ed that solicitors were necessary 
in order to build mail circula- 
tion. 

McLellan New President 

Ray McLellan, Rock Island 
(TL) Argus, although absent 
from the meeting because of ill- 
ness, was elected president of 
the association, succeeding Wal- 
ter Aronoff, Detroit (Mich.) 
Times, who becomes chairman 
of the board. M. E. Fisher, Min- 
meapolis (Minn.) Star and Tri- 
bune, was chosen vicepresident 
to succeed Mr. McLellan. C. K. 


teas wt —, LaPorte 
Ind.) Herald-Argus; and Floyd 
R. Cam Sioux Falls (S. D) 


rgus . 
William K. Todd, Rockford 
54 


(Tll.) Newspapers, received the 
Master Certificate Award for 
the best overall display in the 
CSCMA promotion awards 
competition, winning first hon- 
ors in Group C (over 75,000) for 
the best lay on newspaper 
promotion, mail subscriptions 
and carrier contests. He also re- 
ceived honorable mention in 
Class 4 for general carrier pro- 
motion. First honors in Group 
C for general carrier promotion 
went to M. E. Fisher, Minneap- 
olis Star and Tribune. 
Other Award Winners 

Other promotion award win- 
ners were: 

Group A_ (under 
N pr tion, no en- 


tries; mail subscriptions: Rob- 
ert A. Bauer, Muscatine (Ia.) 
Journal; carrier contests and 
general carrier promotion: Al- 
vin J. Kohler, Monroe ( Mich.) 
Evening News. 

Group B (15,000 to 75,000): 
Newspaper promotion: Charles 
Grayson, Davenport (Ia.) Dem- 
ocrat; mail subscriptions: Henry 
T. Larsen, Racine ( Wis.) Jour- 
nal-Times; carrier contests: Mel- 
vin Kappler ‘Moline (Ill.) Dis- 
patch; general carrier promo- 
tion: Roland H. Ziegler, Sag- 
inaw (Mich.) News. 

A x award was given to 
Ed Mill, Davenport (Ia.) Times, 
for his display in connection 
with his Green Streak section 
promotion. Honorable mention 
went to Willis Schulte, Kenosha 
(Wis.) Evening News, for his 
presentation of Inland carrier 
awards. 

Green Streak Promotion 

Ed Mill, Davenport Times, 
told of the “G-Day” promotion 
that was launched to stimulate 
public interest in the Times’ 
“Green Streak,” a new, stream- 
lined section containing all the 
Ppaper’s features. In addition to 
a teaser campaign in the paper, 
the Times used radio spots, a 
TV program, citywide distri- 
bution of balloons, green neck- 
ties and handkerchiefs among 
employes, and a host of other 
stunts to create interest in the 
campaign which resulted in a 
7% gain in circulation in two 
months. 

Motor routes are becoming 
increasingly popular and profit- 
able among Central States pa- 

rs to offset mail subscription 
losses. Robert Taylor, Flint 
(Mich.) Journal, said he was 
pushing motor routes on a sev- 
en-day basis, using the throw- 
off system, and charging extra 
for the service in rural areas. 





president of In- 
ternational Circulation Manag- 
ers A iation d that 
plans are complete for the 
ICMA convention at Murray 
Bay, Canada, June 11-16, in- 
cluding the overnight boat trip 
from and to Montreal. Reserva- 





tions are to be made with L. T. 
Colvey, Montreal Gazette. 

President Lee also urged su 
port of Central States papers 
the forthcoming Treasury De- 
partment savings bond drive. 
Newspaperboys will deliver 
house to house a Treasury De- 
partment brochure, he said, ex- 
plaining the “Independence” 
drive. 


Past Presidents’ Panel 


An added feature was a past 
president’s panel of which By- 
ron E. der, Champaign-Ur- 
bana (Ill.) Courier, served as 
chairman. The group answered 
questions from the floor and 
discussed an agenda of topics 
covering circulation problems. 

Elmer Schroeder, Milwaukee 
(Wis.) Journal, said the Jour- 
nal is not engaging in promo- 
tional activities, but gaining 
circulation without resorting to 
special promotions. 

. K. Jefferson, Des Moines 
Register & Tribune, said the 
R&T use monthly budgets, cov- 
ering circulation, revenue and 
expense. Promotion expense in- 
cludes advertising, prizes for 
carriers, bonuses, cost of sales 
meetings, special events and 
Christmas bonuses to carriers. 
Last year, the promotion bud- 
get (exclusive of salary costs 
of promotion and circulation de- 
partments) amounted to 2.8% 
of circulation income, said Mr. 
Jefferson. “We are constantly 
promoting to get increased busi- 
ness,” he said. 

Rex Fisher, Dallas (Tex.) 
Morning News, advocated more 
work in teaching personnel how 
to hold business and less pro- 
motional expense. Holding busi- 
ness, he added, is equally as 
important as getting new busi- 
ness under present conditions. 

Ed Mill, Davenport Times, 
told how the Times is opening 
newsstands in sumae super mar- 
kets to get single copy sales 
from rural people who come to 
town to do their week’s gro- 
cery shopping. The Times also 
puts more newspaperboys on 
street sales during the summer 
as a means of overcoming sum- 
mer slump. A special effort is 
made to convert subscribers 
over to having the paper 
mailed to them during their 
vacations, he added. ’ 

Jesse Birks, Cedar Rapids 
(Ia.) Gazette, stressed the im- 
portance of good relations with 


2-Week Delivery 
on Aluminum 
MOTOR ROUTE 


UBES 


Now NBA can deliver 
Aluminum motor route 
tubes in 2 weeks. Get 
prices. Also, on carrier 
bags, aprons, tags, col- 
lection books, binders, 
display racks, promo- 
tion ads, idea services. 
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school officials. Mr. Taylor of 
Flint’ Journal told how _ that 
paper has obtained the scholas- 
tic grades of its carriers, simi- 


(Ga.) Journal 
Bloomington (Ill.) Pantagraph. 
The Flint Journal this year is 
asking school teachers to write 
letters on the value of carrier 
training, said Mr. Taylor. 

- G. Scott, Beloit (Wis.) 
Daily News, presented results 
of a survey among newspapers 
in the 15. to 50,000 group on 
building street sales. He stressed 
the importance of (1) time of 
delivery to point of sale; (2) 
display of papers; (3) location 
and coverage of outlets; (4) 
supervision and promotion; (5) 
desire to promote single copy 


sales. 
“We find the best way to 
newsstand and street 
sales,” he said, “is through ju- 
dicious location of outlets, early 
distribution; good display, good 
supervision and promotion and 
of most fundamental importance 
—a desire to do so.” 


a 

AW in Deep South 

Promotion Manager Lester R. 
Barnhill of the Miami (Fla.) 
Herald advises that his paper 
has carried the American Week- 
ly since 1941, taking issue with 
the New Orleans (La.) Item 
claim that it was introducing 
the American Weekly to the 
Deep South. (E&P, March 4, 
page 7.) “Who can be deeper 
than we are, at the very point 
of the United States?” queries 
Mr. Barnhill. 


Print it in 
the West, 


A o* 
Soe FOR 
y =® 
e4-"" WESTERN 
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Save time and money . . . let us 
print your magazine, newspa- 
per, catalog, comic book, adver- 
tising circular, etc., on news- 
print. Black, color or process 
colors. Fast, modern rotary 
presses. Fly us the copy and lay- 
outs, mats or plates. Let us 
quote on your needs. 


Rodgers & 
McDonald 


PUBLISHERS, INC. 
Rotary Printing Specialists 
on Newsprint 
2621 West 54th Street 
Los Angeles 43, California 
[-—-——-———-——----- 
Redgers & McDonald, Les Angeles 43 
Please send samples of your work. 
Name. 
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Promotion Awards 
continued from page 5 





Publication Research Service 
of Chicago dai newspaper 
coverage and duplication. 

Judges in these two categor- 
ies were: Daniel M. rdon, 
vicepresident and media direc- 
tor, Ruthrauff & Ryan; Paul A. 
Danielson, research and media 
eo Paris & Peart; and M. 

. Kiebler, space buyer, - 
ton & Bowles. ” _ 

New Business Developed 

@ Washington (D. C.) Post— 
for the best printed or hand- 
lettered presentation designed 
to sell local advertising to a 
special classification of accounts 
or an individual account. The 
Award was specifically for a 
series aimed at developing new 
business from suburban stores. 

Honorable Mention: Louis- 
ville (Ky.) Courier-Journal and 

imes, for a Singer Sewing 
Machine Co. qresensetion. 

Honorable Mention: Milwau- 
kee (Wis.) Journal, for a pitch 
at local florists. 

Honorable Mention: New 
~, 4 * for 2 tekery chain 

or ought,” employin 
a bread-box gimmick. ncaa 

Judges of this classification 
were: Karl Moore, director of 
the Retail Division, Bureau of 
Advertising, ANPA; Dean 
Charles Edwards, School of Re- 
tailing, New York University; 
and J. Rowen, advertising 
manager, W. T. Grant Co. 

@ Portland (Ore.) Oregoni- 
an—for the best Circulation 
Promotion. A variety of pro- 
motional and educational activi- 
ties which keep the carrier boys 
on their toes as subscription 
salesmen, at the same time 
keeping the public informed of 
the program. 

Honorable Mention: Washing- 
ton (D. C.) Post, for constant 
push behind the Sunday paper, 
a feature of the effort being 
the Comic Carnival. 

Honorable Mention: Atlanta 
(Ga.) Journal, for its carrier 
newspaper. 

Honorable Mention: Milwau- 
kee (Wis.) Sentinel, for gener- 
al carrier activities headed by 
“The '49ers” drive. 

The judges were: Nathaniel 
W. Goldstein, circulation direc- 
tor, New York Times; Hugh F. 
Smith, circulation manager, 
New York Journal-American; 
and Abbie D. Wallace, circula- 
tion director, New York World- 
Telegram and Sun. 

Classified Winners 


@ Los Angeles (Calif.) Ex- 
aminer—for the best Classified 
advertising promotion. Consis- 
tent, classy, punchy, simple sell- 
ing copy for every classification. 

Honorable Mention: Spokane 
Wash. Spokesman - Review 
and Chronicle, for regular 
large-space ads telling the serv- 
ice performed by want ads. 

Honorable Mention: Minne- 
apolis {Minn.) Star and Trib- 
une, for clever copy putting 
over the idea “It’s So Easy” to 
use classified. 

Judges were: George Bar- 


thelme, CAM, New York Her- 1 


ald Tribune; J. P. Sweeney, 
CAM, Newark (N. J.) Evening 
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CLASSIFIED—Judges George M. Barthelme, James 
P. Sweeney, and Edwin G. Warren, CAMs on 





politan 


News and Edwin G. Warren, 
CAM, Hempstead Town (N. Y.) 
Newsday. 

Much Community Service 

@ South Bend (Ind.) Tribune 
—for Community Service. Af- 
ter long deliberation and dis- 
cussion of the two phases of 
community service which a 
newspaper renders — building 
the material welfare of a town 
and building spiritual, political 
and educational ideals — the 
judges voted the prize to the 
Tribune for its initiative, re- 
sourcefulness and success in 
putting over the Community 
Chest Fund drive. The Chest 
was in trouble; only two out of 
its last six appeals had gone 
over. The Tribune conducted an 
=— survey and this brought 
about a change in the Chest 
management.. Then the news- 
paper threw its strength behind 
the campaign and it went over 
the goal. 

Four Honorable Mentions 

Honorable Mention: Jackson 
(Mich.) Citizen-Patriot, for two 
programs engineered by Editor 
Carl M. Saunders. One resulted 
in a petition 780 feet long be- 
ing sent to Congress in support 
of the Hoover Commission pro- 
posals for economy in Govern- 
ment. The petition was made 
up of 18, coupons clipped 
from the newspaper, filled in 
by readers, and mailed back to 
the paper, all without any prize 
attraction. The second program 
resulted in a record turnout at 
the polls on Election Day. 

Honorable Mention: Birming- 
ham (Ala.) News and Age-Her- 
ald, for a National Cotton Week 
support aimed at bolstering the 
cotton industry in the Birming- 
ham area. 

Honorable Mention: Louis- 
ville (Ky.) Courier-Journal and 
Times, for its continuing Rural 


Family Life program, in 
fifth year. 
Special Honorable Mention: 


Gainesville (Ga.) Daily Times, 
for a small newspaper’s solu- 
tion of its local publicity prob- 
lem. The paper brought to- 
gether (at a total cost of $42) 
some 300 representatives of 


1956 





bee 


women’s organizations and news 
executives gave advice on re- 
= club, social, etc. activi- 
ies. 

The judges, who were unani- 
mous in expressing commenda- 
tion for the many programs of 
community service around the 
country, were: —— Champ- 
lin, director of c¢ relations, 

thyl Corp.; Robert H. Parham, 
in charge of public relations, 
employe relations division, Gen- 
eral Electric Co.; and John L. 
Dupree, vicepresident, I Lee 
& T. J. Ross, public relations 
counsel. 

They commented also on the 
poor quality of entries for news- 
paper activities with which they 
were already familiar, but de- 


“cided the judging should be 


based on the material in the en- 
try and not on what they indi- 
vidually knew about the ac- 
tivity. 

a 


Kansas Wire Service 
Group Incorporates 


PrrtspurG, Kan. — Five South- 
east Kansas newspaper publish- 
ers have incorporated the South- 
east Kansas Wire Service, Inc. 
for “Teletypesetter service for 
transmission of news.” 

Incorporators of the nonprofit 
group are Fred W. Brinkerhoff, 
Pittsburg Sun and Headlight; 

lyde M. Reed Jr., Parsons Sun; 

























CIRCULATION—Judges Hugh F. Smith, Abbie D. 
Wallace and Nathaniel W. Goldstein. New York 


City circulators. 


H. W. Noneman Dies 
At Chicago Meeting 


Cuicaco—Harry W. Noneman, 
48, business manager of the 
Battle Creek (Mich.) Enquirer 
& News, died of a heart attack 
while attending the Central 
States Circulation Managers 
cs meeting here March 


Mr. Noneman, accompanied 
by Andrew Ford, Enquirer & 
News circulation manager, was 
having dinner at the Stevens 
Hotel when he was stricken. 
He had been business manager 
of the Battle Creek paper 10 
years. 





Staff Communion 

About 300 employes. and 
friends of the New York Herald 
Tribune will join on Sunday, 
March 26, for a corporate Com- 
munion Breakfast. Mass will be 
said by the Rev. Anselme 
Hardy, O.S.F., a former em- 
ploye of the newspaper, at St. 
Francis of Assisi Church. Mrs. 
Helen Rogers Reid, president of 
the Herald Tribune will be 
guest of honor at the break- 
fast in the Hotel New Yorker. 
Ernest A. Kehr, Stamp news 
editor, will be toastmaster. Jo 
Jund of the advertising depart- 
ment is chairman. 





Cc 
H. A. Meyer Jr., Indep 
Reporter; Richard M. Seaton, 
Coffeyville Journal, and George 
W. Marble, Ft. Scott Tribune. 
The new corporation was au- 
thorized with $10,000 capital 
stock, but indicated it would 
start with $5,000 capitalization. 


s 
SDX Initiates 
Robert Ruark, columnist for 


its the New York World-Telegram 


and Sun and United Feature 
Syndicate, and Frederick Wolt- 
man, World-Telegram and Sun 
Pulitzer Prize reporter, were 
initiated as members of the 
New York Professional Chapter 
Ff Sigma Delta Chi on March 
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By Media Records, Inc. 


(Copyright 1950 by Evitor & Pustisuer Co.) 


Showing Retail, General, Automotive, Financial, Classified and Total Advertising 


ANALYSIS OF 1949 LINAGE STATISTICS COMPILED FOR 347 NEWSPAPERS IN 106 CITIES 








and succeeding pages to page 59. "Stair aes eee, ee 
reported by their publishers begins on page 59. 


MEDIA RECORDS SUMMARY—YEAR 1949 


In one hundred and six cities, three hundred and forty-seven 


newspapers, pul 


The foll 


in over 80,000 —- = x4 
advertisements run by over one hundred th ousand ad 
out tn cauiemay an te Ge ee eee 


of = ie agate lines of newspaper advertising as measured 
by Media Records, In 949. 


c., year—l! 


11,187,751 
3.843.242 
14,128,604 
7,161,085 


3,010,759 
9,061,743 


741,444 
2,282,612 





1,513,015 

1,710,021 665,533 

2.975.297 680.731 

2,970,052 980,511 

1.550.032 184.682 

BAYONNE, N. J. 
805.574 378.562 


BINGHAMTON, WN. Y. 


1451316 655.149 
41,876 26.085 
621,057 155,848 


BIRMINGHAM, ALA. 


4,949,953 2.555.820 540.122 
11,281,333 2.554.010 693.404 
6,227,579 1,290,992 285.407 
4,101,905 939.131 410,376 
BOSTON, MASS. 
5.606.765 1,377,792 270,494 
5.815.008 1373383 270.662 
2.020.873 1452332 163.649 
9,038,437 2.450.088 561.842 
6.141458 2,329,092 519,301 
5,170,914 1,400,339 267.292 
8,560,685 3.421.704 653 857 
6700416 1.569.893 226.763 
14.059,369 3,727,536 760,224 
5.974.063 1,801.056 601,395 
2,721,276 «= 715,364 97,995 
BUFFALO, N. Y. 
5,593.190 1.271.737 = 451.791 
5350576 2,065,842 390.772 
14,435,200 3,090,186 1,371,180 
CAMDEN, N. J. 
(e) 6,877,810 1,640,892 705,505 


241,975 
203,795 
66,957 
81,571 
77,954 
249,551 


226,576 
138,987 


11,840 
374.408 


215.872 
51,692 


2,322,764 
125.781 
1,152,776 


2,091,682 
2,059,944 
1,246,793 
1,150,891 


299.046 
398.640 
426 028 
2.120.271 
2.334.972 
2.448.468 
2.194.663 
2.217.664 
2.178.233 
1,397,998 
814,708 


1,374,239 
850,159 
3,892,175 


2,686,482 


6,299,701 


13,500.945 
9,127,230 
5,055,720 


9,191,448 
2,120,604 
8,989,312 


11,272,931 
6,637,147 
18,202,336 
7,843,016 


6.277.953 
15.307,966 
12.833.229 
3.149.805 
11,229,403 


5,129,233 


13,643,998 
942.189 
4,429,279 


10,490 465 
16,909.648 
9,133,518 
6,751,858 


7,807,041 
8.086.225 
4,066.751 
14.341.774 
11,485,222 
9.296.999 
15.145.344 
10.743.758 
21,073,473 
9.991.785 
4,355,288 


8.922.436 
8.697.832 
23,056,700 


“12,161,909 


























CHICAGO, ILL. 
Auto- Finan- Total 
Retail General motive cial Classi- Adver- 
Display Display Display fied Using 
4,427,524 764,952 344,723 5,976,157 26,607,690 
2,924,406 279,700 159,924 2,925,002 14,965,475 
3,807,389 790,586 204,367 2,339,236 18,072,450 
2317479 642,544 += 137,223 1,539,509 10,914,050 
1,493,729 250,629 11,702 = 386,794 4,903,801 
1,755,139 579,304 = 132,513 183,145 12,218,864 
581,651 62,656 15,076 378,967 3,273,954 
CINCINNATI, OHIO 
5,304,495 1,647,725 568,543 112,363 4,530,819 12,221,985 
7,257,386 2,203,239 320,348 67,403 2,417,829 12,356,689 
8,283,349 2,312,554 722,619 108,933 4,112,577 15,566,801 
9,008,449 3,220,575 895,097 137,004 3,487,969 16,840,592 
CLEVELAND, OHIO 
6,389,745 2,035,325 783,886 300,860 5,298,192 14,846,794 
7,591,674 3,000,964 569,522 71,086 2,661.403 13,904,151 
5,815,246 1,535,466 740,008 236,196 1,127,135 9,474,557 
PR cccntcencvencad (e) 13,222,071 3,337,547 1,138,242 202,040 4,983,923 22,902,022 
COLUMBUS, OHIO 
9,161,002 2,677,212 845,738 184,163 4,323,272 17,238,109 
1,320,672 267,044 + = 150,709 2,353,079 9,177,721 
757,731 += 466,628 65,340 1,695,270 7,893,633 
219,627 46,643 87,508 756,063 3,399,802 
545,500 293,731 314,479 1,506,545 5,968,131 
106,358 40,068 14371 907 821,052 
DALLAS, TEXAS 
2,172,194 756,204 170,206 4,733,798 19,997,461 
1,654,008 431,954 95.042 1,957.835 8,493,541 
2,892,368 997,841 167,739 3,796,836 23,795,940 
877,849 = 367,101 95,479 1,499,384 8,159,601 
DAYTON, OHIO 
Journal-Herald....... (m) 4,925,431 2,490,538 866.303 210,737 5,222,347 13,820,583 
2,527,008 879,940 211,503 5.234.345 22,425,793 
£37,391 159,693 27,363 «1,127,108 5,710,501 
DENVER, COL. 
. 885,765 622,334 188,043 1,931,815 9,517,714 
ag Mt. News.....(8) 1,413,258 494,152 93,258 20,996 558,529 2,582,928 
Lcscsensicdcevadd (e) 9,958,120 2300409 860,127 244,499 4,438,010 17,831,080 
ie pocccssocccescees (S) 2,177,873 959,526 191.428 34,200 2,367,651 5,732,175 
DES MOINES, IOWA 
2,540,786 1,640,580 572,588 64,560 2,318,217 7,188,715 
5.053,520 1,644,200 730,100 73,880 2,318,670 9,833,006 
2,707,135 2,215,025 302,475 20,934 1,241,630 6,487,805 
DETROIT, MICH. 
7,572,925 1,942,057 1,086,415 147,702 2,312,717 13,099,043 
2.479,174 1,015478 162,114 63,326 «= 889.339» 4,611,750 
14,836,366 3,614,498 1,192463 158,173 4.914.771 24,723,188 
3,677,161 1,779,692 346,400 63, 3,716,984 9,584,472 
8.252.883 2,258,130 996,862 110,319 2,094,193 13,719,804 
2,927,344 1545472 245,225 45,012 764.880 5,528,530 
DULUTH, MINN. 
MB ciccsccccscesd (e) 5,791,188 1,428,581 445,928 101,050 1,784,668 9,652,644 
2,522,438 1,414,736 416,017 41,684 1,815,889 6,325,809 
3,764,824 336 = 146,078 24,633 «= 576,280 9 4,942,192 
EL PASO, TEXAS 
Times.........00000+ (m) 5,759,554 1,728,331 607.537 75350 1,961,630 10,163,499 
2.839.382 734,088 294,217 23,560 488.610 4,383,728 
6,170,066 1,889,447 757,290 94,582 1,944,628 10,894,082 
ERIE, PA. 
5,371,197 811,384 301,329 124,402 1,966,238 8,651,008 
j-eee(8) 2,588.218 657,258 154,562 35,886 717.000 4,152,024 
TERE, cccccvcccccess (e) 7,752.174 1,931,209 469,183 165,296 2,411,482 12,860,845 
#Times..........000. (8S) 1,284,274 85,706 25,575 24.742 517,873 1,938,454 
EVANSVILLE, IND. 
CR icccessccsead (m) 9,180,097 1,417,059 654,852 262,422 2,012,601 13,080,538 
9,215,157 1,591,797 653,912 261,136 2,002,702 13,801,532 
3,724,878 453,690 232,255 62.253 720,519 5,193,883 
§ Includes This Week Linage. 
Pp Includes Parade Linage. 


{1 Includes American Weekly 


Linage. 
* Includes American Weekly and Comic Weekly Linage. 


# First issue Sept. 11, 1949. 


Boston Evening Globe sold only in combination with either Morning Globe or Sunday Globe. 
Evening Traveler sold only in combination with either Morning Herald or Sunday Herald. Evening 
American sold only in combination with either Morning Record or Sunday Advertiser. Morning Post 
sold in optional combination with Sunday Post. 
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De in satdnscaswons (8) 
Post-Tribune......... (e) 


Post-Star. (See Foot Note) 


Patriot. . . (See Foot Note) 
#pPatriot-News..... . .(S) 
Courant............. (m) 
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§Commercial Appeal. .(S) 
Press-Sci 





EDITOR & PUBLISHER for March 18, 1950 


FORT WAYNE, IND. 


Auto- 

Retail General motive 
Display Display Display 
4,439,235 1,121,777 420,559 
4,353,600 932,472 270,723 
0,029,083 2,202,917 775,046 
FORT WORTH, TEXAS 
2,590,856 2,258,818 463,149 
9,595,753 2,295,905 670,791 

4,134,063 1,123,119 289.443 ~ 
6,226,553 1,172,263 432,674 
FRESNO, CAL. 
7,467,704 2,143,322 771,974 
2,936,286 630,701 374,672 
GARY, IND. 

11,061,882 1,213,434 717,958 
GLENS FALLS, N. Y. 
4,487,857 746,658 386,882 


HARRISBURG, PA. 
1,764,283 683,114 
169,577 16,797 
HARTFORD, CONN. 
4,014,662 1,262,823 468,072 
3,965,699 988,888 618,701 
11,863,825 2,394,019 1,142,330 


8,609,227 
409,946 


Finan- 
cial 
Display 
91,005 
89,044 
191,206 


152,230 
154,059 

69,550 
146,457 


87,276 
18,827 


153,968 
125,623 


122,223 
1,090 


189,897 
197,785 
433,622 


HEMPSTEAD TOWN, LONG ISLAND, N. Y. 


4,277,420 652,605 310,785 

3,414,204 982,160 370,336 

8,280,575 1,012,179 584,655 
HOBOKEN, N. J. 


3,874,569 1,325,796 451,704 
HOUSTON, TEXAS 

14,134,728 3,036,902 889,517 

5,769,678 1,208,463 274,534 

9,191,508 1,932,408 752,978 

4.730.011 700,759 156,908 

6,757,530 1,108,293 430,571 


INDIANAPOLIS, IND. 


9,781,206 2,730,531 795,323 
9,880,975 2,745,369 725,163 
4,944,955 1,740,956 276.030 
7,184,699 1,201,462 611,397 
2,509,076 202,990 91,300 
JACKSONVILLE, FLA. 
7,598,133 2,567,340 773,376 
2,944,473 848,539 217,376 
6,721,754 1,193,639 748,519 
JERSEY CITY, N. J. 
4,406,542 1,619,735 576,457 
JOHNSTOWN, PA. 
8,624,728 1,376,011 597,061 
KNOXVILLE, TENN. 
4,083,026 904,319 327.716 
2,191,745 256.507 88,636 
4,896,227 1,788,016 427.128 
2,231,125 419452 147,871 
LOS ANGELES, CALIF. 
7,413,430 2,224,357 556,591 
4,911,183 1,683,720 439,524 
12,207,214 3,002.459 678.558 
5,835,420 1,975.489 366.104 
9,143,201 2.995.902 835,539 
7,693,781 1,628,902 546.132 
4,261,381 929,107 335.251 
LOUISVILLE, KY. 
9,062,776 2,581,157  §45.523 
5,062,085 1,136,151 317,791 
10,001,782 2,611,221 910,340 
MEMPHIS, TENN. 
11,318,638 2.572.622 813.483 
4,702,908 1,459,077 319,155 
5,859,323 1,901,437 758,933 
MIAMI, FLA. 
12,270,508 3,095,609  1,004.379 
4,935,204 1,563.412 507,180 
6,937,342 1,560,963 645.004 
2,056,779 512,941 209,194 
MILWAUKEE, WISC. 
4,742,876 1,215.416 574,216 
1,999,534 1,447,182 234,365 


18,682,556 3,138,557 1,251,192 
6,636,635 2,022,896 293,157 
MINNEAPOLIS, MINN. 
4,429,208 2,520,998 687,519 
11,631,371 2,544,814 764,346 
4,821,389 1,920,123 231,496 
MODESTO, CALIF. 
5,092,094 902,054 527,054 


340,666 
72,580 
252,231 


168,270 


110,421 


14,285 


272,331 
29,239 
199,297 


131,003 
112,953 


109.259 
38,965 
142,894 
6,911 


191,468 
8,786 
311,222 
26,180 
148.507 
117,274 
78,474 


291,669 
141,478 
286,215 


147.805 
18,421 
114,308 


257,017 
86,198 
175,119 
57,269 


118,526 
18,475 
194,227 
24,637 


175,006 
176,801 
38,589 


Classi- 
fied 
2,322,641 

817,412 
2,962,875 


1,707,291 
1,689,073 
759,810 
990,180 


3,310,478 
974,349 


2,453,060 
1,320,904 


2,549,004 
114,571 


1,309,428 
754,509 
3,098,366 


1,587,494 
4,366,550 
4,367,912 


1,399,668 


5,924,957 
2,185,051 
4,202,462 
1,398,332 
1,623,420 


3,973,238 
5,620,177 
2,073,119 
2,828,605 

995,729 


2,588,003 

903,722 
2,026,838 
1,681,218 
1,950,347 


1,279,493 
456,903 
1,418,156 
509,535 


6,501,004 
2,530,209 
7,262,354 
3,020,406 
1,275,322 

263.615 
1,985,535 


3,751,332 
1,075,263 
3,702,141 


3,214,142 
1,624,231 
3,090,440 


8,381,409 
2,862.234 
2,870,645 

708,677 


1,699,937 

609,264 
5,241,480 
3,609,814 


4,749,365 
4,751,835 
2,685,807 


2,189,784 


Total 
Adver- 
tising 
8,559,867 
6,463,550 
16,327,613 


7,191,056 
14,434,239 
6,378,231 
8,985,682 


13,968,851 
4,942,716 


15,686,084 
7,137,736 


13,832,569 
712,144 


7,364,788 
6,481,200 
19,084,439 


7,464,395 
9,219,431 
14,583,790 


7,467 A89 


24,165,290 
9,484,817 
16,280,710 
7,035,999 
10,075,254 


17,462,488 
19,153,418 
9,056,561 
11,980,924 
3,813,538 


13,862,665 
4,944,240 
10,942,237 


8,667,583 
12,752,155 


6,749,738 
3,036,485 
8.703.666 
3,318,278 


16,894,545 

9,574.058 
23,471,090 
11,227,365 
14,401,162 
10,260.758 

7,589,784 


16,574,886 
7,737,227 
17,548,643 


18,087,950 
8,124,942 
11,736,875 


25,068,199 
9,956.575 
12,242,333 
3,546,141 


8,363,801 
4,311,595 
28,516,789 
12,590,477 


12,565,560 
19,872,801 
9,697,492 


9,018,163 








pS EES 8) 
Banner. .... (e) 
Tennessean.......... (m) 
Tennessean.......... (8) 
Star-Ledger. -(d) 
pStar-Ledger......... (8) 
Se hase dddavnveds (e) 
WO sescscnccvadncs (8) 
Journal-Courier... . . .(m) 
Register............. (e) 
Mi ttascsdeccaucs (8) 
Times-Picayune (m) 





Gazette... (e) 
Post-Enquirer . 

Tribune. aa 
Tas adceensead (Ss) 





World-Herald (See footn.) 
World-Herald. .......(S) 


Star News............ (e) 
Star News...........(S) 
Pasadena Independent(m) 
Pasadena Independent.(S) 





Auto- 

Retail General motive 
Display Display Display 
11,477,562 3,788,601 490,855 
393,183 1,211,238 35,133 
4432811 2,597,853 373,312 
12,778,424 4,158,694 523,996 
1,067,682 1,343,509 106.340 
835,593 1,700,087 107,439 
1,946,012 501,217 229,709 

MUNCIE, IND. 

5,063,310 993,578 611,514 
4,922,069 990.457 552,344 
1,638,075 491,255 91,814 

NASHVILLE, TENN. 

8,610.448 1,811,717 678,877 
8,602,732 1,810,125 679,376 
4,811,830 838,583 246,573 

NEWARK, N. J. 

5,201,953 824,381 379,313 
2,113,616 553,749 170,175 
12,926,501 3,382,363 897,023 
3,102,844 399,312 86.573 
NEW HAVEN, CONN. 
3,070,811 424.662 438,560 
9,796,357 2,407,439 930.601 
2,189,706 453,313 426,229 
NEW ORLEANS, LA. 
14,753,925 3,038,200 681,902 
6,622,191 1,163,369 190,651 
8,032,078 1,870,469 718,744 
4,474,118 1,934,932 601,914 

NEW YORK, N. Y. 
8,224,206 3,889,815 674,963 
9,362,878 4,627,197 209,732 
4,979,381 3,037,339 550,440 
6,057,189 2,998,446 180,056 
18,183,468 3,174,730 473,439 
10,574,585 1,946,888 93,968 
5,249,147 1,285,830 144,227 
2,543,173 709,638 21,307 
6,321,787 2,216,701 338,855 
2,254,497 1,745,241 = 247,986 
8,667,075 1317450 142350 
1,098,951 61,139 16,216 
6,187,494 2.320.759 512,862 
7,270,001 2,733,882 521,175 
3,590,394 1,330,469 406,425 
1,632,986 313,204 108,531 


NIAGARA FALLS, N. Y. 
9,206,687 929,552 609,871 
OAKLAND, CALIF. 


5,080,731 1,126,353 541,165 
9,280,376 2,638,211 620,443 
3,198,831 755,047 350,703 


OKLAHOMA CITY, OKLA. 


5,723,990 1,744,802 533.577 
3,210,827 767,907 222,270 
6,171,346 1,842,519 585,555 
OMAHA, NEB, 
6,924,213 2,167,131 627,674 
3,869,461 1,175,706 277,343 
PASADENA, CALIF. 
5,125,965 878,457 548,882 
2,381,266 94.056 186,978 
4,462,772 345,594 414.605 
1,452,350 39,802 172,890 


Finan- 
cial 


341,748 
17,675 
360,076 
225,799 
64,062 
38,548 
58,393 


118,164 
102,686 
108,173 


242.083 
242,596 
65,314 


82,508 
64,544 
242,824 
89,975 


314,028 
317,682 
163,481 


100,512 


107,129 
185,739 
12,221 


83,728 
52,226 
125,960 


90,927 
29,383 


260,938 
79,715 
161,967 
72,584 


Ctassi- 
fied 
4,656,193 

8,516 
865,514 
4.645.832 
37,118 
36,524 
186,814 


1,691,306 
1,692,844 
512,682 


2,822,811 
2,877,418 
1,012,282 


1,748,075 

713,067 
5,801,220 
1,059,452 


131,800 
2,140,046 
691,128 


4,271,302 


1,905,340 
2,232,617 
4,420,193 


4,429,283 
3,727 466 
1,395,762 
1,216,063 
29,311 
10,700 
307.903 
81,437 
2,489,208 
1,028,036 
1,231,046 
534,510 
253,588 
369,613 
2,814,035 
$54,500 


1,612,008 


1,792.491 
4,607 452 
1,506,006 


2,048,804 
830,872 
2,041,291 


2,588,379 
1,522,809 


2,380,544 

865.827 
4,175,959 
1,543,685 





Tota? 

Adver- 

tising 
20,912,738 
1,666,604 
8,716,835 
22,418,690 
2.685 434 
2,718,371 
3,048,572 


8,521,384 
8,310,241 
2,841,999 


14,198,780 
14,256,751 
6,976,988 


8,330,490 
3,620,471 
23,468,885 
4,761,567 


4,657,087 
15,644,328 
3,930479 


23,149,021 


9,956,343 
13,788,845 
11,785,111 


18,018,080 
18,071,656 
10,477,430 
10,495,862 
22,230,132 
12,650,130 
7.331336 
3,362,606 
11,587,229 
5,281,674 
11,531,459 
1,718,418 
9,504,925 
11,205,066 
8,589,168 
2,935,319 


12,754,086 


8,776,674 
17,600,405 
5,851,193 


10,141,775 
5,086,112 
10,773,352 


12,471,733 
6,875,303 


9.274.814 
3,627 487 
9,698,744 
3,310,756 





{ Includes American Weekly and This Week Linage. 
* Includes American Weekly and Comic Weekly Linage. 


p Includes Parade Linage. 
# First issue April 3, 1949. 
§ Includes This Week Linage. 


Note: Glens Falls Post-Star (Morning and Times Evening) sold in combination only. Linage 
of one Edition Post-Star (Morning) only is given. 
Note: Harrisburg Evening News carried the same amount of advertising as the Morning Patriot. 


Linage of both editions is given. 


# Patriot News Sunday first edition Sept. 18, 1949. 
Note: Johnstown Tribune Evening sold in combination with the Democrat Morning. Linage 
of one edition (Tribune Evening) only is shown. 





+ Includes American Weekly Linage. 
Auto- 
+ = Advertising Retail General motive 
4,990,138 103,330 1,435 
enon ccccccccce 2,924,011 33,377 9,282 


Finan- 
cial 
505 


Classi- Total 
fied Advertising 
46 5.005.544 
ee 2,966,670 


Note: Omahe Werld-Berkd Mersiog and Tvening oxtd to combination ealy. Linage of one 


edition (Evening) only is given. 


”7 

























































































PAWTUCKET, R. I. 


Auto- 

Retail General motive 

Newspaper Display Display Display 

Timmes.........0002+.(0) 8,516,662 1,254,235 $62,304 
PEORIA, ILL. 


Journal... .(See footnote) 7,131,050 2,052,776 692,827 
Journal-Star.......... (S) 3,884,331 443.875 239,007 
PHILADELPHIA, PA. 
3.640.986 947,682 
1,977,221 188.331 
3,352,411 674,654 
2.302.329 285,787 
1,150,251 288,288 
PITTSBURGH, PA: 
2.115.472 609,946 
408.428 58,671 
3,171,928 545,007 
1,690,008 225,780 
1,983,814 472264 





1.042.818 164,514 
PROVIDENCE, R. 1. 
2.868.274 856.019 





7,788,692 1,744.140 702,056 
2,021,742 286.848 70,441 


9,496,426 2,773,363 854,020 


8.794.696 2,046,140 960.330 
i 3,800,721 1.324.126 540.424 
‘Times-Union......... (e) 13,211,156 2.260.704 1,228,945 





9,028,309 1,729.642 780.519 
5,592,631 1,498.670 566.560 
3,541,826 293,362 212,811 

SACRAMENTO, CALIF. 
3,891,400 507,305 322,707 
1,464,965 117.685 128.026 
9,422,284 2,832.332 891,430 

ST. LOUIS, MO. 
5.512.862 1,706,932 635.155 
3,760.742 1,272,518 219.740 
9,814,003 2.967678 844,847 
5,601.296 1,749,319 372,584 
8,048,983 1,852,283 664,879 
ST. PAUL, MINN. 
5.043.047 2.465.953 563,116 
6,026,867 1,575.804 300,505 
8,987,610 2,452,960 659,510 
SALT LAKE CITY, UTAH 

7,264,316 1,758,997 571,991 
2,829,263 1.244.588 219.939 
5,013,236 1,323.848 482.562 
1.871.477 459,797 115.488 
6,232,602 1,774.082 572.090 

SAN ANTONIO, TEXAS 
4,700,569 1,168,121 433,815 
4,842,056 676.170 153,987 
8.505.511 2071396 605,972 
7,892,172 1,658.183 590,973 
3,758,459 1,337,609 212,313 

SAN DIEGO, CAL. 

4,646,286 2.249.478 507,256 
3.624.293 763.559 399.646 
8,148,759 2.479.557 833,978 
4,587,608 838,902 465.578 

SAN FRANCISCO, CALIF. 
5.616.705 1,817,944 475,503 
2.772445 1.585.491 285.867 
5,786,256 1,754,256 518,704 
3,251,962 1.812.204 332.529 
6,077,664 2,202,112 597,393 
5,118,284 1,905,991 539,521 




















Finan- 
cial 
Display 


273,310 


186.359 
24,765 


337,732 
10,865 
453.047 
17,705 
66,598 


127.400 
8,181 
85,128 
11,137 
75,706 
3.880 


111.449 
19,597 
88.134 
14,814 


338,237 
221,079 
180,441 


233,142 


110,703 
3,245 


346,724 
216,162 
171,478 


130,903 
66,489 
129,744 


139,865 
157.573 
249,455 


95.383 
31,250 
64,628 


85.360 
7.051 
101,475 


183,399 
17,532 
186.079 
28,554 
124,343 


104,846 
81,110 
116,094 


141,649 
26.993 
192,672 
44,808 
134,750 


318,751 
39.137 
89.539 

206.629 
31,251 


141,208 

35,505 
170,688 
125,769 


189.283 
10.824 
144,220 
3.083 
111,010 
121,052 


Classi- 
fied 
1,054,496 


3,686,552 
722,316 


3,607,807 
875,218 
4,914,078 
3,408,966 
69,887 


1,462,092 

391,739 
3.623.425 
2,122,685 
1,502.065 
1,149,411 


4.403.635 
1,718,459 
2.695.519 
1,022,143 


3, 
3,111,511 
722,751 


1,298,001 


1,927,504 
283,640 


3.520.377 
3,565.509 
877,041 


1,034,097 
391.495 
1,042,899 


3,327,133 
1,672,690 
267,180 


2.668.640 
2,087,559 
588,685 


1,588,991 
430.693 
5,147,133 


1,697,980 

900.289 
4,532,055 
3.024.615 
1,174,109 


3,078,810 
1,143,772 
3,074,128 


2,044,355 
982.437 
1,823,697 
581.663 
2,945,123 


4,529,327 
1,376,682 
4.507.121 
3,271,193 

879,960 


3,699,960 

815.557 
3,685,852 
1,559,408 


2.204.290 
1.032.159 
5,101,719 
2,091,175 


1,563,230 


Total 

Adver- 

tising 
12,020,636 


13,776,132 
5,314,896 


23,383,850 
5,439,477 
21,233,131 
13,238,151 
5,116,707 


9,493,461 
2,152,917 
18,113,619 
7,670,433 
12,132.693 
6,531,902 


12,420,881 
2,666,419 


17,028,400 
12,865.402 
7,532,350 


7,658,267 
3,565,321 
8,194,567 


15.551,401 
7,588,194 
17,249,012 


14,420,526 
9,817,238 
4,703,996 


6.485.348 
2,151,641 
18,424,436 


9,772,621 
6,174.937 
18,373,765 
10,778,666 
11,885,689 


11,265,194 
9,128,196 
15,328,207 


12,727,659 
5,309,374 
9,008,209 
3,091.209 

11,665,448 


11,797,736 
7,090,979 
16.346.831 
13,634,926 
6,220,942 


11,611,469 
5,658,244 
15,320,591 
7,614,255 


10,682.484 
5,687,179 
13.311.450 
7,491,496 
9.068.726 
9,347,251 

















Retail 

Newspaper Display 
Gasette............. (m) 7,817,282 
Union-Star........... (e) 7,173,454 


5,309,232 
2,664,574 
8,966,173 


4,344,928 
2,640,791 
9,174,765 
3,209,973 


Tribune-Journal (See 
footnote)............. 6,263,280 
Journal......... .... (8) 2,390,414 
OE: (e) 9,641,359 
Tribune..............(8) 3,901,281 


Spokesman-Review...(m) 3,443,350 
§Spokesman-Review...(S) 3,435,928 
Chronicle............. (e) 6,558,446 


Herald-Journal. ...... (e) 11,846,164 
i 3,443,180 
3,317,833 
2,110,708 


7,569,816 
2,311,028 


4,442,697 
12,199.883 
4,777,391 


TORONTO, ONT., CANADA 


4,369,418 
8.567.127 
10,327,381 
24,642 


***Evening Times....(e) 9,334,814 
Times Advertiser... .. (S) 1,409,971 


Trentonian.......... (m) 2,977,913 
Record.....(See footnote) 7,796,637 
9,576,536 
7,528,591 
4,353,063 


Hudson Dispatch....(m) 4,328,525 


Observer-Dispatch....(e) 6,306,267 
Observer-Dispatch....(S)  1,924.312 
Be ciasvesicwseer (m) 8,192,973 


10,810,064 
2,734,250 
8,228,620 
9,782,695 
4,245,075 

18,324,788 
5,333,263 


SCHENECTADY, N. Y. 


General 
Display Display 


1,469,367 562,108 
SCRANTON, PA. 
724,562 295,538 
378,614 —-:123,387 
2,018,204 557,679 
SEATTLE, WASH. 


1,589,596 502,243 
1,591,009 320,704 


2,743,773 628,682. 


828,087 225,755 
SIOUX CITY, IOWA 


1,189,406 817,249 
280,395 148,341 
SOUTH BEND, IND. 
1,403,893 704,451 
369,827 241,531 
SPOKANE, WASH. 
1,545,063 512,757 
1,260,980 297,881 
1,722,624 668,387 
SYRACUSE, N. Y. 
2,441,006 684,204 
1.797.446 217,093 
1,309.190 384,490 
356,888 111,011 
TACOMA, WASH. 
2,136,476 708,563 
441,461 345,953 
TOLEDO, OHIO 
1,094,481 637.563 
2,675,678 988.285 
1,095,478 259,715 


3.176.208 668,655 
3,290,258 680.669 
4,203,304 701,444 
1,201,878 48,775 
TRENTON, N. J. 
1,776459 612,368 
122,148 =—-194,159 
258,755 220,969 
TROY, N. Y. 
1,490,141 586,520 
TULSA, OKLA. 
1,630,606 759,006 
1,630,702 710,403 
685,373 208,300 
UNION CITY, N. J. 
954,489 370,966 
UTICA, N. Y. 
1,472,740 =—-587,568 
245,160 149,209 
360,219 = 471,715 
WASHINGTON, D. C. 
2,049,533 855,774 
1,469.699 148,119 
806.400 483,876 
2,498,257 712,537 
254,255 205.108 
2,553,067 1,009,097 
1,673,277 340,833 


52,943 
52,050 


114,394 
38,103 


43,157 
102,441 
116,176 


150,926 
22,735 
103,069 
44,800 


133,039 
22,082 


161,264 
157,789 
134,403 


415,522 
256,152 
236,842 

5,207 


150,655 
63,310 
79,497 


180,729 


136.400 
140,864 
$6,801 


146,526 


156.807 
19.078 
161,771 


218.013 

62,378 
105,900 
204,264 

75.856 
330,239 
103,434 


Classi- 
fied 
2,046.145 
1,832,931 


715,705 
170,263 
905,829 


4,009,646 
1,048,378 
4,803,951 
1,456,029 


1,451,354 
514,563 


2,812,723 
565,886 


2,454,325 
1,368,337 
2,356.959 


3,214,613 
1,143,903 
2,388,532 

677,745 


2,824,422 
1,063,000 


1,396,213 
3,546,946 
1,117,656 


3,938.434 
6,695,438 
8,197,795 


1,502,917 
1,991,401 


2,676,865 
2,667,564 
1,028,890 


1,617,689 


1,933,566 
346,995 
1,977,771 


2,588,082 

701,132 
1,352,274 
2,963,262 

652.615 
5,037,621 
1,940,205 


Total 

Adver- 

tising 
12,883,959 
11,296,981 


7,197,913 
3,386,392 
12,655,579 


10,615,430 
5,616,870 
17,519,484 
5.732.366 


9,533,030 
3,386,950 


14,783,571 
5,117,326 


8,025,114 
6,467,686 
11,550,815 


19,274,989 
6,949,700 
8,679,420 
3,714,384 


13,386,688 
4,184,801 


7,760,849 
19,623,041 
7,384,608 


12,767,098 
19,777,364 
23,950,060 

1,275,720 


13,733,150 
2,210,030 
5,084,885 


12,138,137 


14,782,755 
12,686,916 
6,363,463 


7,612,450 


10,549,441 
2,684,954 
11,246,348 


16,560,733 
5,115,674 
11,044,783 
16,307,009 
6,042,406 
27,405,133 
9,391,752 





Note: Journal Evening and Star Morning sold in combination. Linage of one edition, Journal 


Evening, only is given. 
§ Includes This Week Linage. 


Note: Reading Eagle Evening and Times Morning sold in combination Linage of one edition 


(Eagle Evening) only is given. 
{ Includes American Weekly 


Linage. 
* Includes American Weekly and Comic Weekly Linage. 


p Includes Parade Linage. 


# First issue March 27, 1949. Discontinued Nov. 29, 


** Published daily except Monday. 
Note: Sioux City Journal-Tribune sold in combination. Linage of one edition (Evening, omy 


given. 


* Includes American Weekly and Comic Weekly Linage. 
***Published daily except Saturday. 


§ Includes This Week Linage. 


1949. 


Note: Troy Record Morning and Times-Record Evening, sold in combination only. Linage of 


one edition (Morning) only is given. 


EDITOR & PUBLISHER for March 18, 1950 


























































WATERBURY, CONN. 
= Auto Auto- = Finan- Total 
wr Retail General motive cial Classi- Retail General motive ola! Classi- = Addver~ 
"9 Newspaper Display Display Display Display fied Display Display Display Display fied tising 
959 Republican.......... (m) 5,714,026 1,571,735 358,367 —«-71,438—‘1,375,938 7,356,901 1,690,701 651,600 56,604 2,221,512 12,206.783 
981 Republican. , .(S) 2,482,157 219,192 180,121 164,973 375,459 3,019,724 679,835 243,263 += 51,330 1,085.49 5,073,056 

American.........444 (©) 7,913,494 1,713,045 535,747 287,804 1,475,193 4,148,413 820,250 © 422,000 «39,190 3,978,722 9.423.070 
913 WESTCHESTER COUNTY MACY GROUP, N. Y. 3,702,494 850,561 376,354 91,980 9,090,534 
392 Mamaroneck Times...(e) 1,770,008 1,222,961 423,839 116,172 459,055 2,154,204 677,499 120,356 63,400 1,418,528 4,436,777 
570 5,515,877 1,317,846 670,147 188,109 1,141,045 WORCESTER, MASS. 
2,913,884 577,273 296,086 += 71,155 «885,527 «4,744,568 
aie 6,208,174 1,347,780 567,019 295,815 1,058,945 6385301 1.938494 506,729 144,805 2,180,753 11,265,756 
810 “an “ie a ae em 7,180,937 1,983,801 754,848 168,914 2,385,120 12,501,346 
Ast () 2,108,333 1,103,648 495,195 83,700 467,851 YOUNGSTOWN, OHIO 
366 Port Chester Item... .(e) 4,599,082 1,308,242 604,156 239,055 1,075,441 
Tarrytown News......(e) 2,115,064 1,322,019 447,519 157,769 410,564 om 9,646,703 2,036,495 683,718 = 71,121 2,100,573“ 14,007,804 
Yonkers Herald 
039 Statesman......... (e) 4,489,672 1,390,628 556,782 248,633 1,378,539 8,161,801 GAM... 0.2 0s eee (S) 3,361,109 959,856 = 317,519 = «87,562 924,494 = 5,650,611 
950 White Plains Reporter 
Dispatch........... (@) 7,047,636 1,397,104 799,335 «247,919 1,423,540 11,044.200 p Includes Parade Linage. 
571 
326, 
. 1949 ADVERTISING LINAGE REPORTED BY 1,464 NEWSPAPERS 
186, 
315 
Total, National, Local, Classified and Legal Volume 
- in 1,029 Cities of United States, Hawaii and Canada 
20 
4 
—" . ARKANSAS—Continued 
88 Pub- Classi- Pub- Total Dieglay Classi- 
01 lished A National fied Legal City Paper lished Linage National fied Legal 
430,248 3,084,404 421,232 56,560 Stuttgart......... Leader & 
19 606,868 3,597,859 1,121,049 30,259 Arkansawyer.....(€) 2,851,184 466,676 2,076,816 244,188 63,504 
41 613,648 3,142,874 560,112 31,200 Texarkans....... .Gazette.......... (m) 5,611,172 1,027,600 3,457,230 1,104,608 21,644 
8 713,776 5,841,502 758,440 79,040 ...-(@) 5,503,786 1,028,286 3,365,208 1,088,458 21,784 
665,322 4,430,484 284,480 30,758 (8) 2,642,752 156,828 2,245,656 238,546 = 1,722 
8 1,567,286 4,573,282 1,346,100 — (meS) 13,757,660 2,212,714 9,068,004 2,431,702 45,150 
1,913,464 4,577,602 1,355,004 37,198 
“ 346,178 2,076,540 504,024 1,652 CALIFORNIA 
a 3,826,928 12,127,514 3,206,328 65,842 3,274,180 533,050 1, 662,046 118,986 
379,004 1,851,080 160,342 53,718 7,595,112 650,580 5,157,810 1,702,988 83,734 
2,300,480 231,252 1,667,506 334,124 67,508 
4 613,648 3,145,282 481,810... 8,887,132 1,689,786 8,110,088 1,972,960 190,708 
; 302,614 2,109,500 31,080 15,554 3,260,278 264,200 2,351,524 615,300 38,164 
685,468 5,137,356 706,174 + 65,128 1,391,246 = 1,199,380 167,216 4,502 
. Totel......... (mS) 4,660,524 782,516 42,756 
Gren foun fom Beh ©, 10th first issue, to Dec. 31, 1949) 
ARIZONA 747,152 4,350,356 2,604,188 87,556 
. 1,123,289 230,137 677,838 «152,873 62,301 395,458 1,420,506 471,423 63,770 
: 304,402 75,287 «265,727 «4,181 12,397 312,018 1,084,003 230,181 123,382 
3 1517731 308, " : 452,914 3,425,689 600,942 123,816 
3 a oe ee 674,450 2,813,405 1,005,101 206,044 
, ee NS ee ee ee ee 
amen 7 326,940 1,622,471 301,746 141,650 100088 2000 hos 700008 En706 
576,606 1,822,702 8,589,686 3,219,832 14,476 €20,686 2755438 876,006 176,010 
3,896,716 1,837,654 8,589,196 3,200,750 10,906 ; : ‘ 
—— oe ee ee Le Press.......0--(0) 4,437,020 629,636 2,755,438 876,096 175,910 
31,338,916 4,330,508 19,601,506 7,380,142 26,670 eat Gee) QS70000 L200,272 GSIOSTS LIRSTS 901000 
Escondido. ....... Times-Advocate....(e) 3,262,231 411,775 2,458,617 382,563 59,276 
Se Se ES eC... (Above figures include linage of both daily and weekly editions) 
(Legal included in classified) Eureka, Humboldt Times and 
3,281,540 468.519 2,550,041 263080... a eesrhpronear 
(Legal included in classified) ' 
6,616,400 760,404 4,430,372 1,244,208 172,326 
: 3,178,644 447,804 2,304,702 367,234 «58,814 
1,253,400 215,040 756,760 179,200 102,400 
— 7,824,936 892,200 4,655,308 2,162,552 114,786 
Batesville... 1,802,303 257,793 1,031,172 511,233 2,195 2,307,732 333,522 1,484,336 «351,806 138,068 
Blythewille. . 4,681,518 643,664 3,466,562 539,264 32,028 3,787,204 428,960 2,511,558 600,558 243,740 
DeQueen......... ae 42,059 ...... 3,761,263 428,666 2,502,704 600,608 226,655 
(Legal included in classified) 7,548,557 $57,626 5,014,352 1,206,184 470,395 
3,357,208 673,946 2,106,510 48,352 28,490 (4,928 lines readers adv. included in total of a 
3,422,664 763,448 «2,118,368 540,848... 3,664,402 378,378 2,510,306 708,800 66,738 
1,301,432 94,304 1,179,150 107,730 10,248 2,028,740 391,762 1,282,288 242,452 112,238 
8,171,304 1,531,698 5,404,028 1,196,930 38,738 9,904,721 1,012,818 6,240,447 2,465,177 196,279 
7,482,080 459,200 4,509,400 2,384,200 129,280 
4,288,578 549,570 3,058,636 640,878 39,494 6,186,488 506,114 3,919,552 1,516,788 244.034 
Patiecussed 1,418,102 265,524 1,073,884 61,202 17,402 4,443,222 469,115 2,707,848 1,133,513 132,744 
5,331,340 831,852 3,346,336 1,131,368 21,784 3,522,610 288,358 2,425,556 578,256 230,440 
5,260,304 913,248 3,175,522 1,120,672 50,862 
1,548,932 108,598 1,222,438 214,028 2,968 3,192,546 378,980 1,805,342 628,902 379,232 
12,140,576 1,853,698 7,744,206 2,466,968 75,614 §,711,132 702,068 3,641,190 1,228,920 138,054 
1,584,744 266,112 1,229,502 84,000 5,040 5,002,970 671,265 3,254,237 872,088 205,380 
rea Oe ere 3,908,014 404,852 2,476,124 876,190 50,848 
1,580,126 981,224 1,180,858 177044 |... 7,983,900 633,052 5,254,942 1,006,074 189,322 
* (Legal incladed in clasmfied) 6,152,700 482,986 3,405,000 2,088,268 175,546 
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CALIFORNIA—Continued 


Chy Paper themed pF National Local fied Legal 
8,709,547 883,905 4,374,300 3,328,570 212,772 
5,763,758 461,272 4,327,316 868,700 106,470 
2,139,221 244,347 1,428,821 404,376 61,677 
3,662,212 412,398 2,757,210 492,604 165,396 
3,454,402 377,006 2,316,356 698,124 62,916 
7,346,010 604,632 4,720,296 1,673,476 130,900 
3,796,282 414,806 2,577,820 667,198 136,458 
3,086,944 377,818 1,975,484 656,180 77,462 
9,975,350 643,860 7,328,398 1,836,058 167,034 
2,615,144 312,207 1,871,737 431,200... 
(Legal included in classified) 
5,086,298 691,796 3,124,912 1,085,644 183,946 
3,095,764 388,696 2,285,234 315,882 105,952 
4,573,170 342,678 3,126,816 1,042,232 61,684 
5,872,216 441,126 3,997,952 1,130,388 302,750 
8,277,983 927,234 4,571,539 2,602,187 177,023 
9,183,930 1,081,724 6,000,848 1,802,584 244,524 
8,889,314 836,276 6,237,798 1,575,644 239,596 
11,506,726 1,262,926 7,552,426 2,673,244 18,130 
12,054,490 1,261,778 7,321,958 2,669,842 800,912 
3,016,454 181,916 2,238,868 593,740 1,932 
Total........ (meS) 26,577,670 2,706,620 17,113,250 5,936,826 820,974 
San Francisco.....Wall St.Journal..(m) 1,426,079 1,251,910 174,169)... eee 
San Jose......... Mercury-Herald...(m) 9,610,356 2,088,884 4,511,010 2,969,750 40,712 
I: (e) 10,830,764 1,996,148 5,805,674 2,956,898 72,044 
Herald-News...... (S) 4,744,404 359,254 3,499,058 881,636 3,556 
Total........ (meS) 25,185,524 4,444,286 13,816,642 6,808,284 116,312 
San Luis Obispo... Telegram-Tribune...(e) 5,080,439 688,583 3,204,978 963,025 223,853 
San Mateo........ Times & News 
. 6,967,184 639,422 4,946,648 1,231,020 150,004 
5,008,486 551,040 3,217,088 1,198,106 42,252 
5,566,568 539,931 3,470,166 1,243,508 312,830 
7,921,788 1,047,130 4,398,065 2,107,224 252,882 
2,685,942 124,936 1,996,715 494,816 45,444 
10,607,730 1,172,066 6,394,780 2,602,040 298,326 
4,798,766 467,432 2,864,022 1,223,640 243,572 
1,275,484 71,792 868,182 307,016 27,504 
6,074,250 539,224 3,732,204 1,531,656 271,166 
3,096,618 457,282 2,185,890 391,748 61,698 
8,647,142 949,102 5,861,310 1,726,308 110,362 
2,174,830 325,388 1,535,268 325,388 40,922 
6,794,438 770,304 3,762,406 2,042,628 219,100 
6,441,008 770,204 3,668,602 1,982,638 19,474 
2,400,958 117,320 1,782,228 466,228 35,182 
15,636,404 1,657,918 9,213,236 4,491,494 273,756 
6,155,046 230,338 5,015,208 773,560 135,940 
14,763,952 1,849,358 9,909,502 2,825,284 179,718 
2,836,845 774,960 1,437,505 475,340 149,040 
4,684,596 354,172 3,156,776 1,019,788 153,860 
3,282,748 370,720 2,114,210 732,900 64,458 
10,658,228 846,860 6,974,128 2,570,582 266,658 
7,830,088 846,860 6,974,128 9,100 ...... 
18,488,316 1,693,720 13,948,256 2,579,682 266,658 
7,519,380 708,736 5,560,268 1,169,666 80,710 
5,060,504 514,238 3,646,328 773,108 126,921 
4,688,964 579,502 3,145,856 873,796 89,810 
6,636,490 518,420 4,419,828 1,531,810 166,432 
2,708,718 285,754 2,184,231 140,251 98,482 
3,813,012 470,456 2,438,800 714,140 189,616 
COLORADO 
2,387,210 352,156 1,710,128 290,430 34,506 
4,592,826 423,920 3,773,868 331,058 63,980 
2,543,573 347,401 1,760,664 386,820 48,688 
5,418,355 528,717 3,966,620 832,692 90,326 
1,995,956 386,371 1,389,780 181,599 38,206 
4,052,636 526,974 2,772,084 620,914 132,664 
1,405,390 130,872 1,035,370 232,078 7,070 
5,458,026 657,846 3,807,454 852,992 139,734 
(Readers included in legal) 
5,878,782 587,440 4,219,054 1,036,854 35,434 
2,757,440 376,082 1,936,200 395,654 49,504 
3,071,278 382,682 2,375,240 282,618 30,738 
2,849,308 282,534 2,254,266 295,722 16,786 
6,140,269 1,287,482 3,522,043 1,158,954 118,272 
6,020,313 1,287,482 3,522,043 1,146,092 15,201 
1,810,960 228,880 1,142,315 424,385 2,360 
9,162,017 1,516,362 4,664,358 2,729,431 135,833 
(Totals include following readers: (m), 53,518; (e), 49,495; 
(8), 13,020; total, 116,033) 
3,890,936 497,602 2,615,998 731,500 45,836 
2,562,420 361,228 2,048,060 «92,834 60,298 
2,406,016 232,344 1,994,766 79,478 + 99,428 
2,128,000 70,000 2,002,000 28,000 28,000 





CONNECTICUT 
T Classi- 

Clty Paper lobe unto eattons Leet fied Legal 
Ansonia..........  ecesasannt EEL (e) 4,242,126 © 498,631 3,141,600 528,934 72,96) 
Bridgeport....... PEs ac cncvases (S) 3,171,203 214,809 2,847,789 108,605 ...... 

(Legal included in classified) 
Post-Telegram....(me) 14,775,806 2,444,404 9,981,171 2,272,151 127,090 
Sunday edition....(S) 2,741,127 193,567 2,042,733 501,684 = 3,143 
WER: ccwenes (meS) 17,516,933 2,637,971 12,023,004 2,724,835 130,233 
epee REET ee eree (e) 5,440,260 590,884 4,371,374 428,120 49,889 
7,198,604 766,668 5,152,378 1,279,558 ...... 

(Legal included in classified) 
3,924,466 . 675,304 2,825,438 329,196 94,514 
7,034,790 684,202 5,534,991 732,081 834% 
9,334,178 1,155,281 7,045,360 1,062,416 71,121 
7,594,769 1,170,718 5,263,622 1,062,635 97,704 
6,635,504 739,186 4,622,100 1,168,412 106,806 
9,289,728 1,230,404 6,386,058 1,573,110 100,156 
6,120,044 589,190 5,043,934 486,920 ...... 

(Legal included in classified) 

ee 
DELAWARE 


Wilmington....... News and Journal- 


Every Evening..(me) 14,382,554 2,435,828 9,323,000 2,623,636 ..... 
in classified. Morning and evening sold in 
Linage of evening edition only is given.) 


(Legal included 
combination. 
Star..............(8) 1,124,600 
FLORIDA 
Bradenton........ (eee (eS) 4,534,334 
Clearwater........ ere (eS) 5,420,996 









4,471,895 
4,469,972 
3,600,156 
1,802,038 
5,402,194 
4,052,650 
1,672,986 
2,943,724 
1,088,654 
4,032,378 
6,957,384 
oe 4,793,488 
base peed (meS) 11,750,872 








St. Augustine. .... 2,536,086 
916,790 

3,452,876 

St. Petersburg. ... «++-(@) 8,228,073 
WO. vecscacces (m) 14,290,556 


Sunday edition....(S) 5,345,550 
--(mS) 19,636,106 














575,876 5,691,623 
1,165,087 8,854,181 
330,064 4,073,755 
1,495,151 12,927,936 


103,200 890,350 131,050 ..... 
(Legal included in classified) 
312,900 3,283,952 845,068 92414 
321,370 4,282,936 696,052 120,638 
650,580 2,311,463 991,362 749 
650,108 2,856,592 991,824 207,736 
118,650 998,361 289,095 “7 
1,419,338 6,166,416 2,272,281 208,632 
228,130 1,157,422 600,992 83,063 
44,604 353,900 203,476 910 
272,734 1,511,412 804,468 83,972 
654,983 6,576,885 1,881,715 183,400 
425,824 3,441,312 955,192 87,108 
315,820 2,247,076 609,289 63,613 
83,126 1,103,387 148,086 = 1,498 
398,946 3,250,463 757,375 - 65,111 
583,116 2,731,254 1,058,288 97,314 
450,226 2,439,976 630,126 79,828 
125,216 1,403,360 269,696 3,766 
575,442 3,843,336 899,822 83,504 
434,910 2,862,958 560,588 100,424 
250,628 1,269,660 113,414 39,284 
443,338 1,825,530 573,860 100,996 
76,762 794,150 216,748 904 
520,100 2,619,680 790,608 101,990 
1,287,748 3,812,998 1,795,234* 61,404 
1,217,146 2,098,670 1,449,854° 27,818 
2,504,894 5,911,678 3,245,088 89,222 
(* Includes 871,640 lines classified display (me), and 704,242 
lines (e).) 

221,788 1,555,050 645,120 114,128 
71,764 ©706,300 + ©—:138,474 252 
293,552 2,261,350 783,594 114,380 


1,820,560 140,014 
4,126,325 144,963 

938,903 2,828 
5,065,228 147,791 


1,884,691 243,463 1,393,416 195,734 52,090 
ee ‘ 4,764,992 451,080 3,288,902 869,904 155,106 
rer lemocrat 4,206,390 523,704 2,912,210 665,238 105,238 
1,754,939 69,969 1,517,488 151,914 = 15,568 
Total... ° 5,961,329 593,673 4,429,698 817,152 120,806 
oo ere Tnbune... ..-(m) 11,632,026 2,126,124 6,549,130 2,912,028 44,744 
Sunday edition....(S) 5,095,580 567,630 3,696,742 824,964 6,244 
seeeeees(mS) 16,727,606 2,693,754 10,245,872 3,736,992 50,988 
ee (e) 3,104,710 251,020 2,510,970 299,880 42,840 
GEORGIA 
ee ere (e) 4,030,516 832,888 2,432,234 710,388 55,006 
Sunday edition....(S) 1,884,698 109,060 1,145,060 130,522 56 
hone (eS) 5,415,214 941,948 + 3,577,204 840,910 55,062 
Americus......... Times-Recorder..... (e) 2,533,230 279,858 2,194,892 32,160 26,320 
Athens........... Banner-Herald... .(eS) 4,048,632 572,460 2,596,370 879,802 ...... 
(Legal included in local) 
6,182,638 1,277,878 3,741,626 990,724 172,410 
6,299,230 1,252,006 3,889,228 993,104 164,802 
Sunday 2,636,382 269,200 2,028,418 319,144 19,530 
. DOR ciicccd “(ae8) “15,118,250 2,799,174 9,659,272 2,302,972 356,832 
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GEORGIA—Continued 


National Loca 




















15,957,858 2,944,564 


1,964,030 248,148 
5,313,336 1,038,940 
5,320,784 949,046 
2,372,272 309,106 
13,006,392 2,297,002 


376,760 1,948,800 65,420 
1,206,842 259,042 
43,260 555,352 63,238 
348,082 1,762,194 322,280 
1,006,203 2,150,015 315,686 
(Legal included in classified) 
243,142 2,875,572 428,666 
1,375,248 4,443,922 953,604 
1,375,248 4,535,818 953,604 
194,068 1,870,064 256,104 


10,849,804 2,163,490 


(Legal included in local) 


2,134,470 302,417 
474,499 9,063 
2,608,969 311,480 
609,000 
97,538 
706,538 
1,553,300 
9,788,772 1,495,970 
3,811,976 313,054 
19,354,776 3,362,324 


1,380,623 435,120 
379,756 85,680 
1,760.379 520,800 
3,355,436 399,420 
1,783,978 216,832 
5,139,414 616,252 
3,017,336 1,183,392 
5,889,758 2,403,044 
3,030,314 468,608 
11,935,408 4,055,044 


(Legal included in local) 


1,644,328 286,935 


1,146,324 = .211,169 


(Legal included in classified) 


3,808,003 639,212 


2,608,435 617,305 


7,202,345 952,231 
9,074,398 1,525,073 


IDAHO 

1,890,840 380,200 
7,673,694 1,040,522 
2,044,014 286,006 
9,717,708 1,326,528 
3,674,496 348,208 
3,443,602 518,840 
6,022,296 652,442 
4,847,046 665,428 
1,543,396 83,392 
6,390,442 748,820 


3,533,898 424,942 
4,505,886 488,936 
4,959,150 645,800 


6,548,500 939,260 
ILLINOIS 

10,000,102 744,366 
8,718,760 1,042,846 
3,342,892 84,004 
12,071,662 1,126,940 
4,328,861 378,922 
4,132,870 414,120 
2,798,950 2,105,922 
6,847,246 1,033,564 
1,608,922 118,274 
8,456,168 1,146,838 
3,309,446 564,578 
4,005,064 478,996 


7,183,536 857,780 
4,397,932 732,704 


6,029,954 485,128 
8,807,414 921,102 
2,736,398 173,502 
11,543,812 1,094,604 
4,561,165 217,320 


5,402,306 
(* Total for 3 editions) 


2,818,249 341,985 
1,625,582 149,035 


4,585,710 1,192,618 
5,656,266 1,804,012 


1,212,568 237,452 
5,373,858 1,182,272 
1,491,434 261,590 
6,865,292 1,443,862 
2,609,922 632,464 
2,314,298 610,554 
4,383,274 919,940 
3,662,638 398,090 
1,361,584 75,544 
5,024,222 473,634 


2,327,042 709,818 
2,930,648 1,010,968 


93, 
(Total includes 34,230 lines (mj, 15,932 lines (8), 50,162 
lines (mS) readers advertising) 


71,232 
75,334 


3,489,710 704,956 114,002 


4,620,462 909,412 


7,499,464 1,660,976 
6,051,864 1,564,164 
2,924,208 327,866 
8,976,072 1,892,030 
3,205,307 702,359 
3,042,858 590,632 
297,164 5 
4,634,728 1,178,054 
1,274,672 220,976 
5,909,400 1,399,930 
2,423,750 275,912 
2,807,392 642,516 


821,660 
3,033,366 621,488 


4,789,372 714,434 
6,430,368 1,374,786 
2,200,008 272,398 
8,720,376 1,647,184 
4,073,808 213,914 


(4,592 lines readers advertising included in total) 


79,366 


figures include 25,937 lines paid locals and paid 
reading notices) 
1,402,464 382,102 129,004 


1,992,186 78,778 


3,968,841 2,608,308 


1,695,806 251,578 


180,655 883,960° 295,918 
(* Includes 9,258 lines of business opportuni 


1,236,102 = 181,832 


8,183,742 936,292 6,067,880 1,066,170 


3,073,952 177,142 
11,257,694 1,113,434 
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1,672,502 = 217,154 
8,740,382 1,283,324 


ties) 



















= edition....(8) 2,241,046 85,736 1,868,254 





Lega? 
4,518,486 455,336 3,132,598 34,88 
4,321,895 3,218,824 62,594 
2,296,409 192,737 2,005,478 19,276 
5,657,472 742,838 3,223,503 97,396 
2,220,604 107,473 1,320,917 4,905 
7,878,076 850,311 4,544,420 102,301 
1,778,965 256,062 1,372,056 34,004 
751,422 4,433,555 85,309 
(Legal included in classified) 
261,838 35,000 222523 4315 .....- 
457,669 52,625 41421 3523 ......- 
(Legal included in local) 
8,542,632 972,300 6,735,568 29,358 
3,326,806 427,252 2,678,816 61,740 
2,330,034 238,602 1,812,188 47.866 
4,848,144 599,042 3,651,242 4,578 
6,282,612 733,572 4,825,268 36,568 
1,697,509 526,400 1,118,600 52,599 ..... 
3,607,002 475,874 2,815,932 46,690 
2,274,856 201,287 1,509,036 21,125 
4,111,394 471,702 3,324,636 56,168 
5,299,126 717,122 «4,074,154 119,798 
11,504,934 1,615,320 8,280,604 82,740 
3,002,418 372,624 2,339,442 64,302 
2,360,372 356,720 1,825,306 48,496 
5,340,580 655,438 4,342,282 73,514 
6,276,990 686,994 4,673,424 76,152 
3,364,228 401,240 2,743,426 26,908 
1,575,000 570,165 965,010 3,425 
5,123,790 530,484 3,652,488 103,278 
2,553,852 371,966 2,022,510 37,254 
8,185,086 1,163,708 5,573,506 80,220 
2,892,526 328,044 2,071,146 36,106 
10,852,737 1,626,016 7,581,805 120,428 
2,100,000 350,000 1,540,000 36,400 
11,540,662 1,697,570 8,006,152 126,560 
8,391,796 1,696,500 4,950,246 101,276 
3,474,926 340,550 2,697,576 44 
23,407,384 3,734,710 15,653,974 228,270 
6,090,917 547,806 4,701,837 71,148 
(Readers included in local) 
4,825,826 511,112 3,682,056 96,558 
2,418,862 269,723 1,871,089 18,610 
10,176,166 908,950 7,259,462 156,562 
2,952,931 444,001 2,198,154 32,158 
2,034,970 236,390 1,360,282 123,733 
INDIANA 
9,880,475 1,018,629 7,525,009 82,798 
4,005,359 323,526 3,415,500 83,487 
2,639,598 95,389 2,111,676 1,304 
7,244,958 418,915 5,527,266 84,791 
447,073 85,736 319,200 28,504 13,633 
(These figures are only for Sept., Oct., Nov. and Dec. of 1949. 
Attica Newspapers Inc. was formed on Sept. Ist 1949.) 
4,494,126 470,652 3,415,748 538,062 60,064 
967,921 17,060 926,184 3,300 
3,542,511 228,389 2,663,437 2,630 
2,174,032 295,645 1,878,387) we ee eee 
2,429,185 252,949 1,957,390 62,329 
2,097,830 284,816 1,445,508 104,842 
4,698,400 498,400 3,780,000 56,000 
3,424,834 368,704 2,608,060 42,24 
8,023,741 972,625 5,730,734 101,150 
3,101,175 566,965 2,082,843 27,909 
2,680,258 221,578 2,214,156 40,726 
2,151,996 308,924 1,525,790 50,178 
2,494,856 199,904 2,064,426 47,782 
3,985,828 267,638 3,230,766 49,630 
2,181,526 281,040 1,618,666 37,100 
4,464,891 424,039 3,259,803 67,582 
1,931,720 302,288 += 1,317,176 21,280 
6,758,276 767,732 4,906,622 80,220 
11,191,418 862,358 8,480,654 87.528 
4,776,646 680,246 3,569,482 78,498 
3,674.288 291,377 2,804,181 61,408 
3,828,496 365,092 2,644,488 45,710 
6,224,050 558,936 4,661,398 57,974 
789,804 22,778 638,002 + 129,0% ...... 
10,052,546 924,028 7,305,886 108,684 
rset earn o> Sunday figures are included in morning) 
6,022,782 768,768 4,180,031 1,023,020 41,954 
6,020,619 767,928 4,191,085 999,747 61,850 
056... 
(meS) 14,284,449 1,622,432 10,248,371 2,300,832 103,813 





Pub- Total gy Ciassi- 

City Paper lished Linage National fied Legal 
Mount Vernon. ...Democrat.......... (e) 2,641,000 242,000 2,175,000 199,000 25,000 
14,762 4,429,964 768,586 60,172 
77,148 3,774,414 784,980 71,018 
..--Pilot-News........ (e) 3,382,743 264,082 2,605,232 460,348 53,081 

.-Palladium-Item..(meS) 7,593,040 856,562 4,480,602 2,204,132 72,548 
News-Sentinel. (e) 2,148,902 243,152 1,556,044 289,842 50,864 


Teegram...... (me) 3,700,816 215,376 2,989,266 437,900 58,184 
.. Tribune..........(e) 4,241,804 354,088 3,352,860 495,152 44,856 





Si vscxees -(e) 4,340,847 417,208 3,653,118 187,278 83,153 
Star... ----+-(m) 7,836,192 1,340,990 4,762,968 1,648,248 83,986 
hence oes AOE (e) 9,059,330 1,284,010 6,002,136 1,655,780 117,404 
Sunday edition....(S) 5,614,406 343,896 4,556,300 714,126 4 

TURE. sasewee (meS) 22,509,928 2,968,896 15,321,404 4,018,154 201,474 


(Sunday total includes 122,080 roto and 113,022 comic section 

linage. National 29,232 roto and 113,022 comic. Local 
includes 92,848 roto) 

(e) 2,363,536 2,112,306 48,916 179,242 48,916 

. . Vidette-Messenger...(e) 3,665,055 469,910 2,466,030 651,024 78,091 

-(e) 6,754,218 784,620 4,782,862 1,110,326 76,410 





Warsaw..........Times & Union... .(e) 2,087,170 308,000 1,230,000 290,570 258,600 
Washington... .Herald (e) 2,691,556 233,842 2,113,664 291,284 52,766 
1OWA 
cana (e) 3,448,044 449,796 2,461,661 470,525 66,062 
Atlantic... .. -News-Telezraph....(e) 3,051,258 409,512 2,219,308 358,199 64,239 
oe OE Newe-Reputlican...(e) 3,253,002 401,254 2,504,012 203,186 144,550 
Burlington... ....Hawk-Eye Gazette. .(e) 7,000,868 1,077,986 4,981,306 849,002 92,484 





pene ) 3,438,031 398,305 2,610,621 374,014 55,091 
1,993,236 334,922 1,255,366 293,398 109,550 
9,836,638 1,261,512 6,776,308 1,693,076 105,742 
3,136,000 185,430 2,550,618 396,732 3,220 
12,972,638 1,446,942 9,326,926 2,089,808 108,962 
2,844,114 314,482 2,168,362 284,466 76,804 
3,017,003 403,157 2,259,600 317,645 36,599 
6,651,866 718,535 4,973,438 850,028 99,359 
6,798,918 942,410 4,573,380 1,170,932 112,196 
2,898,846 326,953 2,082,966 435,473 53,454 
8,992,592 1,697,066 6,064,716 1,230,810 ...... 
13,356,322 2,007,446 9,312,744 2,036,132 ...... 
3,753,050 320,278 2,885,498 547,274... 
26,101,964 4,024,790 18,262,958 3,814,216 ...... 
(Legal included in local) 
Dubuque. ........ Telegraph Herald...(e) 6,490,498 1,081,850 4,578,966 698,292 131,396 
Sunday edition....(S) 1,970,738 145,516 = 1,453,242 371,980 ...... 
T 8,461,236 1,227,366 6,032,208 1,070,272 131,390 
2,044,658 298,018 1,471,456 247,646 27,538 
2,735,839 292,909 2,087,604 308,286 47,036 


8,274,236 745,188 6,617,299 823,284 88,465 
1,660,918 151,235 1,186,192 323,085 406 
5,915,714 620,732 4,422,334 809,144 63,504 
4,521,272 521,542 3,496,080 466,533 37,072 
6,586,584 714,826 4,790,212 983,822 90,790 
9,152,220 1,080,534 6,857,928 1,130,626 83,132 
2,624,222 245,770 2,123,268 167,222 87,962 
5,210,478 836,584 3,710,420 613,998 49,476 
1,715,752 220,437 1,210,767 237,271 «= 47,277 
3,779,076 351,442 2,913,554 456,932 57,148 
2,972,120 340,147 2,255,834 329,666 46.473 
4,272,618 432,978 3,479,588 266,420 93,632 
7,364,056 770,196 5,443,502 1,084,216 66,052 
2,630,595 299,883 1,949,079 309,285 72,348 
2,973,544 284,886 2,307,522 314,412 66,724 
3,123,683 519,635 1,990,410 570,315 44,723 
2,172,072 287,140 1,640,716 136,612 107,604 
2,920,778 283,234 2,167,340 432,124 38,080 
11,788,952 1,284,934 7,843,136 2,538,144 122,738 
3,709,614 385,567 2,866,219 400,306 57,522 
KANSAS 
2,874,663 273,904 2,297,165 237,378 66,216 
4,154,694 376,012 3,511,956 57,316 57,316 
4,067,897 586,702 3,084,235 328,554 68,406 
3,806,572 339,906 3,074,918 345,198 46,550 
1,830,492 45,682 1,638,588 51,338 82,516 
(Reader lines 12,368 included in total) 
4,489,296 497,644 3,493,700 457,828 40,124 
1,437,436 155,974 1,135,750 106,736 38,976 
4,275,922 507,524 3,066,665 652,464 49,269 
3,114,158 374,980 2,561,929 77,590 99,659 
3,891,160 483,749 3,131,248 191,107 66,682 
3,275,029 315,441 2,567,956 332,439 59,193 
5,420,856 503,510 4,531,500 286,888 98,868 
3,760,111 569,282 2,921,051 177,320 92,458 
6,038,676 951,244 4,063,570 939,624 84,238 
2,154,726 256,116 1,607,844 287,812 2,054 
8,193,402 1,207,360 5,671,414 1,227,436 87,192 









Freeman-Journal.. .(e) 


Reflector-Chronidle. .(e) 
- Traveler 











3,892,816 
4,326,024 
2,254,287 


6,581,211 
5,296,788 
4,730,778 
3,125,785 
3,895,822 
3,032,670 
2,704,328 
2,198,865 
3,803,912 
4,190,760 
4,994,038 
5,016,452 
10,010,490 
2,737,038 
851,172 


3,228,568 . 350,314 
756,532 2,878,456 
116,501 1,638,714 
873,033 4,517,170 
543,396 4,011,700 
680,877 3,643,635 
428,582 2,427,516 
371,350 2,961,658 
384,034 2,453,276 
345,749 2,191,603 
192,783 1,814,131 
382,032 2,963,044 
534,884 3,081,988 
621,572 3,761,142 
621,250 3,770,200 
1,242,822 7,531,342 
345,674 1,828,472 
147,098 635,250 


Classi- 
fied 
150,458 
414,610 
289,632 
410,865 
665.364 

1,076,229 
667,996 
270,128 
232,792 
489,874 
132,864 
120,678 
120,981 
386,582 
514,472 
571,760 
571,760 

1,143,520 
528,608 

10,940 


Legal 
38,038 
71,808 
15,600 
86,933 
5,404 
92,337 
73,006 
136,138 
36,805 
72,940 
62,496 
46,298 
70,970 
72,254 
50,416 
30,564 
53,242 
92,806 
39,284 
30,506 


(These figures are for Aug. 1, 1949 through Dec. 31, 1949 only) 





Salina Journal... ........ (e) 7,060,046 708,078 5,911,006 440,062 
(Legal included in classified) 

Topeka. ... Capital. . ..(m) 7,458,269 1,089,648 4,380,796 1,793,274 

State Journal......(e) 7,616,672 1,180,802 4,469,241 1,894,571 

Capital... . ..(8) 3,395,336 374,542 2,426,744 584,498 

Total... (meS) 18,470,277 2,644,992 11,276,811 4,272,443 

Wellington....... News... (e) 2,114,473 178,524 = 1,857,347 49,084 

Winfield........ Courier .(e) 3,724,358 385,840 2,923,965 32),574 

KENTUCKY 

Ashland........ Independent . . (eS) 7,276,493 647,101 5,568,521 979,356 

Bowling Green. ... Park City News... .(e) 4,333,378 523,236 3,645,810 138,642 

Sunday edition... .(S) 1,995,294 102,298 1,854,902 35,154 

Total..........feS) 6,328,672 625,534 5,500,712 173,796 

Covington... Kentucky Post -(e) 5,278,182 181,090 3,747,352 1,283,884 

Frankfort... State Journal....(mS) 3,584,392 379,148 3,027,276 140,280 

Harlan...... Enterprise (eS) 2,453,404 370,470 1,881,656 201,278 
(Legal included in classified) 

Hopkinsville Kentucky New Era (e) 4,215,820 486,192 3,320,814 408,814 





(Legal included in classified) 


Lexington Herald... (m) 7,860,090 1,376,375 5,161,506 1,317,386 
Leader... . -(e) 7,954,037 1,376,354 5,168,422 1,331,246 
Herald-Leader.....(S) 3,463,208 233,576 2,808,337 421,064 

Total... (meS) 19,277,335 2,986,305 13,138,265 3,069,696 

Madisonville... ... Messenger. (e) 2,389,130 468,762 1,682,564 * 237,804 

(Legal included in classified) 
Mayfield. ....... . Messenger. (e) 4,139,210 394,500 3,360,150 384,560 
(Legal included in local) 

Maysville..... . Independent ..(m) 2,639,141 201,507 2,407,621 30,013 

Middlesboro...... WE sienrsexsced (e) 2,335,781 376,831 1,646,834 273,224 

Owensboro. ...... Messencer & 

Inquirer.......(me) 5,188,700 792,029 4,179,672 =—-:1177,348 
Sunday edition....(S) 1,803,264 125,591 1,611,211 58,506 
Totals....... (meS) 6,919,964 917,620 5,790,883 235,854 
Paducah.........Sun-Democrat......(e) 5,558,938 938,098 3,607,226 1,013,614 
Sunday edition....(S) 2,074,240 147,126 1,623,986 303,128 
Total..........(eS) 7,633,178 1,085,224 5,231,212 1,316,742 
(Legal included in classified) 
Richmond... . Register ....€@) 3,138,333 226,520 2,724,612 187,201 
(Legal included in classified) 
LOUISIANA 

Bogalusa....... eee (e) 1,603,021 203,700 1,302,245 63,952 

ee ae (e) 3,121,679 269,057 2,660,749 145,600 

Lafayette.........Advertiser.........(e) 5,786,648 842,842 4,060,574 853,202 
Sunday edition....(S) 251,636 2,310 221,676 27,622 

Total..........(eS) 6,038,284 845,152 4,282,250 880,824 
Lake Charles... .. American Press...(eS) 8,111,276 1,141,056 5,727,244 1,242,976 
5,684,102 1,035,973 3,310,039 1,337,231 
5,511,043 1,034,933 2,948,813 1,330,868 
1,906,363 156,181 1,343,001 406,633 
13,101,508 2,227,087 7,601,943 3,074,732 
2,379,156 522,802 1,526,700 290,608 
a 220,720... 
2,608,876 522,802 1,756,420 290,608 
2,579,388 732,270 1,618,932 107,268 
MAINE 

4,453,638 763,210 3,287,326 403,102 
3,589,493 166,838 2,483,745 938,910 
236,838 1,064 201,250 = 

3,826,331 167,902 2,684,095 


174,510 
54,236 
2,548 
231,204 
29,518 
84,979 


39,046 


(Legal included in local, Sunday edition ben saeiiaias 


DO ies 5 s.sssi 2s MRM cccsesnenc (e) 1,965,740 


Biddeford........ Journal,.....0....(e) 3,100,972 


27th.) 
352,520 1,442,420 =: 170,800 
(Legal included in classified) 
506,982 2,296,588 247,632 
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MAINE—Continued 
Display Classi- 
ogal City Paper toned a National Local fied 
3,038 Lewiston. ........ Sun..............(@) 6,226,430 864,704 4,645,970 715,666 
805 Journal........ (©) 6,095,002 265,606 4,525,374 705,012 
600 Total... (me) 12,322,422 1,730,400 9,171,344 1,420,678 
933 (Legal included in local) 
404 Portland. ........ Press-Herald...... (m) 8,704,650 1,834,776 5,643,700 1,116,841 
337 Ezpress...........(e) 10,072,889 2,080,633 6,960,920 948,050 
096 Telegram......... (8) 3,453,616 467,585 2,537,670 443,390 
138 Total....... (meS) 22,231,155 4,382,064 15,142,290 2,509,181 
805 Waterville....... .Sentinel.......... (m) 5,365,704 542,808 4,357,962 465,024 
x (Legal included in local) 
496 _—" 
298 ee eae 
‘970 MARYLAND 
J 
oe Cambrides....... Benner........... (e) 2,903,536 414,288 2,204,776 313,264 
od Cumberland. ..... Times-News... (ce) 7,846,807 946,367 5,971,098 929,432 
on Sunday edition....(S) 2,238,252 97,400 1,975,162 165,690 
won Total..........(e8) 10,085,149 1,043,767 7,946,260 1,005,122 
‘ons (Legal included in local) 
aa Frederick........ Post... Rocce (m) 5,193,986 706,160 3,860,150 601,552 
») --+-(@) 5,210,702 706,160 3,829,616 618,352 
.-(me) 10,404,688 1,412,320 7,689,766 1,219,904 
at Hagerstown -.-(m) 7,690,760 1,000,086 5,788,636 901,138 
a ...-(e) 7,870,600 995,946 5,823,426 851,228 
ps ..(me) 15,361,360 1,996,932 11,612,062 1,752,366 
348 (Legal included in classified) 
“304 Salisbury Times (e) 7,884,464 897,484 5,811,960 1,061,480 
518 
,979 MASSACHUSETTS 
(e) 2,320,446 326,928 1,672,454 301,506 
515 (e) 2,701,167 289,408 2,238,626 «127,885 
690 
940 Monitor.........(e) 8,110,182 1,609,892 6,047,004 453,286 
630 (Legal included in classified) 
856 Brockton......... Enterprise & Times(e) 8,415,638 881,118 6,520,192 1,014,328 
688 (Legal included in local) 
2. | PallRiver........ Herald News....... (e) 10,747,734 2,601,822 7,168,206 890,773 
..(@) 7,162,064 935,760 5,232,402 939,974 
rgiicenitese 4,251,429 480,235 3,910,508 484,384 
(Legal included in local) 
1823 ROE (e) 3,625,188 603,415 2,467,480 508,124 
015 Recacacs 6,568,898 680,430 5,424,384 391,468 
231 8,417,252 1,055,140 6,555,992 732,802 
069 
Py 3,690,820 462,378 2,580,956 508,934 
ere earn 
Marlboro-Hudson . Enterprise and Sun.(e) 2,944,872 837,830 1,681,442 425,600 
(Legal included in classified) 
Z New Bedford. ....Standard-Times....(e) 9,588,656 6,531,154 1,733,396 1,165,584 
802 Sunday edition....(S) 2,323,614 1,475,124 575,630° 258,468 
Re (eS) 11,912,270 8,006,278 2,309,026 1,424,052 
651 * Includes Parade li 
958 Newburyport. ....News............. (ce) 2,764,580 422,378 1,870,470 242,620 
,807 North Adams. .... Transcript... .-(@) 5,646,508 488,684 4,505,368 652,456 
aes (Legal included in local) 
4,318,762 855,017 2,825,670 612,375 
10,519,159 1,186,508 7,611,464 1,649,886 
5,587,505 1,102,418 3,896,679 588,498 
(Legal included in local) 
4,630,400 341,082 3,828,937 372,344 
124 
373 MICHIGAN 
080 (e) 5,690,650 476,448 4,206,706 833,742 
28 --(e) 2,118,648 299,054 1,563,856 229,628 
058 ..(e) 3,879,064 421,834 2,682,148 624,974 
oe (©) 10,528,686 876,498 7,517,706 2,106,776 
859 (Legal included in local. 27,706 city included in total) 
429 Battle Creek...... Enquirer and News.(e) 10,477,838 1,247,848 7,398,538 1,798,524 
458 Sunday edition....(S) 2,755,788 140,196 2,190,104 425,488 
746 Total..........(eS) 13,233,626 1,388,044 9,588,642 2,224,012 
046 Bay City......... eee (e) 10,385,382 1,071,308 7,813,946 1,482,600 
ses 2,739,548 131,236 2,309,916 297,640 
046 13,124,930 1,202,544 10,123,862 1,780,240 
918 7,100,100 904,288 4,940,278 1,166,200 
2,435,194 306,972 1,892,014 157,248 
3,549,113 404,778 2,820,378 + 196,959 
as 2,180,696 175,000 1,759,996 245,700 
- (Legal included in classified) 
sas 2,293,046 289,380 1,524,768 385,406 
rae 4,334,302 478,842 3,485,308 317,814 
17,808,910 1,863,428 12,147,044 3,798,438 
4,313,022 166,936 3,344,026 802,060 
(eS) 22,121,932 2,030,364 15,491,070 4,600,498 
(Legal included in classified) 
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T 
Unege National "Lesa! 
4,027,205 345,919 3,060,563 490,730 
12,476,674 1,492,008 8,450,248 2,305,772 
2,987,446 314,244 2,254,364 367,388 
3,708,166 397,310 2,540,580 698,670 
4,071,830 466,634 3,101,070 463,162 
4,044,474 3,001,502 429,128 
11,882,184 1,196,244 8,284,800 2,320,948 
3,020,308 196,868 2,356,078 466,186 
14,902,492 1,393,112 10,640,878 2,787,134 
13,118,630 1,535,982 8,496,222 3,086,426 
3,304,504 155,372 2,434,334 714,798 
16,423,134 1,691,354 1 3,801,224 
(Legal included in local) 
15,804,425 1,689,947 11,119,885 2,988,335 
4,615,751 189,812 3,654,917 771,022 
20,420,176 1,879,759 14,774,802 3,750,357 
3,211,628 323,778 2,423,428 405,916 
2,765,252 390,796 2,122,004 107,946 
4,947,780 563,515 3,740,458 534,500 
3,622,318 268,730 2,906,686 307,384 
4,446,176 553,378 3,017,630 749,896 
5,555,718 484,722 4,240,852 655,200 
2,681,662 422,369 1,897,057 304,900 
14,269,472 1,407,854 10,130,008 2,660,742 
3,540,096 503,272 2,207,310 779,016 
5,639,210 623,084 4,415,698 541,488 
2,485,280 382,842 1,353,999 662,937 
16,924,670 1,334,445 12,898,396 2,637,842 
8,255,492 993,006 5,958,862 1,134,266 
1,688,904 82,908 1,389,780 216,216 
9,944,396 1,075,914 7,348,642 1,350,482 
7,598,528 470,862 5,185,446 1,860,040 
4,824,414 1,010,772 3,118,934 633,200 
14,323,722 1,637,916 9,801,764 2,787,162 
3,292,450 158,998 2,643,256 490,154 
(eS) 17,616,172 1,796,914 12,445,020 3,277,316 
3,867,248 449,372 2,929,574 430,353 
2,551,738 378,686 1,702,358 388,514 
6,008,967 678,929 5,330,038 780,864 
(Legal included in classified) 
2,679,908 348,656 1,960,280 292,530 
4,257,148 447,034 3,090,836 630,812 
MINNESOTA 
4,707,192 556,192 3,480,092 579,138 
327,782 1,120 305,326 21,336 
5,034,974 557,312 3,785,418 600,474 
5,241,236 523,040 3,793,804 811,664 
3,249,484 439,320 2,374,078 328,636 
3,517,605 510,328 2,317,308 596,540 
1,937,929 386,737 1,312,052 142,260 
3,334,268 290,024 2,504,880 417,102 
3,741,402 472,556 2,671,816 486,066 
3,975,552 917,448 2,502,136 432,348 
3,595,312 588,204 2,523,738 360,486 
2,254,401 307,258 1,746,964 132,244 
2,056,270 358,510 1,486,780 153,972 
6,078,772 733,712 4,340,420 887,006 
3,042,018 411,684 2,145,528 449,638 
2,734,625 442,716 1,871,272 319,362 
3,694,992 453,894 1,861,706 539,812 
7,805,266 919,884 5,569,312 1,170,904 
6,228,643 785,193 4,679,604 661,542 
2,212,459 195,692 1,792,686 116,561 
3,320,570 487,466 2,468,018 261,241 
3,211,006 374,192 2,480,968 
6,052,060 763,896 4,047,479 1,154,188 
3,725,877 350,504 2,938,550 345,198 
MISSISSIPPI 
5,805,726 832,272 4,009,610 812,784 
3,425,338 536,858 2,566,088 210,168 
4,822,679 508,731 3,952,166 271,782 
(Legal included in classified) 
2,788,660 418,900 2,152,436 217,324 
(Legal included in retail) 
1,617,286 525,140 891,888 168,250 
5,748,988 586,082 4,663,344 361,508 
4,248,244 701,946 2,781,842 673,512 . 
2,065,168 225,204 1,499,018 338,142 
6,313,392 927,150 4,281,760 1,011,654 _ 
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MISSISSIPPI—Continued 























Pub- Total Classi- 
City Paper lished Linage re a fied Legal 
Natehes.......... Democrat... ..... (m) 5,056,422 646,982 3,742,228 72,548 
BO a sescvccccd (e) 1,860,157 144,491 1,540,000 175,666... 
Sunday edition....(8) 388,032 43,134 
Total..... (eS) 2,248,189 181,389 1,848,000 218800 ..... 
(Legal included in classified. “New daily February 6, 1949) 
Tupelo........... Journal... . . (m) 4,298,304 609,251 3,488,495 149,302 51,256 
West Point. ...... Times-Leader (e) 2,436,000 425,000 1,710,000 301,000 
(Legal included in classified) 
Missouri 
Pc octcssnce Advertiser......... th ete a 270,774 =... 
(Legal included in classified) 
Booneville........ Co ORS (e) 2,084,334 267,648 1,532,188 262,990 21,508 
Brookfield........ re (@) 1,450,941 232,392 1,034,793 102,756 .....- 
(Legal included in classified) 
151,200 = 140,000 30,800 
547,526 3,081,218 967,162 29,386 
25,388 183,339 31,917 3,833 
376,838 2,041,396 347,466 
370,538 2,225,440 412,076 
559,678 3,915,394 726,796 
217,910 1,127,994 257,894 
35,924 298,088 68,516 
253,834 1,426,082 326,410 
564,550 3,064,110 373,268 
311,346 3,193,764 705,558 
43,694 165,970 8,736 
791,980 2,939,916 . 780,556 
1,094,562 3,224,956 772,198 
1,269,660 2,726,318 1,119,678 
234,920 2,014,992 399,658 
2,599,142 7,966,266 2,291,534 
2,608,268 8,953,757 2,725,800 
2,618,160 9,395,038 2,764,810 
1,462,411 6,036,476 1,731,480 
6,688,839 24,385,271 7,222,000 
(Legal included in classified) 
3,480,554 373,940 2,886,030 189,406 31,178 
3,054,858 436,197 2,332,426 220,057 66,178 
3,149,328 360,444 2,364,516 391,874 32,494 
3,306,198 412,692 2,684,878 192,612 16,016 
3,937,934 501,368 2,849,882 549,878 36,806 
2,694,216 352,800 1,964,774 305,760 46,186 - 
4,473,557 580,659 3,014,416 817,511 60,971 
2,352,858 952,123 1,120,109 210,405 70,221 
<a 6,733,314 1,333,045 3,943,429 1,414,084 41,265 
- 8,364,090 1,331,645 5,523,539 1,494,024 9,184 
aoad 3,194,688 346,885 2,442,832 381,430 1,190 
WE cesccud (meS) 18,292,092 3,011,575 11,909,800 3,289,538 51,639 
(Local readers included in total (m) 1,491; (e) 5,698; (8), 
22,351; total, 29,540.) 
4,325,237 630,826 3,211,509 435,099 47,803 
4,325,237 630,826 3,211,509 435,099 47,803 
1,623,097 105,833 1,374,702 136,773 5,789 
10,273,571 1,367,485 7,797,720 1,006,971 101,305 
3,579,058 525,210 2,923,410 118,902 11,536 
8,541,792 1,341,508 5,842,004 1,354,885 3,395 
8,544,249 1,326,052 5,842,480 1,356,502 19,215 
3,580,465 350,791 2,678,060 550,620 994 
20,666,506 3,018,351 14,362,544 3,262,007 23,604 
2,330,860 291,396 1,791,566 209,916 37,982 
2,282,504 445,697 1,643,852 168,434 24,521 
1,090,600 338,086 599,830 119,966 32,718 
MONTANA 
Billings.......... ee OE. (e) 8,691,242 1,423,646 6,108,172 1,159,424 ...... 
Sunday edition....(8) 3,698,293 358,199 2,948,014 392,080 ...... 
Total..........(@8) 12,389,535 1,781,845 9,056,186 1,551,504 ...... 
(Legal included in classified) 
2,925,762 504,560 2,085,804 274,022 61,376 
5,812,634 1,319,444 3,436,176 1,000,944 56,070 
4,995,400 1,249,486 2,799,790 923,014 23,150 
1,435,812 288,246 978,978 161,826 6,762 
12,243,826 2,857,176 7,214,044 2,085,784 85,982 
6,950,286 1,156,883 4,708,368 1,038,646 
3,420,508 1,220,296 2,047,878 65,520 86,814 
2,448,796 275,198 1,877,288 293,748 2,562 
12,819,590 2,652,377 8,633,534 1,307,014 135,765 
(eS) 4,314,534 454,250 3,111,262 703,836 39,536 
Helena - Independent Record(eS) 4,242,077 729,939 2,843,806 526,197 142,135 

















Star-Ledger... (mS) 11,586,679 1,155,427 7,802,705 2,544,116 84,431 
New Brunswick... Home News and 
Sunday Times. (eS) 10,152,058 1,490,146 6,813,079 1,619,030 164,514 
11,130,172 1,741,210 7,696,270 1,596,530 96,162 
8,832,204 1,116,201 6,586,721 ’ 1,025,835 103,537 
10,570,364 1,152,956 7,910,518 1,410,654 96,236 
5,471,829 559,023 3,052,221 916,219 44,366 
NEW MEXICO 
5,181,540 383,684 4,287,374 463,778 76,704 
520,803 57,057 397,460 =. 38,820 36,547 
(First issue as daily Aug. 1, 1949) 
1,994,647 355,978 1,501,724 75,238 + 61,707 
4,796,204 461,580 3,655,386 557,312 121,926. 
1,958,278 321,685 1,442,847 95,536 98,210 
1,826,468 165,788 1,245,552 386,358 28,770 
580,188 26,362 474,516 79,212 98 
2,406,656 192,150 465,570 28,868 





1,720,068 
(Sunday publication started March Ist, 1949) 
EDITOR & PUBLISHER for March 18, 1950 


MONTANA—Continued 
Pub- Total Display Classi- 
City Paper lished Linage Notional Local fied Legal 
Lewistown PN. invaiccgent (e) 2,157,652 343,140 1,490,552 97,692 61,586 
Sunday edition....(8) 807,478 89,278 674,954 26,334 = 3,104 
Total... (eS) 2,965,130 432,418 2,165,506 124,026 64,698 
(Readers lines included in total: (e), 164,682; (S), 13,808; 
total, 178,490) 
Livingston Enterprise (e-) 2,412,473 342,083 1,804,774 175,616 
(Legal included in classified) 
Miles City... Star. ...........(@) 1,775,970 403,844 986,482 348,978 36,666 
Sunday edition....(S) 1,119,384 180,376 681,156 240,506 17,346 
i sicvnnesed (cS) 2,895,354 584,220 1,667,638 580,484 54,012 
Missoula Missoulian and 
Sentind....... (me) 4,275,354 $73,282 2,492,056 860,230 49,840 
Sunday edition....(8) 1,419,124 151,424 1,129,352 138,348 ...... 
WE cnnciens (meS) 5,694,478 1,024,656 3,621,404 998,578 49,840 
NEBRASKA 
3,078,716 300,654 2,590,630 154,000 33,432 
3,678,444 391,426 2,937,452 246,694 102,872 
2,160,958 435,442 1,865,914 82,770 59,500 
(17,332 reader lines included in total) 
5,989,130 586,484 4,450,536 860,988 73,122 
5,977,160 842,954 4,368,714 618,968 139,566 
(6,958 lines of readers included in total) 
5,917,380 749,224 4,205,880 863,870 98,406 
2,273,964 208,368 1,837,220 50,608 75,768 
4,225,606 509,572 3,284,470 328,062 103,502 
7,476,742 1,329,636 4,487,140 1,613,178 46,788 
band 3,417,456 237,356 2,674,616 505,218 266 
WR siccseces (meS) 10,894,198 1,566,992 7,161,756 2,118,396 47,054 
(Legal included in classified) 
SR cccausdkecd (e) 2,013,202 369,992 1,498,770 132,440 12,000 
. .News-Press....... (eS) 2,052,795 417,942 1,449,574 153,384 30,895 
4,528,758 617,704 3,093,076 721,000 96,978 
4,134,074 617,008 2,504,858 796,054 32,004 
5,081,034 684,712 3,766,252 602,238 27,832 
2,348,255 248,416 1,841611 176,211 82,117 
NEVADA 
Free Press......... (e) 1,636,952 390,890 1,040,598 166,239 39,225 
SHUMNB: sxastecivd (e) 3,326,831 1,353,032 1,973,799 ...... 4 
(Legal included in local) 
NEW HAMPSHIRE 
MR isientwecees (e) 4,361,567 545,855 3,349,038 441,124 25,550 
Concord.......... Monitor-Patriot....(e) 5,922,420 766,004 4,684,246 365,792 106,288 
Keene..... ere (e) 4,234,944 510,202 3,471,188 253,554... 
(Legal included in total) 
Laconia... . 5,326,022 498,722 4,431,420 " 325,320 70,560 
Manchester 7,371,646 1,564,990 4,590,586 1,216,070 
7,684,802 1,564,990 4,903,742 1,216,070 
bows 1,252,160 66,611 998,688 186,861 
Total. . .(meS) 16,308,608 3,196,591 10,493,016 2,619,001 
(Legal included in local) 
Nashua.......... Telegraph (e) 6,496,543 834,236 5,034,589 541,279 86,439 
iisxevns Herald (e) 3,112,561 577,917 2,279,186 150,500 44,808 
(43,428 lines classified display and 16,632 lines readers 
included in total) 
NEW JERSEY 
9,454,465 1,109,988 7,018,328 1,230,678 95,471 
8,426,751 1,019,945 5,520,770 1,306,469 83,255 
1,965,843 47,454 1,454,969 403,502 14 
10,392,594 1,067,399 6,975,739 1,709,971 83,369 
4,933,516 581,098 3,856,132 405,636 90,650 
10,541,916 1,568,392 7,137,550 1,635,760 200,214 
3,308,452 415,170 2,519,468 329,798 44,016 
hacwauil wd 5,752,460 643,734 4,523,624 116,424 468,678 
eS (e) 23,468,885 3,382,363 12,926,501 5,801,220 218,954 
Sunday edition....(S) 4,761,567 309,312 3,102,844 1,059,452 23,411 
eee (eS) 28,230,452 3,781,675 16,029,345 6,860,672 242,365 


(Includes Roto and Comic Linage in Sunday edition) 








Rator 
Roswi 


Tuew 


Cc 






482 
500 


122 
566 


3,406 
768 


788 


6,439 


4,431 


4,514 








Elmira 


Endicott. . . 
Geneva 
Gloversville... .. 








Kingston......... 


Little Falls. . 
Lockport 


Middletown... 
Newburgh... .... 
New York 


North Tonawanda. News 


Norwich 
Nyack. . 
Ogdensburg 


Olean 
Oneida 
Oneonta. . . 
Oswego . 
Plattsburgh 
Port Jervis 


Poughkeepsie. .. . 
Ridgewood . . 


Rome... 
Salamanca... .. . 


Saratoga Springs 
Wellsville 


Ahoskie. . 


Asheville 


Elizabeth City. ... 


EDITOR & PUBLISHER for March '18, 1950 
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Total Di: Classi- 
Paper tioned umege ttatianel Lssal fied Legal 
nn TOE (e) 2,681,783 300,943 2,157,022 130,256 93,562 
i 65,198 2,565,486 759,934 65,198 
546,994 4,611,810 782,292 105,798 
612,192 7,177,296 1,542,226 170,996 
678,734 3,909,710 1,405,852 80,808 
293,691 1,386,105 156,867 36,533 
NEW YORK 
6,341,371 772,785 4,834,975 680,246 53,365 
5,443,270 648,634 4,390,722 310,128 98,786 
6,232,663 626,486 4,830,376 713,053 62,748 
2,755,522 286,426 2,130,184 295,736 
2,447,686 381,182 1,731,946 289,936 44,622 
5,605,635 700,133 4,506,600 374,885 24,017 
4,834,384 561,520 3,733,575 467,157 72,132 
5,944,020 428,986 5,058,242 399,919 56,873 
4,155,508 1,408,302 1,268,554 1,430,394 48,258 
9,523,178 1,419,866 6,625,150 1,413,734 64,428 
1,914,486 197,932 1,482,502 234,052 ...... 
Total. -(meS) 15,593,172 3,026,100 9,376,206 3,078,180 112,686 
. Bulletin. . (e) 5,133,047 313,775 3,946,883 845,866 26,523 
. Times... (e) 4,407,032 458,290 3,580,962 - 342,636 25,144 
Mss <cenecud (m) 5,702,676 686,686 4,189,766 762,412 63,812 
Leader-Republican..(e) 5,508,210 631,708 4,101,902 707,840 66,760 
3,476,895 385,903 2,868,222 128,541 94,229 
3,879,743 455,308 3,133,137 268,926 22,372 
3,421,006 513,800 2,445,114 372,512 89,670 
3,652,942 528,080 2,614,688 397,600 112,574 
5,822,348 583,758 4,589,732 605,948 42,910 
6,615,098 1,018,850 4,907,350 568,722 120,176 
2,936,090 343,826 2,390,752 96,024 105,488 
6,084,289 566,874 4,492,363 759,318 265,734 
.Telegram......... (e) 2,595,950 357,756 1,952,300 246,302 39,592 
.Journal-Register....(e) 1,432,152 231,073 = 1,155,332 32,335 13,412 
. Times Herald......(e) 6,087,582 664,484 4,741,629 637,217 44,252 
-Beacon-News......(e) 7,160,962 946,831 5,377,194 785,128 51,808 
...Compass ...(m) 226,926 ..... Stages | pate, “oaneas 
Journal of Com- 
merce... . -(m) 6,541,882 3,042,133 71,173 3,254,272 174,304 
(3,183,465 lines of classified is display classified) 
Morning Telegraph(m) 435,597 234,364 121,774 acu 79,459 
-.--(e) 5,260,149 394,180 4,409,980 402,159 53,830 
oe -.-(@) 2,384,633 492,215 1,754,382 112,892 25,144 
.. Journal News......(e) 3,601,048 448,910 2,355,787 676,623 119,728 
Journal... ....(e) 2,917,870 364,056 2,363,624 138,334 51,856 
Advance-News. . . .(8) 235,802 15,610 139,678 18,956 61,558 
Total... . (eS) 3,153,672 379,666 2,503,302 157,200 113,414 
. Times Herald. .(e) 6,636,756 751,772 5,120,150 703,416 61,418 
Dispatch... . (e) 2,739,498 425,533 2,034,470 227,071 52,424 
Star... (m) 5,333,278 429,499 3,846,708 1,018,978 38,093 
.Palladium-Times.. (e) 4,774,498 503,002 3,715,731 428,449 127,316 
.Press Republican..(m) 3,416,962 501,392 2,529,772 313,152 72,646 
Union-Gazette..... (e) 2,986,664 360,648 2,190,099 445,918 .... 
(Legal included in classified) 
«New Yorker......(eS) 10,814,819 1,257,704 7,816,956 1,626,936 113,221 
Long Island ae 
Advocate. ..... (e) 1,435,550 215,000 1,050,050 160,500 10,000 
Sentinel ----(e) 6,003,330 794,952 4,604,940 499,246 104,192 
-Republican-Press...(e) 3,486,938 281,540 2,903,908 252,672 48,818 
(Readers included in legal) 
Saratogian......... (e) 4,409,468 492,226 3,224,956 594,958 97,328 
«Reporter oe... (e) 2,409,353 317,417 1,899,684 168,160 24,092 
NORTH CAROLINA 
-Roanoke-Chowan 
News... ...(e) 1,400,000 280,000 910,000 ] 210,000 
(Legal included in classified) 
.Citizen..........(m) 8,017,541 1,043,189 6,277,712 696,640 .... 
WE nc canenocse (e) 7,946,335 1,042,095 6,217,610 686,630 
Citizen-Times.....(8) 3,078,581 299,371 2,346,540 432,670 
Wek... (meS) 19,042,457 2,384,655 14,841,862 1,815,940 ...... 
(Legal included in local) 
. Times-News....... (e) 6,365,940 613,214 4,986,940 737,240 
Ce eksanaced (e) 3,465,252 306,936 2,744,042 377,426 
Sunday edition....(S) 1,399,888 42,490 1,220,702 136,696 
Total -.-(eS) 4,865,140 349,426 3,964,744 514,122 
-Herald. -(m) 7,202,972 1,072,288 5,136,264 994,420 
Sun.... +(e) 7,271,698 1,080,646 5,216,162 974,890 
Sunday edition....(S) 2,523,612 218,708 1,969,688 335,216 
Total........(meS) 16,998,282 2,371,642 12,322,114 2,304,526 
(Legal included in classified) 
pee (e) 2,507,249 541,401 1,790,673 139,845 15,330 


Total 
City Linage 


7,796,936 





5,670,363 


3,695,076 
1,905,666 
2,530,891 
3,018,630 


2,995,566 


7,602,014 
3,845,478 
11,447,492 
5,015,934 


Roanoke Rapids...Herald........... (@) 2,128,000 


Rocky Mount..... Telegram... 


6,490,330 


NORTH CAROLINA—Contiaued 


Classi- 
Nationa! Lesat fied 
919,926 6,381,340 451,332 
614,320 4,822,818 355,418 
580,244 3,020,486 223,874 
1,383,564 4,985,484 1,708,224 
1,493,982 7,912,660 1,728,069 
3,123,561 334,026 
16,021,705 3,770,319 
(Legal included in classified) 
408,660 2,348,388 305,676 
435,092 2,340,156 233,998 
574,050 3,122,718 522,920 
927,206 5,066,796 1,275,890 
229,295 3,006,864 396,914 
89,008 1,760,640 187,642 
318,303 4,767,504 584,556 
(Legal included in classified) 
491,190 2,997,442 162,414 
256,270 1,466,332 108,508 
280,126 2,067,044 131,040 
324,188 2,586,418 108,024 
(Legal included in classified) 
452,536 2,310,000 122,416 
1,369,970 5,241,740 937,244 
352,548 3,085,992 401,520 
1,772,518 8,327,732 1,338,764 
481,446 3,890,782 529,404 
336,000 1,624,000 168,000 
(Legal included in classified) 
639,877 5,249,027 551,782 








110,614 


5,418 
58,478 
88,648 


49,644 


(Sunday figures not available—first publication date August 





5,065,424 

2,154,880 

ey ee (eS) 7,220,304 

, er eere Star (e) 3,737,244 
Statesville. . . Ma kasixcancen (e) 2,663,864 
Pas wankeswe (e) 2,636,718 

Wilmington... .. Star... -(m) 4,848,518 
News. . -(e) 4,509,829 

Star News (S) 1,970,786 

Total. (meS) 11,329,133 

, | Ee Tie... 42. -(e) 3,403,971 
Winston-Salem. . . . Journal (m) 8,432,634 
Sentinel. . -(e) 7,556,668 
Journal-Sentinel...(5) 3,881,892 

Total. . (meS) 19,871,194 


NORTH DAKOTA 


eam... 
-Forum. . ...(m) 
Forum............(@) 7,134,455 
Sunday edition....(S) 2,676,237 
Total 

eoaaal Herald... . 
eee -(e) 


Dickinson. . 
Fargo 


-.-(m) 2,190,902 


Grand Forks 


Mandan. 2,684,667 


7, 1949) 
600,852 3,711,260 692,328 
142,856 1,727,572 284,368 
743,708 5,438,832 976,696 
352,520 3,143,630 241,004 
(Legal included in classified) 
214,286 2,307,384 95,200 
1,111,120 2,788,142 766,598 
1,107,437 2,736,104 652,078 
166,928 1,456,504 318,458 
2,385,485 6,980,750 1,737,134 
741,720 2,354,601 250,005 
1,425,746 5,486,922 1,421,868 
1,367,828 6,172,166 ...... 
449,036 2,911,230 510,790 
3,242,610 14,570,318 1,932,658 
347,704 1,731,198 63,420 
1,183,203 3,918,322 1,080,894 
1,264,826 4,235,429 1,498,422 
268,670 1,957,137 450,313 
2,716,699 10,110,888 3,029,629 
974,022 5,497,506 1,489,866 
758,667 1,704,104 180,520 


(1,774 readers lines included in total) 


. News... 


5,226,746 
2,592,646 


OHIO 
5,455,381 
7,059,148 
2,102,543 
5,062,096 
3,663,854 
3,389,694 
5,227,499 

16,759,834 
5,560,002 
22,319,836 





2,485,350 
6,405,448 
3,502,828 
2,780,172 
3,294,060 
3,055,542 
5,985,638 
9,489,704 


7,316,453 
4,291,643 
6,644,428 





826,070 3,459,652 889,882 
414,316 1,601,354 417,424 
556,779] 4,076,744 762,834 
557,963 4,841,871 1,615,849 
284,309 1,716,078 91,272 
558,364 3,899,033 532,364 
393,008 2,669,174 527,422 
500,738 2,222,227 619,402 
508,617 3,584,189 1,069,968 
2,337,440 11,103,792 3,117,422 
598,626 4,013,016 945,210 
2,936,066 15,116,808 4,062,632 
(Readers included in classified) 
497,070 1,093,554 524,960 
622,986 4,201,346 1,413,223 
367,108 2,672,376 405,510 
308,560 1,876,306 571,732 
470,596 2,528,974 253,610 
387,310 2,264,178 347,746 
467,138 3,680,850 894,810 
878,192 6,925,898 1,597,456 
622,381 5,367,152 1,235,598 
420,415 3,565,189 274,070 
569,968 5,733,252 289,310 
(Local includes readers linage) 


60,984 


48,580 
135,778 
117 
136,546 
82,922 
39,602 


51,142 
69,552 
59,024 


10,884 




































OHIO—Continued 











Classi- 
City Paper ished Linnge National” “Loca! fled Legal 
i i 3,357,158 341,082 2,691,304 324,772... 
(Legal included in classified) 
2,429,536 287,676 1,916,660 172,676 52,514 
1,180,176 327,378 1,645,798 201,000 += 6,000 
4,106,550 385,504 3,191,356 446,040 83,650 
10,197,342 1,181,990 7,724,566 1,125,810 164,976 
4,710,972 438,158 3,531,598 677,670 63,546 
3,032,428 337,778 2,486,386 161,000 47,264 
= 6,559,546 607,880 4,836,454 1,015,000 100,212 
oo ee (e) 10,542,980 1,171,520 7,698,166 1,583,834 89,460 
Sunday edition....(S) 3,758,090 153,160 2,914,856 680,134 9,940 
WS cicoase (eS) 14,301,070 1,324,680 10,6'3,022 2,263,968 99,400 
Logan News....... .(e) 3,008,529 313,948 2,316,225 399,337 39,019 
Lorain........... Journal & Times- 
9,122,650 794,794 6,337,338 1,782,130 108,388 
Mansfield... 8,887,025 1,022,658 5,965,834 1,809,115 89,418 
2,320,654 113,092 1,693,832 513,646 84 
Total. . (eS) 11,207,679 1,135,750 7,659,666 2,322,761 89,502 
Marietta. . Times. . (e) 5,952,422 481,964 4,566,450  809,'02 94,906 
Marion..........Star.... (e) 11,108,748 972,888 7,895,804 2,094,134 91,854 
(Total includes 54,068 lines of readers) 
Martins Ferry. . . . Times-Leader (e) 465,343 47,914 352,422 59,007 6,000 
Marysville... Tridune (e) 2,168,004 281,144 1,655,020 207.200 24,640 
Mechanicsburg... . Telegram........ . . (e) 942,722 223,682 671,340 36,500 11,200 
Middletown . Journal and News- 
Journal. --fe) 8,409,128 855,764 5,307,218 2,076,876 65,436 
Sunday edition....(8) 2,742,278 144,788 2.062,536 144,788 
11,154,406 1,000,552 7.873,754 2,221,664 65,436 
Mt. Vernon 4,866,064 616,042 3,559,150 637,042 53,830 
Newark...... rocate & American 
TRB cecsnd (e) 8,422,044 779,660 6,946,710 1,520,010 70,664 
New Philadelphia.. Times............(e) 4,795,028 514,682 3,402,854 819,126 58,366 
ee -Times............e) 1,440,894 311,402 422,135 645,589 61,768 
Norwalk... .......Reflector-Herald....(e) 2,696,572 471,870 2,091,852 122,850 ae 
(Legal inclvded in local) 
4,540,690 550,200 3,499,888 448,308 42,204 
11,056,934 973,742 8,225,966 1,783,026 74,200 
Tribune....... -(e) 4,991,248 487,824 3,451,644 950,630 101,150 
Salem. . 5,887,762 584,136 4,314,274 941,570 47,782 
Sandusky 7,134,820 781,550 5,018,888 1,268,260 66,122 
Sidney..... News -fe) 5,603,668 413,081 4,846,257 291,739 52,591 
Springfield. . BS anvess ...(m) 9,881,312 1,440,278 6,275,164 2,037,336 128,534 
ES ican ....(e) 9,819,082 1,440,152 6,289,976 2,033,934 55,020 
News-Sun... (S) 2,384,984 332,836 1,593,550 457,716 882 
Total (meS) 22,085,378 3,213,266 14,158,690 4,528,986 184,436 
(Dailies sold in combination only) 
Steubenville. . Herald-Star (e) 13,202,308 1,214,612 10,177,426 1,677,774 132,496 
(Local figure inclades 181,468 lines of readers) 
ee Advertiser-Tribune (e) 4,724,306 535,025 3,634,403 503,317 51,561 
Troy. aaa esr aacias (e) 3,634,276 388,026 2,965,627 234,955 45,667 
ee Citizen... ----(e) 3,096,492 440,832 2,262,246 354,130 39,284 
.-- Times-Bulletin fe) 4,097,114 445,200 3,301,746 298,004 52,164 
. Tribune-Chronicle..(e) 14,159,082 1,146,236 10,859,576 2,024,526 123,744 
Washington Court 
House..........Record-Herald..... (e) 4,727,608 421,948 3,761,067 499,387 45,206 
Wilmington.......News-Journal......(e) 4,933,026 402,360 4,086,124 385,672 58,870 
Wooster..........Record........ (e) 5,889,328 515,578 4,422,726 951,024 ...... 
(Legal included in classified) 
Xenia............G@asette............(e) 5,095,426 541,450 3,817,520 693,224 43,232 
Zanesville . Times-Recorder...(m) 7,313,768 941,346 4,731,496 1,570,338 70,588 
re (e) 7,313,768 941,346 4,731,496 1,570,338 70,588 
Times-Signal......(8) 1,813,000 109,396 1,338,736 364,868 ...... 
Total (meS) 16,440,536 1,992,088 10,801,728 3,505,544 141,176 
OKLAHOMA 
MOiéccsvetsccde Neus.............(@) 3,181,654 465,218 2,410,014 46,482 
Sunday edition... (8) 1,453,148 118,217 1,265,274 b 2,359 
Total. . ..(eS) 4,634,802 583,435 3,666,288 336, 48,841 
Anadarko... 3,282,020 465,346 2,418,808 100,674 480,822 
Ardmore. ... 5,579,238 595,266 4,613,952 298,536 71,484 
Blackwell. ....... 4,076,534 341,110 3,513,104 160,370 61,950 
Chickasha... 5,455,176 463,024 4,262,454 690,260 39,438 
(Claremore. 1,848,000 252,000 1,400,000 112,000 84,000 
Clinton . 2,379,305 374,351 1,755,572 198,198 51,184 
899,947 28,177 752,388 110,908 = ...... 
3,279,262 402,528 2,507,960 317,590 51,184 
Cushing 2,834,454 277,606 2,220,385 283,010 53,452 
Duncan... aa 3,610,189 376,028 2,752,869 449,414 = 31,878 
ES 6,222,047 690,178 4,220,286 1,072,393 239,190 
6,222,047 690,178 4,220,286 1,072,393 239,190 
bs 2,518,130 42,482 1,984,080 450,660 40,908 
Pn cneke (meS) 14,962,224 1,422,838 10,424,652 2,595,446 518,288 
Se ope (eS) 2,700,838 328,468 1,916,096 433,608 22,666 
Guymon Panhandle News 
Herald........ (eS) 2,125,942 236,936 1,626,674 229,320 33,012 


McAlester. ..... 
NS ccc 








Sapulpa 


Sayre..... 
Seminole 


Shawnee... 


Stillwater 


Wewoka....... 


Albany... 
Ashland... 


Corvallis. . . . 


Grants Pass... . 
Klamath Falls. . .. 








Allentown ..... 


Altoona....... 


Ambridge...... 


Beaver Falls. . . 
Bethlehem. .... 


Bloomsburg. 
Bradford . 
Bristol... 
Brownsville. 
Butler. . 
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OKLAHOMA—Continued 
Pub- Total Di: Classi- 

Paper lished Linage National i] fied Legal 
coxananesa (e8) 2,170,994 226,940 1,729,280 106,806 107,828 
. .Constitution & 

PUB. occ000s (meS) 6,390,231 670,446 5,518,882 126,602 74,301 
. .News-Capital...... (e, 4,011,070 530,614 3,096,282 368,844 15,330 
. -News-Record....... (e) 3,373,538 339,248 2,676,044 324,926 33,320 
1,320,116 77,966 1,066,380 174,244 1,526 
4,693,654 417,214 3,742,424 499,170 34,846 
3,563,766 728,511 2,157,456 651,070 26,729 
4,803,858 848,284 3,239,512 670,694 45,367 
1,457,970 130,938 1,136,835 188,702 1,494 
9,825,595 1,707,734 6,533,803 1,510,467 73,591 
5,178,614 418,488 4,448,094 322,896 147,136 
MP ishashcsianet e) 2,020,800 376,120 1,503,480 116,000 25,200 
2,199,698 260,908 1,745,660 130,984 )2,146 
<bivaaseakesane (e) 4,217,472 490,126 3,038,350 642,236 46,760 
Sunday edition....(8) 1,474,298 66,542 1,193,528 207,060 7,168 
WB inks evens (eS) 5,691,770 556,668 4,231,878 849,206 53,928 
Pr eixcedscuee (e) 2,259,649 223,986 1,913,226 97,188 25,249 
Sunday edition... .(5) 511,455 28,966 462,308 19,432 749 
ee (eS) 2,771,104 252,952 2,375,534 116,620 25,998 
Heaili,ht-Journal. .(e) 2,166,648 190,840 1,583,400 958,338 59,032 
PH 66 ncevees (e) 1,803,088 284,858 1,370,656 113,232 34,342 
892,136 105,406 753,004 32,018 1,708 
2,695,224 390,264 _ 2,123,660 145,250 36,050 
3,812,634 541,282 2,484,090 749,140 38,122 
1,561,504 65,114 1,305,242 188,048 2,100 
fotal..........(eS) 5,374,138 606,396 3,790,332 937,188 40,222 
-Nevs-Press........(e) 3,326,505 360,514 2,269,589 673,925 23,050 
Sunday edition....(S) 1,428,217 46,298 1,219,393 161,889 64 
Total..........(eS) 4,754,722 406,812 3,488,982 835,814 23,114 
Times-Democrat...(eS) 2,252,460 266,938 1,494,864 189,938 300,720 
' 
OREGON 
Democrat-Herald...(e) 4,489,114 597,772 3,129,560 704,214 = 57,568 
rere (e) 2,360,120 340,340 1,569,064 311,584 48,846 
(90,286 lines readers included in total) 
Astorian-Budget....(e) 4,137,212 767,122 2,818,281 452,959 98,850 
..Democrat-Herald...(e) 2,466,338 652,134 = 1,298,752 423,164 92,288 
Bulletin. . -(e) 3,834,075 644,448 2,677,990 434,952 76,685 
. Coos Bay Tines....(e) 4,244,424 48,036 3,283,826 $17,494 95,158 
(Legal included in classified) 
4,451,902 557,494 3,053,134 799,526 41,748 
4,144,616 526,260 2,515,072 + 956,662 134,036 
6,544,734 1,041,768 4,495,232 895,580 104,818 
(7,336 lines of readers included in total) 
2,537,682 476,098 1,613,710 402,458 45,416 
7,229,201 994,175 5,112,254 1,025,374 97,398 
Enterprise.......(mS) 2,309,150 425,327 1,378,584 403,788 101,451 
. .East Oregonian..... (e) 3,930,138 744,143 2,561,146 568,922 55,927 
. .News-Review.......(e) 5,959,786 663,292 4,334,358 842,982 119,154 
Capital Journal....(e) 7,478,044 1,155,538 5,285,670 992,698 44,139 
Oregon-States- 
MBB. ..6000+00 (mS) 7,064,017 645,328 4,949,006 1,408,235 61,448 
. .Chronicle.........(€S) 4,510,865 682,559 3,022,197 753,018 53,091 
PENNSYLVANIA 
(cQOenawinne (m) 13,942,012 1,807,792 10,105,592 1,830,416 198,212 
Chronicle. . ..-(e) 16,537,962 1,995,784 12,644,408 1,808,660 89,110 
eee (S) 3,461,990 190,946 2,921,786 348,152 1,106 
ee (meS) 33,941,964 3,994,522 25,671,786 3,987,228 288,428 
ee eee (e) 12,014,443 1,501,906 8,816,276 1,696,261 ...... 
(Lezal included in classified) 
po err (m) 4,884,656 346,598 4,042,402 495,656 
(Legal included in classified) 
ee eer (e) 4,485,711 380,085 3,120,849 947,629 37,148 
Valley Times. ..... (e) 7,150,742 515,042 5,202,162 1,282,894 150,626 
(Sold in combination with the Aliquippa Times) 
... News-Tribune 9,189,586 691,684 7,855,652 552,636 89,614 
..-Globe-Times....... 10,531,822 1,258,712 7,919,198 1,258,152 95,760 
-(m) 5,146,117 320,207 4,816,910 = ...... cee eee 
..(m) 5,690,545 587,735 4,432,588 592,039 78,183 
2,725,051 454,132 1,954,645 251,790 64,442 
3,377,066 321,734 2,733,164 280,560 41,608 
9,817,612 748,671 7,486,815 1,480,409 101,717 
4,961,045 341,095 4,226,508 315,231 = 78,211 
11,460,358 856,604 8,447,054 2,053,940 102,760 
5,248,068 431,214 4,355,344 366,996 94,514 
364,237 43,370 292,640 28,227... ee 
(Legal included in classified) 
4,862,839 316,901 4,030,558 472,638 42,742 
3,633,630 309,442 2,997,288 276,122 50,778 
2,288,415 262,280 1,882,397 113,442 30,296 
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Pub- Total 
Paper lished Linage 
Herald-American. . .(e) 








MN caviensescus (e) 
. -Record-American. . .(e) 
. - Times-News....... (e) 








‘News-Dispatch 
Sharon Herald. .... (e) 








PENNSYLVANIA—Continued 
Classi- 
National Local fied 
1,814,260 294,980 1,320,172 199,108 
(Legal included in classified) 
2,795,940 472,318 2,031,596 205,660 
3,591,409 441,115 2,817,038 292,502 
3,918,110 411,117 3,336,189 134,554 
3,721,949 416,724 2,955,605 300,398 
5,028,594 375,340 4,170,411 450,353 
5,977,370 413,882 4,934,678 578,480 
3,522,603 250,275 3,020,028 
(Legal included in classified) 
4,852,123 401,436 - 4,278,680 119,355 
6,557,222 500,236 5,608,630 400,638 
4,100,557 303,186 3,340,161 440,903 
4,864,944 553,322 3,798,130 375,753 
(2,842 readers linage included in total) 
11,808,655 1,870,716 7,480,981 2,356,077 
1,849,137 108,548 1,324,272 416,147 
13,657,792 1,979,264 8,805,253 2,772,224 
3,876,468 310,304 3,045,981 478,253 
4,238,164 a 3,735,858 193,382 
8,121,834 7,012,208 505,666 
Pree included in classified) 
4,074,267 460,245 3,457,687 101,782 
13,679,078 800,430 11,381,016 1,393,910 
1,298,799 317,542 953,635 113,056 
2,538,599 142,600 2,304,601 31,752 
2,282,235 264,830 1,828,143 167,744 
4,133,717 329,222 3,505,184 272,121 
3,125,500 398,478 2,587,005 104,474 
11,634,146 847,820 9,625,734 1,080,613 
10,057,361 544,712 8,737,904 734,578 
9,221,057 1,185,108 6,690,992 1,265,986 
6,611,778 683,856 5,158,663 702,822 
3,187,730 562,464 2,311,736 313,530 
(Legal included in classified) 
8,054,088 736,064 6,163,892 1,101,422 
6,770,736 347,690 6,101,088 321,958 
(Legal inchuded in classified) 
3,593,289 365,166 2,859,454 339,833 
988,044 137,472 819,468 6,667 
1,873,778 298,019 1,460,179 86,654 
5,057,920 630,959 3,871,665 516,222 
10,365,628 1,032,192 7,094,220 2,173,990 
4,681,556 422,254 4,047,468 189,084 
3,387,333 357,109 2,638,734 23,133 
4,755,296 524,664 3,652,222 518,868 
5,786,062 679,646 4,708,844 363,398 
4,920,148 409,268 4,172,984 285,362 
8,560,559 291,501 7,156,320 986,270 
2,451,972 292,880 1,747,186 411,906 . 
(Legal included in classified) 
2,276,778 301,882 1,797,502 152,992 
7,561,876 762,496 5,630,086 1,089,886 
(Same linage appears Evening Standard) 
2,653,056 427,322 2,043,216 163,968. 
3,971,734 353,987 3,212,713 349,853 
1,746,107 270,311 1,335,943 85,648 
5,106,676 770,307 2,995,651 1,340,718 
(Legal included in classified) 
Gazette & Bulletin.(m) 6,018,796 831,866 4,156,292 1,030,638 
Wcisesetcsadves e) 8,044,526 843,388 6,170,500 1,030,638 
peer (me) 14,063,322 1,675,254 10,326,792 2,061,276 
(Legal included in local) 
Dispatch.......... (e) 15,021,358 1,105,102 12,361,637 1,174,805 
6,050,940 307,692 4,405,828 1,337,420 


Gazette and Daily. (m) 





(Legal included in classified) 


RHODE ISLAND 


BGs cayassissces (e) 
Mivksconxceccnd (e) 
Sunday edition. . . . (S) 
Meccsicevcs (eS) 
Pavwtuzet Valley 
Sr evscees: (e) 
Peidiecvenss fe) 


6,951,919 


3,803,660 
603,504 
4,407,164 


2,558,029 
7,657,517 


646,958 5,933,949 371,012 
(Legal included in local) 
343,528 3,167,802 292,236 

46,032 528,052 56,420 
389,560 3,695,944 348,656 
(Legal included in local) 


250,047 2,206,875 69,915 
1,268,964 6,023,356 365,197 
(Legal included in local) 


SOUTH CAROLINA 


.+.[ndependent...... (m) 


4,789,326 


(Same advertising appears in Evening Mail) 
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511,994 4,287,332 666,414 

















SOUTH CAROLINA—Continued 





Classi- 
iimned Linnge ational” "Local = “fled Legal 
7,003,367 1,550,458 4,205,141 1,181,569 66,199 
1,845,600 7,004,499 1,275,889 67,789 
407,708 2,906,277 417,849 «14,516 
20,943,494 3,803,766 14,115,917 2,875,307 148,504 
12,300,078 1,750,178 8,328,716 2,230,184 ...... 
12,066,194 1,641,838 8,323,211 2,101,005 ...... 
24,375,272 3,392,016 16,651,927 4,331,279 ...... 
(Legal included in classified) 
3,472,078 428,086 2,722,251 277,109 44,632 
3,694,544 373,660 2,929,220 341,698 49,966 
6,198,472 1,098,510 4,227,300 813,400 59,262 
2,163,840 188,398 1,741,138 224,896 9,408 
8,362,312 1,286,908 5,968,438 1,038,206 68,670 
3,724,952 485,976 2,831,490 407,486 ...... 
(Legal included in classified) 
1,903,200 520,000 1,237,600 131,040 14,560 
SOUTH DAKOTA 
4,011,168 559,440 2,704,170 643,944 103,621 
2,291,072 360,556 1,695,050 156,352 79,114 
(Published in combination; all advertising appears in both 
Newspapers) 
597,730 2,558,528 1,033,732 79,968 
871,948 3,533,476 789,404 135,856 
7,140 408,366 122,178 ....-. 
879,088 3,941,842 911,582 135,856 
1,312,987 3,786,916 1,649,718 168,042 
225,850 1,936,788 333,900 ...... 
1,538,837 5,723,704 1,983,618 168,042 
621,635 2,960,996 534,114 106,648 
2,927,428 468,538 1,865,528 516,124 77,238 
TENNESSEE 
9,162,631 1,607,106 6,169,364 1,386,161 ...... 
12,575,049 1,489,342 9,708,677 1,377,030 ...... 
4,056,219 564,983 3,116,522 374,714 ...... 
25,793,899 3,661,431 18,994,563 3,137,905 ...... 
(Legal included in classified) 
2,347,135 305,487 1,726,088 286,944 28,616 
2,877,014 334,698 2,251,074 236,138 55,104 
1,956,206 230,468 1,500,408 172,606 52,724 
1,056,020 67,564 922,656 60,914 4,886 
3,012,226 298,032 2,423,064 233,520 57,610 
7,956,563 812,717 6,182,195 904,070 57,581 
7,136,010 778,484 5,687,892 654,066 15,568 
6,574,064 633,556 5,275,550 632,142 32,816 
2,898,714 322,798 2,259,250 260,204 55,962 
3,108,924 260,554 2,638,720 196,364 13,286 
2,041,228 147,014 1,680,140 214,074 ...... 
(Legal included in classified) 
2,100,070 215,838 1,776,796 84,560 22,876 
TEXAS 
6,751,612 879,256 4,057,662 1,796,536 18,060 
6,757,996 880,712 4,061,666 1,797,362 18,256 
3,284,806 129,150 2,653,574 499,926 2,156 
16,794,414 1,889,118 10,772,902 4,093,824 38,472 
1,925,502 358,937 1,319,864 243,768 2,933 
710,388 =... 635,880 , ere 
2,635,890 358,937 1,955,744 318,276 2,933 
8,838,102 1,677,130 5,038,754 2,122,218 ...... 
9,828,280 1,677,158 6,028,800 2,122,232 ...... 
4,727,016 462,630 3,595,998 668,388 ...... 
23,393,398 3,816,918 14,663,642 4,912,838 ...... 
(Legal incl:ded in local) 
1,999,076 240,240 1,629,600 124,236 5,000 
10,009,482 1,577,030 6,444,816 1,987,636 ...... 
9,934,008 1,575,742 6,393,856 1,964,410 ...... 
4,405,478 354,438 3,348,912 702,128 = .....- 
24,348,968 3,507,210 16,187,584 4,654,174 ...... 
(Legal included in classified) 
4,842,180 468,556 4,173,232 210,350 ...... 
(Legal included in local) 
9,863,495 1,725,609 6,339,010 1,772,766 9,790 
9,858,750 1,721,861 6,347,803 1,772,766 16,320 
2,720,599 350,157 2,031,704 338,177 561 
22,442,844 3,797,627 14,718,517 3,883,709 26,671 
3,632,146 552,986 2,395,190 673,624 10,346 
2,171,078 118,454 1,892,044 159,880 700 
5,803,224 671,440 4,287,234 833,504 11,046 
4,843,370 374,524 3,851,064 248,360 16,530 
1,903,636 325,290 1,444,800 - 119.658 13.888 





TEXAS—-Continued 


Pub- Total 
lished Linage 





News Herald... . (eS) 





et (e) 
Sunday edition. . . .(S) 
Total..........(eS) 
.Avalanche...... .(m) 
Journal... ........ (e) 
Avalanche-Journal . (S) 
Wetah....5... (meS) 

Ce ee (eS) 
--Monitor...........(e) 
Sunday edition... .(S) 
Total .........(eS) 


-News-Messenger... .(e) 
Sunday edition (8) 


Total..........(eS) 
CB 82 nb oats (e) 
Sunday edition .. . .(S) 
Total..........(eS) 
Reporter-Telegram (eS) 
cabal American....... (eS) 
Herald-Press...... . (e) 


WO ieesieeed (e8) 
“ce TOE (e) 
Sunday edition ...(S) 
er (eS) 
News... . 
aineare Herald........ 
Sunday edition 
Total 
.-Democrat.......... (e) 


Sunday edition. . . .(S) 
Siac (eS) 


Total 






Sunday edition... .(S) 
Total is 
Tribune 

. Gazette 
News. 
Gazette 

Total 
-Courier-Times 

Morning Tele- 

graph ....(me8) 


(Morning and evening sold in combination. Total of one 
edition given, including Sunday edition) 


ee fs id (e) 
Sunday edition. . . .(8) 
Total... .fe8) 











A a fied 
1,004,010 1,815,422 373,198 
190,484 1,474,130 209,510 
1,194,494 3,289,552 582,708 
468,923 2,746,135 747,054 
(Legal included in classified) 
1,730,624 7,728,084 2,537,518 
1,732,844 7,698,446 2,525,334 
394,814 2,782,546 640,570 
3,858,282 18,209,076 5,703,422 
224,196 2,047,640 456,064 
497,019 1,159,713 28,476 
(Legal included in classified) 
‘180,670 633,388 + —-137,662 
109,536 1,409,478 216,674 
290,206 2,042,866 357,336 
490,588 4,329,080 703,892 
293,104 1,684,739 244,464 
(Legal included in classified) 
1,264,212 4,766,762 1,660,425 
1,387,879 5,511,995 1,679,312 
212,953 1,910,145 357,351 
2,865,044 12,188,902 3,697,088 
(Legal included in classified) 
451,140 2,665,974 608,521 


1,089,354 2,002,224 686,364 
219,912 1,594,642 272,104 
1,309,266 3,596,866 958,468 
330,302 1,455,076 184,198 
(Legal included in classified) 
511,583 4,048,100 528,868 
(Legal included in classified) 
604,380 2,178,806 385,476 
$1,942 1,057,420 79,282 
686,322 3,236,226 464,758 
(Legal included in classified) 
999,166 6,963,166 2,789,906 
1,000,356 6,871,536 2,553,006 
215,670 4,115,160 625,128 
2,215,192 17,949,862 5,968,040 
600,612 2,174,750 303,363 
1,026,144 2,278,822 720,706 
253,386 1,500,240 363,622 
30 3,779,062 1,084,328 
36 2,465,610 395,668 
i) 1,807,946 159,222 
633,696  4,273,5: 554,890 
248,285 = 1,432,267 164,178 
35,793 434,490 37,912 
284,078 1,866,757 202,090 
(Legal included in classified) 
730,338 5,119,884 1,679,202 
5,483,926 859,250 1,144,024 
387,520 1,928,038 324,310 
126,840 686,322 72,366 
514,360 2,614,360 396,676 
(Legal included in classified) 
522,368 4,017,804 856,128 
82,950 1,327,326 226,478 
605,368 5,345,130 1,082,606 
627,522 4,388,930 823,452 
423,401 3,104,945 182,396 
68,352 1,115,156 16,430 
491,753 4,220,101 198,826 
(Legal included in classified) 
563,374 2,797,970 592,970 
151,578 1,178,534 177,590 
714,952 3,976,504 770,560 
(Legal included in local) 
393,652 2,249,800 194,754 
599,914 2,818,704 779,856 
87,906 1,330,644 166,684 
687,820 4,149,348 946,540 
478,150 1,270,200 255,500 
1,027,600 3,457,230 1,104,698 
1,028,286 3,365,208 1,088,458 
156,828 2,245,656 238,546 
2,212,714 9,068,094 2,431,702 










952,434 6,786,192 918,176 


601,804 2,238,474 424,830 

75,600 1,344,000 100,300 

677,404 3,582,474 = 525,630 
(Legal included in classified) 
































TEXAS—Continued 
Classi- 
Wened Linage National "Local fed 
7,698,608 1,179,920 4,886,588 1,632,190 
7,739,298 1,180,088 4,927,958 1,631,252 
3,204,228 283,248 2,625,126 385,854 
18,732,224 2,643,256 12,439,672 3,649,296 
(Legal included in classified) 
6,867,210 975,086 4,580,926 1,311,198 
6,901,888 961,310 4,604,614 1,335,964 
3,685,206 224,364 2,921,688 539,154 
17,454,304 2,160,760 12,107,228 3,186,316 
(Legal included in classified) 
UTAH 
299,133 35,864 219,300 43,969 
(Legal included in classified) 
8,291,619 1,314,446 5,088,811 1,753,668 
2,000,117 157,458 1,413,223 451,514 
10,291,736 1,471,904 6,502,034 2,205,182 
9,008,209 1,999,082 5,013,236 1,823,697 
3,091,209 620,093 1,871,477 581,663 
12,099,418 2,619,175 6,884,713 2,405,360 
VERMONT 
3,661,716 590,301 . 2,791,291 280,124 
(Legal included in classified) 
3,814,076 506,394 3,025,596 282,086 
(Legal included in local) 
4,652,998 528,864 3,846,136 277,998 
(Legal included in classified) 
7,475,034 1,675,673 4,977,604 798,637 
2,627,625 379,877 2,011,753 235,995 
602,935 20,021 537,373 45,541 
3,230,560 399,899 2,549,127 281,534 
(Legal included in classified) 
2,078,356 509,782 1,400,812 143,388 
2,571,038 420,904 1,922,901 211,927 
6,789,278 1,030,285 4,954,571 804,422 
(Legal included in classified) 
1,988,854 391,524 1,342,964 237,678 
186,178 686 179,592 5,760 
2,175,032 392,210 1,522,556 243,438 
2,985,766 496,440 2,293,200 139,566 
VIRGINIA 
7,022,134 798,616 5,671,274 552,244 
Legal included tn classified) 
5,815,838 690,648 4,791,528 301,546 
1,529,500 243,152 1,212,694 63,700 
3,216,747 426,393 2,660,532 129,822 
(Legal included in classified) 
4,930,996 1,020,432 3,296,076 591,640 
7,653,184 1,199,156 5,688,270 744,338 
2,772,588 211,148 2,403,492 154,490 
15,356,768 2,430,736 11,387,838 1,490,468 
5,589,571 614,962 4,641,619 300,559 
4,861,784 464,597 4,023,695 275,765 
2,197,102 236,824 1,703,268 242,156 
9,694,342 1,121,470 7,875,574 697,298 
(Legal included in local) 
3,661,350 574,770 2,635,472 429,730 
1,429,778 56,406 1,271,228 95,900 
5,091,128 631,176 3,906,700 525,630 
4,675,412 1,102,374 2,046,730 1,450,988 
8,671,110 1,100,610 6,095,306 1,417,192 
3,017,546 158,186 2,559,298 280,070 
16,364,068 2,361,170 10,701,334 3,148,250 
14,844,060 2,479,680 6,899,410 2,243,430 
12,929.994 2,899,498 6,840,116 2,218,160 
6,504,484 553,658 4,027,380 446,572 
34,278,538 5,931,576 17,776,906 4,908,162 
6,300,994 845,838 4,762,562 692,594 
2,244,662 134,274 = 1,977,276 133,112 
8,545,656 980,112 6,739,838 825,706 
(Legal included in local) 
9,189,734 986,328 7,299,942 903,464 
2,933,692 99,792 2,667,361 166,540 
12,123,426 1,086,120 9,967,303 1,070,004 
(Legal included in classified) 
2,235,142 307,916 1,832,656 94,570 
1,061,816 103,740 928,144 29,932 
3,296,958 411,656 2,760,800 124,502 
(Legal included in classified) 
2,067,940 308,396 1,644,464 103,054 
4,406,248 600,784 3,450,844 267.666 


Logal 





106,162 
6,454 
112,616 
172,194 
17,976 
190,170 


24,374 
15,306 


16,688 

140 
16,828 
56,571 


32,116 
9,954 


22,848 
21,420 

3,458 
47,726 
32,431 
97,727 
14,854 


21,378 
6,244 
27,622 
75,320 
58,002 
19,992 
153,314 
156,492 
124,586 
35,714 
316,792 


12,026 
86,954 
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374 
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120 
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VIRGINIA—Continued : 















































Pub- Total 
lished Linage 


National Loca 








City Paper Legal 
Strasburg.........Northern Virginia. .(e) 2,811,732 291,508 2,282,238 235,746 2,240 
Suffolk ..Newé-Herald.......(e) 2,250,234 550,718 1,396,500 272,286 «33,334 

Sunday edition. . . .(S) 794,962 37,940 672,094 78,904 2,492 
Total..... ..(eS) 3,045,196 588,658 2,069,404 351,190 35,826 
Waynesboro. . -(e) 3,307,438 312,490 2,802,483 170,541 21,924 
Winchester. . . 4,447,560 656,978 3,784,452 3,450 2,680 
WASHINGTON 
Aberdeen.........World.........2.5 (e) 6,029,401 850,129 4,257,204 922,068 sae 
(Legal included in local) 
Bellingham....... MIs os ccscseced (e) 5,730,424 864,402 3,672,600 1,109,486 83,846 
1,714,734 124,908 1,320,662 267,722 1,442 
7,445,158 989,310 4,993,352 1,377,208 85,288 
Bremerton........ Sun.... 7,442,428 903,238 4,991,042 1,472,006 75,152 
Centralia-Chehalis, Chronicle... 4,255,528 632,135 3,032,400 542,038 48,955 
Ellenburg........ Record. . 2,957,190 477,130 1,788,632 653,856 37,572 
Everett... ... Herald 9,752,988 934,220 7,073,556 1,596,952 148,260 
Hoquiam. . .Grays Harbor 
Washingtonian.(mS) 2,348,157 311,682 1,650,782 335,559 50,134 
Rongelew........... MOB cssccccccccd (e) 7,525,374 865,807 5,347,580 1,260,145 51,842 
Olympia......... Olympian. ........ (e) 5,225,108 774,606 3,310,440 1,079,204 60,858 
Sunday edition....(8) 1,494,304 88,984 1,052,282° 347,438 5,600 
Wetth...csccece (cS) 6,719,412 863,500 4,362,722 1,426,642 66,458 
Pasco... 4,116,196 674,954 2,594,158 810,194 33,110 
1,114,792 13,398 825,608 274,932 854 
5,230,988 688,352 3,419,766 1,085,126 33,964 
Port Angeles 4,032,283 505,578 3,051,468 441,672 33,565 
Vancouver........Columbian and Sun.(e) 6,214,572 $13,442 4,026,834 1,260,952 113,702 
Walla Walla. .....Union-Bulletin....(m) 5,520,060 879,718 3,811,178 791,336 + 37,828 
Union-Bulletin.....(e) 5,756,520 870,310 4,015,746 832,504 37,870 
Sunday edition....(S) 1,936,200 54,684 1,615,908 265,008 ...... 
WO invades (meS) 13,212,780 1,804,712 9,442,832 1,889,538 75,698 
ses 5,804,610 722,946 4,357,878 648,046 75,740 
4 9,087,288 1,344,042 5,883,192 1,829,954 30,100 
Republic. ........ (e) 9,010,610 1,221,626 5,947,074 1,714,286 127,624 
WEST VIRGINIA 
Beckley. . . Post Herald. ..... (m) 4,008,844 653,982 2,134,916 1,219,946 
peer (e) 4,008,844 653,982 2,134,916 1,219,946 
Register.......... (§) 1,138,928 45,654 763,896 329,378 
Total (meS) 5,147,772 699,636 2,898,812 1,549,324 
(Morning and evening sold in combination) 
I cc suéencncl Pei scncaniecens (e) 2,000,712 262,234 = 1,537,438 185,974 
Morgantown... . ‘m) 5,937,671 621,625 4,962,045 354,001 
Post... 5,208,135 617,585 4,238,195 352,355 
Total. . ..(me) 11,145,806 1,239,218 9,200,240 706,356 
(Legal included in classified) 
Parkersburg WE cncesccscae 6,667,290 788,396 5,178,558 629,874 70,462 
Sentinel 9,367,428 944,328 *. 7,585,396 732,508 105,196 
News... 1,916,572 84,896 1,705,144 124,600 1,932 
Total 17,951,290 1,817,620 14,469,098 1,486,982 177,590 
Weirton. Times 5,246,122 367,360 4,622,366 256,396 Bree 
(Legal included in classified) 
Welch..... . News. 4,287,470 502,572 3,574,690 97,678 112,350 
Wheeling. . Intelligencer. . 9,419,884 1,863,487 6,406,202 1,093,288 56,907 
News-Register.. . 10,888,927 1,859,146 6,852,130 1,080,261 1,097,390 
News-Register.... . ( 3,743,208 297,872 3,138,680 306,656 ...... 
Total... (meS) 24,052,019 4,020,505 16,397,012 2,480,205 1,154,297 
Williamson. . News... ..(e) 4,217,738 552,104 3,131,618 534,016 
(Legal included in classified) 
WISCONSIN 
Antigo..... 2,662,618 278,866 2,035,572 319,536 28,644 
Appleton......... 14,341,530 982,212 10,827,208 2,348,402 183,708 
Ashland 2,967,366 277,284 2,322,208 318,787 49,087 
Beaver Dam 3,075,926 571,942 2,371,796 103,068 29,120 
Beloit 6,404,285 744,933 4,154,230 1,505,122 
(Legal included in classified) 
Chippewa Falls. 3,648,218 389,984 2,269,344 895,916 92,974 
Ft. Atkinson 
2,308,124 206,108 1,513,120 528,906 59,990 
Green Bay.... 13,624,478 1,367,324 10,149,426 1,914,052 193,676 
Jamesville 6,706,298 738,150 4,624,637 1,251,381 92,130 
Kenosha... .. 8,170,008 997,262 5,445,888 1,581,762 
La Crosse 6,800,640 945,952 5,373,040 1,120,350 
Sunday edition....(8) 2,417,832 114,058 1,346,366 316,306 
i Total..........(e8) 9,218,472 1,060,010 6,719,406 1,436,656 
(Legal included in local) 
Madison... . Wisconsin State 
Journal. ....... (m) 8,740,634 4,744,404 1,625,246 2,047,787 323,197 
Capital Times.,....(e) 8,610,490 4,863,250 1,633,674 2,026,283 87,283 
Wisconsin State 
Journal......... (S) 3,857,371 3,106,782 275,206 466,410 8,883 
Total...... (meS) 21,208,495 12,714,436 3,534,216 4,540,480 419,363 
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WISCONSIN—Continued 
Pub- Ti Classi- 
City Unage Nations! Local fied Legal 
i 7,110,712 687,470 5,427,640 933,304 62,202 
4,823,190 465,004 3,636,574 637,784 83,818 
4,165,280 410,774 3,135,118 550,468 59,920 
2,205,938 296,156 1,586,102 286,832 36,848 
2,504,585 298,585 1,807,778 415,422 72,800 
6,944,087 1,010,516 5,271,967 522,065 138,639 
11,398,016 1,186,388 8,296,288 1,596,714 318,626 
577,018 -<.80N 498,254 78,704 .....- 
11,975,034 1,186,388 8,794,542 1,675,478 318,626 
2,615,870 321,863 1,850,899 365,001 78,107 
1,948,968 207,396 1,340,052 353,514 48,006 
11,065,656 1,028,888 8,697,388 1,102,090 216,776 
3,816,223 438,513 2,505,118 ~ 749,532 123,060 
6,112,736 854,014 4,291,204 819,462 147,966 
3,214,008 380,912 2,571,772 232,442 28,882 
3,794,826 462,658 2,744,420 406,742 181,006 
8,916,996 824,950 6,884,430 1,113,056 94,560 
4,110,806 425,124 3,073,350 578,130 34,202 
WYOMING 
Tribune-Herald...(eS) 6,792,058 $29,582 4,742,864 1,048,936 170,576 
Wyoming Eagle...(m) 5,782,686 909,300 3,894,072 910,952 158,424 
Wyoming State 
Tribune and 
6,000,008 972,910 3,868,284 1,009,272 68,390 
11,782,694 1,882,210 7,762,356 1,920,222 226,814 
2,716,757 514,241 1,748,873 440,779 12,864 
2,641,380 512,911 1,647,814 387,667 92,988 
5,358,137 1,027,152 3,376,687 828,446 105,852 
2,140,264 316,946 1,577,786 156,436 89,096 
1,946,798 426,076 1,237,236 210,728 72,758 
573,412 21,182 492,618 46,872 12,740 
2,520,210 447,258 1,816,038 257,600 $5,498 
3,896,378 578,147 2,909,998 264,404 143,829 
1,976,415 249,451 1,529,038 149,370 48,556 
ALASKA 
Ketchikan - Chased. 0.200608 (e) 1,869,280 r ican | .aKeen a 
News (e) 2,348,584 242,564 = 1,816,276 276,640 13,104 
NEWSPAPERS MEASURED BY ADVERTISING 
LINAGE SERVICE 
ARKANSAS 
Pub- Total Display Classi- 
City Paper lished Linage National Local fied Legal 
Little Rock....... Democrat.......... (e) 9,979,405 1,498,605 6,613,555 1,749,437 117,808 
Sunday edition....(S) 3,067,997 239,829 2,382,621 444,177 1,370 
WB iienecdead (eS) 13,047,402 1,738,434 8,996,176 2,193,614 119,178 
Gasette.......... (m) 11,724,060 1,527,515 8,171,640 1,936,482 88,423 
Sunday editor.....(8) 4,135,752 647,657 2,929,130 554,643 4,322 
Total..... (mS) 15,859,812 2,175,172 11,100,770 2,491,125 92,745 
CALIFORNIA 
Pasadena Independent...... (m) 9,728,125 420,818 4,997,044 4,187,381 122,882 
Sunday edition....(8) 3,387,414 59,090 1,716,072 1,581,941 30,311 
Total.........(mS) 13,115,539 479,908 6,713,116 5,769,322 153,193 
Star-News... .-(e) 9,234,403 1,126,451 5,660,855 2,374,365 72,732 
Sunday edition....(S) 3,626,638 143,574 + 2,590,938 890,915 1,211 
Total... .(eS) 12,861,041 1,270,025 8,251,793 3,265,280 73,943 
INDIANA 
Hammond........ WO cs ccactes (ec) 9,345,661 1,126,538 6,571,843 1,558,583 88,697 
Sunday edition....(8) 3,299,950 142,640 2,791,043 365,672 595 
Total (eS) 12,645,611 1,269,178 9,362,886 1,924,255 89,292 
LOUISIANA 
Shreveport...... Journal.........4+ (e) 11,230,210 1,449,506 7,801,951 1,850,429 128,324 
Times. . .(m) 10,005,376 1,857,838 5,726,521 2,344,607 76,410 
Sunday edition... .(8) 4,437,143 543,064 2,948,101 941,692 3,386 
ee (mS) 14,442,519 2,401,802 8,674,622 3,286,209 79,796 
MASSACHUSETTS 
Haverhill... 6,314,330 853,614 4,222,106 1,175,781 62,829 
Lawrence...... 9,637,564 1,318,483 6,889,405 1,402,206 27,470 
(Sold in combination with Eagle-Morning) 
Lowell. . eee, EPPO Ee: (e) 8,052,575 1,288,847 5,302,689 1,387,600 73,439 
Sunday edition....(8) 487,025 5,625 122,508 722 
WO ceccsnsed (eS) 8,539,600 1,204,472 5,660,760 1,510,198 74,161 
(First Sunday publication Oct. 1949) 
Telegram. ...... (8) 1,635,714 64,563 1,525,104 10,540 35,507 
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MICHIGAN 
Classi- 

Clty Paper lobed A af tations Local fied Legal 
Grand Rapids.....Press............. (©) 21,037,254 2,732,800 13,172,698 5,131,756 ...... 
MISSISSIPPI 
Jackson.......... Clarion-Ledger....(m) 8,508,979 1,369,045 5,323,424 1,733,502 83,008 

Sunday edition....(S) 3,667,280 427,208 2,803,982 434,994 1,096 
SRS (mS) 12,176,259 1,796,253 8,127,406 2,168,496 84,104 
News.. 8,266,665 1,412,701 4,746,419 1,965,680 141,865 
Sunday edition....(S) 3,245,824 403,112 2,374,007 467,359 1,256 
ne (eS) 11,512,489 1,815,813 7,120,516 2,433,039 143,121 
NEW JERSEY 
Elisabeth......... Journal........... (e) 12,437,084 1,550,895 8,864,808 1,819,983 201,398 
Paterson......... Call. ..(m) 10,986,011 634,265 7,149,378 3,088,334 114,034 
ee .(e) 13,921,176 1,855,398 9,113,035 2,808,832 143,911 
NEW YORK 
Jamestown. ...... Post-Journal....... (ec) 9,974,999 1,126,801 6,393,906 2,358,038 96,254 
NORTH CAROLINA 
Charlotte Se (e) 11,030,677 1,276,681 7,198,238 2,530,312 25,446 
Observer.........(m) 14,282,457 2,429,208 8,304,977 3,423,493 34,779 
Sunday edition....(S) 6,030,917 878,100 4,037,741 1,110,319 4,757 
WAe:....<c0d (mS) 20,313,374 3,307,308 12,432,718 4,533,812 39,536 
OREGON 
Eugene. . . Register-Guard. ....(e) 10,789,358 1,235,843 6,741,827 2,706,521 105,167 
Sunday edition....(S) 2,839,931 167,891 1,940,017 729,978 2,045 
, ae (eS) 13,629,289 1,403,734 8,681,844 3,436,499 107,212 
PENNSYLVANIA 
Witkes-Barre......Record........... (m) 9,557,903 2,284,318 5,943,043 1,247,451 83,091 
i ..(@) 13,150,623 2,270,052 9,576,229 1,226,820 77,522 
(S) 3,165,195 252,153 2,772,547 114,820 25,675 
SOUTH CAROLINA 
Columbia. -Record 8,247,321 2,054,264 4,458,471 1,689,252 45,334 
ee 8,417,787 1,806,449 4,704,465 1,752,211 154,662 
Sunday edition....(S) 4,212,026 518,406 3,015,285 651,691 26,644 
Total ..(mS) 12,629,813 2,324,855 7,719,750 2,403,902 181,306 
WEST VIRGINIA 
Bluefield. . .. Telegraph. ....... (m) 4,799,935 1,134,012 2,802,184 822,801 40,848 
Sunday edition....(S) 2,280,356 375,171 1,499,946 395,001 10,238 
Total.........-(eS) 7,080,201 1,509,183 4,302,130 1,217,802 51,086 
(Sold in combination with Sunset New Evening) 
Charleston....... .Gasette.......... (m) 10,637,043 1,879,736 6,418,418 2,146,236 192,653 
3,429,234 519,476 2,385,830 519,415 4,513 
14,066,277 2,399,212 8,804,248 2,665,651 197,166 
9,269,645 1,036,910 5,951,602 2,103,766 177,367 
2,769,936 179,927 2,075,717 511,623 2,669 
12,039,581 1,216,837 8,027,319 2,615,389 180,036 
WISCONSIN 
Fond du Lac... .. .Commonwealth- 
..(€) 7,194,707 819,978 5,463,903 750,293 160,533 





DOMINION OF CANADA 





ALBERTA 
: Pub- Total Display Classi- 
City Paper lished Linage National Local fied 
Calgary. .Herald.. --(e) 12,628,118 3,153,549 5,972,646 3,436,027 
Edmonton Bulletin -(e) 9,115,953 1,770,831 4,929,099 2,313,581 
Edmonton Journal. .(e) 12,659,617 3,276,087 5,939,403 3,332,710 
Lethbridge. .... ..Herald .-(e) 6,028,231 1,460,615 3,614,175 900,298 
BRITISH COLUMBIA 

Nelson. . News ..(m) 2,840,007 1,104,532 1,255,499 479,976 

(Legal included in classified) 
eT ....(e) 2,506,154 864,719 1,514,233 119,336 
Vancouver .-News-Herald.....(m) 6,409,049 1,995,485 2,829,885 808,521 
ince ..(e) 16,827,908 3,981,936 7,638,387 5,157,782 
Sun... .+.-(e) 19,904,262 4,427,080 8,123,122 7,285,586 
Victoria. . Colonist......... (m) 9,967,314 2,027,062 4,146,576 3,793,706 
Sunday edition... .(S) 3,028,130 567,392 1,501,248 959,490 
ee (mS, 12,995,444 2,594,424 5,647,824 4,753,196 

(Legal included in local) 

og en (e) 9,369,381 1,799,925 5,458,927 2,110,529 

(Legal included in classified) 

MANITOBA 

Brandon......... WR cosnocscnsee (e) 3,303,748 981,136 2,065,568 248,486 
Portage la Prairie..@raphic raha (e) 1,437,292 371,488 917,250 148,554 

(Legal included in classified) 
Winnipeg......... Free-Press......... fe) 14,904,865 3,784,071 6,745,288 4,359,203 
Tribune...........(e) 12,664,558 3,266,379 6,273,022 3,125,157 





Legal 
65,896 
102,442 
111,417 
53,143 


7,866 
77,558 
49,803 
68,474 


City 


Moncton. . 


St. Johns 


Kirkland Lake... . 


Owen Sound 
Peterborough... . 
Port Arthur 


St. Catharines... . 


St. Thomas 


Sarnia...... 





Welland......... 


Woodstock. . . 


Charlottetown. . . 


Granby... 
Montreal 


CANADA—Continued 
NEW BRUNSWICK 

















Pub- Total = 
lished Linage National ba 
(m) 3,800,494 1,645;706 2,030,565 124, _ 
..(e) 6,745,036 1,658,887 4,719,202 366,947 
, (me) 10,545,530 3,304,593 6,749,767 491,170 
(Legal included in classified) 
NEWFOUNDLAND 
....(S) 1,049,660 624,000 227,000 197,000 
..(e) 6,924,190 1,307,684 5,461,120 155,386 
NOVA SCOTIA 
Eee (e) 1,713,110 - 475,454 1,136,786 WT 90,370 
. Chronicle-Herald. .(m) 7,517,121 2,945,621 3,116,239 1,455,261 
bscewsacs (e) 11,413,635 2,945,928 7,040,580 1,427,127 
Total etree (me) 18,930,756 5,891,549 10,156,819 2,882,388 
i sacussuaues (e) 3,779,308 798,105 2,643,799 337,404 
(Legal included in local) 
-Post-Record........(e) 6,733,734 1,640,436 5,405,296 648,658 
(Legal included in classified) 
ONTARIO 
Intelligencer. ......(e) 5,296,340 1,352,484 3,498,488 445,358 
(Legal included in classified) 
. Recorder & Times. .(e) 3,570,270 1,239,902 2,036,203 294,165 
(Legal included in local) 
Seer (e) 8,164,030 1,706,670 5,534,508 992,852 
(Legal included in local) 
.Standard-Freeholder.(e) 5,283,838 1,393,882 3,333,232 556,724 
(Legal included in classified) 

. Times-Journal..... (e) 8,697,192 1,780,450 5,984,468 932,274 

‘ Maveavenvued (e) 8,373,182 1,361,395 6,099,535 883,472 

.Mereury........... (e) 7,126,063 1,522,945 4,618,557 984,561 

(23,216 legal included in local) 
Spectator.......... (e) 17,800,404 4,025,258 10,339,766 3,435,380 
(Legal included in classified) 
Whig-Standard. 7,863,530 1,997,698 4,672,192 1,193,640 
(Legal included in classified) 
Northern News..... (e) 2,766,077 990,479 1,471,726 303,872 
PE iiciaeviae (e) 9,312,534 2,102,422 5,997,729 1,212,383 
(Legal included in local) 
. Free Press (me) 12,474,767 3,813,810 6,230,540 2,430,417 
(Legal included in classified) 
Review... (e) 6,515,709 1,494,511 4,443,715 577,483 
(Legal included in classified) 
The Daily Nugget. .(e) 4,454,596 1,265,035 2,790,081 399,480 
(Legal included in classified) 

. Times-Gazetle...... fe) 4,958,622 911,811 3,362,177 615,108 
Citisen.......... (m) 13,123,889 2,883,680 7,488,509 2,716,664 
Journal. . (e) 13,999,420 3,273,625 7,975,735 2,750,060 
Le Droit. .(e) 6,553,693 1,662,277 3,826,679 1,064,737 

. (Legal included in classified) 

.Sun-Times.~...... (e) 4,935,750 1,331,666 3,227,098 370,986 

. The Examirer (e) 7,906,529 1,912,212 4,554,151 1,440,166 

.News-Chronicle....(e) 7,921,586 1,715,015 5,231,800 931,260 
Standard (e) 11,366,655 1,805,319 8,686,578 836,303 

.. Times Journal.....(e) 6,108,647 1,495,757 3,696,358 916,532 
(Legal included in classified) 
.Canadian Observer..(c) 6,569,693 1,496,991 4,082,691 990,011 
(Legal included in local) 
.Beacon-Herald... . . (e) 4,905,220 1,449,197 2,707,549 748,474 
tar ss (e) 6,438,789 1,679,665 4,012,190 723,347 
IS se -(e) 4,643,116 1,437,706 2,602,084 556,340 
. Welland-Port Colborne 
Tribune......... (e) 6,277,871 1,245,827 4,315,778 716,266 
(Legal included in classified) 
. Sentinel-Review....(e) 5,423,796 1,225,581 3,717,868 480,410 
(Legal included in classified) 
PRINCE EDWARD ISLAND 
.Guardian . .(m) 4,852,740 1,298,572 3,324,768 197,400 
(Legal included in local) 
QUEBEC 

.La Voiz de P’Est...(e) 2,072,480 604,464 1,468,016 =... 
Le Canada. ...... (m) 2,541,399 1,006,272 1,450,850 84,277 
er (e) 1,757,448 698,963 1,027,813 24,357 
Le Petit Journal...(S) 1,075,887 567,334 508,553 2 iw... 
Montreal-Matin...(m) 1,599,204 653,609 725,308 
Photo-Journal.. ...(w) 256,121 132,018 124,103 

.Chronicle-Telecraph.(e} 3,013,837 1,138,948 1,634,278 240,611 

(Legal included in classified) 
L’ Action Catholique(e) 5,960,900 1,462,520 3,249,190 1,249,190 
(Legal included in local) 
L’Evenement- 
4,804,188 2,892,450 1,753,749 157,989 
10,032,292 2,892,450 5,759,760 1,380,082 
14,836,480 5,784,900 7,513,509 1,538,071 
(Legal included in local) 
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14,315 
35,046 
52,075 


28,602 
23,587 
46,986 
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CANADA—Continued 


QUEBEC—Continued 
T Classi- 
City Paper lioned A National Local fied Legal 
Sherbrooke. ...... La Tribune........ (e) 5,384,814 1,679,891 3,384,744 390,179... 
(Legal included in classified) 
Be ensciescaasa (e) 4,311,696 1,447,213 2,583,822 280,661 
(Legal included in classified) 
Three Rivers. .....Le Nourelliste...... (e) 5,921,516 1,722,966 3,571,861 626,689 ...... 
(Legal included in local) 
SASKATCHEWAN 
Moose Jaw....... Times-Herald...... (e) 4,344,559 1,160,936 2,674,027 509,506 ...... 
(Legal included in classified) 
Prince Albert... .. PG ss vic ciened (e) 3,166,637 851,070 1,741,409 574,188 ...... 
(Legal included 1n local) 
PAGE... cccces Leader-Post........ (e) 9,457,840 2,756,785 4,986,340 1,714,705 ...... 
(Legal included in classified) 
Saskatoon........ Star-Phoeniz...... (e) 7,938,725 2,556,336 4,068,128 1,281,696 32,565 





2 AP Staffers 
Receive Army's 
Official Praise 
WasHINGTON — Two Associat- 
ed Press reporters and a repre- 
sentative of Fox Movietone 


News and 20th Century Fox Stu- 
dios ee honored by the Army 


March 10. 
Undersecretary Tracy Voor- 
hees presented Certificates x 


iporeaintion to Elton 
Ruth Cowan of the Washington 
AP i. and to 

Muto, eT represents 
tive of Fox ury. 

Gen. J. Lawton Gollins. Chief 
of San. and other hi -ranking 
Army officers attended the cere- 
mony at the Pentagon. 

Mr. Fay was cited for con- 
tributing to the national wel- 
fare through his interpretation 
of military affairs “in the cru- 
cial postwar years when new 
concepts and new approaches to 
an adequate national defense 
were nec The Army ci- 
tation said also Mr. Fay’s work 
“constitutes a great example of 
the democratic practice of free- 
dom of the press. 

Miss Cowan was cited for 
“outstanding ability as a journ- 
alist and as an American citi- 
zen” during service as a war cor- 
respondent overseas and a re- 
porter of postwar military news. 
She was cited also for “objec- 
tive, factual and patriotic report- 
ing” which the Army said has 
been “in the best traditions of 
democracy and the inalienable 
tights of our free press.” 

Mr. Muto was cited for “keep- 
ing the American public fully 
and honestly informed of the 
achievements and news of the 
military establishment through 
the medium of the newsreel and 
the motion picture” in war and 
peace. 


a 

Free Fishing Contest 

LouIsviLLE, Ky.—The Courier- 
Journal is conducting a Free 
Fishing Contest, 
one in the circulation area, with 
more than $2,000 in tackle prizes 
to winners. 

Promotion Manager Douglas 
Cornette and Sports Editor Earl 


Ruby came up with the contest. 


to supplement the newspaper’s 
fishing coverage. Interest in 
fishing in be area has increased 
tremendous 


m-to every- 
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2 Days Missed 
In 2 Years of 
_ s 
Air Delivery 
Sarasota, Fla.—Airplane de- 
livery of the Sarasota Herald- 
Tribune throughout its  sur- 
ng c’ lation area is well 
into its second year with a rec- 
ord of having missed only two 
days of air service in that 
ri jose two days, de- 
veries Poe made by truck. 
The Herald-Tribune chartered 
air service covers a 
route of about 135 miles, mak- 
ing it possible for readers in 
four communities to obtain their 
paper virtually as soon as home- 
town zeaders are served by car- 
rier boys. The entire route is 
— in less than one hour and 





Since the air service was in- 
augurated by General Manager 
David B. Lindsay, Jr., in De- 
cember, 1948, the air delivery 
has flown more than 44,000 
miles and more than 500 hours 
without a serious mishap or de- 


y. 

One day was missed last Sep- 
tember when all planes were 
grounded by a hurricane and 
one other day was missed be- 
cause of heavy rain and low 
visibility. 

“Air delivery has not only en- 
abled us to improve service con- 
siderably, but has been more 
economical than trucking,” Cir- 
culation Manager Mary B. Rud- 
derham states. 


Brock Pemberton Is 


Claimed by Death 

Brock Pemberton, 64, theatri- 
cal producer and former news- 
paperman, died March 11 in his 
New York home only a week 
after he had played the leading 
role in “Harvey,” which he 
produced, in Phoenix, Ariz. 

A native of Kansas, he went 
to work for the late William 


job on th ew 

Mail and in 1911 he joined the 
New York World. Later he 
went to the New York Times 
as a theatrical reviewer and 
assistant to the late Alexander 
Wollcott, then drama critic for 
the Times. He retired in 1917 
to become a producer. 


circular: 


Herschel Dove, 
Bristol Editor, 
Retires at 80 


By Robert Loving 


BRIsToL, Tenn.-Va.—Herschel 
Dove, a gentleman of 80 whose 
moral fibre in word and pre- 
cept has hel, strengthen = 
erations, retired March 1 
editor of the Bristol Herald 
Courier. 

After 66 years on Bristol pa- 
— 43 years without a break 
n writing the Herald Courier 
editorials, this veteran amon 
newspapermen sent his fina 





Roche Suggests 
Ad Measurement 


ciation sf a, Represen- 
tatives here this week. 

Mr. Roche said agencies are 
eager to go beyond observation 
ratings now obtained in the 
Continuing Study of Newspaper 
Reading. 

Most and * methods for 








copy to the printers, of whose 
fraternity he is a ber. But Dewspap' magazine ad 
his labors in mouldi public erg tell “wip ——— 
opinion will remain long in Who read some, and who read 
memory’s files. most,” he said, but there is need 

He was born Oct. 19, 1869 for going deeper as to sales re- 
at Rye Cove, Va., the son of Sults. 
a school teacher who served as 
= —, in — % Ne en 

Rose Carter ve, wsm 

on Me of a pioneer family of 


Southwest Virginia. 

Cum to may When 9 

When Herschel was 9 years 
old, “his family “7 its be- 
longings on a wagon and moved 
to the village of Bristol, now 
a city of bey in 1878. H 
took a job in a tobacco factory, 
= hours daily at 25 cents a ev. 


Cover Bishop's 
Installation 


Tn 1884 he quit this job to be. Catholic 


gin his career in newspaper 
werk as a “printer’s devil” on 
John Slack’s Weekly Courier, 
at $1 a week. He is the only 
— charter member of Bris- 
graphical Union No. 

128, organized in 1901. 
J Slack was appointed 


postmaster by Grover Cleve- 


iand in 1888 and = brother, = 


Charlie, started the Cour- 

ier in a small bu ilding Here 

Mr. Dove did his first ——_ 

writing. In 1898 a group, 

Democrats started the 

_— with Mr. Dove a edi- 
rv. 


First Linotype Operator 

The dailies were merged at 
the turn of the century and in 
1904 the first Linotype machine 
was installed. Mr. Dove was its 
first operator. 

George L. Carter, railroad 
builder, started the Bristol Her- 
ald in 1903 and when this news- 
paper and the Courier were 
consolidated on Feb. 9, 1907, Mr. 
Dove was made editor. More 
than once his life was threat- 
ened as he fought various 
causes. 

He scorned dogmatism and 
loud speaking, developing a 
style of sanely presenta the 
facts as the public welfare de- 
manded, honestly telescoping 
and moulding opinion. Yet when 
it took strong words to expose 
evil and awaken sleeping good, 
he never pulled his punches. 

s 


Ex-Editor Injured 
James W. Barrett, 64, who 
was city editor of the New York 
World when it ceased —- 
tion and who is now with Trans- 
radio Press Service, was knocked 
down by a truck in New York 
March 15. After examination at 
a hospital, he was able to go ? 
his home at Cold Springs, 


ne Ts five photog- 
3 Telegram phi _ hs. 
ome e; pho 
were taken from the cho’ lott 


Advance planning for cover- 
age was done by A. Mar- 
cello, owe city editor of the Tele- 
ram, and Stephen D. Donahue, 
Gazette city editor. 
On March 5, the Sunday pre- 
ceding the installation, a special 
color portrait of Bishop hea 
by Artist Vitty A. Mattus wi 
on the cover of the Sunday Tele- 
gram’s Feature Parade maga- 
zine. A biographical sketch of 
the ———- written _? — 
Deedy, Telegram ee who- 
covered the installa’ nstallation, 
panied the portrait. 


Agency Election 

The election of Milton T. 
Kyle as a director and Richard 
A, Cullinan as exétcutive vice- 
president of 
Guenther Law, Inc., edvertising 
agency, was announced this: 
week by Emmett Corrigan, 
chairman. Mr. Kyle, vicepresi- 
dent in charge of the firm’s 
has_ been 


with the firm since 1929. 





Newspaper Representative 





‘Spread the Good Word’ 
Mahoney Urges Reps 


By James L. Collings 


STEvE Manoney, middle name 
of Patrick, isn’t going to like 
this, not one shillelagh’s worth 
he won't. 

He’s such a nice, charming 
guy that I hate to do it, es- 
pecially in this, our St. Pa- 
trick’s Day edition, but here it 
is anyway and a top o° the 
mornin’ to him: 

Patrick has green eyes and 
white hair and a County Cork 
smile that could stop a truck 
from skidding on an icy road. 
Around the offices of Burke, 
Kuipers & Mahoney, newspaper 
representatives, of which he is 
a partner and treasurer, they 
say about him, “He’s my boy.” 

it wasn’t quite fully ex- 

d his what 
this expression means, but they 
said, oh, you know, and they 
said it in such a manner as to 
denote affection for Stephen P. 
Mahoney. 
Silly Stuff 

“Don’t bother with the green- 
eyes, white-hair business when 
you do the story on me,” he 
said, chewing on a Waldorf- 
Astoria roll. (He likes ~~ * junch 
there on Wednesdays so he can 
see the fashion shows.) 

“I think all that personal de 
scription stuff is silly. It’s so 
obvious. Who cares? Why men- 
tion John L. Lewis’s eyebrows? 
Everyone knows he has them. 

“I'd rather talk about ideas. 
It's what a fellow thinks and 





what he accomplishes that 
count.” 
Yes, Steve, OK, Steve, I'll 


skip lightly over each strand 

of your white hair (he’s 52) 

red get right down to what you 
ink. 

“Well,” he said, “here.” 

Elaborate Presentations 

He pulled out some notes that 
amounted to this when they 
were decoded: 

“Mass production necessitates 
mass marketing and both in- 
volve centralization, which, in 
turn, necessitates collective ef- 
forts to sell a newspaper as a 
sales medium. 

“Recognizing this, the New 
York chapter of the American 
Association of Newspaper Rep- 
resentatives has, at a great deal 
of expense, roduced a large 
number of elaborate presenta- 
tions on food, cosmetics and 
automobiles, and other subjects. 

“These have been shown very 
-successfully and have undoubt- 
edly accounted to a large ex- 
tent for the continued boom in 
national advertising which 
newspapers have enjoyed since 


“The institution of national 
newspaper representatives rep- 
ns ng the evolution of 75 
a. = its growth has paral- 

that of Socal advertising 
departments. The representa- 


tive organization functions in 
‘72 


its sphere quite the same as the 
local department at headquar- 


ters. 

“Although the national rep- 
resentative works for multiple 
nowmenes, he sells each one 
of them in —— and sepa- 
rately, while at the same time 
his association is selling the 
newspaper concept in a collec- 
tive way. 


Deaeti 
Ss 


1£ | 





“Representation has been 
shown through the experience 
of years to represent the only 
Ye efficient and econom- 
cal me to handle the na- 
tional advertising for the press 

the country. 

“The representative, of course, 
services business which is run- 
ning, and he should also sell 
new accounts into the columns 
of his newspapers. He should 
= an enthusiast in spreading 

good word for the basic 
iis medium. And he 
should + expected to be tire- 
re in propagating this idea, I 


“The national representative 
naturally is highly cialized 
in the advertising field and is 
surprisingly close to the ac- 
counts for which he is respon- 


sible. 

- hl £, 1 
man is Detter ‘suited ‘for a client 
than a dozen who might be 
inept, so one good advertising 
representative would be better 
fer a newspaper than a dozen 
who may lack enthusiasm for 
selling. 

“Numberitis means neither a 
good local advertising depart- 
ment nor a satisfactory repre- 
sentatives office.” 

Pure Chance 

It was more chance than any- 
thing else that brought Steve 
into the newspaper business. 
He was graduated from Dart- 
mouth in time to put on an 
ensign’s outfit for the first 
war. 

“It was funny,” he recalled. 
“I was Joseph Pulitzer’s com 
manding officer in naval avia- 
tion. en the war was over, 
he offered me a job on the St. 
Louis (Mo.) Post-Dispatch as 
a classified solicitor. 

“I stayed there about a year, 
or until 1920, en I sort 
of tramped arow 

(These were his ‘stops on the 





tour: New Orleans (La.) Times- 
Picayune, as poor Boston 
Herald, promotion manager; 


Chicago Tribune, national ad- 
vertising solicitor.) 

In 1925, Steve joined Knill- 
Burke, Inc., as a solicitor. The 
firm had been established in 
1907 as Putnam & Henriquez. 
hye years er 3 Steve became 

member, name a 
chenged to’ Darke, Kuipers & 
Mahoney, with our Patrick. of 





course, the third partner. 

BK&M has a total personnel 
of 33, with 22 in the New York 
office. Other offices are in Chi- 

0, Dallas, Oklahoma City, 
Atlanta and San Francisco. Bill- 
ing is $4,500,000. 

Hustling Salesman 

“It’s a good place to work,” 
Steve said. “As they say about 
the Dodgers, there’s never a 
dull moment (he’s a Red Sox 
fan). And if you want any- 
thing further on me besides the 
fact that I — darn hard, you 
can say I’m an_ on-the- 
street S alether. I SN, spend 
much time around h 

He waved his rote as ; though 
to dismiss for good any more 
discussion on BK&M and SPM, 
then got talkin t —_ 
his son and fas! 

“Let’s have an a cam to- 
morrow,” he laughed. “I think 
there’s a show then.” 








P. Mahoney 





United Press 
Workers Vote 
On Contract 


Ballots were put in the mails 
last week addressed to 600 
United Press workers who are 
members of the American 
Newspaper Guild, CIO, for a 
vote on a proposed new two- 
year contract (E&P, March 4, 
page 11). Full returns were ex- 
pected within 10 days. 

ANG officials told Eprror & 
PUBLISHER that the new contract, 
terms of which were not re- 
vealed by the U.P., provides 
cash benemte for approximately 
400 employes and other benefits 
for the remaining 200. They said 
salaries of two-thirds of the 
workers would be raised and 
that all minimums, except the 
top two, were increased 

Hospitalization, increased sev- 
erance pay and the upgrading 
of some bureaus were other 
benefits Guild spokesmen said 
were included in the newly ne- 
gotiated contract. 

John Shanky, supervisor of 
the circulation department of 
the Portland (Ore.) Journal, 
has taken a two-month leave of 
absence to confer in New York 
with ANG leaders concerning 
the organizing of circulation 
workers for collective bargain- 


ing. 

The Newspaper Guild of New 
York announced that the ex- 
ecutive council of the New York 
Times unit has set new dates— 
March 30-31—for a strike vote, 
to be taken if present negotia- 


tions being carried x. by B. J. 
Forman of the U Mediation 
Service are not gta x 
concl 


Times unit leaders said they 
were ready to continue nego- 
tiations until the last minute. 
They added that the —— 
obstacle is a request b; 
management for the question of 

es to be removed from ne- 
otiations, which the Guild has 
eclined to permit. Support for 
the unit has been voted by the 
New York City CIO Council, 
the Marine Engineers Bene- 
ficial Association, Local 33, CIO, 
_. the San Francisco Guild 
ocal 


A NLRB election held on con- 
tinuance of a Guild shop at the 
New York Herald Tribune was 
carried by the Guild 487 to 89, 
Guildsmen announced. A recent 
election of the kind also was 
carried by the Guild at Stan- 
dard & Poor’s. 

The New York local and some 
individual units have adopted, 
for financial support, a number 
of striking Guild members on 
pA Little Rock Arkansas Ga- 
zette. 


Hearst Names 
Knox to Coast 
Circulation Job 


Pumie M. Knox, circulation 
director of the Pittsburgh (Pa.) 
Sun-Telegraph, has been ap- 
pointed regional 
circulation  di- 
rector for Pa- 
cific Coast 
Hearst Newspa- 
pers, it was an- 
nounced in New 
York by J. K 
Kenney, Hearst 
Newspapers gen- 
eral circulation 
director. 

Mr. Knox 
joined the Sun- 
Telegraph in 
1946. Prior to i 
that he was for 10 years circula- 
tion director of the Oakland 
(Calif.) Tribune. As president 
of the California Circulation 
Managers Association in 1938, 
Mr. Knox developed a new con- 
cept of the importance of the 
carrier organization and devel- 
oped a sound boy program. He 
was one of the founders of the 
California Newspaperboy Foun- 
dation. } 

Mr. Knox’s career began in 
1913 with the St. Paul ( Minn.) 
Daily News. He was for five 
years with the San Francisco 
(Calif.) Bulletin and with the 





apers. 
came publisher of SCAN’s Mon- 
rovia (Calif.) News-Post, a post 
he filled for three years. 
Louis R. Mohs has been ap- 
pointed circulation director of 
the Sun-Telegraph. 
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Cuicaco—Newspaper publish- 
ers are in the paradoxical po- 
sition of being expert purvey- 
ors of news and sellers of ad- 
vertising, but in some cases do 
the poorest job of informing 
their employes of their man- 
— and production prob- 
lems. 

This thought was stressed at 
the opening session of the 
Newspaper Personnel Relations 
Association meeting here March 
16-17. Need for personnel man- 
agers to sell their ideas and 
ideals to members of top man- 
agement was voiced by two 
speakers at the opening session. 

How to Cut Costs 

Likewise, personnel men gave 
special attention to how their 
departments can help reduce 
newspaper operating costs in a 
panel discussion. 

Stewart Hooker, Philadelphia 
(Pa.) Inquirer, advocated full 
control of hiring in the person- 
nel department, after screening 
by department heads. 

H. S. Bates, Burlington ( Vt.) 
Free Press, said savings could 
be made by better trained em- 
ployes. He proposed that the 
personnel group appoint a com- 
mittee to outline the practices 
of various members for the 
benefit of papers which don’t 
have fulltime personnel depart- 
ments. 

E. J. Pelz, New York Times, 
emphasized that the supervis- 
ory staff is the key to the prob- 
lem warned that a news- 
paper “which hires mediocre 
people and promotes them in a 

iocre way gets mediocre re- 
sults.” It is important, he said, 
to find out how applicants fared 
on previous jobs. 

rs. Elinore M. Herrick, New 

York Herald Tribune, discussed 
the operation of the job classi- 
fication program. 

Centralized personnel func- 
tions on most newspapers not 
only pay their way, but pro- 
duce a “dividend” of lessened 
unemployment insurance taxes, 
reduced losses from labor turn- 
over and from mispayment of 
group insurance benefits, it was 
asserted by Paul Bell, Los 
Angeles (Calif.) Times and 
Mirror personnel director. 

“Further savings can come 
from proper checking of ex- 
emptions under the wage-hour 
act and other statutory regula- 
tions,” said Mr. Bell. 

Slow on Personnel 

Newspapers have: been slow 
to adopt personnel management 
techniques, said Robert Spahn, 
Oklahoma City (Okla.) Okla- 
homan and Times in discussing 
the future of newspaper per- 
sonnel departments. 

“The inference should not be 
drewn that personnel depart- 
ments aré union-busting instru- 
men 8 PR A a are 

e only de; mt whose 
business is to deal with the hu- 
man equation.” 

He pointed out that newspa- 
pers rank on top for the amount 
of money spent per revenue 





Personnel Managers 
Assay Their Function 


dollar for labor. “I’ve heard it 
said that if the automobile peo- 
ple were to produce an auto- 
mobile the way we produce a 
newspaper the cheapest car on 
the market would be over 
$4,000,” he added. 
Must Sell Management 

- Mr. Spahn asserted that while 
not all newspapers are patern- 
alistic, “there are enough of 
them to set a pattern.” 

“If there ever was an indus- 
try that needs sound personnel 
practices and needs them bad- 
ly,” he continued, “it is the 
newspaper industry. But it will 
never be done if the men here 
in this room continue to take 
a back seat and don’t start to 
become salesmen. 

“Certainly all of the person- 
nel men present know the 
techniques of selection, place- 
ment, indoctrination, training, 
job evaluation, salary adminis- 
tration, grievance procedures, 
communications, opinion polls 
and termination interviews. 
They must be applied to the 
newspaper industry and the 
only way that will be done is 
to sell top management.” 

Must Show Value 


James Guthrie, San Bernar- 
dino (Calif.) Sun, objected to 
placing too much stress on 
“selling” personnel activities to 
the management, adding “we 
don’t need to sell, but we 
do need to demonstrate our 
value.” 

Philip Kruidenier, Minneapo- 
lis (Minn.) Star and Tribune, 
told of a color slide presenta- 
tion he has developed to depict 
the various services of the per- 
sonnel department. 

Dr. Robert K. Burns, indus- 
trial relations center, Univer- 
sity of Chicago, said the per- 
sonnel managers’ job is to help 
management be more efficient, 
effective and enlightened. He 
stressed the need for develop- 
ment of leadership at the super- 
visory level and said there is 
a difference between job train- 
ing and education. The latter, 
he added, deals with rational- 
izing company policy and in- 
cludes educating people as to 
economics of the industry and 
the newspaper itself, the ele- 
ments of cost and a program of 
human relations. 

“People, we find, have the 
willingness and capacity to re- 
duce costs, but they lack the 
methods,” he asserted. 

s 


So. Africa Merger 


Proprietors of the Natal Sun- 
day Post and Sunday Tribune, 
both published in Durban, South 
Africa, have arranged for an 
amalgamation of the two news- 
papers. From, April 2 only one 
Sunday newspaper will be pub- 
lished in rban, under the 
style of Sunday Tribune and 
Sunday Post. The overseas rep- 
resentatives are Argus South 
African Newspapers Ltd., whose 
American office is S. S. Koppe 
Co., Inc., New York. 
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‘Casey’ Jones 
Named Editor of 
Syracuse Paper 


Syracuse, N. Y.—Alexander 
F. Jones, 58, assistant to the 
publisher of the Washing- 
ton (D. C.) Post, has been 
named executive editor of the 
Syracuse Herald-Journal and 
Herald-American, it was an- 
nounced March 16 by E. 
O’Hara, publisher. 

Mr. Jones will succeed 
Dwight S. Perrin, who is re- 
tiring from newspaper work on 
— 1 on account of ill health 
(E&P, Feb. 25, p. 13). 

Acceptance of the Syracuse 
editorship terminates more than 
14 years’ service on the Wash- 
ington Post for Mr. Jones. He 
was managing editor from 1935 
to 1947. 

The new editor of the Her- 
ald-Journal, a Newhouse news- 
paper, began his newspaper 
career on the Wisconsin State 
Journal at Madison. After near- 
ly two years’ service in France 
in World War 1, he became 
night manager of the United 
Press bureau in Chicago. He 
spent several years in various 
executive capacities on the 
Minneapolis (Minn.) Tribune 
and the Minneapolis Journal be- 
fore being called to Washington 
by Eugene Meyer, publisher of 
the Post. 

Mr. Jones—known to his 
friends as “Casey”—is second 
vicepresident of the American 
Society of Newspaper Editors 
and a member of the executive 
committee of the American 
Press Institute, Columbia Uni- 
versity. He is a member of the 
Gridiron Club of Washington 
and of the Cosmos, National 
Press and Congressional Coun- 
try Clubs in the capital. His 
college fraternity is Theta Del- 
ta Chi and he is also a member 
of Sigma Delta Chi, journalistic 
fraternity. ~ 


Lantz Is Appointed 


Walter P. Lantz has joined 
Bristol-Myers Co. as advertising 
manager, according to an an- 
nouncement by Robert B. 
Brown, vicepresident and gen- 
eral manager. 

Mr. Lantz comes to Bristol- 
Myers from the mbert or- 
ganization. 


Commerce Dept. 
Begins Survey 
Of Ad Services 


WasuIncTon — Detailed plans 
for an extensive survey of the 
services, facilities and publica- 
tions of the U. S. Department 
cf Commerce as they relate to 
the needs of the advertising in- 
dustry were disclosed March 14 
by the Department. 

Stuart Peabody, chairman of 
the Advertising Advisory Com- 
mittee to the Secretary of Com- 


ble, chairman; 
Nelson Bond, Philip J. Everest, 
K. H. Fulton, Ralph W. y, 
David W. Howe and Paul B. 
West with Kenneth Godfrey of 
the American Association of 
Advertising Agencies designa- 
ted as staff secretary for the 
subcommittee. 

Mr. Peabody said the survey 
to be undertaken by the sub- 
committee will be one of the 
most extensive ever made by 
the American advertising indus- 


try. 
"The Gamble subcommittee 
plans to survey not only the 
services and facilities of the 
Department of Commerce as 
they relate to advertising but 
also include a survey of the 
4,000 publications the depart- 
ment issues annually. The Re- 
search Committee of the Amer- 
ican Association of Advertising 
Agencies will consider the 
problem at a meeting in April. 
The survey then will be ex- 
tended to other organiza- 
tions in advertising and related 
fields in order to obtain as com- 
prehensive evaluation of the de- 
partment’s activities as possible. 
Upon completion of Te- 
port, the Advertising Advisory 
Committee will submit Sec- 
retary of Commerce Charles 
Sawyer recommendations con- 
cerning activities of the depart- 
ment as they relate to advertis- 
ing. Recommendations will in- 
clude one with the committee’s 
views as to whether or not the 
industry feels a special unit 
within the Department of Com- 
rierce is required to service the 
advertising industry. 


3 Special Sections 
Run in Des Moines 


Des Mornes, Ia.—The Des 
Moines Register and Tribune 
published three special issues 
during the latter part of Feb- 
ruary. first, The Tribune 
of Feb. 20, was a 56-page tele- 
vision issue with 79,379 lines, 
a 48,059 
television section. 
of Feb. 22 was also dedicated 
to television, with 46 pages to- 
talling 64,942 lines, 48,865 in a 
special television section. 

The third issue was 
that of the Sunday Register of 
Feb. 26. It had a 12-page auto 
supplement ng 16,479 
lines. The supplement coincid- 
ed with the opening of an auto: 
show sponsored by Iowa deal- 
ers. 


73. 





Publisher of Weekly 
Has W &H Troubles 


By Joseph W. Dragonetti 


Downinctown, Pa.—The woes 
of a small town publisher in 
trying to keep up with the Wage 
and Hour Act are crystallized in 
a controversy between the Gov- 
ernment Rob: mn Me- 
Ilvaine, owner of the weekly 
Archive. 

Mr. McIlvaine, a Navy vete- 
ran of the last war, bought the 
paper in 1946 when it had a cir- 
culation of 60 and has devel- 
oped it into a thriving ABC pub- 
lication by doing most of the 
work himself. 

Should Pay Himself 

But his troubles started when 
an in tor from the Phila- 
delphia Regional Office of the 
Wage and Hour Division of the 


for work performed in his job 
printing shop. 

2. Violated the law by making 
an agreement to pay his fore- 
man a yearly salary. 

3. Could not use neighborhood 
children to help him and his 
wife fold papers. 

Mr. MclIlvaine’s troubles were 
aired in an article in the March 
18 issue of the Saturday Eve- 
ning Post titled “The Federal 
Snoops Are After Me.” 

The investigation was made 
before amendments to the Fair 
Labor Standards Act of 1938 
went into effect Jan. 25. 

e article was written sev- 
eral weeks ago. Since then, Mr. 
McIlvaine has resolved some of 
his differences with the govern- 
ment. 

William A. Hargadine, Jr., 
acting regional director of the 
Wage and Hour Division, told 
Eprror & PUBLISHER this week 
no legal action was being taken 
in the case. 

Foreman Gets Back Pay 

He said Mr. MclIlvaine had 
paid back wages of $156.60 to 
the foreman and has agreed not 
to use children for any work 
around the plant. 

Mr. McIlvaine, however, said 
he was not going to pay himself 
back wages because that would 
involve borrowing money from 
the bank at interest and he 
could not see why he should not 
work as long as he wanted in 
his own place without a salary. 

He also said his troubles 
stemmed from the fact that al- 
though he is the sole owner of 
the paper and is exempt from 
the law, his job shop, which 
also prints the Archive, is a 
separate corporation, of which 
he is president. Printing plants, 
engaged in interstate commerce 
are not exempt. 

Mr. Hargadine said the act 
exempts employes on weekly, 
semiweekly and daily newspa- 
pers with a circulation of less 
than 4,000 but not job printing 
shops. 

He said Mr. Mcllvaine tech- 
nically violated the law by not 
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paying himself wages as an of- 
ficer of the corporation which 
operates the printing plant, but 
that issue would not be pressed 

the law was so 
complicated it would be difficult 
to know when violations are 
made, Mr. Mcllvaine said he 
might also be in trouble even if 
his job shop was not a separate 
corporation. 

_“We print other papers in ad- 
dition to the Archive,” he said. 
“Would I have to keep a record 
of the time I or my employes 
spent on this work for other 
publishers? 

“Or would our exemption as a 
paper under 4,000 circulation 
cease if we printed papers for 
others even though we did not 
have a separate job shop? It’s 
pon difficult for me to figure 
out.” 


Exemption Limited 

The Philadelphia office of the 
Wage and Hour Division said 
that when an organization prints 
Papers for others it could be 
classed as a printing concern, 
not a publisher, but whether 
the exemption applies would 
have to be determined by the 
amount of work spent on the 
different operations. 

Mr. Mcllvaine said most small 
town dailies and weeklies do 
job work and their exemptions 
could very likely be jeopardized 
by such an operation and he 
foresees great difficulties in try- 
ing to resolve differences which 
may develop over interpretation 
of the act. 

The present law exempts 
“employes employed in connec- 
tion with the publication of any 
weekly, semiweekly or daily 
newspaper with a circulation of 
less than 4,000, the major part 
of which circulation is within 
the county where printed and 
published or counties contiguous 
thereto.” 

Previously, the act exempted 
only weekly and semiweekly 
papers of less than 3,000 circu- 
lation within a smaller area. 

No Children Allowed 

With respect to the neighbor- 
hood children, Mr. Mcllvaine 
said no attempt was being made 
to violate the Child Labor Act. 
The youngsters, he said, liked 
to come around the plant and 
help him and his wife in an in- 
formal manner. 

He used to give them “pin 
money” and Mrs. Mcllvaine, 
who has two children of her 
own, explained it as a “sort of 
neighborhood youth movement.” 

Mr. MclIlvaine has now in- 
stalled a folding machine for 
this work. 

Mr. Hargadine gave E&P the 
following statement: 

“It is our objective to guide 
employers acting in good faith 
so that they may understand the 
act and resolve their problems 


before these problems become $5 


violations. The first job of our 


agency, is to secure compliance 
with the law through education 
and information on the act and 
through industrial cooperation. 

“Investigations of violations 
and punitive measures are sec- 
ondary tools. to catch up with 

Ss. 


deliberate 





standings in good faith will oc- 
cur. When they do, it is our 
job to keep the record straight 
and point out how business firms 
can comply with the law, in 
many instances improving their 
= techniques at the same 
me.” 





British to Ban Comics 
With Imported Papers 


The British Board of Trade’s 
decision to ban the import of 
comic supplements of American 
and other foreign newspapers 
is expected to stop the bulk in- 
flux of U. S. Sunday papers 
having such supplements after 
March 31 


The British ban, originally 
scheduled to take effect March 
8, was later stayed until March 


John Block & Co., freight for- 
warders of bulk shipments of 
Sunday copies of the New York 

ly News, the New York 
Daily Mirror and the Chicago 
Tribune, had orders to continue 
shipments that would arrive be- 
fore the, March 31 deadline. 
But Block officials expected the 
business to cease after that date. 

Mirror Comments 

The Mirror observed editor- 
ially: “As nearly as we can tell, 
this new decree will keep out 
ef Britain all but one or two 
American Sunday papers, which 
hardly, by themselves, offer a 
fully rounded picture of our 
American thought and life.” 

Circulation Manager William 
De the Daily News in- 
dicated no plans were being 
made to ship the papers minus 
the comics. 

Observers familiar with the 
British situation thought the 
British distributors who receive 
the American newspapers 
would not be eager to distrib- 
ute them minus comic supple- 
ments. The papers forwarded 
in bulk are at least five days 
old by the time they arrive. 

While circulation figures were 
not available, it was understood 
that one New York paper regu- 
larly ships as many as _ 7,000 


Sunday copies. ABC officials 
say sale is approved for 
ABC credit. 

The Newark (N. J.) Star 


Ledger had been shipping about 
3,000 copies of Sunday over- 
issues to Britain per week up 
until two months ago. This dis- 

1 of over-issues, which 
could not be counted on circu- 
lation, was discontinued  be- 
= it did not pay off, officials 


said. 
$520,000 Worth 
The British move, aimed pri- 
marily at U. supplements 
but covering other foreign 
countries as well, was designed 


imported from the U. S., and 
that of this amount about $400,- 
000 worth was imported in 
order that the comic supple- 
ments might be sold separately. 

“It won’t mean a big loss for 
the U. S. newspapers, but it was 
a frightful waste for a country 
short of dollars,” the Board 
official said. 

U. S. syndicate officials, not 
directly affected by the ban, 
were nevertheless aware of a 
British situation involving the 
“bootlegging of comics” that 
had grown up as a result of an 
earlier British ban on Ameri- 
can comic books. 

The ban on importation of 
American comic books was 
placed soon after the war start- 
ed, according to one syndicate 
official. The selling of comic 
supplements separately, and at 
prices higher than the whole 
newspaper would ordinarily 
sell for, has filled the comic 
books gap, it was pointed out. 

Some syndicate salesmen be- 
lieve the ban on importation 
of American comic supplements 
may be a wedge for selling 
more American strips to Brit- 
ish newspapers. 

Protested by ANPA 

A columnist in the Evening 
Standard, London, remarked 
rather archly: “Our own recol- 
lections of the comic were not 
such as to make it seem likely 
that it could be the subject of 
an international smuggling traf- 


He said that “once inside the 
country these (American) 
newspapers were discarded, but 
the supplements retained and 
sold for vast sums.” 

General manager Cranston 
Williams of the American News- 
paper Publishers Association 
has protested the British ban 
on importation of supplements 
to Secretary of State Dean 
Acheson. “At the present time 
when there is every effort to 
encourage the free flow of com- 
munications between nations it 
is difficult to reconcile the ac- 
tion taken by the British Board 
of Trade,” he wrote. 

“Granted that comics do not 
represent news, still they do 
depict phases of American life 
which would lead to a greater 
ae between nations 





primarily to save dollars and 
not to “clamp down on the 
world flow of news,” a Board 
official told E&P’s London cor- 
respondent. 

A survey made by the Board 
for the 12 months ending in 
June, 1949, showed that about 
20,000 worth of newspapers 
with comic supplements was 


nd peop ea 

The Daily News editorially 
suggested: “U. S. reprisals for 
this stab at a small bit of our 
foreign trade would be easy to 
take. We think they’d better 
be taken, too, lest the British 
Socialists be encouraged to ex- 
tend this dirty little boycott 
= to other and larger 
tems. 
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Louis I. Jaffe, 
Pulitzer Prize 
Winner, Dies 


Isaac 
Jaffe, editor of “the Norfolk Vir- 
n-Pilot, whose editorials on 


He told Ebt- 
TOR & PUBLISHER ~ 
the year he 
won the Pu- 
litz 





Jatfe 


crusad. 
“Tt is not good for a newspaper 
to acquire the character of a 


common scold,” he said. “More 
editorial battles are won by re- 
turning day -, day, week 


after week, argument 
plainly but unbitterly ex- 
pressed, than by a slashing on- 


slaught that is abandoned after 
it 2 spent itself as a 30-day 


_ journalistic tenet, ex- 
— to other Virginia edi- 
ors, called for scrutiny of the 
“seductive doctrine” that 
the paramount duty of the 
newspaper to give the public 
what it wants. 

“It ought to be the ambition 
of a press conscious of its high- 
est mission to give the public 
not what is relished and 
smirked over by its readers of 
lowest mentality, but what is 
enjoyed and welcomed by those 
of its readers who represent a 
degree of intelligence and dis- 
crimination that is above aver- 
age,” he said. 
in Detroit, Mr. Jaffe 
moved to Durham, N. C., at 12 
and worked = way through 
Trinity Coll there (now 

e Univers ty) by __corres- 

en for North Carolina and 

irginia newspapers and serv- 
ing as an instruc 

On _ graduation, he worked 
six weeks for the Durham Sun 
before ym ny 8 to become a 
reporter for me —— (Va.) 
Times-Dispatch. He was assis- 
tant city editor when the war 
broke out. 

Overseas with the American 
Expeditionary Force at war’s 
end, Jaffe 


it is 


joined the y 


Norfolk in the previous year. 
His 


tion in civic af- 
as trustee 


Norfolk Hospi 

= “ bongs of the Nor- 
ion, irginia 

College, and o' 


In one instance, his keen edi- 
torial was shot 
uncanny presci- 

ence. In a 75th 


rint if current news were ho 
ing peng by the pai 

the the automo! ‘ie 
and ‘he nick! eodeon had been 
— they appeared on the 


ett is quite possible that 40 
years from now readers of this 
year’s editorial output, bound 
in brittle files, will wonder at 
its considerable indifference to 


the Columbia University reve- since 


lations of the Pert yo 


ties of U-235. It is not. easy to 
identify revolutions in the 
g agg 


@bituary 


Fitz HucH McMaster, 82, vet- 
eran South Carolina nee 
man, =! a Columbia ie 
pital. He began as a reporter 

1890, became oN editor of 
the Columbia (S. C.) State and 
of the Charleston (S. C.) Eve- 
ning Post, and editor of = 
Columbia Record. He 
served as state insurance p... 
m and a of the 
State Legislature and was a 
lawyer and historian. 

THoMAsS RvceELy Dorsey, 82, 
a copyreader on the Baltimore 
(Md.) Sun since 1921 and for 
58 years a Baltimore news- 
paperman, March 9. He was 
Baltimore’s oldest active news- 
paperman. Formerly he was a 
reporter and state editor of the 
Baltimore American, for which 
his father, NIcHoLAS GREEN- 
BuRY RIDGELY Dorsey, had 
served as a reporter. 

CiaupeE E. Moorenouse, 73, 
veteran newspaper and adver- 
tising man, March 11, in Cleve- 
land, O. e began work at a7 
for the Rochester (N. Y.) Her. 
ald and later worked on papers 
in Canton, Se aha, Neb., and 
re becom- 











American Red Cross C 
sion to the Balkans and exe- 
cuted missions in Serbia, Mon- 
tenegro and Albania. For sev- 
eral months afterward he was 
director of the American Red 
Cross News Service, in Paris. 

Editor When He Was 31 

In October, 1919, £ the age 
of 31, he returned to the Vir- 
inian-Pilot to become its edi- 
or, and to spur on such causes 
as the repeal of Prohibition; 
freeing Norfolk from its toll 
barriers; building a museum of 
fine arts; better educational fa- 
cilities for all races and creeds. 

In 1949 the Norfolk Journal 
and Guide, a Negro newspaper, 
listed Mr. Jaffe on its Honor 
Roll of those who had done 
most for interracial goodwill in 


ing night | “edito of the old 
Pittsburgh (Pa) Post in 1915. 
Since his retirement in 1940, he 
had served as East Cleveland 
correspondent of the Cleveland 
Plain Dealer. 

Wiu.1am J. Roe, 79, retired 
business manager, a position he 
had held for 44 years, of the 
Los Angeles (Calif.) Daily 
Journal. He began his career 
on the oo ieee (Calif.) Sun 
in the ’80’ 

Miss yoo W. Morrison, for 
33 years a woman’s page editor 
with newspapers in Syracuse, 
) & A March 10. Miss Morrison 
was woman’s page editor of the 
Post-Standard from 
1917, when she set be for- 
mer Syracuse 
ilar capacity, eupeing until 1939. 
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W. Gorpvon Barrett, 42, ad- 
vertising salesman for the old 
San -) Sun, Si 


FRANK W. HEALY, 47, editorial 
staff member of the Pawtucket 
-) Times for 15 years, 
11. He was city editor 
until four years ago when he 
became an editorial writer. 
Formerly he served on New 
Bedford, Fall River and Lowell, 
Mass., papers. 

Freverick F. (Scotry) Mc- 
Leop, 61, copyreader on the 
Diego (Calif.) Union, 

10. He had worked on 
> Bisbee ( Ariz.) = the 

Phoenix (Ariz.) epublic-Ga- 
zette and as editor aeth the week- 
ly San Diego Herald, which has 
a 


ss MaupE WILLIAMs, 63 
ciety 7, editor PA the Sponendech pe 


had, been Herald, March 
io” “She “had. n hospitalized 
last when she 
fractured her ~~ in a fall while 
at work. A native of Pitts- 
burgh, she had been on the 
staff since January, 1948. 

Harry MARSHALL GARDNER, 69, 
a newspaperman in Dunkirk, N. 
Y., since the turn of the cen- 
tury, March 8. He joined the 
Dunkirk Evening Observer 
after his graduation from col- 
lege. 

Raymonp Peck, 74, retired 
newspa} a, _Playwright and 
actor, — 5, at East Islip, 
N. Y., where R. was manager of 
the Percy Williams Home for 
retired actors. He formerly was 
a reporter on the Detroit ( Mich.) 
News and later was editor 
of the Bay City (Mich.) Trib- 
une. 


Collins Heads 
Press Veterans 
Cuicaco—Charles Collins if 


Chicago Tribune columnist, w 
recently re-elected sesident of 
the Chicago Press Veterans As- 


sociation. 

Ashton Stevens, Chicago Her- 
ald-American drama critic, was 
named vicepresident emeritus 
and Isaac Gershman, managing 
director of the City News Bu- 
reau, active vicepresident. Lew 
Merrell was renamed secretary- 
treasurer. 

Election of officers for 1950 
took om at a directors’ dinner 
for Charles Daniel Frey, former 
secretary of the association and 
advertising executive, prior to 
his leaving for Europe with his 
new bride. 


BAM Is Planned As 


Successor to BMB 

corporation known as 
anal Audience Measure- 
ment, Inc., will seek approval 
to acquire’ the assets of Broad- 
cast Measurement Bureau, con- 
sisting principally of Study No. 
2 Reports on all stations. 

A further purpose of the new 
BAM will be to determine the 
type of audience measurement 
research necessary to broadcast- 
ing as an advertising medium 
and to determine the type of 
organizaton best suited to accom- 
plish these measurements. 


Weeklies Merge, 


an s 
Di ‘su, New Daily Bows 
on Journal, March 6 in San Diego 
Naval Hospital. 
ite 


At Pasco, Wash. 


Pasco, WasH.—A new - 
newspaper, the Columbia Basi: 
News, began publication 2 this 
atomic-city area March 1 

Arthur fg - 
and 
which resulted from 
ee of bs Lae yg 


asco News and weekly R 
ion ind Villager. It isa Lf 
newspaper five days, Monday 


Howard Parish, former pub- 
lisher of the Seattle ( Wash.) 
Star, is president of the cor-. 
ag Columbia Basin Ad 

Inc. firm 


rbhed the Vil- 
lager staff and has drawn vet- 
eran newspapermen from the 
Midwest and Pacific Northwest 
to head its editorial, circulation 
and advertising - ts. 
The News also absorbed the 
mechanical staff of the Poca- 
tello (Ida.) Post, which recent- 
ly merged with the Pocatello 
Tribune. Equipment also was 
bought from the Ly 
The new morning n 
is served by the full. “night 
leased wire of the United Press. 
— —_ starting cir- 
culation was 13,500 copies 
The a altorisl staff is {s directed 
by News Editor Geo 
son, oy of the Bremerton 
(We Pocatello 


ioe 
Post; maging Editor James 
Philli ‘—--* of the Rich- 
land illager; City Editor Char- 
les Comfort, formerly of the 


St. Louis (Mo.) Post-Dispatch, 
all eed Editor Geneva 


The Tri-City Herald, daily 
afternoon and Sunday newspa- 
per, published by Glenn C. Lee, 
has continued publication de- 
spite a strike of both printers 
and pressmen in a wage dis- 
pute. 

= 


Movie Stars Make 
Two Good Features 


Jackson, Miss.—Unusual com- 
panion fosture stories were de- 
veloped by the Jackson Dail; 
News for Yts front page 
12, when both Nelson 
Gene Au were in town. 

William M. Lauderdale, man- 
aging editor, had Lucie Magee, 
a graduate of the issouri 
School of Journalism who joined 
the staff two weeks ago, inter- 
view Mr. Eddy. When she asked 
him about movie kissing tech- 
nique, he demonstrated by kiss- 
ing her, duly headlined with an 
overline heralding “The Power 
of the Press.” 

Covering Autry’s show was 
Jimmy Ward, Jr., 5, whose father 
isa News otographer-reporter. 
The youthful “cub” reported 
that Autry shot a funny man in 
the pants with a ca pistol, add- 
ing that he knew he used caps 
because “I was sittin’ close and 
I didn’t see any blood.” 
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Moore Still 


By Ray Erwin 


OFFSET PRINTING eventually 
will be an answer to the prob- 
lems of small daily and weekly 
newspapers in meeting challeng- 
ing and changing conditions of 
the times, in the opinion of Her- 
bert Moore, ane | after 
12 years of headaches and heart- 
aches of pioneering in the new 
production field. 

r. Moore predicted this 
week that new printing presses, 
coupled with knowledge gained 
through his own prayerful and 
painful experience, along with 
that of other pioneers, will 
bring offset printing into the 
newspaper field to stay with 
brilliant success. 

The founder-board chairman 
of Transradio Press Service said 
he will continue his studies and 
experiments in offset printing, 
despite the dissolution of Home- 
town Inc., which 
published 
offset tabloids in edaen Falls, 
Mechanicville and Saratoga 
Springs, N. Y. Backed by asso- 
ciates, he said he soon will 
launch new offset ventures in 
new areas. 

(Hupson Fauits, N. Y.—Area 
—_rz of Hometown Newspa- 
Inc., have an offer to set- 
tle outstanding claims at 20%. 
The notification listed liabilities 
of $135,000 and assets of $9,000 
in accounts receivable; $1,000 
in materials on hand, and $2,000 
equity in machinery and equip- 
ment. The offer came from 
James M. Ragen, Jr., largest 

creditor, having a claim of 
$109,500. Herbert Moore, presi- 
dent and treasurer, claims sal- 
ary due of $3,500.) 

Change Whole Aspect 

“Offset,” Mr. Moore declared, 
“is an inevitable development 
that will change the whole as- 
pect of small dailies and week- 
lies and enrich them with pic- 
tures superior to anything that 
can be offered by the big dail- 
ies.” 

The big, graying and enthu- 
siastic Virginian tipped his 
swivel chair far back, dangled 
one leg on his desk in his pent- 
house office at 521 Fifth Ave- 
nue and closed his eyes to bet- 
ter visualize a bright future for 
his well-loved mode of printing. 

“Offset in the newspaper field 
—even for the weekly, much 
less the daily—has not been put 
to a fair test,” he added. “While 
there have been unfavorable 
cases, they have not been suf- 
ficiently definitive for the in- 
dustry to accept. They are 
straws in the wind, but the 
wind can change.” 

Mr. Moore blamed the dis- 
continuance of Hometown’s 
three papers mainly on these 
ee 

ck of capital to continue 
ome 50.000 had been spent 
in establishing and oe 
“= papers for a year. 
Page of beau stockholders 
served. 


in the small to 
3. we Se ey stead of 





Offset Project Folds, 


Sold on It 


Linotype or Intertype by his 
papers. 

4. Use of sheet press instead 
of a new lower-price web press 
now being developed. 

5. Dearth of trained, talented 
personnel. 


“In 12 years, I have learned N. 


the hard, ae way—lI got in 
too soon, ‘» ruefully laughed Mr. 
Moore. 


Pr. Mw. 


P a g 

“There must be a marriage 
of offset printing and linecast 
composition to get the best re- 
sults at the lowest cost and with 
the fastest production,” he con- 
tinued. “Photographic typeset- 
ting development is inevitable, 
but the costs for sometime will 
be too great to utilize it.” 

Webendorfer _ engineers 
(American Type Foundry) are 
far advanced in development 
of an offset press that will be 
web-fed and will produce fold- 
ed papers for small publica- 
tions at high speed and low 
cost, Mr. Moore pointed out. He 
said. their present big web-fed 
units are too expensive for most 
weeklies. The new ones _ will 
sell for Papago d $15,000. 
Use of sheet-fed presses with 
separate folding processes and 
then collating and inserting are 
delaying operations which pile 
up costs, he said. 

Paper of Tomorrow 

“The newspaper of tomorrow 
has got to be 100% better look- 
ing and printed,” he said, 
pounding his desk with empha- 
sis. “The publisher who uses 
the process Pith only 5 or 10% 
pictures is missing the point 
altogether. It will not produce 
the average paper better than 
letterpress, but the picture pa- 
per of tomorrow cannot be pro- 
duced on letter press—only by 
offset, rotogravure or some new 





expect,” he said emphatically. 

“One picture produced by off- 
set is worth 10 by letter press,” 
he observed. 

Hometown Newspapers was 
formed a little more than a 
year ago, he explained, to de- 
Yelop a formula for offset in 
typical towns of approximately 
10,000 population, to “get the 
bugs out” of the process. 

Until last Dec. 31, the com- 
pany published the Hudson Val- 
ley Star, the Saratoga Trans- 
cript, the Hudson Falls Evenin 
Graphic and earlier publish 
the Mohawk Tribune at Scotia, 

Y. An affiliated company, 
Community Newspapers, Inc., 
until the same date, published 
the ———ee (N. J.) Daily 
Graphic. 

High-Price Know-How 

“We spent $150,000 in pioneer- 
ing and experimenting, gained 
know-how and at the end of 1949 
ran out of capital and 


Record Attendance 
Set for ne 

CHICAGO lete sellout 
of all seats fn the Chicago Sta- 
dium was announced 72 hours 
before the gates open Saturday 
night, March 18, for the Chicago 
Daily News Relays. 

The Relays began to qualify 
as a boxoffice smash in early 
March when a sell-out of $4.80 
trackside seats was accom- 
plished. Continuing mounting 
sales lifted the- enterprise into 
the category of a “boxoffice 

landslide,” said Daily News ex- 
ecutives on March 15. General 
admission standing room was 
the only admittance available. 

Promotion of the meet cen- 
tered on the Daily News sport 
pages with one and two column 
ticket boxes appearing daily 
along with stories prepared by 
Francis Power, sports writer. 








the first phase of our investiga- 
tions,” said Mr. Moore. 

“Our intention is to encourage 
local groups to organize as sep- 
arate units and resume 0) 
tions with merchants brought in 
as stockholders. We will not re- 
sume, but we can point to the 
fact that when we suspended 
each paper was carrying the lar- 
gest amount of advertising of its 
existence — circulations were 
rising steadily 

One great Yifficulty ‘was com- 
position. The papers used the 
new DSJ Varitype (differential 
spacing and ae each 
= costing $1,950. 

They did not | produce enough 
copy fast enough to enable the 
composition work to be carried 
out satisfactorily,” said Mr. 
Moore. 

Mr. Moore advocated that 
publishers who can afford it use 
a better type newsprint—a 
groundwood sheet with English 
finish—for offset work to obtain 
a magazine-like quality. 


s 
Newsboys Give $150.60 
Long Beach (Calif.) Press- 
Telegram newspaperboys con- 
tributed $150.60 to the March of 
Dimes drive, George Johnson, 





process—to give the picture circulation manager, reported 
clarity the reader is going to this week. 
NOTICE! 


Administrative 
Advertising 
Cartoonists-Artists 
Circulation 


1. eats 5 4-Sme 
fi 9-F J 





IF YOU ARE LOOKING FOR A POSITION 
IN ANY OF THE FOLLOWING FIELDS: 


You Will be Interested in the Following Services: 


consecutive insertion ad stating your qualifications 
us with t. , f rates appear at the 


we reoaipt of four ad copy. Tale which will be it to 
oce ad copy. This Sard willbe made avallesie vo 
on us for help for all departments of news- 


[os ‘aod allied fields. 
8. The object of Lenape tional stration is to hel ju more qui 
find the job ee Is ‘no CHARGE FOR THID 


E & P ‘PERSONNEL SERVICE 
1475 Broadway, Suite 1700 New York 18, N. Y. 
Tel.: BRyant 9-3052 


Editorial 
Mechanical 


Photograph 
Public Relations 
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ted sellouts have been 
achieved previously, but this 
year the sales concluded earlier 
and the overflow of disappointed 
ticket seekers assumed huge 
proportions. 

Featured in the 14th annual 
meet are five National AAU 
champions, including the Irish 
distance star, John Joe Barry, 
now enrolled at Villanova Col- 
lege, along with Don Gehrmann, 
University of Wisconsin runner, 
two-time winner of the Bankers 
Mile, against a field of top mil- 
poe from all parts of the coun- 
Ty 


CLASSIFIED 
ADS 


Situation Wanted 
(Cash with Order) 
1 time—$.50 per line 
*4 times—$.40 per line, per insertion 
HELP WANTED AND 
ALL OTHER CLASSIFICATIONS 
1 time—$1.00 per line 
*2 times—$.90 per line, per insertion 
*4 times—$.80 per line, per insertion 
*For consecutive insertions of same 


‘Additional charge of $.15 for the 
use of box ene tng 
3 lines ~~ 
Count 5 letter 
‘ds, one line, 
Ads with white space and/or type of 
8 pt. caae andl exer computed om agate 
— of 14 lines per column 
7 four words for box number. 
No abbreviations. 








Postage charges _inc incurred for for- 
warding PACKAGES will be added. 


Forms close . Wednesday noon. 


WHEN ANSWERING BLIND ADS, 
please address them as follows: Box 
Number, EDITOR & yy 1475 
Broadway, New Yor! N. Y¥. DO 
NOT SEND ORIGINAL’ MATERIAL. 








NEWSF APER—BROKERS 


CALIFORNIA DAILIES, WEEKLIES 
J. A. Snyder, 3570 Frances Avenue 
enice, California 


MIDWEST PAPERS: Balle Kvepbiel 
Service. Successors to Olyde H. 
218-19 Journal Bidg., on fe Kansas. 








EDITOR & PUBLISHER for March 18, 1950 
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biel 
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NEWSPAPER—BROKERS | PUBLICATIONS WANTED 
NEWSPAPER VALUATIONS SM: ”y ® DAILY OR good weekly de- 
sire 
a ~~ oe % Box 5275. Editor & Publisher. 


. 8. VAN BENT SEN. 
446 Pt y--*-. Brooklyn, N. Y. 


Mountain States & Southwest 
Be OR WEEKLI 
ag te . Mohler & Associates 
812 Boston Bldg., Denver, Colo. | 


ESTABLISHED NEWSPAPERS | 
with profitable records on fair terms | 


fe ER’ 
3937 Orange St., Riverside, Cal. | 














0 DOWN ——— = Mid-West 
bay ~~ *. -West small d Box 95, 
Nowata, Oklahoma. Beaks Solevenen. 
RESPONSIBLE newspaperman wants 
to buy daily, preferably in Ohio. No 
deal too large. All replies confiden- 
tial. Box 5197, Editor "y Publisher. 


SOUTHERN DAILY and weekly 
erties needed for —s quali ied 











SPECIALIZING IN SOUTHERN | 
roperties. Good investments from 
,000 cash up. Client wants daily 
small or medium city. Asa publisher 
I know necessity for complete secrecy. 
Tf for sale, list property with me. In- 
. ctions and appraisals. J. B. Snider, 
'o Natchez Evening Times, Natches 
Miss issippi. 





For any Po a er contact 
ODETT & tT, Brokers 
Publishers } Many Years 
P. O. Box 527, San Fernando, Calif. 
PROSPEROUS Iowa, Nebraska, South 
Dakota Newspapers. Herman Koch, 
2610 Nebraska St., Sioux City, Iowa. 
CONFIDENTIAL ey oor 
an Newspaper Pro 
W. H. Glover Oo., Ventura, P California, 


THIS 29-year-old agenc 
peor hess — of @ square 
an 

Len -~ Aaenee, Box 192, Mt. 
Pleasant, Michig: 











operates on 
eal for buyer 


MAY BROTHERS ; Bin ghamton, N. Y. 
Established 1914. " Newspapers bought 
and sold without publicit 

ARTHUR K. WHYTE 


& Associates 
NEWSPAPER CONSULTANTS 
827 Hilldale Ave. 

s Angeles 46 
Phones 
Madison 6-2224 
Bradshaw 2-4116 
WESTERN aia agg WEEKLIES 
owns & 
1046 Washi Sarees Colorado 
¥k PERSONAL service backed with | 
30 years experience in the West. 
Arthur W. Stypes, 625 Market St., 
San Francisco 5, Calif. 


-PUBLICATIONS FOR SALE 


COUNTY seat near Washington, very 
desirable community. ? tae — 
- 3 $20,000. 80 years 
inotypes—S8 presses. $20, 000 ro 
tal required. Write Box 5266, Editor 
& Publisher. 
California daily, cash down 
California daily, cash down 
Western daily, cash down 
Mountain daily, cash down 
Semi-weekly, cash down 


W. H. Glover Co., Ventura, Calif. 


HIGHLY PROFITABLE newspaper 
(owner draws salary of $25,000 an- 
nually and makes additional profit) ; 
weekly; in agricultural city of 100,- 
000 population. Has 

















ersonal 
L. Parker Likely, 607 Times Build: 
ing, St. Petersburg, Fla. 

$50,000 DOWN payment for South- 
west daily. Box 5294, Editor & Pub- 
lisher. 








MECHANICAL EQUIPMENT FOR SALE 





FOR SALE AT 
NEW YORK CITY 





ALL MOTORS ALTERNATING CURRENT 


HOE 4 UNIT OCTUPLE SUPER aed 
NEWSPAPER PRESS—2 units on Floo 

2 units above—22%" cut-off, double rold- 
ers, press has roller bearings and rubber 
rollers and besides | color is adaptable 
for 3 extra colors. Excellent for comics. 


STEREOTYPE E 
— Wood 
pumps, 
pretliny Hoe Monarch Il 
Worm Drive Mat Roller, Royle Router 
Stereotype Saw, Scorcher, Flat Calan, 0 
Turtles, 32 Stereotype Chases, etc. 


UIPMENT — consists of: 
unior Autoplate with pot 

uto never Hoe Flat 
leavy Duty 


EXTRA STEREOTYPE EQUIPMENT—Double 
A Wood Boag oot with 9-ton Stereo 


t and pumps utoshaver, also 
single aan nior Wood # Autoplate with pot. 
All for 22%" cut-off. 


| | Monotype Giant Caster with molds and 


matrices—! Monotype Keyboard—! Mono- 

pe Typecaster with molds and matrices 
as Monotype acer 
with molds and wedge: 


PRINTCRAFT REPRESENTATIVES 
277 Broadway, New York 7, N. Y. 


Cable: PRINTREP, N. Y. 


Typecaster 





30-HP General Electric automatic 
printing press drive; main and start- 
ing motors, chain, drive gear, control 
panel. All in good operating condi- 
tion. Valley Evening Monitor, Me- 
Allen, Texas. 


24-PAGE = PRESS, 3 deck, 2 
plate wide. AC drive, casting uip- 
ment. 2 Georse ©. Oxford, Boise, Idaho. 
you want to buy or sell an: 
thing in the graphic arts field—ALL- 
WA remember Printers Trouble 











real 
in community; 40,000 controlled cir- 
culation. Best advertisers find it 
most profitable medium. Prints 24 
to 36 pages weekly. Income over 
$200,000 annually. Has own _build- 
ing and plant appraised at $170,000. 
Daily potential. Unusual Cerone 
for the right man who can pay $10 
. Total price Ba 
to negotiations. Elderly publisher 
must sell. 

ARTHUR W. STYPES 

625 Market Street 

San Francisco 5, California 
OREGON WEEKLY. Gross $30,000 
last year. $7,000 down. Jack L. 
Stoll, 4958 Melrose Ave., Los An- 
geles 27, California. 


WASHINGTON STATE pposed 











MECHANICAL EQUIPMENT FOR SALE 











Mat Rollers; 12 x 26 Wesel heavy 
duty Electric Proof Press with A.C. 
motor; Hoe full pg. Flat Router; 
New Richards Routers, any style and 
for any purpose; Amsco Composing 
Room Saw Trimmer; Goss Curved 
Plate Casting Box, Shaver and Tail 
Cutter for 215%” sheet cut; THE 
BEST IN NEW MATERIAL: Hall all 
steel Form Tables and Dump Trucks; 
**Dural’’ aluminum allo: Stereo. 
Chases; Famous Hand and Power Bal- 
ers; enaane Plane-O-Plate part 
Shavers. Also anything in Job Equi 
es Send for current list. henae 
Hall Co., Inc., 120 West 42nd S8t., 
New York 18. (Plant at Stamford, 
Conn.) 


MODEL 8 LINOTYPE, with or with- 
out new Quadder. Machine rebuilt in 
our own sho; qouenteys to manufac- 
turer’s standards. will glad): 
supply a lis: aon pa 

together with other detailed informa: 
ion 





thi uying 
used, rebuilt, or new typesettling 
chines. AMERICAN PRINTING: MA. 
CHINERY 5 as 88-90 Gold 
Street, N.Y.O. ¥. 





INTERTYPES, MODELS A & 0 
Intert; model 0, 42 em; 
Miehle aul bes Duplex Flatbed P 


NORTHERN MACHINE WORKS 
Marshall & Jefferson Streets 
Philadelphia, Pennsylvania 





QUALITY EQUIPMENT 


at a price you can afford 
16 PAGE DUPLEX TUBULAR PRESS. 
32 PAGE GOSS HIGH SPEED 
PRESS. 
48 PAGE GOSS HIGH SPEED 
PRESS. 


39 x 53 MIEHLE NO. 1, hand fed 
MIXER MODEL LINOTYPE NO. 25 


—NO. 26. 

DISPLAY MODEL LINOTYPE, NO. 
22. 

STRAIGHT eet ae 


NO. 5—NO. NO. 

C3SM iM INTERTYPE—MODEL X IN- 
TERTYPI 

COTTRELL FULL PAGE PLATE 


SHAVER. 
WESEL COMBINATION RADIAL 
ARM CURVED PLATE ROUTER. 


TURNER 


PRINTING MACHINERY, INC. 








MECHANICAL EQUIPMENT FOR SALE 
ae ee Equipment: 1% to 4- 
on eta ‘ots, with and without 
pumps; Duplex, Hoe and Ostrander FOR SALE 


HOE SINGLE WIDTH 239/16” eut- 
off. 16-32 Page Capacity with % 
and 4% Page 


Folder. 
GOSS 4 UNIT, Superim on 22%” 
cutoff, 32-64 Page pacit; ; olor. 
Goss a oeeeraeeem <etee cut- 
off, A. O. Dri 
HOE 16 Page Simplex 


GOSS COMET, 8-Page Flatbed, locat- 
ed on West Coast. 
DUPLEX MODEL A in excellent con- 
dition. Located in New York State. 
GOSS OOX-O-TYPE recently Rebuilt. 
COMPLETE STEREOTYPE 
EQUIPMENT 
BEN SHULMAN 
ASSOCIATES, INC. 


500 Fifth Ave., New York 18, N. Y. 
Phone: BRyant 9-1182 








Do you want good used equipment! 
We can locate it for you. 
FILES 
211 Marion Building 
Cleveland 13, Ohio 
CHerry 1-3305 





Ae thee MODELS 5, 8, 14, = 


trols and Motors for loads 
ounds, with about 300 feet a om 
J. WISE, 82 Boulevard of Allies, 
Pittsburgh, Pa., hone: ATiantic 
1-975 





GOSS 
press. 


FOR § aE: EIGHT PAGE 
COMET Flat Bed newspaper 
8 column 21 inch page, new 7% 
A.C. electric motor, extra rollers, 
12 lock-up arms, 16 chases, 1 double 
page chase, extra spare gears. This 
— is in excellent shape, turns out 
print, easy on the eye, makes 
pesple want to read it. Ideal for 
weekly or small daily. Can be seen 
in operation daily and Sunday. Will 
mail copies of paper being printed 
on press. Contact: Wm. S. Waddell. 





Publisher, Elizabethton Star, Eliza- 
bethton, Tenn. 
16-PAGE SCOTT rotary pone with 


color cylinder, now in daily in- 
cluding mat roller and all catindiieal 
stereotype equipment. We are replac- 
ing with larger machine in new build- 
ing. Our lease on present site of 16- 
page press expires April 30. We must 
sell in next two espe Will — 
$8,000.00 as is, wher 

sett, Suffolk (Virginia). gt eee 3 


FOR SALE DUPLEX FLAT Bed Per- 














fection Press, 8 pages with extra deck 
Shooter. New Haven, mn. eg ore for 12 pages. Genrentecd like new, 
KELLY B. 17322 $8600 RECENTLY Pi bh gt ay 
overhauled. $2,29: new bla : _ “4 
goed. Vertical or. latin. | Ghristian | FOR SALE ton A.C, Motor control, $5,500. Box 
Education, Highland, Illinois. Cutler-Hammer, Py = fal) | 408, Jackson, Miss., . 
ss drives and | TWO SCOTT FOLDERS, 22%” cut- 
aah qt EE reltor nt | Spee ae ai ele 6 
NEWSPAPER PRESSES push na aga a finer a ea 
‘wo 
Tubular, Rotary and Flatbed equipped to parallel, pair vane A OOL., 2 REVOLUTION, Whitlock 
JOHN GRIFFITHS CO., INC, |* "two 4/8 HP. 1 bromier gemeneee pve, 4, Soo 
, 4 ” two 40/3 . faceplate type, | folder. oanoke er, 
gauip — to parallel, each Pill ower | Alabama. Phone 73. 
11 West 42 Street decks single width, quad or 16-page 


New York City 18 





MODEL K LINOTYPE, 1 MAGAZINE, 
1 font_mats. Price $750, _F. 0. B. 
Lyons Mirror-Sun, Lyons, b 


tubular, press. 
sed, serviceable, recently with- 
pam... irom service, reasonably priced, 
a available. 

astern Color Printing Co., 
Waterbury 20, Conn 








county seat weekly. Average gross 
near $50,000. Equipped with two 
machines and Goss Comet. , Oppor- 


17 X 22 MODEL LSB Harris Offset 
Press. Read: immediate delivery. 
Box 5300, Editor & Publisher. 





tunity for «considerable nt 
and possible daily. Priced low at 
$40,000 with half cash down. 
ARTHUR W. STYPES 
625 Market Street 
San Francisco, California 


WRITE FOR LATEST LIST of news- | 


paper Properties for Sale. am 
BROS., Binghamton, New York. 











$310 PAYS FOR THE HEAVY DUTY 
—— Speed 7 Saw Trimmer, the best 
dollar value ever built. Free trial 
lan. Liberal terms and trade-in os 
iowances. For limited time will 

pay y freight anywhere in U. 8. A. ay 
a 
NEY, INC., 2630 


24-PAGE HOE WEB PRESS 


2 plates wide, three units of eight 
pages, 239/16" sheet cut, AC mo- 
tors, complete stereotype equipment. 


THOMAS W. HALL CO., INC. 
Stamford—Connecticut 





Cag literature. 
INTING MACHI 
Payne ean Cleveland 14, Ohio. 


EDITOR & PUBLISHER for March 18, 1950 





FLAT SHAVER, Monomelt 
Plane-O-Plate, Model ©. 220 woite, ¢ = 
cycles, 3 phase with extra rotary cu' 
ter. —— F.0.B. crated, pK 
N. 


FLAT SHAVER, R. Hoe 
Ce Heavy duty, style 585227-T. $ 
H.P. motor, 220 volts, 60 cycles, 3 
phase. $200. F.0.B. crated, Hemp- 
stead, N. Y. 


COASTING BOX, R. Hoe & Oo., 
type-high, 5 column. ee FOB. 
crated, Hempstead, N. ¥ 


Write or telephone R. McNalty, 
or 550 Stewart Ave., — 





City, N. Y., Garden City 7-6400 
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MECHANICAL EQUIPMENT WANTED 


HELP WANTED—ADMINISTRATIVE 


HELP WANTED—MECHANICAL 





AVAILABLE FOR INSPECTION 
Guaranteed Rebuilt 


LINOTYPES INTERTYPES 
All Models On Display 
Visit Our Showroom 
D. C. ARMSTRONG & CO. 


17 North B 
Phila. 7, Pa. 


road Street 
Walnut 2-7410 





16 PAGE GOSS, single width, vegan 
press and all stereo 


Pony Autoplate, Curved router, Mat 
roller, Sta-Hi Mat Dryer, Cutler-Ham- 
mer paper conveyor, 3,500 Ib. metal 

Chases, Box 5213, Editor & Publisher. 


Ww 
COMPLETE 
NEWSPAPER PLANTS 
NEWSPAPER PRESSES 
Flatbed and Rotary 


BEN SHULMAN ASSOCIATES, INC 


500 Fifth Ave., rer York City 
BRyant 9-1182 





WANTED TO BUY—Octuple Press 
with color; 





— ma see wn condition, 
115 
Seville. Roos South Gat 





22%" 
ment; 


cut-off; with stereotype equi 
also conveyors. Must be 








FOR SALE: Model G — Inter- 
type 4-Magazine Machine. Also Model 
20 Linotype Display Machine with 
extra magazine. irst-rate condition. 
Box 5269, Editor & Publisher. 





goo details in 
cluding age and d, 


when avail 
we price, Box 5190 . Editor ¥ Pub 





a — STEREOTYPE equipment 
for Duplex Tubular ee such as 
plate trimmer, Pot an 


‘0 chases 
or any other items. 


pum, 
“Printer att Repre- 





pn eg nn A ae, 


= Rite service [ 


LORENZ PRINTERS 
MACHINISTS COMPANY 


3626—31 St, Long Island City 1, N.Y. 
STillwell 6-0098-0099 Hd 


LOYAL S. DIXON CO. 
NEWSPAPER PRESS ERECTORS 


Pn ve’ Sosraneat 
ger bo wire laa ae 
738 N. Victory Blvd., Burbank, Calif. 























E. P. WALLMAN AND COMPANY 
Printing Toe eeet “4 
Erecting onl senting 
975 North Church Street 
Rockford Tilinois 
tcelge Fmt PLANTS allied equip- 

ange cn ae ss ted. local 
ry We distan 


W. J. CASEY TRUCKING 


& RIGGING CO., Inc. 
660 Bergen St., Brooklyn 17, N. Y. 
Tel: MAin 2-2231 


MASON-MOORE-TRACY, Inc. 
Printing Press Engineers 
Machinists and Movers 

Web, Offset, Flat-Bed Experts 


We will move, erect or repair presses 
YWHER: 


28 East 4th St., New York 8, N. Y. 
Phone: SPring 7-1740 








MISCELLANEOUS—WANTED 


BURROUGHS TYPEWRITER - AO- 
COUNTING machine 





tives, » New York 
7, &..¥. 
HOE OR GOSS Heavy Duty Dry Mat 





Roller with AO Motor Equipment. Ad- 
vise price and condition. x 5261, 
Editor & Publisher 





What do — have for sale? List it 
with us. CR Os <S FILES 


waa — og 
Cleveland 13, Ohio 

CHerry 1-8805 
FOLDER for rotary new: 
wanted for immediate delivery. 
location and_ full — 
Editor & Publisher. 


a EQUIPOISE CURVED CAST- 





Beate 


Box 5272, 





CHIEF ACCOUNTANT for group of 
hag rg Must be able to handle staff 
0 that control information is readily 
available and must be able to assist 
publisher in i P trends. Ad- 
vise full details of experience. Also 
salary requirements. Box 5320, Editor 
& Publisher. 








HELP WANTED—ADVERTISING 


ADVERTISING DIRECTOR WANTED 
Outstanding daily paper in southern 
city of 100,000 population has open- 
ing for exceptional Sivertiosng direc- 
tor. Must have successful background 
in all phases of advertising, with 
ability to develop staff members as 
well as promotional ideas. Give com- 





plete experience, references and salary 
Ce snag Box 5309, Editor & Pub- 
isher. 


a ree ROOM NIGHT FO! 
AN for New England daily coi 
= eo pe ye a 
week. Seek man w an lead 
staff heraionioemiy. efficiently and _eco- 
nomically. Union man preferred. Mod- 


ern plant, latest equipment. Ooopera- 
tive management. ne trouble. ive- 
day week. All ae ee Ly strict 


ence and present salary to , x 2811, 
Editor & Publisher. 


$110 WEEK FOR good compo 
room foreman. (Open = Orew 
about 20 printers. Must be able to 
handle men, know production, 
keep page cooks at normal 
This is a good job in newspaper with 
a equipment—both floor and 
chine. Give three good references in 
first letter. Correspondence _confiden- 
tial. Box 5319, Editor & Publisher. 








DEEP SOUTH Sunday and Evening 
Newspaper has position open for good, 
sober display advertising salesman. 
Salary, bonus on increases—paid va- 
cation—permanent. Send sample lay- 
out, references. Box 5321, Editor & 
Publisher. 

MIDDLE ATLANTIC states daily 
needs aggressive, experienced a 
tising manager. College men, 35-55. 
please submit biographical sketch of 
employment and linage records. Box 
5285, Editor & Publisher. 

RETAIL DISPLAY SOLICITOR: If 
you are young, with year or two ex- 
perience, now located midwest, would 
like change, one midwest’s outstand- 
ing dailies, offers opportunity; non- 
a field, city 135,000. Write, 
stating age, experience, education, 
marital states and present salary. 
Box 5307, Editor & Publisher. 
RETAIL ADVERTISING SALESMAN 
excellent proposition for good pro- 
ducer. Salary and bonus arrangement. 
Car essential. Write for gg te to 








NG BOX, Double Cooled, Length of | William ©. Fowley, Nassau 
ei Off 2214". Reply Box 5262, | view-Star, Rockville Centre, +3": 1 





$2 KELLY by private party. Describ 
fully "yt letter. Box Bass, Editor & i 
Publisher. 





WANTED—Either Hoe or 
unit, 14% inch printing 
7/16 inch are Also a 
folders, 22 

lisher. 


Editor & Pu 
GOSS Press single width (two pages 
wide). 13% inch peigtlag Shaeetor, 
2156 inch cut-off or deck for same. 
Give full a —_ prices. Box 1042, 
Editor & Publ 

TELETYPESETTER units and Ps. 
forators. Give ae, age. Box 529 
Editor & Publisher. 

GOOD USED Duplex Tubular newspa- 
per press and stereotype equipment. 
Give full aes Box 5290, Edi- 


Duplex 
diameter, 
air of double 
cut-off. Box 5251, 








HELP WANTED—CIRCULATION 


CANADIAN METROPOLITAN DAILY 
requires City Circulation . Manager. 
Must be familiar w ier Home 


PRESS Foreman (Union) Commercial 
Plant in East specializing in oma A & 
Color on newsprint. Must — 
experience on plex Tubular aotens 
Web presses. Give background 

full details in reply. Box 5306, Editor 
& Publisher. 





HELP WANTED—PROMOTION 


ASSISTANT PROMOTION MANAGER 
me of America’s largest newspapers 
the East coast—is seeking ap 
Assistant Promotion Manager, strong 
in advertising promotion. 
able to write copy and direct creative 
staff. Our department knows of t 
opening. Sell yourself—with resume 
and a Yes details to Box 5310, 
Editor Publisher. 


NEW ae ADVERTISING PRO- 
MOTION MANAGER. Must under- 
stand art, copy and layout of retail 
and trade paper advertising and pro- 
motion. Prefer man in early thirties 
who has been — in command and 
seeks a greater op) unity. Qualifica- 
tions should include mc ability, 
experience in market research oa 
ie a Position is with large Cali- 
ornia 


Give complete details, experience, edu- 
cation and eren a Write Box 
5315, Editor & Publish: 














Delivery and Dealer Sales P: 
Give outline of experience, age, 
requirements, and — av: ailable. yt 
5194, Editor & Publisher. 

LOOKING FOR energetic circulation 
manager for combination papers of 
25,000 circulation — Midwest city. 
Will consider one who is now assis- 
tant on paper where good job is done, 





PROMOTION MANAGER, _ 
Midwest daily is looking for a young, 
experienced man with promotion 
ideas and execution. State oe 
in advertising, circulation or editorial 
lines. A self-starter is what we want, 
Give salary requirements. Box 5308, 
Editor & Publisher. 





References necess 

confidential. Must “know both city and 
suburban problems. If now employed 
will expect you to give employer rea- 
sonable notice. This is a fro open- 
ing for the right man, but don’t apply 





tor & Publish 

WANTED TO. "SOY —USED dry mat 
roller, eight chases for use with Du- 
plex Tubular press; eight turtles. The 
Geneva Free Press, Geneva, 





or 
billing. Alameda Times-Star, Alameda, 
California. 





MECHANICAL EQUIPMENT WANTED 


WANTED—FLATBED AND ROTARY 
PRESSES. Any make. Mat rollers. All 
kinds of stereotype <a Lino- 
type and Intertype machines 


inten 28 SOVDE CO., 
503—4th Ave. 8. 
Minneapolis, Minn. 


LINOTYPES—Check with us before 
selling. We will study the problem 
and may be able to ser you how to 
save money, or how make more 
money. AMERICAN PRINTING MA- 

E ‘2 2 88-90 Gold 
Street, N.Y.C. 





INC. 








WANTED 
5 pose Gi Goss Cox-O-Type Model A 


24 page s. eames’ with Stereo- 
type equipme: 

We need ees presses immediately. 
Advise Details 
NORTHERN MACHINE WORKS 

_, Marshall - on . 


2, P 
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BOOKS 


sn PLANS THAT SPUR 
ANT AD VOLUME 


New book by the Howard Parish 
Service | simp! fies your an of 
jan to 
spur production of rear oy plans 
staff. Ba history of incentive pro- 
27 newspapers in all circu- 
{item brackets plus bonus ideas used 
on 14 other newspapers. plied 
our clients without cost. imited 
quantity available at $10.50 a copy 
to non-subscribers in cities where wi bons 
have no client. Write for 
today. Ask for other details of t 4 
Want Ad Service that Makes You 
More Money. 


PARISH 
Classified Advertising Service 
Daily News Tower, Miami 82, Fla. 








‘our co 





NEWSPAPER—CONSULTANTS 


NOTHING IS IMPOSSIBLE. Build 
ae ur advertising with proven methods. 

ditorial policy is a contributing fac- 
tor at all times. For assistance, con- 
sult Publishers. “re 











Michigan Ave., Chicago 1 , 





HELP WANTED—SALESMEN 








unless you know circulation work 
thoroughly. State salary desired. hg 
dress Box 5318, Editor & Publisher 


HELP WANTED—EDITORIAL 


AP WIRE DESK_ EDITOR, city of 
33,000, central Connecticut. Write 
background, salary desired to es 
aging Editor, The Herald, Manchester, 
Connecticut. 

NEWS EDITOR for competitive daily, 
Texas city 20-30,000. Prefer college 
background; ‘reporting, desk and 
camera experience. Give complete 
background, references. Replies con- 
fidential. Box 5296, Editor & Pub- 
lisher. 


EXPERIENCED COPYREADER — A 








man who knows his way around the 
copydesk of an upper-bracket daily. 
Southern bac —— preferred but 
not essential. clude complete refer- 
ences and eae salary. Box 5280, 
Editor & Publisher. 





HELP WANTED—MECHANICAL 
CHIEF MEOCHANIO, experienced on 
Hoe and Oottrell —- — 
eg ges area. State experienc 

ge and salary me ey letter, 
Box 5282, Editor & Publish 
COMBINATION PRESSMAN: 
STEREOTYPER for 1epese hg 
tubular equipment. ideal 
Saga conditions, pany Mecality 
in which to li Time News, Twin 
Falls, Idaho. 








FEATURE SYNDICATE MAN 


Experienced in syndi- 
cate administration 
and selling needed 
immediately because 
of heavy expansion, 
based in Los Angeles, 
periodic travel is re- 
quired. Provide com- 
plete details of 
education, specific ex- 
perience, age, marital 
status, previous and 
expected salaries, ex- 
tent and type of per- 
sonal contacts to THE 
MIRROR ENTER- 
PRISES SYNDICATE, 
c/o Personnel Depart- 


ment, — Times-Mirror 
Co., Los Angeles, 
California. 








EDITOR & PUBLISHER for March 18, 1950 
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HELP WANTED—SALESMEN 


ID OPENING for 
G00D for money making Teo" 50 Wate tt 
Station and large affiliate weekly 
newspaper in wealthiest rural market 
in South. Good salary a commis- 
sion on combination deal. Car neces- 
sary. Box 5288, Editor & Publisher. 


"LITERARY AGENCY SERVICE 
NEWSPAPERMEN’S AGENOY. Arti- 


cles. Books, Fiction, Plays marketed. 
Bertha Klausner. 180 E. 40 8t.. N.Y. 


= SITUATIONS WANTED— 
ADMINISTRATIVE 











AGGRESSIVE MANAGING EDITOR 
A real producer, young, well-ed' 

traveled; broad experience includes 
advertising, Sgn A for 
local coverag ; seeks 
ebance build ‘canal . ae a k- 
ling rizewinner. Box 5233, itor 

< Pu blisher. 

ECUTT IVE — seeking opportunity 
with publisher of a in city 





SITUATIONS WANTED— 
CIRCU! 





SITUATIONS WANTED EDITORIAL 





SITUATIONS WANTED—EDITORIAL 














aa eee MANAGER — ee 

18,000. Youn: rr 

oughly teguaintea hases gue 
motion. Pirall of ideas. 

| how y-» increase. 5 years 

experience. 1 


and 
hittin, di 
hitting “metropolitan daly. " Address 
ACT LATE |AGER, 20 ee ap 


LATION CITY _Edito or solid | NEWSPAPERWOMAN, 25, now edi- 
JUNE ‘50 Graduate. Interested in | Small daily wanted by genscnsd 2 news- | tor of weekly, switeh to daily 
any phase of circulation. Married includes re- | this —e preferably in Kansas or 
veteran. Ci ” uni- ible posts leading dailies. Now | midwes' an ae cludes two 
verait daily. Part-time experience, editor prize-w: gen ay = years wire daily. 
coal daily. ferences. J. E. Haynes, 11,000. Young. Can produce. el bag graduate. Box r sd04, Editor 

rj 13 Woodlawn Annex, Bloomington, Ind. 698, Palo Alto, Calif. 





DESKMAN noch ae 32, B.A. Vet- 
eran, experienced medium wer 
ublic relations. Editor, 4-4 wee! 
y. Wants job ess ex- 
j—% 0 a. Box 5286, 
Editor & Publisher. 
EDITOR—Reliable and competent all 
hases of news superv —~y and handl- 
ing. Box 5313, tor Publisher. 





experience, age 42, now Pp 

12,000 evening, wishes change to larg. 
er field. Capable of eating 

peseee references. 
avel anywhere for interview. Box 

5277, Editor & Publisher. 


SITUATIONS WANTED— 
CORRESPONDENTS 








under 50,000. Capable 
management or as advertising director. 
Will make nominal investment. Box 
5274, Editor & Publisher. 

NEWSPAPER EXECUTIVE, long on 
advertising sales and promotional! ex- 
perience, seeks opportunity with pub- 





JOHN D. STANARD, Drawer 1566e, 
Chattanooga 1, Tenn. Ph: ue: 
Travels Southern States 

YOUNG man with editorial ae 
in Toronto and Southwestern Ontario 
region wants correspondent’s position. 
Box 5298, Editor & Publisher. 




















aoe in a oe ep southern city, 
wishing relief from heavy 
bilities. Can invest ." eee. SITUATIONS WANTED—EDITORIAL 
Negotiate either rect or through | ABLE REPORTER, rewriteman. 2 
representative. Confidential. Age 42, i seme "tae Mi = oe sant 
married. Box 5168, Editor & Pub. wants newspaper, trade journal, radio 
lisher. publicity ole arried, college 
oak Walter Berkov, 
SITUATIONS WANTED— 1300 Cochran R Rd. ‘Pittsburgh 16, Pa. 
ADVERTISING poi jeanne ge a ie 
seeks ion wit ive 
ADVERTISING MANAGER, sales: | future. Pokills “include sports and fea- 
man thoroughly familiar with all ad- | ture writing, photography, editing, 
vertising, local, national, classified, | makeup, public Liner and business 
would like to pogo Ma rri © sons, 
needs someone to as: ibil +, Veteran. Box 


ity for increased tinage e. Avaliable at 

once. Box 5187, Editor ‘& Publisher. 

ASSISTANT ADVERTISING pane 

TOR. 12 years with Sears, Roe! 

& Co., 3% years manager Retail Cop 

Service Department, Toledo Blade. 

Complete | background i in above fiel 

Resunre ished on request. 

5210, Editor. & Publisher. 

B. J. MISSOURI, February '50—24 

year-old veteran wants start in Ad- 

vertising or P: 

Major ~ : good background arts po 
ence, 5 months ad staff = = 

daily, willing—eager—will 

Where. Box 5241, Editor & Publisher. 

QGLASSIFIED MANAGER, age 44, 
ently employed, desires change. 
oroughly experienced in = — 

of Classified Advertising. Lin 

ord as Bg nem Sone = 000° lines 


194 

1,164,000 lines in 1947; Increase of 
700,000 lines in 1943; Over 400,000 
lines increase in 1949, Available at 
once. Best of references. Box 5189, 
Editor & Publisher. 
FIGHT RADIO COMPETITION—Ra- 
dio time salesman, copywriter, 2 years 
experience, graduate Canadian univer- 
sity, B.A. journalism, married, 24, de- 
sires join aa spaper advertising staff, 
$75 lebag—h Write for photo, resume, 
copy. Oliver, 62 Neal St. 
Portiand. “Maine. 
LAYOUT-Production man. 
qioto retoucher. Page dummy layouts 

composing room. Advertising 
agency or newspaper. Burton—WA. 
6-0012, New York City. 


SITUATIONS WANTED—ARTISTS 


NEWSPAPER EDITORIAL ARTIST 
ieee position. 11 years experience. 
Moderate pay. Maps, retouching, la: 




















Letterer, 











outs, etc. Box 5302, Editor & Pub- 
ishe 
SITUATIONS WANTED 
CARTOONISTS 





MY FINISHED ogy drawn to 
joer own gags, $1.00. F Cunningham, 
rookside Rdk. Leavittsburg. Ohio. 


SITUATIONS WANTED 
CIRCULATION 
OIRCULATION Manager seeks con- 
nection with daily in West or North- 
West. be ex 2 (ames Ref- 
frences. Write Richard Westmoreland, 

Box 105, Walnut Springs, Texas. 











Uni 
5305, Editors & Publisher. 
ALERT, capable, Journalism grad, 23. 
Seeks newsroom opportunity. Salary, 
location secondary. Box 5301, Editor 
jisher. 

ARE YOU looking“for a 1 
radio news editor? Lehigh j 

graduate, June mani £ 
editor semi-weekly school } paper, wit. 
radio interview experience seeks po- 
sition on weekly or small daily. a 
Le Ramsey, 404 Seneca St., Bethle- 
em, 
A aoe NOTCH man for city news, 
— desk or all three. Have done 
all and would be an asset to small 
Southern daily. Now employed as 
editor- manager of semi- weekly of 
4,000 readers. Desire change. rite 
Box 5202, Editor & Publisher. 

A Ea tea 9 
28.—Married- 

Box 5222, Editor & & Pablisher. 
ALL-AROUND news man, 48, car haps 
sober, prime health, seeks reportin: 
desk job. Box 5253, Editor & Se 
lieher. 








rter or 
rnalism 














AVAILABLE 
If a should scan this opening line, 
nd interest don’t diminish; 
Contribute one more moment, please, 
And read on to the finish. 
Over 20 years’ experience. Sports 
Editor, copy desk, public relations on 
national scale. Do bright, timely para- 
graph column suitable for syndicate. 
Steady on-the-job performance. Mis- 
souri University. Past President Ro- 





tary. Married. Full details on re- 
quest. Thanks. Box 5260, Editor & 
Publisher. 

CANADIAN, 42, 20 years’ i 








EDITOR of radio aon omen wants 
to better himself, experien: 
—— romotion-minded 


B.A. 
sour), 27, sin 


any re- 
lated fields. ill travel. Suite 3600, 
aes’ Fifth Avenue, New York City. 





FEBRUARY GRAD, Missouri, 24, 
single, seeks job on Eastern small 
ie weekly. College — economics, 


his Good knowledge of wera 
oy "3386, Editor & Publisher. 


WOMAN REPORTER, 26, recently re- 
turned six-month freelance European 
assignment, desires job as re —— or 
rewriteman eastern daily. e years 

- rience. Box 5314, ior & Pub- 

er. 

WORKING EDITOR: Prefer paper in 
Texas or southwest, city of about 2 25,- 


Kk headwriting Ly 
makeup, a A 
telegraph wire, at noe ony, 
news. Coll uate, 


ing town with chance to build cireu- 
lation. Best references. Box 5271, 
Editor & Publisher. 


WRITER-OAM 





ERAMAN, several times 


award winner; now soe Fen —_ 

position in or near N 

——— news! 7“ magi — 
writing an make- 

Up. Box 8408, Editor & Pu ioe 





1 YEAR on Daily. Missouri Grad. 
Experience: sports, general. Would 
tike larger paper. years, single, 
vet. Presently employed. Will go 
anywhere. James F. ford Jr., 802 
south Fifth 8t., Lewistown. Mont. 
FEBRUARY d BS J li 
Ohio University, 24, single. 

job as reporter or copyreader. Some 
experience on — daily. Box 5312, 
Editor & Publisher. 

FORMER —— of 30,000 daily wants 
similar position, copy desk or preee 
Twenty years experience in all ay 
5817, Editor ‘% 








SITUATIONS WANTED— 
MECHANICAL 





IS THERE a daily in the png 
ambitio 7 hago oF 
ambitious Iris ec ° 
its 
departments of oob and — pent: 
Married, 43 years old amily. 
Box 5264, Editor & Publishes er. 
SITUATIONS WANTED— 
MISCELLANEOUS 


EXPERIENCED promotion and b- 











of news room. Box licity man: writer (copy and io), 
Foblish graduate. South East pref oat 
“ uate. yu or t ‘efe: 
— Ly Grad. 49, orighes | Will travel. Box 5292, Editor & Pub- 
or 0. lisher. 
5240, Editor % Publi: 





JOURNALISM grad ree wants start 
as trainee reporter. Location unim- 








po. t. mdary. Desire op- 
portunity. Excellent fe: r. 
Coll editor. Box 5284, Editor & 
Pal er. 
JUNE °50 grad, sgests editor of NYU 
newspaper, ma; ine, yenruees. Stu- 
dent athletic En- 
glish-history, honor student. “wn hi 
anywhere. Box 5256, Editor & Pu 
18: 
Nationally Known 
UTDOORS EDITOR 


Would like position where more time 
could be devoted to — Deve 
Twenty years in news 

pinch-hit on any editorial: j job’ trom 
top to bottom. Splendid references. 
4 emloyed in 150,000 population 


~ 5316, Editor & Publisher. 
NEWSMAN. Now employed wants 
job city 40,000 or more. Sports, 
telegraph, column, features, top writ- 
er, experienced, reliable. Write Box 
5178, Edftor and Publisher. 





SITUATIONS WANTED— 
PHOTOGRAPHERS 





Experi a news photograph 4 
wants job on large newspaper requir- 
XCELLENT PHOTO COVERAGE 
Write for autobiography, recommenda- 
tions and Rese ap photo book. Box 

5200, r & Publisher. 
FHOTOGEAP RAPHER-Reporter, car and 
equipment; experience suburban New 
Clty; prefer growing live-wire 
N. Bannister, 176 Prospect 

iron Sea Gilt, New York. 
PHOTOGRAPHER . . with five years 
experience . . formerly associated with 
two major newspapers, desires si- 
part of country, (U.S.) 
with paper in excess of 100,000 popu- 
lation. Good references . . Married . 
Write Box 





me 
a 


an 


not a floater . . age 25 . 
5289, Editor & Publisher. 
PRESS PHOTOGRAPHER: staff ex- 
rienced, young, capable, owns ex- 
tensive a desires location on 





NEW YORK TIMES WRITER, young, 
college degree, wants switch to maga- 
a work. Box 5225, Editor & Pub- 
lisher. 


PHOTOGRAPHER — leg 
experience, news, 
Fairchild engraver. Single, 24, car, 
will travel. Seeks newspaper, magazine 
job. Box 5215, Editor & Publisher. 


PROOFREADER with eight years ex- 
perience cee ob with afternoon 
daily. Age wo years college. 
Box 5303" * paitor & Publisher. 





man, daily 
features. Handle 





Free to locate os ei 
Box 5154, Editor & Publishe 
YOUNG, ambitious woman ae 
rapher seeks opportunity with future. 
Now with renowned girls’ college as 
Public Relations Photographer. Uni- 
in Photography | plus 


Traveling 


ublications. 
i Box 


commendations, 
& Publisher. 


SITUATIONS WANTED— 
PUBLIC RELATIONS 


5295, Editor 








street, desk, now on weekly, anxious 
for desk job on small town afternoon 
daily. Box 5246, Editor & Publisher. 
UAPABLE, experienced Missouri Jour- 
aalism graduate wants job on Mid- 
western daily, preferably as sports- 
vriter. Excellent background of re- 
porting and desk =: Employed, 
but desires change. Age 29. Married. 
Box 5167, Editor & Publisher. 
COPYREADER — Painstaking, 
rate, seven years’ experience U. 
Europe, ae East. Box 5184, Editor 
& Publish 

COPYREADER, experience includes 
reporting, rewrite, copy desk, city 
desk, makeup and publicity. AB de- 
gree, 37, single. Box 5297, Editor & 








acct- 





Publisher. 


EDITOR & PUBLISHER for March 18, 1950 





REPORTER, 25, BA, single. Served 

1% year a gpa ares well (news 

service, small and medium-sized dail- 

ae Seeks job with future. Box 
, Editor and Publisher. 


‘“‘THE BEST NEWSPAPERWOMAN 
N THE WO: ,”’ 10 years editorial 
experience nationally, —— writing 
Feature a —_ 
a ‘apher. iss) 
: Toots, (Vernon) » Tel.: 





Delaware 





WIFE ! icipati 

Connection. an wiaily _ sports or lo- 
cal ter. Presently employed, 
seeking new 











jor 
semaaaite Box 5265, Editor & Pub- 
lisher. 


PUBLICITY man, last 2 years movies. 
on i ' nod tising. 

t advertisin, 
oe 3 ft with forere. Box 5155, Editor 
Publisher. 


TWO YEARS publicity experience, 26 
years old, college gr: wants to lo- 
cate in New York area. Box 5218, 
Editor & Publisher. 


SITUATIONS WANTED— 
SALESMEN 

















SYNDICATE SALESMAN, country- 
wide selling experience for news serv- 
ice and amusement features. 
contacts ben hetee Se by rep- 
t western syndica in the 
besa relocate. Box 5162, Editor 





& Publisher. 


s 


9 








In_ WaAsHINGTON early this 
month, James W. Wadsworth, 
Republican Congressman from 
Geneseo, N. Y., made a speech in 
the House opposing an Adminis- 
tration bill which provided for 
an additonal $50,000,000 in aid to 
rural public libraries. _ He went 


and = po 
Perhaps justly, w 

an obstinate old man. Neverthe- 
less, I shall have to display my 
obstinacy on this occasion. Un- 
less I am convinced that our 
nation, as a nation, is confronted 
with some dire crisis in which 
dollars and cents cannot count, 
I shall vote against every bill 
reported to the House which in- 
creases the future financial com- 
mitments of the U. S. govern- 
ment. I have done that thus far, 
and I continue to do so 
despite some measure of abuse 
which may fall upon me.” 

Rep. Wadsworth stated “we 
have to stop, look, and listen. 
Only yesterday we increased the 
financial commitments of the 
U. S. government by 23 million 
— for’ several years to 


oe Only the week before we irr 
creased the future financial com- 
mitments of the U. S. govern- 
ment to a minimum of 15 bil- 
mrp TT hE, 
no! there. It iW, 
once established.” varie 

He recalled — bills. 

“We cannot 





It is time to do it now.” 
| s * 


In the offices of the Rochester 
Times-Union, a Gannett news- 
paper (not far from Geneseo 
where Rep. Wadsworth stems), 
the editors and editorial writers 
went into a huddle on this 


Olin pF ag ‘editorial writer, 
—_ promoting the “Legion 
of Obstinate Men and Women.” 

The Times-Union launched it 
Saturday, March 11, with a 
front-page editorial: ‘It's Time 
NOW to Stop S Let’s 
Be OBSTINATE.” At fhe bot- 
tom of the page a two-column 


it to —- Senator or Congress- 
man and sign it with name and 
address. The letter read: “I am 

a member of the Legion of Ob- 
stinate Men and Women, an in- 
formal group of citizens and tax- 
payers who carry enough tax 
loads now. 

“I believe with Congressman 
James W. Wadsworth that 7 
bill that will increase the fu’ 
financial commitments of _ 
federal government, except 
when confronted with some dire 
emergency affecting the life of 
the nation, must be defeated. 

“Be obstinate* with wus. Yours 
for a solvent America. 

explained: ‘“*Not yield- 


ing, not cally subdued, adher- 
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Shop Talk at Thirty | 


By Robert U. Brown 


ing J an opinion, purpose or 
cour: 

The. coupon was repeated Mon- 
day supported on the editorial 
page by a cartoon and an edi- 
torial. 

By Tuesday it had the ear- 
marks of becoming a prairie fire. 
Congressmen from about 24 
states had made_ statements 
either in or out of the House 
proceedings opposing further 
unn 


ecessary spe " 

By Tuesday night the coupons 
had begun to arrive. A score of 
Senators and Congressmen re- 
corded 3000 received by Thurs- 
day a.m. with the flow increas- 
ing rapidly. 

A few other papers in the 
Gannett organization supported 
the movement with news sto- 
ries and the Rochester paper 
was getting requests from read- 
ers in other cities for coupons. 

Other efforts to stop govern- 
ment spending haven’t been too 
successful. But if the a & is 
dramatized for the — ic in 

= “happen. 
For instance, one Union 
editoral stated: 

“The T-U believes the only 
way to stop. this ae 
ride to bankruptcy is to mobilize 
nationwide demand for an end to 
new federal outlays. Commit- 
ments ‘already on the books will 
make the burden even harder 
than it is now. 

“Below ‘is your certificate of 
membership in the Legion of Ob- 
stinate Men and Women, Oh, 
sure, the —— are going to 
pounce on Wadsworth’s 
word a... ‘and try to have 


purpose. It is the Star, edited 
by Stanley Stein, who is a pa- 
leprosar * Carville, the national 


“We yoy a buck to. subscribe 
to the Star and in addition to = 
interesting publication we 
ceived an enlightening jetter 
from tein. 

“For a Jong time we have had 
in mind to run an advertisement 
in E&P calling attention to the 
recommendations of the Havana 
Congress with regard to discon- 
tinuing the use of the odious 
word ‘leper,’” he writes. The 
resolution passed by the Con- 
gress stated that their recom- 
mendation would be communi- 
cated to the press. However, 
nothing has been done about it. 

“The word ‘leper’ continues to 
appear in newspapers and maga- 
zines in most distorted and un- 
true connotations. I feel that 
many editors, if they knew the 
facts and how hard we are try- 
ing to ban this word with its 


accompanying unjust oe 
would cooperate with us,” Mr. 
Stein says. 

He asks our help. And we 


give it herewith gladly. 

The Fifth International Con- 
any of Leprosy, Havana —_ 
1948, recommended: 1. That 
use of the term “leper” in yan 
nation of, the patient with lepro- 
sy be abandoned and the person 
suffering from the disease be 
designated “leprosy patient”; 
2. That the use of any term, in 
whatever language, which desig- 
nates a “person suffering from 
leprosy” and to which unpleas- 
ant associations are attached, 
should be discouraged. The use 
of the name “leprosy” should be 
retained as the scientific desig- 
nation for the disease. Active 
steps should be taken to — 
fully to the general public its 

real nature; 3. That the Con- 


fun with it. They’ve been doing™’gress take appropriate action in 


that for. 20 years. ¢ 
they've laughed. you ‘ins 
- 2 debt of $260 billion tha 
your great-grandchildr 
will be struggling to carry. 
“Let’s laugh last. If they’re 
going to load you with a mule’s 
burden, as they are, let’s be as 
obstinate as a mule about carry- 
ing any more.’ i 
A MONTH ago (Feb. 11) E& P 
published a “letter to the edi- 
tor” from Mrs. Gertrude Horn- 
bostel commending  severals 
newspapers for their fine edito- 
rials on the drive for under- 
standing of those afflicted with 
Hansen’s disease. 
Editors will reco Mrs. 
Hornbostel as a leader "es the 
publish the truth 
and erad: 


lic. She contracted the 

while in a Japanese prison ca: 

Her story attracted considerab: e 
publicity when her hus! ,a 
major in the Army who had also 
been a prisoner of war, refused 
to leave her side while she was 
a patient at the U. S. Marine 
Hospital at Carville, La. 

In her letter she also said: “In- 
sofar as the U. S. Public Health 
Service has not seen fit to publi- 
cize the truth co g 
disease, the patients cae 
have found it necessary to pub- 
lish a monthly magazine for Pihis 





order to have these conclusions 
communicated to the scientific 
journals and the press. 

ir. Stein says the word 
“leper” is a tragic name inheri- 
ted through erroneous bg pl 
tion of the Bible. Dr. F. C. Li 
drum, University of Illinois Col- 
lege of Medicine, one au- 
thority quoted as follows: 

“Even a superficial reading of 
the 13th chapter of Leviticus is 
sufficient to convince any physi- 
cian that the six or seven condi- 
tions which are defined under 
the Hebrew word ‘zaraath’ had 
nothing in common with what is 
called leprosy today. The re- 
peated expression throughout 
the Old Testament, leprous as 
snow, may be applied to vitiligo 
or to psoriasis but could never 
by any acrobatics of the imagi- 
nation be applied to infection 
with Hansen’s bacillus.” 

Mr. Stein doesn’t believe, 
either ,that “leprosy” is a scien- 
tific word. “There is no word in 
the English language so insepa- 
rably wit! 

‘Sous horror, legend and folk- 
lore, as le rosy,” he writes. 

He’s right on that one. The 
American Medical Association 
has banned the use of the word 
“leper” from its publications. 

It may not be a world-shaking 
problem to newspaper editors, 
but it certainly is of vital in- 
terest to the small group who 
are making the fight 
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E & P CALENDAR 
March 20-21 — Northwest 
News Executives Conference, 
School of Journalism, Uni- 
versity of Minnesota, Minne- 


apolis. 

March 21-24— Press Pho- 
tography, 9th annual short 
course, Kent State Univer- 
sity, Kent, Ohio. 

March 23 — Organizing 
Committee 1950 Inter-Amer- 
ican Press Conference, pre- 
liminary meeting, University 
Club, New York. 

March 29-31 — Association 
of National Advertisers, 
spring meeting. The Home- 
stead, Hot Springs, Va. 

March 20-51 -Aneil 1—Na- 
tional Editorial . 2nd 
spring meeting, Roosevelt 
Hotel, New York City. 

March 30- April 1—Ameri- 
can Assn. of Advertising 
Agencies, annual meeting, 
Greenbrier Hotel, White Sul- 
phur Springs, wW. Va. 

April 10-12 — New York 
State Circulation _Managers 
Assn., sprin; 
Twain Hote » Elmira, N. Y. 

April 13-15—PNPA, annu- 
al mechanical conference, co- 
operating with New Jersey 
Press Assn., eae Hotel, 
Atlantic City, N 4 

April 1 20-22—American So- 
ciety Newspaper Editors, 
convention, Hotel Statler, 
Washington, D. C. 


Stewart Heads PR 
For Waldorf-Astoria 


Paul A. Stewart, former soci- 
ety, resort and travel editor of 
the New York Sun, has been ap- 
pointed Direc- 
tor of Publici- © 





Hotel, 
announced this 
week by Joseph 
P. Binns, execu- 
tive vice presi- 
dent. 

Mr. 

was graduated 
from the Colum- 
bia Graduate 
School of Jour- 
nalism, after 
which he was a member of the 
editorial staff of the New York 
Times for five years and later 
served on the staff of the New 
York World-Telegram. At the 
time of its sale last January, 
Mr. Stewart had been with the 
Sun for 12 years. During the 
war, he served in the Army. 

s 





Stewart 


Jury Trial Sought 

Chief Magistrate John M. 
Murtagh of New York City has 
served notice he demands a trial 
y jury in his libel action 
against the New York World- 
Telegram Corp., according to 
court papers filed this week. The 
plantiff, formerly Commissioner 
of Investigation, brought suit af- 
ter a pre-election article dealing 
with the sale of tax liens. Named 
as defendants are Roy W. How- 
ard, president and editor of the 
New York World-T. elegram and 
Sun; Executive Editor Lee B. 
Wood; Reporter Murray Davis; 
and the corporation. 
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VUNNVAN NNN 
NEW ADJUSTABLE-SPEED DRIVE FOR OFFSET 


G-E press-mounted system 
gives increased production 
at LOWER COST 


Now the time-tested adjustable-speed 
(Type ACA) motor with built-in preset 
speed adjustment is combined with 
pilot motor and control unit to give 
the offset printing industry these im- 


portant advantages: 


Printed in U. §. 4. 


OFFERS d-c speed characteristics with a-c power advantages; 
holds virtually the same smooth speed under different press loads. 


ALLOWS a wider printing range. Speed ranges (printing 
ranges) of 3-1, 6-1, and 20-1 are stock items, available immedi- 
ately. Slowdown and quick stopping features are also available. 


PROVES less expensive on all counts: 

1. Initial cost is equal to or lower than other drives. 

2. Installation cost is much lower since the size of. the control 
unit is but 10% the size of those on other press drives, and allows 
press mounting. 

3. Maintenance cost is cut to a bare minimum since the control 
consists only of line contactors. 


For immediate information concerning this packaged drive system, contact 
the printing specialist in your nearest G-E office or write now for our bulletin 
GEA-4883. Apparatus Department, Section 653-6, General Electric Company, 
Schenectady, N. Y. 





Like Telephone Lines 
from a Train Window... 


LIKE TELEPHONE LINES . . . mile after mile of 
them...that’s how completely Evansville 
Courier and Press coverage puts your prod- 
uct on the line to fast acceptance. 


HERE'S A MARKET that has the money to 
spend . . . and one that’s spending it! Year 
after year, Evansville is one of the top 
advertising linage markets in the country 

. . last year . . . 7th in retail grocery lin- 
age, 14th in drug store linage. 


'E 
E 
E 


WHEN YOU ADVERTISE in the Evansville 
Courier and Press, all lines lead to the fast . . 
acceptance of your product: Why? No For campaigns and testing aes 


other media provide the complete coverage 


of the wealthy 16-county Tri-State market! FV AN SV LLE | N DI AN 
SCRIPPS - HOWARD NEWSPAPERS 


NEW YORK. World-Telegram & The Sun Rocky Min. News 














Press-Scimitor 
Covington edition, Cincinnati Post 
KNOXVILLE . . . .° News-Sentinel 


General Advertising Department, 230 Park Avenue, New York City 











